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irom 
.S. WEBSTER 


all designed to build your business—and build your profits 


64 years of skill and research back Webster products. A glance 
at the check list shows you a few sound reasons why Webster’s and 
stationers work so well together! Webster’s national advertising 
pre-sells your customers. And Webster’s constant research makes 
news — and new customers — by introducing new and news-making 
advances in the office supply field. More sales and more profits are 


coming your way! 
















[Hf First non-filling typewriter ribbon 
[A First carbon paper identified with brand and number on back 
for easy reordering 






[ey First ribbons for Multigraph machines 






Cat First carbon papers for noiseless typewriters 






[HJ First carbon paper rolls for Teletype machines 






[4] First and ONLY Micrometric Carbon Paper with time-saving scale edge 






[Hy First to make carbon binder assemblies 


[ AND COMING OCTOBER Ist. a great new performer 


— We can’t tell you any more right now ... but there'll be a roar of applause 
after the October Ist distribution date. Secretaries, office managers and purchasing 
agents will welcome another Webster aid to neater, faster work. Dealers will 







cheer for another product destined to sell — sell — sell! 
















SEE (7 — at the F. S. Webster booth 


at the N.S. O. E. A. Convention, Chicago, 
Sept. 26-30. That’s Booth No. 7 — and 
you're invited! 














Stock the profit line 


/ 
stock WEBSTER'S 
Carbon Papers - Typewriter Ribbon F. S. WEBSTER COMPANY 


Duplicating Supplies 










13 Amherst St., Cambridge 42, Massachusetts 


Webster’s warehouses in 
New York, Philadelphia, Pittsburgh, Detroit, Chicago, San Francisco, Cambridge 
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OFFICE APPLIANCES 


(TO THE WORLD'S PRINCIPAL MARKET PLACES) 








Office Appliances is a news and technical trade 
journal, serving the entire industry of office 
equipment. It covers the manufacture and dis- 
tribution of office machinery, office devices, office 
furniture, office supplies and the complete range 
of commercial stationery. Its comprehensive news 
reports of the industry and its valuable special 
articles upon subjects germane to its field have 
given it unusual prestige. It serves a clientele 
composed of managers and agents for the vari- 
ous office machines, devices and supplies, com- 
mercial stationery dealers and many of the 
largest corporations in the United States. It also 
reaches some dealers in forty-eight other coun- 
tries who deal in American office equipment. 


No person, firm or corporation either directly or 
indirectly connected with the industry the journal 
represents has any share in its ownership or 
voice in shaping its policy, which has in view at 
all times the best interests of the field it serves. 
it will answer any questions germane to its field 
to the best of its ability. 


Copyright. Contents covered by copyright, 1953. 
by the Office Appliance Company. 


Subscription Rates in the United States and its 
possessions—one year, $3.00; two years, $5.00; 
three years, $7.00. Canada and Pan American 
countries—one year, $3.50; two years, $6.00; 
three years, $8.50. Other countries—one year, 
$4.00; two years, $7.00; three years, $10.00. 
Single copies, 35c in the U. S. and its terri- 
tories; 50c in all other countries. 


Change of Address. Subscribers may have their 
mailing address changed as often as desired. 
Both old and new addresses must be given. 


Advertising Rates upon application. 


Entered as second-class matter, July 8, 1905, at 
the post office at Chicago, Ill., under Act of 
March 3, 1879. 


“Office Appliances” is registered in the United 
States Patent Office, Washington, D. C. 
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Office Appliance Co., 600 West Jackson Boulevard, Chicago 6, Illinois. Cable 
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ESTABLISHED 1904: Succeeding and embodying American Stationer, New 
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Acco Products, Inc 
Ace Lite-Step Co. 

Ace Loose Leaf Bdry Co. 232 
Addo Machine Co., Inc. 





Adirondack Chair Co. 237 
Advanco Products Div. ASB 220 
Aigner, G. J., Co. 22 
Aigner Index Co. of N. Y. 223 
Allen, R. C., Business 

Machines, Inc. 161, 162 
Alliance Rubber Co. 224 
All-Luminum Products 214 
All-Steel Equipment Inc. 81 
Alma Desk Co. 165 
Aluminum Seating Corp. 148 
Amberg File & Index Co. 15 
Amer. Carbon Paper Mfg. Co...206 
Amer. Evatype Corp. 22¢ 
Amer. Passbook Co. y 
Amer. Photo Laboratories 22 
Amer. Tel. & Teleg. Co. 87 
Art Steel Sales Corp 

ee 123, 24, 25, 26 
Assoc. Industrial Designers 234 
Atlas Stencil Files Corp. 219 

B 

Bankers Box Co. 121 
Bankers & Merchants Inc. 229 
Barkley, C. L., & Co. 236 
Barrett Adding Machine Div 13 
Bassick Co. Div. S-W 156 


Beach Publishing Co. 236 
Bentson Mfg. Co. 208 
Berger Mfg. Div. Republic 18 
Boorum & Pease Co. 131 
Borroughs Mfg. Co. 79 
Box 401, P. O. 234 
Bright Chair Co., Inc. 208 
Bristol Mfg. Co. 224 
Browne-Morse Co. 195 
Brush-Punnett Co. 215 
Buckeye Ribbon & Carbon Co...229 
Burroughs Corp. 191 
Cc 

C-Thru Ruler Co. 216 
Can-Pro Corp. 237 
Cardinal Sales Inc. 182 
Cardinell Corp. 235 
Clarotype Co., The 219 
Cline, K. F., Co., Ine. 197 
Codo Mfg. Corp. 150 
Cole Steel Equipment Co. 

> 111, 12, 13, 14 
Collier-Keyworth Co. 171 
Columbia Ribbon & Carbon 

Mfg. Co. 85 
Columbia Steel Equipment Co...11 
Commercial Controls Corp. 219 
Consolidated Business 

Systems, Inc. 211 
Copy-Craft Inc. 202 
Corona Typewriter, The 69 
Corry-Jamestown Mfg. Co. 139 
Cotterman, I. D. 237 
Cramer Posture Chair Co. 178 


Cushman & Denison Mfg. Co...235 


D 
Dayton Stencil Works 235 
Duplicate Receipt Book Co. 


E 
Elbe File & Binder Co. 229 
Elward Mfg. Co. 236 
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s Kalistron Inc. (Deco Sales) 
oe Keystone Steel Equipment Co. 
King Posture Chair ¢ 
Kutch, Walter E., C 
211 
142 L 
0....-221 La Salle Products Co 
Leopold Co., The 
Lit-Ning Products Co 
220 Lyon Metal Products, In« 
89 
226 M 
1 MacKenzie, Arnold, Inc 
216 Major Metalfab, Inc 
220 Manifold Supplies Co 
202 Marchant Calculators, In« 
Co...228 Markilo Co 
— Markwell Mfg. Co 
ive Maso Steel Products 
14 Master Addresser Co 
Mayer Mfg. Cor} 
McGraw-Hill Book Co 
177 Meilink Steel Safe C« 
220 Milwaukee Chair Co., The 
109 Milwaukee Metal Furn. Co 
140 Morse, Ralph, Furr ire Co 
237 Mosler Safe Co., The 
226 Myrtle Desk Co 
188 N 
107 National Lock C« 
Co...201 Neva-Clog Products Inc 
239 New England 
232 Paper Punch Co 
Co...143 Noesting Pin Ticket C« 
136 Norta Distributing Co 
90, 91 Northern States Envelope Co. 
2 
0 
O.T.A. Business 
75 Machines Div 
236 Office Appliances 144, 158 
209 O. A. Buyers Index 
198 Office Equipment Cor, 
190 Ohio Chair Co., In« 
101 Orna-Metal Products Inc. 
230 Oxford Filing Supply Co 
P 
7 Panama-Beaver 
175 Parker Steel Products Inc 
20 Pearl Engraving Co 
211 Peerless-Imperial Co., Inc 
164 Peerless Steel Equipm. Co 


These advertisements present the products of 


the leading manutacturers in each division of 
the industry. Because of the ground for honest 
differences of opinion, the publishers obvi- 


Ousiy cannot undertake to guarentee ftrans- 
ee 





SERVICE BUREAU. 


, & Service Bureau of Office Appliances 
is maintained for the exciusive use of 
subscribers and advertisers. it answers by 
personal letters ali inquiries upon matters 
germane to the field. supplies names of 


= 





manufacturers of any office articie wanted, 
puts man and job together, aids foreign 
dealers in securing U. S. A. lines, and in 
many other ways performs useful service, 
all without charge. Subscribers in every 
land have made, and are making, good 
use of this bureau. Manufacturers in this 
field have evidence of its proved vaiue. 


actions between écve sers énc customers. 
They do, however, offer their services in re- 
solving any disagreements which result from 
relations established through the journal. 
Perfect Rubber Seat Cushion 223 
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f For the benefit of the subscribers the lines 
ot advertised in this issue are here classified. 
of Many of the requirements of the modern busi- 
est ness office are represented. Should subscribers 
gt be interested in any article of office equip- 
ion ment not listed here, they are invited to com- 
ie. municate with the service bureau, through 
te which the information will be promptly and 
ane = = = SSS ee SS eS cneertully given oy letter without obligation. 
al. 
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Caleulating Devices 
Consolidated Business Systems 
Reliable Typewr. & Adding Mach. Co 
Victor Safe & Equipment Co 


Caleulating Machines 
Addo Machine Co., Inc 
Allen, R. C., Business Machines Inc 
tarrett Adding Machine Div. 
Burroughs Corp 
Friden Cale. Machine Co., Inc 
Marchant Cale. Machine Co 
©0.T.A. Business Machines Div 
Smith, L. C., & Corona Typws. 


Calculating Machines, Used 
Re'iable Typewr. & Adding Mach. Co. 


Caleuiators, Used 
Office Equipment Corp 


Calendar Pads & Stands 


Stark Calendars, Inc 


Carbon Papers 
See Ribbons & Carbons) 


Card Index Boxes & Trays 
All-Steel Equipment Inc 
Amberg File & Index Co 
Art Steel Sales Corp 
tentson Mfg. Co., The 
Berger Mfg. Div. Republi 
Steel Equipment Co 

olumbia Steel Equipment Co 

Corry-Jamestown Mfg. Corp 

Globe-Wernicke Co 

Goodfrend Metal Products Co 

Guide System & Supply Co 

Home-O-Nize Co 

Invincible Metal Furn. Co 

Parker Steel Products, Inc 

Peerless Steel Equipment 

Shaw-Walker Co 

Smead Mfg. Co 

Yawman & Erbe Mfg. Co 


Card index Files, Expanding 
Smead Mfg. Co. 


Card Index Files, Revolving 
Hall's Safe Co. . 


Cash Boxes 
Art Steel Sales Corp 
Cole Eteel Equipment C¢ 
General Fireproofing Co 
Guide System & Supply Co 
Peerless Steel Equipment Ce 


Cash Register Parts 
*earl Engraving Co. 


Cash Registers 
Burroughs Corp 
Regna Cash Register Co 


Cash Tills 
Indiana Cash Drawer Co 
Regna Cash Register Co 


Casters, Caster Bearings, Slides 
tassick Co., The 


Center Drawer Desk Trays 
Goodfrend Metal Products Co 


Chair trons 
Bassick Co., The 
Collier-Keyworth Co. 


Chair Mats 
Hardboard Fabricators, Inc. 


Chairs, Folding 
Adirondack Chair Co 
Ionia Mfg. Co. 

Lyon Metal Products, In« 
Royal Metal Mfg. Co 


Chairs, Office 
Aluminum Seating Corp 
Bright Chair Co 
Cramer Posture Chair Co 
Engineering Mfg. Co 
General Fireproofing C« 
Grand Rapids Lthr. Furn. ¢ 
Gregson Mfg. Co 
Hamilton Mfg. Corp 
Harter Corp., The 
High Pt. Bending & Chair Co 
Huntington Chair Corp 
Imperial Leather Furn. Co 
Jasper Chair Co 
Maso Steel Products 
Milwaukee Chair Co 
Milwaukee Metal Furn. Co 
Morse, Ralph. Furniture C« 
Royal Metal Mfg. Co 
Scerbo, Frank & Sons, Inc 
Sturgis Posture Chair Co 
Taylor Chair Co 
U. S. Chaireraft Mfe. Corp 
Upholstery Leather Group, The 
Wells Chair Corp 


Chairs, Posture 
Aluminum Seating Cort 
Bright Chair Co 
Cramer Posture Chair Co 
General Fireproofing Co 
Gunlocke, W. H., Chair Ce 
Hamilton Mfg. Corp 
Harter Corp., The 
High Pt. Bending & Chair C« 
Imperial Leather Furniture Co 
Jasper Chair Co 
Johnson Chair Co 
King Posture Chair Co 
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Maso Steel Products 
Milwaukee Chair Co. 
Milwaukee Metal Furn. Co 
Ohio Chair Co 

Royal Metal Mfg. Co. 
Sturgis Posture Chair Co 
Taylor Chair Co 

Wells Chair Corp 


Chairs, Tablet Arm 
Adirondack Chair Co. 
Jasper Chair Co. 
Wells Chair Corp. 


Cheeks, Stamped Metal 
Dayton Stencil Works 
Force, William A., & Co. 


Checkwriters and Signers 
Hall-Welter Co 


Cheekwriters, Used 
Office Equipment Corp. 


Clipboards 
(See Arch and Clipboard Files) 


Coat and Hat Racks 
Vogel- Peterson Co. 


Coin Bags, Trays, Wrappers 
Amer. Passbook Co 
Major Metalfab, Inc. 


Continuous Forms 
Hano, Philip, Co. 


Copyholders 
Acco Products, Inc 
Bankers Box Co. 
Hall-Welter Co. 


Correspondence Trays 
Art Steel Sales Corp 
Corry-Jamestown Mfg. Corp. 
General Fireproofing Co. 
Globe-Wernicke Co. 
Haskell, Ine 
Imperial Methods Co 
Maso Steel Products Co. 
Peerless Steel Equipment Co 
Sengbusch S8-C Inkstand Co. 
Shaw- Walker Co. 
Valco Co. 
Wells Chair Co. 
Yawman & Erbe Mfg. Co 


Cesiumers 
Globe-Wernicke Co. 
La Salle Products Co 
Peerless Steel Equipment Co, 
Royal Metal Mfg. Co. 
Valco Co 
Vogel-Petersen Co. 
Wells Chair Corp. 


Covers, Loose Leaf 
Smead Mfg. Co. 


Crayons 
Rowles, E. W. A., Co. 


Cushions & Pads, Chair 


Perfect Rubber Seat Cushion Co. 


Dating Stamps 
Force, William A., & Co 
Fulton Marking Equipment Co 
Rivet-O Mfg. Co 


Desk Lamps 
Wells Chair Corp. 


Desk Name Plates 
Force, William A., & Co 
Heyer Corp., The 
Kutch, Walter E., Co. 
Rowles, E. W. A., Co 


Desk Pads & Tops 
Wilson Jones Co 


Desk Pen & Ink Sets 
Esterbrook Pen Co 
Sengbusch S-C Inkstand Co 


Desk Side Files 
Amberg File & Index Co 
Cole Steel Equipment Co 
Rockwell- Barnes Co 
Yawman & Erbe Mfg. Co, 


Desk Trays 
See Correspondence Trays) 


Desk Work Distributors 
Advanco Products Div. ASB 
Globe-Wernicke Co 
Lyon Metal Products, Inc 
Mayer Mfg. Corp 
Victor Safe & Equipment Co 
Wilson Jones Co 


Desks 
Alma Desk Co 
Rentson Mfg. Co 
Browne- Morse Co 
Cardinal Sales, Inc 
Columbia Steel Equipment Co 
Corry -Jamestown Mfg. Corp 
General Fireproofing Co. 
Globe-Wernicke Co. 
Harrison Steel Cabinet Co 
Haskell, Inc 
Hillside Metal Products Inc 
Imperial Desk Co 
Jasper Desk Co 
Leopold Co. 
Myrtle Desk Co. 
Orna Metal Products Co. 
Peerless Steel Equipment Co 
Scerbo, Frank, & Sons, Inc 
Standard Furniture Co 


Victor Safe & Equipment Co. 
Wells Chair Corp. 
Yawman & Erbe Mfg. C 


Diaries 
(See Memo Books) 


Dietating Machines 
SoundScriber Corp. 


Drafting Instruments & Equipment 
C-Thru Ruler Co. 
Cardinell Corp 
Haskell, Inc. 


Drafting Tables 
Engineering Mfg. Co. 


Drafts, Notes & Receipts 
Duplicate Receipt Book Co. 


Drills, Paper 
Smead Mfg. Co. 


Duplicating Machines & Supplies 
Buckeye Ribbon & Carbon Ce, 
Codo Mfg. Corp. 

Columbia Ribb. & Carb. Mfg. Co., Inc. 
Copy-Craft Ine. 

Heyer Corp., 

Ink Specialties Co., The 
Manifold Supplies Co. 

Mittag & Volger, Inc 
Peerless-Imperial Co., Inc. 
Print-O-Matic Co., The 

Queen Ribbon & Carbon Co 
Queen Systems Corp. 

Smith, L. C., & Corona Typws. 
Speed-O-Print Corp 
Technygraph Co., The 

Victor Safe & Equipment Co. 
Wolber Dupl. & Supply Co. 


Duplicating Stencil Files 
Atlas Stencil Files Co. 


Endorsing Machines 
Commercial Controls Corp 


Envelope Openers 
Mackenzie, Arnold, Inc 


Envelope Sealers—Envelope Openers 
Commercial Controls Corp 


Envelopes 
Justrite Envelope Mfg. Co 
Northern States Envelope Co 
Quality Park Envelope Co 
Willson Jones Co 


Envelopes, eu 
Aigner, G. J., 
Aigner Index ce o . N.Y 
Markilo Co. 
Smead Mfg. Co 


Erasers, Blackboard 
Rowles, E. W. A., Co 


Erasers, Rubber 
Roberts, Weldon, Rubber Co 


Expense Books 
Beach Publishing Co 
Boorum & Pease Co 


Eyelets & Eyelet Fasteners 
Rivet-O Mfg. Co. 


File Boxes, Fibre Collapsible 
Bankers Box Co 
Globe-Wernicke Co 
Guide System & Supply Co. 


Filing Cabinets, Insulated 
Herring-Hall-Marvin Safe Co. 
Meilink Steel Safe Co. 

Mosler Safe Co. 
Shaw-Walker Co 
Victor Safe & Equipment Co 


Filing Cabinets, Metal 
Advanco Products Div. ASB 
All-Steel Equipment Inc. 

Art Steel Sales Corp 

Bentson Mfg. Co., The 
Berger Mfg. Div. Republic 
Browne - Morse Co 

Cardinal Sales, Ine 

Cole Steel Equipment Co. 
Columbia Steel Equipment Co. 
Corry Jamestown Mfg. Corp. 
General Fireproofing Co. 
Globe-Wernicke Co. 

Harrison Steel Cabinet Co 
Hillside Metal Produots Inc. 
Home -O-Nize Co. 

Invincible Metal Furn. Co. 
Keystone Steel Equipment Co. 
Parker Steel Products Co. 
Peerless Steel Equipment Co. 
Remington Rand Ine 
Shaw-Walker Co. 

Victor Safe & Equipment Co. 
Western Mfg. Co 

Yawman & Erbe Mfg. Co. 


Filing Cabinets, Wood 
Globe-Wernicke Co. 
Imperial Methods Co. 
Wells Chair Corp. 


Filing Supplies 
Acco Products, Inc 
Advanco Products Div. ASB 
Aigner, G. J., Co 
Aigner Index Co. of N. Y. 
Amberg File & Index Co 
Art Steel Sales Corp 


(Continued on page 6) 
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(Continued from page 5) 


Barkley, C. L., & Co 
Browne- Morse Co. 
Corry-Jamestown Mfg. Corp 
Globe- Wernicke Co 

Guide System & Supply Co 
Imperial Methods Co. 
Justrite Envelope Mfg. Co 
Northern States Envelope Co 
Oxford Filing Supply Co 
Parker Steel Products Co. 
Quality Park Envelope Co 
Shaw-Walker Co 

Victor Safe & Equipment Co 
Warshaw Mfg. Co 

Yawman & Erbe Mfg. Co 


Finger Pads 
Speed Products Co. 


Fountain Pens (tnel. Ball Pt.) 
Esterbrook Pen Co. 


Gummed Cloth Rings 
Aigner Index Co. of N 
Warshaw Mfg. Co 


Hardware, Office Desk 
National Lock Co 


Honor Roils 
Kutch, Walter E., C« 


in & Out Boards 
Lit-Ning Products C« 


Index Card Signals 


(See Signals, Index Car 


Index Tabs 
Aigner, G. J., Co 
Aigner Index Co. of N. Y 
Amberg File & Index Co 
Barkley, C. L., & Co 
Elbe File & Binder Co., Inc 
Globe-Wernicke Co. 
Graff, George B., & Co 
Guide System & Supply ¢ 
Markilo Co 
Shaw-Walker Co 
Speed Products Co., Inc 
Victor Safe & Equipment Cc 
Warshaw Mfg. Co 


Inks, Adhesives, ete 
Fulton Marking Equip. Co 
Higgins Ink Co., Inc 
Ink Specialties Co., In 
Rivet-O Mfg. C« 


Inkstands 
Cushman & Denison Mfg. Co 
Sengbusch S-C Inkstand ¢ 


Labels 
Imperial Methods Co 
Oxford Filing Supply Cc 
Smead Mfg. Co 
Warshaw Mfg. Co 
Wells Chair Corp 


Leather Goods 
Bristol Mfg. Co 
Can-Pro Corp 
Stebco Products 
Stein Bros. Mfg. C« 
Warren, Harry, Mfg. 


Letter Trays 


(See Correspondence Trays 


Library Equipment 
All-Steel Equipment Ine 
Browne- Morse Co 
Corry-Jamestown Mfg. Corp 


Lithographed Continuous Forms 
Hano, Philip, Co 


Lockers & Storage Cabinets 
All-Steel Equipment In 
Berger Mfg. Div. Republic 
Browne- Morse Co 
Cline, K. F., Co., Ine 
Corry-Jamestown Mfg. Corp 
Globe-Wernicke Co 
Invincible Metal Furn. Co 
Keystone Steel Equipment ¢ 
Lyon Metal Products, Inc 
Parker Steel Products, Inc 
Shaw-Walker Co 
Stansteel Corp 
Supreme Steel Products, Inc 
Yawman & Erbe Mfg. Co 


Loose Leaf Books & Devices 
Ace Loose Leaf Bindery Co 
Aigner, G. J., Co 
Aigner Index Co. of N. ¥ 
Amberg File & Index Co 
Boorum & Pease Co 
Elbe File & Binder Co., Inc 

Loose Leaf Metals 
Elbe File & Binder Co., Inc 
Wilson Jones Co 


Loose Leaf Sheet Covers, Plastic 
Aigner, G. J., Co 
Aigner Index Co. of N. Y 
Amberg File & Index Co 
Loose Leaf Tray Binders 
Posting Equipment Corp 
Wilson Jones Co 
Mail Bags, Canvas or Leather 
Can-Pro Corp 
Mail Distributors 
Advanco Products Div. ASB 
Globe-Wernicke Co 
Victor Safe & Equipment Co 
Mailing Machines 
Commercial Controls Corp 


Manifold Books & Business Forms 
Hano, Philip, Co 


Manufacturing Business For Sale 
Box 401 P. O 


Map Tacks 
Graff, George B., Co 


Marking Devices 
Force, William A., & Co 


6 


Marking Pens, Laundry 
1T n. Samuel. & ¢ 
Matched Office Suites 


Leo iCo 

Seer Frank, & S 

= 7; } r rT; ‘ 
Memorandum Books 

BR « >, pag ¢ 

\ ior ‘ 


Memorandum Devices 
‘ " ‘ 


ure ‘ 


Metal Badges, Checks, Tokens 


Metered Mail Systems 


Moisteners 


. 2.4 ( 


Numbering Machines 
' VW i a 


Rn A 


Office Furniture Sectional Units 


Office Partitions & Railings 


Office Printing Outfits 
Vi \ « 


Mod , 
Pads, Figuring 
Paper 


Paper Clamps 
‘ 


Paper Fastening Machines 
' MM 4 


fo & ¥ 


m{ 


Post & Postal Scales 


Pencil Sharpeners 
Mfo (¢ 
Pencils. Mechanical 


Pens, Steel 


Photocopy Equipment 


Pins & Pin Containers 
\ 


Plaque 
WW 


Platens, Typewriter. et 


= VV Ml 
\\ 


Postal Meters 


Posting Trays & Stands 


Presentation Cover 


\ r 
Publicati a 
‘ 4 
P nee 
& FP 
W 
Mi ( 


| & ¢ ( 
i VI { 
i R & ¢ Vi ‘ 
I 
R & ‘ 
VN Vi 
} ~ 


Rubber Bands 
& M F I 


Rubber Stamp & Plate Mfg. Machines 


\ Ewatype Cory 
Rubber Stamps 
Bankers & Me 
Rubber Type 
I W iat L., & f 
Ss R. A., & ¢ 


Rulers, Transparent 
{ nt rt 


Safes, Office 


= ( 
( I 
j Safe ¢ I 
H M ~ ( 
Ml ’ 
s ( 
K I 
> & | 
Sand Urns 
Scales, Postal 
s ( 
Scrapbooks 
| & } ( 
( 
Sheiving 
‘ S } 
Kox ¢ 
M D I 
Mf ( 
\1 { 
I ( I 
‘ > 
( 
s I 
Signals, Index Cards 
( } B.. ¢ 
Safe & I 


Sians, Changeable Letter 
t i W \ ( 


Slide Rules 
M 


Smoking Stands, Office 
Pr 
Mie « 
( 


Sorting Devices 


& I M 
Spindle Files 
‘ 
Stamp Affixers 
r ‘ 
Stamp Pads 
NV \ & ( 
Mas , 
O Mie. ¢ 
- K \ & ¢ 


Stands for Office Machines 
I I 


4 ~ 


Ss I 
~ Eq 
( I 
1 Cor 
‘? ‘ { 
S Pr 
s Ward Mfg. ‘ 
Chair Cor 
Staples & Stapling Machines 
\ Mir ‘ 
. ‘ P 
s P ‘ 
Mfe ( 


Stencils. Brass 
1) — W 


Stenographers’ Notebooks 


I & 1 
S s ( 
hox « 
( I & ¢ 
Ml 
l Mi I> } 
M ( 
( Sale I 
( ~ } t ( 
Steel Eq 
wn Mf ( 
( if f i 
W ke ¢ 
( Ss & Ss 
Safe ( T 
Ss ( ( 
HW 7 S ‘ 
O-N ( 
Met ‘ 
Metal } ( 
M fab. 1 
~ P 
St I 
} ( 
S W ( 
& } ‘ 


Store Fixtures & Equipment 
All-Steel I ment Ir 
Strong Boxes, Fire Protected 
Herr H Mar fe ( 


arvin Sa 





Tables, Folding 
\ ‘ 
\ 


Tables, Steel 
H ~ 


Tabulating & Statistic Machine 
B ( 


K t I 


Tax Records & Forms 
\ I I 


Telephone Accessories 
I I x. I er ( 
G 
R \ ( 


\ s & | 


Thumb Tack 
{, 7 ‘ ‘ 
‘ 
\ . 
Ticket Holders 
4 er. ( 
A ( fN 


Ss | ( 


Time Clocks and Recorders 


( 


Trimming Boards 
n - 


Type, Typewriters 
S 


Mf ( 


Typewriter Cleaning Materials 
Ca ‘ 


Cla I T 
N D g 
Re r 
R 0 

Ros \ I ( 


W Sf 


Typewriter Cushion Bases & Knobs 


Pee ( I 
R I \ = 


Typewriter Cushion Keys 
S I ( I 


Tynewriter Parts & Tools 
P ( 


W \ 


Typewriters, Mfrs. of 
\ t ai ne Mi 

R ( 

S & ¢ 

[ 


Typewriters, Rebuilt & Used 
t i ( 


R & A \ 


Upholstered Furniture 
B ‘ 


Upholstery Materials 
} 
1 


Vault Steps 
( 


Visible Systems Equipment 
i ins ‘ 


Wardrobe Racks 
Vos I 


Waste Baskets 
(\r ~ Ss 
( S } ' ( 
‘ 
q \ \ ( 
Goof ‘ P 
lash 


W 
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The rate for classified advertise- 
ments is fifteen cents a word, mini- 
mum charae $3.00, payable with 
order. Add six words if box address 
is used, 





OFFICE MACHINE MECHANICS WANTED 





TYPEWRITER AND ADDING MACHINE MECHANIC to service popular 
makes. Must be competent, sober, and prefer family man. Must have 
good references. Ideal place to rear family, good schools, churches, 4- 
year college. A permanent job in a progressive little city. Top pay for 
top performance. Eaton Stationery Co., Plainview, Texas. 





WANTED: COMBINATION REPAIRMAN AND SALESMAN. Must be 
trained on Sundstrand Adding Machines. No Traveling. Territory of 
Ninety Thousand Population. Good Pay and Permanent Job. Must have 
good References. Established Underwood Agent. ROWE TYPEWRITER 
COMPANY, DURHAM, N. C. 





WANTED: UNDERWOOD TYPEWRITER REPAIRMAN—also experienced 
on other makes of typewriters. Good salary for a good man. Must have 
good references. Underwood Agent Located in North Carolina. Box W-153, 
care Office Appliances, Chicago 6. 





WANTED: TYPEWRITER-ADDING MACHINE MECHANIC — steady 
employment, good pay, good working conditions, excellent climate. One 
with sales ability preferred but not necessary. Must be sober. Cole's 
Office Equipment Co., Corpus Christie, Texas 





rYPEWRITER REPAIRMAN WANTED by large bank in Detroit, Mich- 
igan, to replace man soon to retire. Some experience necessary but will 
receive additional training. Steady work; five-day, 40-hour week; fre- 
quent salary increases; paid vacations; free insurance and hospitalization; 
excellent retirement plan; pleasant working conditions, State experience, 
age, salary requirements. Box W-154, care Office Appliances, Chicago 6. 





rYPEWRITER & ADDING MACHINE MECHANIC: Steady employment, 
liberal proposition. One with sales ability preferred but not necessary. 
Muncie Typewriter Exchange, Muncie, Indiana 





ADDING Machine Mechanic, must be good on Victors. Permanent. Large 
shop. Crescent, 407 St. Charles St., New Orleans 12, La. 








SALES REPRESENTATIVES AVAILABLE 


THE HARD TO GET BUSINESS TERRITORY serving all types of busi 
nesses, is our meat. Have been covering West Texas, New Mexico, and 
Arizona for 25 years. We can do a job serving as direct factory dis 
tributor for outstanding manufacturer that permits both dealer and 
consumer selling Line must have essential repeat business and need 
for local stock service. Felix Laidlaw, 214 E. Yandell Bivd., El Paso, 
Texas 








LOS ANGELES CONCERN SETTING UP distribution and jobbing organ- 
ization for Pacific Coast with aggressive sales coverage of stationery, 
variety, drug and market outlets. Want best specialty & general lines. 
Box H-82, care Office Appliances, Chicago 6 
































EXECUTIVES AVAILABLE a2) 
} MEI XECUTIVE desires to sell for manufacturer in ter 
f re Will travel several states or concentrate on 
We acquainted with dealers. Prefers to give full 
product but will consider two or three on 
g ible of doing top selling job. Box H-78 care 
4 vo ¢ 
MBINATION MAN AVAILABLE 
DEAI UTH OR WEST-—-who wishes to expand, to take it 
! Burroughs-Monroe-RC Allen trained, 22 years 
eman a) years supervisor-service manager 
supplies, wants connections with opportunity 
\ r later Age 43, weigh 180, married, excellent 
116 Scanlan, Apt. 2, St. Louis, Mo 
SALESMAN AVAILABLE Lae 
P EN t ) years of office supply experience seeks sales 
Los Angeles. Interested either in worthwhile 
enting manufacturer in Pacific Coast territory 
H Appliances, Chicago ¢ 
STATION! MAN with excellent record desires connection with 
f bly in Arizona or New Mexico. Fully capable 
ging store. Convincing references. Address H-s0 
ft ( igo 6 
OFFICE MACHINE MECHANICS AVAILABLE 
EXPERIEN CTORY TRAINED SERVICEMAN, Underwood stand 
rite Sundstrand adding machines. Sales ability 
iffice Appliances, Chicago 6 
EXECUTIVES WANTED 
tN WITH EN ABILITY to completely manage Office Supply and 
d-Western city of 300,000. Demonstration of abil 
d profitably could lead to opportunity to acquire 
Give complete details about your record and 
Write to W-147 ire Office Appliances, Chicag 
YEAI INESS MACHINE DEALER on West Coast offers ex 
tunity for experienced, successful office machine, 
rniture salesman. Write W-148, care Office Ap 
CIATE BANK SUPPLY SALESMAN, familiar witt 
factured items for banks. Would prefer someone 
Books, Manifold Printing, Mill Printed Envelopes 
the sale of America’s Foremost Specialty Manu 
Mississippi, Louisiana and Arkansas. Wonderful 
rk into a money making business. Write W. I 
for 36 years) financed to handle any account, 
( Jackson, Miss 
rA NE MANAGER—Salesman wanted for outstanding 
One of the finest medium sized cities in the west 
pensation, salary and share of profits or dealer 
experienced with good sales record Please 
All correspondence kept strictly confidentia 
| W { ! Appliances, Chicago ¢ 
SERVICE MANAGERS WANTED 
HOP FO! OR ROYAL dealer handling Royal typewriters, add 
good proposition for right party—located in 
ns confidential—give qualifications. Box W-150, 
Chicago 6 
SALESMEN WANTED 
DI rYPEWRITER AND OFFICE EQUIPMENT SALES 
AN W rf territory for right man in South Texas. Ideal 
to get established in fast growing area. Must 
sion and traveling expenses. Write W-151, care 
VAN ( SUPPLY SALESMEN interested in tripling their 
t Mail Order Office Supply House in Middiewest 
en 4 FIRST IN THIS INDUSTRY A new 
[IFTWEA \PPLIANCE DEPT. has been created to satisfy 
Buyers for merchandise at wholesale level. Mi 
t the same buyers for GIFTS, APPLIANCES an 
FURNT fice and Home Use We how thousands of Nationally 
‘ I G 1954 Colorful Catalog, available to your customers 
I WITH FOLLOWING NEED ONLY APPLY—LUCRA 
S OPEN WRITE TODAY! Give particular 
show you an opportunity of your lifetime. Box 
ance Chieago ¢ 
' NG MACHINE, AND OFFICE EQUIPMENT SALES 
1AN WA) good territory for energetic young man on Texas 


WALZEL Office Equip 


{ rT ommission optional 


OFFICE APPLIANCES, August, 1953 


TOP SALESMAN WITH EXCELLENT RECORD in systems and equip- 
ment is prepared to take on agency of any meritorious office product 
to be sold direct to users in northeastern Ohio. Territory extends from 
Cleveland to Erie, Pa., south to Canton. Well received by top personnel 
in all lines of commerce and industry. Top references. Address H-83, 
care Office Appliances, Chicago 6 





JOBBER ITEFS WANTED: Smaller office supply items and supplies 
wanted to distribute along with the Print-O-Matic machines and supplies 
in Minnesota, Dakotas and surrounding territory. Donald F. Rossin Co., 
423 So. 5th St., Minneapolis 15, Minn 





SALESMAN TRAVELING ROCKY MOUNTAIN states has capacity for 
office furniture or accessory line other than desks and chairs. Doing good 
job now with responsible dealers. References Address H-&84, care Office 
Appliances, Chicago 6. 





MANUFACTURERS’ REPRESENTATIVE working out of Indianapolis has 
opening for desirable Lline—furniture, supply, or stationery—to be sold 
to dealers in Indiana and perhaps adjoining territory. Well informed 
on all office lines through former retail experience teferences. Address 
H-85, care Office Appliances, Chicago 6 





RIBBONS AND CARBONS or other office supply or equipment line wanted 
by salesman who for more than twelve years has covered the southern 
states. Will consider any line soid by dealers and cover entire South or 
major portion Will do good selling job on dependable merchandise. 
Address H-s7, care Office Appliances, Chicago 6 








SALES REPRESENTATIVES WANTED 


REPUTABLE FIRM WITH LINE that has trade acceptance and sales 
seeking experienced commission representative with good trade follow- 
ing, contacting Stationery dealers and jobbers, to handle our products 
us side line with other quality lines in States of Indiana, Kentucky, Mich- 
igan, Ohio, West Virginia. Excellent potential. Write giving age, ex- 
perience, other lines handled, family status, to Box H-86, care Office 
Appliances, 100 E. 42nd St., Rm. 1023, New York 17 








STEEL FILING CABINETS California Manufacturer of steel equip- 
ment for thirty years wants Factory Representative in the territery 
of Oregon, Washington, Idaho and Montana. In reply give full details 
and qualifications. Steel Furniture Mfg. Company, Baldwin Park, Cali- 
fornia 








SALES REPRESENTATIVE WANTED—Leading manufacturer eof sta 
tionery specialty line seeks representative in Chicago and surrounding 
territory. State qualifications, experience and salary desired. All replies 
in confidence. Box W-155, care Office Appliances, Chicago 6 


WANTS AND FOR SALE, Continued on Page & 


7 











WANTS AND FOR SALE, Continued from Page 7 
SALES REPRESENTATIVES WANTED-—Continued 
WANTED - FAST GROWING MIDDLI WEST MANUFACTURER of 


metal office equipment seeks competent representation for middle 
t ral manufac 


west and eastern states. An exceller pportunity f eve 
turers representatives who share our desire t work small territory 
intensively and successfully. Submit full deta first letter, to W-15¢ 


care Office Appliances, Chicago ¢ 





SALES REPRESENTATIVI 
LARGE MANUFACTURER selling t ffice equipment and stationery 


retailers wants top caliber salesman ir itheaster ite Excellent 
opportunity for experienced man wl wants to gr th leading orgat 
ization in its field. All replies held trict nfider Box W-157, care 


Office Appliances, Chicago 6 





WANTED—FAST GROWING MIDDLI WEST M facturer f metal 





office equipment seeks full time fact epresentative to call on 
dealers. Excellent opportunity for experienced sale ur having 
a background of retail or wholesale sellir Individua elected will work 
in restricted sales territory with headquarter n M atine, Iowa. Send 
full details in first letter, to W : ire Office Appliance Chicago ¢ 

LARGE MFR. (EST. 483 YEARS) of I Leaf Product desires Sales 
Representatives. Commission basi Ww tating experience, territory 


desired, etc. Box 951—Fall River, Ma 





RETAIL BUSINESS FOR SALE 





OFFICE SUPPLY and Equipment |! ness iccessfully operated for 
eighty years. Located in Ohio city er 250,000 population Sales over 
$120,000, gross averages near 40 per cent. Established accounts. Writ« 
W-159, care Office Appliances, Chicago 6, for particular 





FOR SALE: WESTERN SOUTH DAKOTA’S Largest Stationery Store 





Annual sales over $300,000. A complete f Office and School Supplies 
and Equipment with large Book, Greeti Card, ar Gift Departments 
Excellent building, 50 ft. x 140 ft ! é at G 1 Lease Box 
W-160, care of Office Appliance Chicago ¢ 

OFFICE SUPPLY, MACHINE and equipment busine for Sale. Located 
in heart of Texas Gulf Coast. Over $100,000 g1 es last year. Ex 
cellent machine and equipment frar Busir tablished in 194 
Box W-161, care Office Appliance Cl f 





FOR SALE OR LEASE Office Machine B I South Georgia, doing 








$25,000 per year. Write W-162, care Off Appliance Chicago € 
FOR SALE: Largest office furniture }t ne in Ne Mie Owner 
owns building large enough for ful I \ f t} office equipment 
and supplies in addition to furniture I 0 1 a half blocks from 
two huge buildings now under constructi Owne vants to retire. Ad 
dress W-163, care Office Appliance Cl go ¢ 

STATIONERY AND OFFICE SUPPLY STORI 
City of 30,000—large trade area Locatior enter f ty on principal 
street. Established 20 years. Present wine , I large printing plant 
in same building Wishes to devote enti: time t printing. Stock and 
fixtures in excess of $20,000.00. Down | ent of $10,000.00. balance or 
terms. Excellent proposition for experi ! flice pply man. Must 
be seen and investigated to know tr e. Write W-164, care Office 


Appliances, Chicago 6 





OFFICE EQUIPMENT store, best franchise Standard, Electric .Type 


writers, Adding machines, Office Furnitur Growing Kentucky city f 
60,000. Good “Center of Town’ locatior \ Service department. Total 
Price $5000. Make your investment | 1 good living first year. Illnes 
reason for selling. Address Box W-l¢ " Office At nees, Chicago ¢ 





FOR SALE: OFFICE SUPPLIES and Stationery Stor Profitable oppor 
tunity for experienced, energetic ffice pplie ind machine man. Good 





location near postoffice in beautiful Ohi ity. Low head, established 
over 40 years. Owners have been successful and t retire. Unusual 
opportunity, to be taken quickly. Add W -16¢ re Office Appliance 
Chicago 6. 

FOR SALE: OLD ESTABLISHED Off Furniture ar ichine business 
located in city of 50,000 in Northeastern Wi nsin. Reason for sale Ad 
vanced age and health. Inventory $20,006 Addre Box W-167, care 


Office Appliances, Chicago 6 








WANTED TO BUY RETAIL BUSINESS 





WANTED TO BUY MODERATE SIZE Office Equipment business in New 














York State, New Jersey or New Englar Box W-l¢ ire Office Appli 
ances, Chicago 6. 
STORE WANTED 

COMMERCIAL and social stationery stor wanted | experienced opera 
tor. Preferably above $200,000 volumes 4 location. Will pay cash for 
partnership or outright sale. Box W-1' re Office Appliances, Chicago 6 

MANUFACTURING BUSINESS FOR SALE 4 
FOR SALE UNUSUAL OFFER Will disp f tools, dies 
patents and goodwill of long established tiona kr vn metal product 
in office appliance fleld. Now being nufactured ler contract and 
sold to commercial stationers and typewriter dealer Opportunity 
to take over going business and immediately add er $100,000 to vour 


annual sales with proportionate ready-made income and excellent growth 
possibilities. P. O. Box 401, Church St. Station, New York 8, N. ¥ 














FOR SALE: Small Stationery Specialty Manufacturing business dies 
tools, jigs and equipment. Write f ntory. Charles Capen, Box 401 
Staten Island 2, New York 

RseTs a ae 
WILL SELL CHEAP list of 5 M commercial stationers and office appli 
ance dealers. Also list of approx M typewriter and adding machine 
dealers. Names not duplicated The Kr ( {8-0 isrd St W ood 
side, N. Y. 


ADDING MACHINE PARTS, TYPE, ETC. 


LARGE STOCKS of new and used Adding and ( ‘lating Machine Parts 
available. Quotations furnished or pecif part " est I 4 
Dehn, Jr., 1643 10Ist Ave., Oakland, Calif 











WANTED FOR EXPORT—USED EQUIPMENT 





WANTED CONNECTION WITH LARGE DEALER OF USED ACCOUNT 
ING, ADDING AND CALCULATING MACHINES. Interested ir mutinuous 
ort business. Box W-170, care Office Appliances, Chicago ¢ 





— ‘SALE AND WANTED TO BUY, USED EQUIPMENT 
ELLIOTT-FISHER, Burroughs, Moon Hopki 




















and Calculating 

















Machines, Comptometers, Electromatic Typewriters, and fanfold machines, 
bought and sold. Chicago Office Appliance ¢ 1930 West 2lst St., 
ini ig . 
BURROUGHS MOON HOPKINS 78A 36 OOK register 2 
tor return irriage Also, Burroughs due te Bookk 7 columns 
del 23A 19100 2 inch power opening rriage RELIABLE TYPE 
WRITER & ADDING MACHINE CO., 308 W. Monroe St., Chicago ¢ 
BARGAINS IN SUNDSTRANDS, Hand or Electric, al de ndel 8142 
Bookkeepers, Portal ind Heavy Duty mode One aln new 9143P 
Duplex models witl ind without shuttle irriages Othe makes and 
dels at equally attractive prices. RELIABLE TYPEWRITER & ADD 
ING MACHINE CO 08 W. Monroe St ( y f 
FRACTION MODELS ALLEN WALES, ELECTRIC, sixteenths. Burroughs 
Port. Electric hou minutes. Burroughs hand one twelft Sundstrand 
hand and electric twelfths; Comptometer I ighths M e MA 
eighth RELIABLE TYPEWRITER & ADDING MACHINE CO { W 
M roe St Chicag f 
ELLIOTT-FISHER AND SUNDSTRAND machines. Comptometers, Bur- 
ighs, Frider Marchant, Monroe Calculator Electromati typewriters 
Adding machine ind all office machine bought, sold, rent rebuilt 
reeter-Warsh Co., 849 N. 3rd St., Milwaukee Wis 
NATIONAL BOOKKEEPING MACHINES wanted, 3000 Cla { and 6 
total machines, with typewriter and front feed carriage, above 40,000 serial 
ber; also 00 Model, Adding Machin Calculat ( ptometers 
Advise erial and model numbers. Office Machines Ir Pine St 
st Louis | Mi in 
BURROUGHS BOOKKEEPING MACHINES, All Models, Bought and Sold 
Give serial numbe ind model in request f juotation. Bu s Equip 
nt ¢ 60 W. Larned, Detroit 26, Mict 
WANTED TO BUY: Late model Elliott-Fisher bookkeeping bililng 
hines. Must be ver 270,000 serial number. J. & T. Of! Machine 
( 605 W. Washington St., Chicago 6 
NATIONAL 2001 000 Class, Burroughs Bookkeepers, ( ators, Ad 














ressing Machines, Bought & Sold. Send fu descriptior Pa Americar 
S. Olive Los Angeles 
WANTED ALL MAKES calculators and adding machines. State mak 
le serial n ber and adding capacity. International Off Appliance 
li 26 Broadw New York 7, N. ¥ 
WANTED TO BUY—Sundstrand bookkeeping machi Models A, ( 
ind D. Give complete model number eria e carriag whet he 
front feed or back feed. International Office Appliance ] 26 Broad 
New Yy N. ¥ 
BOOKKEEPING MACHINES — National Models 2000—3000 and 3100 
Bought and Sold. For quotation contact J Scheid ¢ S.E. Corne 
& Market, St Louis, Me 
BURROUGHS, MOON HOPKINS, Elliott-Fisher, Remingt Accounting 
Machines, and everything in the office machi line. Stat le serial 
number and we w juote highest cash ce Internat Office Ap 
pliances, In 6 Broadway, New York N } 
WANTED: Burroughs or N.C.R. Bookkeeping and Billing Machines, 
Calculators, Comptometers, Adding Machin et any sty Quote com 
plete descriptior d best price. AMERICAN BUSINESS MACHINES, 
I 57 Broadway, New York 12, N. ¥ 
BURROUGHS, MOON HOPKINS, KARDEX, Bookkeeping Machines, Comy 
t eters, all make calculators bought and ld. Dorrell Off Machines 
( Inc., 89 § th Street, Minneapolis, Minnesota 
ELLIOTT-FISHER machines, calculating chines, adding hines 
tice equipment bought and sold W J Crowley ({ ' 106-908 
N. Water St Milwaukee 2, Wis 
CASH FOR NIAGARA BX2M and A. B. Dick 90 Mimeogray and late 
odel Underwood and Roya! Typewriters. H el, Box Basking Ridge 
N J 
CASH PAID FOR MULTIGRAPH, MULTILITH, Varityps Mimeograph, 
Addressograp! Iypewriters, Presses 4 we trade " W rite 
Dixie Service, King, North Carolina 
WANTED Addre graphs, Graphotype Speedaumat é Ira 
Cabinets. Send model & serial Nos. to: Addressing Mact ( Cali 
s Mission St San Francisco 5 
FOR SALE ADDRESSOGRAPH BD70 Steel Cabinets, B Work Shelf, 
rays A-1 Conditior Best. Offer. Nat i Address Plat ( 4615-2 
W. Huron St., Chicago 44, Ill 
KARDEX, ACMI ill makes used visible filing equipr Thousands 
f reconditioned ibinets, panels, books, alwa on hand. 8 ial service 
and prices to dealers for purchase or sale. Get r quotat Cha 5 
Nathan, Inc., 548 Broadway, New York 3 
VARITYPERS, IBM'S, all kinds office machine sold, bougl wholesale 
export All-Languages Typewriter Cc., ) West 23rd Street N Y 
CH SOS6 
VISIBLE EQUIPMENT bought, sold ar exchanged W pecialize in 
rebuilt Kardex, Acme and International Visible Factograp} ibinets, as 
well as other makes. Write and tell us what Visible Equi ent 1 need 
r have for ale. Special prices to deale! Heineman Off Equipment 
( Dept. OA, 4 N. 8th St., St. Louis M 
LARGE AMOUNT used visible cabinets, KARDEX ACMI d RAND 
Variety of sizes and styles. A-1 conditior very reasonal Eversteel 
Equipment Company, 69 Spring Street, New York 12 
KARDEX, ACME, POSTINDEX, ET‘ 
SPECIALISTS IN VISIBLE Filing Equipment for 30 year | oopera 
tion offered t ieale on sales or purchas« All equipment thoroughly 
ebuilt and guaranteed. Commercial Car System Cs ] Grand St., 
New York N. ¥ 
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AS WE GO TO PRESS ——— 


MONROE TO HANDLE OLYMPIA... 


A contract has been signed for Monroe Calculating 
Machine Company, Inc., to market the ten-key 
adding machine made by Olympia Werke-West 
G.M.B.H. Wilhelmshaven, Germany. In making the 
announcement President William G. Zaenglein 
said, “We need a ten-key adding machine to round 
out our line and the Olympia is by far the best we 
have ever seen.” 

The contract provides initially for imports of fin- 
machines as well as authorizing Monroe to make 
and assemble parts in the U. S. Known as the Mon- 
roe 611-11-011, the ten-key machine features an 
open keyboard making it possible to place figures 
in the machine before the cycle is completed, thus 
saving considerable time. Its capacity is 11 and 
12. It will be sold through the company’s own sales 
office as well as through dealers. 


ROYAL METAL DECENTRALIZES .. . 


H. A. Green, president of Royal Metal Manufac- 
turing Company, recently announced the establish- 
ment of three autonomous divisions of the firm’s 
executive sales organization. 


Alfred E. Siegel, general merchandising mana- 
ger since September, 1949, has been named sales 
manager of the professional-contract division. J. 
R. Middleton has joined the company as sales man- 
ager of the office-school-industrial division. J. A. 
Sable continues as sales manager of store and 
shop furniture, a position he has held since Janu- 
ary, 1952. R. E. Witts has been named assistant 
to the president. Previously, Mr. Witts had served 
as sales manager of the public seating division. 


LEASE OFFICE EQUIPMENT .. . 


A “Lease Plan” for office equipment has been an- 
nounced by A. C. Howard, president of The Globe- 
Wernicke Co. Under this new plan, the G/W 
dealer leases to business, office furniture such as 
desks, files and chairs, for a minimum of three 
years. For this, the lessee agrees to pay a diminish- 
ing yearly rental in quarterly or monthly install- 
ments. A booklet giving details of the “Lease Plan” 
is available from the Sales Department, The Globe- 
Wernicke Co., Cincinnati 12, Ohio. 


PLAN 2ND TOLEDO BUSINESS SHOW ... 


The Ohio Sesquicentennial edition of the second 
annual Toledo Business Show will be held at the 
Secor Hotel on October 6, 7 and 8. Inaugurated 
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last year, the show met with widespread success. 
The Secor Hotel ballroom and terraces will be 
used again this year and there will also be rooms 
available off the ballroom and on the second and 
third floors of the hotel. 


Serving on the advisory board are: John Esplin, 
Marchant Calculating Machine Company, Kenneth 
L. Boyer, president of Newell B. Newton Company; 
Floyd Zinkhon, American Lead Pencil Company; 
Spence Ordover, Gift Craft Leather Company; 
Robert South; Elliott Addressing Machine Company; 
W. H. Buck, Remington Rand Inc., and G. G. Ban- 
croft, Toledo Office Equipment Company. 


MARCHANT ESTABLISHES DULUTH AGENCY... 


Edgar B. Jessup, president of Marchant Calculators, 
Inc., has announced the establishment of a local 
agency in Duluth, Minn. Glenn U. Hinds is in charge 
of the office and Richard A. Quarnstrom has been 
promoted to the position of service supervisor. Mr. 
Jessup stated that the new office “has been estab- 
lished to provide direct sales and service of the 
entire line, particularly the new Figuremaster and 
Figurematic calculators. 


CLARY MAKES NEW ASSIGNMENTS ... 


Promotion of Jay Jones to branch manager in 
Kansas City, Mo., and other branch and field as- 
signments have been announced by Joseph W. 
Stallings, general manager of distributor, Clary 
Multiplier Corporation. Mr. Jones previously served 
as nation! accountants manager and assistant 
branch manager in San Francisco. 


Thomas Malone, acting manager in Kansas City, 
has been made wholesale representative for hand- 
operated Clary adding machines and cash regis- 
ters. 


Bruce Morgan, Phoenix branch salesman, has 
been transferred to San Francisco as assistant 
branch manager. 


Robert Davis has been promoted to assistant 
branch manager in Philadelphia after serving as 
dealer district manager for Nebraska, Missouri, 
Kansas, Illinois and Arkansas. 


CONVENTION HOTEL RESERVATIONS DUE... 


Because several thousand stationers will be in Chi- 
cago this fall, NSOEA members should get their 
convention hotel reservations in at once. They 
should be addressed to Miss Mary Lang Keenan, 
Housing Manager, The Chicago Convention Bureau, 
Inc., 134 N. LaSalle St., Chicago 2, Ill. 
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How Much Does He Spend 
For Advertising and Promotion? 


The average dealer is spending approximately 1% of net 
sales on advertising and promotion. The largest dealers 
average about 2% and funnel most of their dollars into 
only a few media. 


The dollar amounts shown on this and following pages do not 
include expenditures for the preparation, printing, and dis- 
tribution of catalogs. They do include all other types of ad- 
vertising and promotion methods. 


ADVERTISING EXPENDITURES BY COMPANY SIZt 


AMOUNT SPENT 


-$500- $1,000- $2,000 $20,000 
$999 $1,999 $4,999 and over 
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MEDIA. 


What Types of Promotion Does He Use? 


Ads in the classified section of the phone book along with 
newspaper and direct mail advertising stand far in the 
lead. Radio advertising and the distribution of calendars 
and novelties are the only other methods used to any ex- 
tent. 


Class. Phone Book 


; 
' 
Direct Mail 
Newspapers 
; 
( ! 
Radio 
t 
; 
Novelties 24% 
t i 
Calendars ar 
Car Cards ( 5% 
Billboards = 
Television a 
Other 8% 
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Media Used by City Size 

The profile shows a drop in the use of all major media 
in the larger cities with the exception of direct mail and 
the classified phone book. Space and time costs un- 
doubtedly are responsible for this situation since the 
large city dealers are above the industry average for 
the amount of promotion done. 


Under 10M- 
10M 25M 50M 
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Media Used by Company Size 


The promotion policies of both large and small dealers 
follow the national averages closely. The $250,000- 
$1,000,000 group, which accounts for half of the dealer 
sales figure, is heavy in all types of media with over 
80% using direct mail and the classified sections. Tele- 
vision is an increasingly important factor with the larg- 
est firms. 





What Size Newspaper Space 
Does He Use? 


The average dealer uses small space 
in his local papers but uses it often. 
The profile shows a desire to run con- 
tinuous insertions even though limited 
thereby to the use of a fractional page 
size. Since most office supply and 
equipment ads appear on financial 
pages, which are generally light with 
advertising, this policy probably pro- 
vides attention value equivalent to 


larger space in other sections. 


What Medium Does He Feel Is Most Important? 


Direct mail wins the honor as the 
dealer's preferred method of promot- 
ing his merchandise. This is an im- 
portant observation in view of the 
fact that newspaper advertising and 
classified phone book listings are 
used as often. Apparently there is a 
feeling that direct mail can do a spe- 
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cific promotion job better. Other con- 
tributing factors probably are: 


1. the wealth of suitable direct mail literature 
provided by manufacturers free or at low cost 


2. the printing facilities available to most dealers 
which reduces production costs of direct mail con- 
siderably 
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What Products Are Featured in His Advertising? 


The average dealer splits up his ad dollar to promote all three general 
categories of merchandise—supplies, machines, and furniture. Those 
with small budgets put more emphasis on machines while those with large 
budgets feature furniture items to a greater degree. It is interesting to 
note that social stationery also receives a larger play from the big ad- 
vertisers. The following chart shows which types of products are fea- 
tured according to various sized advertising budgets. 


PRODUCTS ADVERTISED 
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NOMDA Enyoys Stay 


Atlantic City Proves Good Convention City— 
John D. Romano Succeeds Weiner in Office 

of President—Exhibits are Popular with 

Newest Office Machines on Display 

g IN ATTENDANCE, exhibit volume and interest and 
entertainment opportunities the National Office Ma- 
chine Dealers Association had one of the finest con- 


ventions of its history at the Ambassador Hotel on 
Atlantic City’s famed boardwalk June 18-20. The 


attendance went over 500 paid with more than 600 
present for the gala closing banquet. 

The manufacturers’ exhibits, ideally situated in the 
hotel’s accommodations close to the meeting rooms, 
were thronged for three days with office machine 
lealers eager to see the many new time and labor- 
saving mechanisms on display. Noticeable was the 
growing number of machines manufactured abroad 
and now being distributed by United States firms. 
Typewriters, calculators and other office devices made 
in this nation vied with each other in new improve- 
ments, many unveiled for the first time. 

Climaxing months of planning the members of the 
Pennsylvania, New Jersey, Delaware OMDA proved 
ideal hosts for this 28th annual international conven- 
tion and trade exhibit of NOMDA. Congratulations 
were in order to General Chairman Harold Steinke 
and Co-Chairman Edward Pfitzenmaier, and assistants 


Herbert Toussaint, promotion; Edwin Wick, registra- 
tion; Noel Grover, program; George M. Cohan, trans- 
portation; A. H. Jackson, hospitality; James Gladney, 
finance; Charles Savery, Jr., entertainment; and Mrs. 


Gertrude Headley, ladies and teenagers. 
Convention details clicked admirably under the PJD 
OMDA sponsorship with a helping hand from the 


tireless general secretary Harold Mann and the over- 


“tice 





Dpliances 


at Boardwalk 





Microphone Duty for NOMDA... 


oo * ONE 


General Secretary Harold Mann in action. 

President Jack einer welcomes convention attendants. 
N. Van Soosten, Van Soosten & Co., St. Louis, Mo., 

welcoming NOMDA to St. Louis in 1954. 

Robert Randazzo, General Typewriter Co., Kansas City, 

Mo., presents nominations. 

Robert Schrage gives key to Atlantic City to President 

Jack Weiner. 

Harold G. Hoffman delivers luncheon address. 





NOMDA Honors Its Past Presidents at Convention Luncheon Meeting in Atlantic City 


As a featur the noon luncheon of NOMDA at Atlantic City, N. J., 
n Friday, Ju ), the past presidents of the association attending 
were seated at the head table. From left to right they are: Irwin 
lincent Topek Kans Gordon Miller Pasadena, Calif.; Irving 
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Ritchie, New York, N. Y.; James P. Ward, Chicago; W. R. Shilling, 
Pittsburgh, Pa.; C. Elmer ‘Anderson, Pasadena, Calif.; Nicholas Fucci, 
Englewood, N. J.; Robert Randazzo, Kansas City, Mo., and Liston 
Jackson, Fort Worth, Tex. 
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all leadership of NOMDA’s president, Jack Weiner. 
The latter presided at the convention functions and 
more than once expressed his appreciation for the 
help of the “lay leaders” of NOMDA in making the 
exposition possible. The president humbly and gra- 
ciously accepted the gift of a 21-inch screen tele- 
vision, presented to himself and Mrs. Weiner as a 
token of the esteem in which the association held 
the Chicagoan for his service to the organization over 
a long period of years. 

Atlantic City provided many entertainment facili- 
ties, including opportunities for a stroll along the 
boardwalk, a dip in the ocean, sun baths on the 
beach, visits to the Exposition and Steel Piers, and 
dining at seafood cafes. 


Elected in Absentia 


NOMDA elected a new president in absentia. He 
is John D. Romano of Fresno, Calif., kept from at- 
tendance because of illness. Long an energetic worker 
for the organization, Mr. Romano was a popular choice. 
Serving with him will be these officers: 

Vice-president—Wilber E. Walker, Wichita, Kans. 

Secretary—Dave Silvers, New York City 

Treasurer—D. L. Keeney, Jr., Dallas, Texas. 





New President... 
Chosen as the new 
head of NOMDA is J. 
D. “Johnny” Romano, 
Fresno, Calif. A char- 
ter member of Northern 
California OMDA, Mr. 
Romano is a past pres- 
ident of that group. 
He has served NOMDA 
as a director and 
treasurer. While not 
present at Atlantic City 
because of illness, he 
was a popular choice. 
He stated that while 
he had not sought the 
office he would “gladly 
serve his fellow office 
machine dealers in this 
capacity to the best of 
his ability.” 








Harold Mann continues as the efficient executive 
secretary of the organization and Charles Krause, Jr., 
as legal counsel. 

Members of the new board of directors are: 

Larry Walter, Chicago; Ed Knecht, Cleveland, Ohio; 
James P. Ward, Chicago; Jack Weiner, Chicago; Clar- 
ence E. Bush, Washington, D. C.; H. C. Van Zant, 
Dayton, Ohio; Ed McHale, Cincinnati, Ohio; Edward 
Pfitzenmaier, Ardmore, Pa.; Liston Jackson, Fort 
Worth, Tex.; Alfred H. Foxcroft, Los Angeles, Calif; 
Larry N. Mauck, Jr., Richmond, Va.; Paul McWilliams, 
Little Rock, Ark.; Robert Randazzo, Kansas City, Mo.; 
William Simpkins, St. Louis, Mo.; William H. Burt, 
Seattle, Wash.; Gordon E. Miller, Pasadena, Calif.; 
Ralph Neumayer, Hartford, Conn.; John Stifter, De- 
troit, Mich.; George T. Carr, Great Neck, N. Y.; 
C. Schennum, Chicago; Irwin Vincent, Topeka, Kans. 

Charles R. Chappell, Pittsburgh, Pa.; Nicholas H. 
Fucci, Englewood, N. J.; Charles S. Meyers, Miami, 
Fla.; W. A. Johnston, Knoxville, Tenn.; Herbert C. 
Toussaint, Camden, N. J.; J. O. Waedekin, Milwaukee, 
Wis.; Harold E. Steinke, Upper Darby, Pa.; Fred John- 
son, Charleston, S. C.; Noel Brewington, Oklahoma 
City, Okla.; A. M. Fincer, Atlanta, Ga 

M. R. Allen, San Antonio, Tex.; Russell D. Brew- 
ington, Houston, Tex.; Richard Cannon, San Diego, 
Calif.; William T. Corney, Toronto, Canada; Jack 
Cusack, New York, N. Y.; Jack Davenport, Bakers- 
field, Calif.; Ivan M. Fifield, Waterloo, Iowa; E. A. 
Glassman, Rochester, N. Y.; Frank Hall, Independence, 
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On the Opposite Page... 

1. At the registration desk: Mrs. Harold Mann, wife of the NOMDA 
general secretary and his No. 1 assistant; W. S. Goff, W. S. Goff 
Co., Atlantic City, N. J.; Edward Wick, Wick & Rouillot, Norristown, 
Pa.; Jim Gladney, Dictating Machine Service, Philadelphia; Frank 
Valentine, Valentines, Inc., Trenton, N. J. 

Joe Stallings, President H. L. Clary, K. A. Adams and R. E. 
Barrett, all of Clary Multiplier Corp. 

3. J. J. Konrath, Royal Typewriter C: Kansas City, Mo.; Irwin 
Vincent, Western Typewriter Co., Topeka, Kans.; H. L. Rudnick, 
Royal Typewriter Co., New York, N 

4. Ewald Mayer, Safeguard Corp. 

». R. C. Miesemer, Royal Typewriter Co., Liston Jackson, Typewriter 
Supply Co., Fort Worth, Tex.; H. C. Van Zant, firm of same name, 
Dayton, Ohio. 

6. Ed Pfitzenmaier, Suburban Typewriter Co., Ardmore, Pa.; Irene 
Esposito and Anthony Esposito, Ever Ready Typewriter Service Co., 
Philadelphia 

7. Ed Glassman, City Typewriter Co., Rochester, N. Y.; James P. 
Ward, Ames Supply Co. 

8. Ken Ritchie; Charlie Krause, legal counsel of NOMDA; Irving 
Ritchie, Typewriter Distributors, New York, N. Y.; 

9. Thomas DeWitt, Joe Folcke, Ed Mark, Wm. F. Burke, Bob Galland, 
all of L. C. Smith & Corona Typewriter Co.; Glen W. Boyce, 
Smith-Corona dealer, Pueblo, Colo. 

10. Edgar Noll, A. Orlassino and Max Friedmann, all of Olivetti; F. J. 
Valentine, Valentines, Inc., Trenton, N. J.; W. E. Woods, Woods 
Typewriter Co., Providence, R. I. 

11. Al Spaide and John Nagy, U. S. Typewriter Ribbon Mfg. Co. 

12. Burnett and Beatrice Goldstone, Lombard Office Equipment Co., 
Baltimore, Md. 

13. Larry K. Walter, Peter Paul Mechanical Service, Chicago; President 
Jack Weiner, NOMDA; Leroy “Rocky” Jones, Shipman Ward Co. 

14. C. J. Trzcinski, R. C. Allen Business Machines, Inc., Larry K. 

Walter, Peter Paul Mechanical Service, Chicago; Henry Greene, 

R. C. Allen Business Machines, Inc.; A. K. (Jack) Thomas, A. K. 

Thomas Co., Lawrence, Mass.; Max Ludlow, R. C. Allen Business 

Machines, Inc 

Dave C. Silvers, American Business Machines, Inc., New York, 

N. Y.; Wm. Kerzner, Pearl Engraving Corp.; Kenneth Ritchie and 

Norine Greshma, Typewriter Distributors, Inc.; Bill Barrer, Inter- 

national Office Appliances. 

16. W. Showers, Indiana Cash Drawer Co.; Sam S. Smith, Monroe 
Calculating Machines Co.; D. M. Maul, Remington Rand Inc. 

17. Newlyweds Mr. and Mrs. Nick Fucci, American Typewriter Co., 
Englewood, N. J. 

18. Stewart S. Werksman and John F. Burke, Maso Products; A. M. 
Berlin, Accurate Adding Machine & Typewriter Co., Wilmington, 
Del.; Jack Murray and Paul L. McMurray, Maso Products. 

19. Frank Dimina, American Dictating Machines Co., Inc.; Alec 
Hazen and Martin Rubin, National Typewriter, Inc., Montreal; 
James S. Gladney, Dictating Machine Service Co., Philadelphia; 
James P. Marino, American Dictating Machines Co.; Joe Rubin, 
National Typewriter, Inc., Montreal. 

20. Mr. & Mrs. N. Dean Leininger, Super Sales Co., South Bend, Ind.; 
Mr. ph mee Paul Borresen and Jorgen S. Lien, Regna Cash Regis- 
ters, Inc. 

21. A pair of two-gun men from Texas—Liston Jackson and D. L. 

Keeney. 
Seated: Geo. Agrell, president, and Sylvia Niemic, secretary, 
Addo Machine Co., Inc.; Standing: H. Hoffman, Century Adding 
Machine Co., New York, N. Y.; H. C. Wallenhorst, United Office 
Machines, Buffalo, N. Y.; R. T. Seaman, Peter Paul Mechanical 
Service, Cleveland, Ohio; Dick Pickering, Pickering Business 
Machines, Atlanta, Ga.; Noel Brewington, Noel Brewington, Inc., 
Oklahoma City, Okla. 

3. J. M. Hackney, Remington Rand Inc.; Ed McHale, Peter Paul 
Service, Cincinnati, Ohio. 


Mo.; Miller Huggins, Anderson, Ind.; R. E. Kuykendall, 
Abilene, Tex.; J. Vincent Magee, Boston, Mass.; Israel 
Meizner, New York, N. Y.; C. W. McLane, Elko, Nev.; 
Lee Osmon, Tampa, Fla.; Hal Pettit, Los Angeles, 
Calif.; Lynn Roper, Seattle, Wash.; Louis Santangelo, 
Sr., Denver, Colo.; Samuel Stein, New York, N. Y.; 
Mario Teschion, St. Paul, Minn.; Ray Trenchard, San 
Rafael, Calif.; Bela Weiner, Baltimore, Md. 

Also serving on the board are Past Presidents C. 
Elmer Anderson, Pasadena, Calif.; Earl De Groot, 
Kalamazoo, Mich.; Jack Macon, Atlanta, Ga.; W. R. 
Shilling, Pittsburgh, Pa.; Irving Ritchie, New York, 
N. Y.; Gene Taylor, Bloomington, Il]., and Lamont H 
Wood, Sr., Kansas City, Mo. 


In St. Louis Next Year 


Next year’s convention will be held in St. Louis, Mo., 
with N. H. Van Soosten as general chairman and Bill 
Simpkins, Tiffany Stand Company, as co-chairman. 

The choice of a convention site for 1955 brought 
out a spirited debate with the Washington, D. C., 
delegation presenting a strong bid but failing by a 
close vote to the voice of those from Cincinnati, Ohio. 
That city later waived its selection in favor of either 
Denver or Colorado Springs, Colo. Washington, D. C., 
will make another bid for the 1956 session. 

A feature of the Atlantic City convention was the 
absence of the usual convention oratory, this giving 
way to the opportunity for panel discussion. The type- 
writer panel was presided over by Noel Grover, Phil- 
adelphia, and N. H. Von Soosten, St. Louis, shepherded 
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the bookkeeping machine sessions. Another panel 
dealt with adding machines. 

The only convention orator was the former governor 
of New Jersey, Harold G. Hoffman. This man of wide 
governmental and military experience delivered a 
stimulating noon luncheon address which was spiked 
with anecdotes and original observations on topics of 
the day. 

Some of his quips were: 

“A lawyer is a guy who fights as hard as he can 
to make sure you get what’s coming to him. 

“We need a revival of faith in the work we are 
doing .. . in our state . and in our nation. 

“You aren’t guaranteed happiness, just the right to 
pursue it. 

“The government can’t do for men what they should 
do for themselves. 

“We must find an economy not built on war.” 

The entertainment desires of the convention attend- 
ants were well cared for from the beginning of the 
convention, opening with an industry hospitality hour 
in the 22 Club of the Ambassador Hotel on Sunday 
evening. 

Hold Monte Carlo Night 


On Monday evening the Monte Carlo Night was 
the big feature. For hours conventioners had the 
opportunity to do big-time gambling with paper profits 
and losses. They spun roulette wheels and played the 
gamut of games of chance until the division of spoils 
to those who had not “gone broke” during the pro- 
cedure. Theodore Love of Monroe Calculating Machine 
Company, Los Angeles, Calif., was the top winner. 

On Friday night the dinner at Captain Starn’s 
famous sea food restaurant was an unforgettable ex- 
perience. Reservations had been made for 400 but 
500 came to dine on huge lobsters and steaks, cooked 
in delectable style and served with all the sea food 
trimmings. It was a delightful occasion for adults and 
children alike. 

Honor Past Presidents 


Past presidents of NOMDA were recognized and 
seated at the head table for one of the noon luncheons. 
At another one the trade press editors were honored 
guests. 

Chairmen of the convention committees and winners 
of the 1953 membership contest were honored guests 
at the Saturday noon luncheon. President Jack Weiner, 
Secretary Harold Mann and Past President Liston 
Jackson combined in presenting plaques and cups to 
the winners who were Vance Gribble, Pacific Northwest 
OMDA, Liston Jackson trophy and plaque; Mark 
Jacobs of Cincinnati, Jack Weiner trophy; Alfred H. 
Foxcroft, Los Angeles, “most miles’ traveled plaque 


™ the Opposite Page... 

Washington and Baltimore ewe: Rear—R. L. Densford, Remington 
Rand, Inc.; Kell Reimann, Arlington, Va.; Bela Wiener, Baltimore, 
Md.; Clarence Bush, Washington, D. C.; Seated: Mrs. Densford;: 
Mr. & Mrs. C. D. Bills, Washington, D. C.; James O'Donnell, 
Washington, D. C.; Burnett Goldstone, Baltimore, Md. 

2. Long and short of NOMDA—Secretary Jack C. Martin and President 
Vance Gribble of, Pacific Northwest Chapter hold the trophies that 
group received. 

3. Bliss Woodward is reading a newspaper but the girl on the Swift 
Adding Machines Co., display background, appears to be doing it. 

4. Liston Jackson, Typewriter Supply Co., Forth Worth, Tex.; Bob 
Sanders, dealer sales manager, Burroughs Corp 

5. J. E. Spence, Jr., B. L. Spence, Eleanor Eastlack and R. A. Wagner, 
all of Spence Furniture Co. 

6. Ed A. La Gasse, Victor Safe & Equipment Co.; George C. Wheeler, 
OFFICE APPLIANCES. 

7. Bernie Geiger, Tiffany Stand Co.; Harry E. Mann, firm of the same 
name, Clearfield, Pa.; William Simpkins, Tiffany Stand Co. 

W. AA. Johnston, W. AA. Johnston Sales & Service Co., Knoxville, 
Tenn.; C. Leroy Jones, Shipman Ward Co 

3. Kell Reiman, president, James O'Donnell, vice-president, and R. L. 
Densford, secretary of Washington Office Machine Dealers Assn. 
They made a gallant bid for the 1955 convention but lost. 

10. David Sigler, sales manager, Hermes division; Hans Stauder, 
vice-president and general manager, Paillard Products. 

11. Lou M. Grover, Upper Darby, Pa.; Gertrude Noll, Philadelphia. 

12. R. T. Seaman, Peter Paul Mechanical Service, Cleveland; Roy 
Shoup, Remington Rand, Inc., Chicago; E. J. Knecht, Peter Paul 
Mechanical Service, Cleveland. 

13. Some members of trophy-victorious Pacific Northwest NOMDA 
chapter: L. Walter Wright, Seattle; Bill Burt, Seattle; James C. J. 
Martin, Seattle; A. Dolhanyk, Seattle Vance Gribble, Seattle. 

14. Paul McWilliams, Capital Typewriter Co., Little Rock, Ark.; Louis 
Merlano, Sender Jaari and Carl Gronhagen, Facit, Inc.; L. N. 
Mauck, L. N. Mauck, Jr., and B. S. Mauck, all of American Type- 
writer Exchange, Richmond, Va.; Ernest Harboe, Facit, Inc 
F. C. Waltz, Waltz Typewriter and Adding Machine Co., Cincin 
nati, Ohio., 86 and in business since 1892 for himself; W. R. 
Shilling, Fort Pitt Typewriter Co., Pittsburgh, Pa., 43 years in 
business and NOMDA’s first president 

16. Noel G. Grover and General Chairman H. E. Steinke, both of 
Upper Darby, Pa. 

17. Ed. W. Staats, Ames Supply Co.; Ray J. Eichenlaub, Service Steel 
Products Corp.; Ralph Francolini, Ames Supply Co 

18. Joe Greenley, Standard Adding Machine Co Detroit; A. H. 
Kellstedt, Peoria Typewriter Co., Peoria, Ill.; W. H. Beckwith, 
Royal Typewriter Co.; C. L. Eicholtz, Royal dealer, New Oxford, Pa. 

19. Ivan M. Fifield, Waterloo Typewriter Exchange, Waterloo, Iowa; 
J. D. Marvil, Ames Supply Co. 

20. Elizabeth Stemp, Stemp Typewriter Co Madison, Wis.; J. ; 
Waedekin, American Typewriter & Office Machines Co., Milwau 
kee, Wis 

21. H. C. Van Zant, firm of same name, Dayton, Ohio; Hazen R. Ames, 
Ames Supply Co 

22. Noel G. Grover, Grover Typewriter Service, Upper Darby, Pa. 
Harold G. Hoffman, luncheon speaker; Herbert Touissant, president 
of Pennsylvania, New Jersey and Delaware OMDA; Jack Weiner, 
president of NOMDA, at head table 

23. E. L. Maag, Maag & Co., Ltd., Montreal, presents invitation for 
NOMDA to meet in Canada. 


for South California OMDA, and Charles R. Chappell, 
Pittsburgh, NOMDA plaque. 

Swimming in the Atlantic was a big attraction for 
many of the teen-agers and women attending the con- 
vention. Enjoyable Cabana parties were arranged by 
Mrs. Gertrude Headley. Two parties for the women 
were held in the Surf Room and they joined in the 
fun at Captain Starn’s Restaurant and the Monte Carlo 
night. 

The annual banquet, floor show and dance in the 
Renaissance Room of the Ambassador Hotel on Satur- 
day evening was attended by an overflow crowd. The 
floor show sparkled with entertainment and C. Elmer 





NOMDA’s New Board of Directors and Officers Who Will Serve for 1953-54 Period... 


A new board of directors and officers will serve the members of the 
National Office Machine Dealers Association for 1953-54 period as a 
result of elections at the reecnt Convention & Trade Exhibit of the 
organization held in Atlantic City. In the above photograph are those 
who were on hand for the three-day event: They are, left to right: 
Seated—Larry Walter, Chicago, II! Ed Knecht, Cleveland Ohio 
Harold Mann, executive-secretary; James P. Ward, Chicago, Ill; D. L. 
| ange Jr., treasurer, Dallas, Tex.; David C. Silvers, secretary, 
New York, N. Y.; Wilbur E. Walker, vice-president, Wichita, Kans. 
Jack Weiner, Chicago, Ill.; Charles Krause, Jr., legal counsel, New 
Yorls, N. Y.; Clarence E. Bush, Washington, D. C.; H. C. Van Zant 
Dayton, Ohio; Ed McHale, Cincinnati, Ohio, peeking over head of 
Edward Pfitzenmaier, Ardmore, Pa.; Liston Jackson, Fort Worth, Tex., 
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ind Alfred H. Foxcroft, Los Angeles, Cal. Standing—-Larry N. Mauck, 
Jr., Richmond, Va.; Paul McWilliams, Little Rock, Ark.; Robert Ran 
dazzo, Kansas City, Mo., William Simpkins, St. Louis, Mo.; William H. 
Burt, Sattle, Wash.; Gordon E. Miller, Pasadena, Calif.; Ralph Neu 
mayer, Hartford, Conn.; John Stifter, Detroit, Mich.; George T. Carr, 
Great Neck, N. Y.; C. Schennum, Chicago, Ill.; Irwin Vincent, Topeka 
Kans.; Charles R. Chappell, Pittsburgh, Pa.; Nicholas H. Fucci, Engle 
wood, N. J.; Charles 5. Meyers, Miami, Fla.; W. AA. Johnston, Knox- 
ville, Tenn.; Herbert C. Toussaint, Camden, N. J.; J. O. Waedekin 
Milwaukee, Wis.; Harold E. Steinke, Upper Darby, Pa.; Fred Johnson 
Charleston, South Carolina, Noel Brewington, Oklahoma City, Okla. 
and A. M. Fincher, Atlanta, Ga. Others elected but not pictured are 
listed in the accompanying story. 
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Anderson served as master of ceremonies for brief in- 
troductions of new officers and the television set 
presentation to retiring president Jack Weiner. 

“We would like to have the folks come back real 
soon,” commented Chairman Harold Steinke after the 
event was over. “We had a great time seeing the 
dealers having such a good time and the manufacturers 
signing up so many orders. It was a genuine pleasure 
to have had the National Association and its friends 
as our guests and we really mean it when we say we 
would like to have them pay a repeat visit at an early 
date.” 


Souvenirs Presented 


St. Louis OMDA got off to a rousing start in its 
campaign to attract dealers and manufacturers to their 
city for NOMDA’s 1954 Convention and Trade Exhibit 
by passing out several souvenirs to everyone attending 
the Atlantic City meet. Miniature meerschaum pipes, 
knives, and other gifts were presented to all. A special 
orchestra was provided by the St. Louisans to play 
during the Friday luncheon with special emphasis on 
the songs about St. Louis. The folks were led in sing- 
ing specially written words to “Meet Me in St. Louis, 
Louis” as the orchestra played. The lyrics were made 
available at each place and some lusty harmonizing 
was indulged. 

“For More in ’54” has been adopted as the official 
slogan of the St. Louis gathering with the “Meet Me 
in St. Louis” as a special saying that caught on im- 
mediately. 


1,000 Expected 


“We expect to have a minimum of 1,000 dealers and 
manufacturers at our affair in St. Louis come next 
June 21-23,” stated N. H. Von Soosten, general chair- 
man of next year’s event. “We believe that St. Louis 
is ideally located to attract the biggest crowd in 
NOMDA’S history and we will not be satisfied with 
anything less than our 1,000. We know full well that 
each year now sees larger and larger crowds attending 
our convention and trade exhibits and we know it will 
be a cinch to reach the 1,000 mark and even go higher 
If effort counts, we are in because we are planning 
some events that will make the hair stand on end. No 
one can afford to stay away,” concluded Mr. Von 
Soosten. 


; 


at y 
, f , * 
rs Oo 4 4: 


R 





1. Wally Brennen, Jr., Marty O'Donnell, Allan Henderson, P. J. 
McMaster, all Barrett Adding Machine Cx 
Fred Washbourn, D. H. Emore, C. A. Cochran, J. M. Hackney, 
H. A. Hicks, H. P. Haig, R. B. Downey, Roy Shoup, Matt Fink, 
L. O. Snow and Bernie Rieser, all of Remington Rand Inc. 
3. George Headley and son, Headley Office Equipment Co., Norris-- 
town, Pa.; Charles F. Glueck, Typewriter Equipment Co., Inc. 
New York, N. Y.; J. Sachs, All Langu s Typewriter Co., Inc., 





New York, N. Y.; David P. Spillane, firm of same name, New 
York, N. Y. 

4. Bliss Woodward, Milton Aronson, P. J. McMaster, A. H. Kellstedt 
and H. M. Karasick, all of Swift Business Machines Co. 


Exhibits Described 
Following is a brief description of the exhibits and 
listing of booth personnel: 


Addo Machine Company, Inc., New York, N.Y é Ag wa 
t ye of the | th showing Addo-X ad j i Mult calculat 
f duplicators and the new Roneo-T 
R. C. Allen Business Machines, Inc., Grand Rapids, Mich 
wed its line of adding machines, bookk 
H. B, ' F R. A. B 


ewriters rae we 
A 


American Automatic Typewriter Company, Chicago, I! 


American Dictating Machine Company, In New York, N.Y 





Gela Banquet—cClosing Event of the NOMDA Convention in Ambassador Hotel, Atlantic City, N. ] 
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R : tating machine and supplies. James P. Marino 


Ames Supply Company, Chicago 6, Ill.—C. T. Bills, vice-president of the 


s exhibit that featured a futuristic store. A 
was furnished by the Service Steel Products Corpora 
Ray J. E suk 
Barrett Adding Machine Division, Lanston Monotype Machine Co., Phila- 
delphia, Pa jels of the npany ne of adding mact 
3 The me verme tS wt mh heave Deen mace 
wn included the BI92E 9 umn electric subtract 
erated subtract snd the BI8 8-c 
W. A. Brenna snager, was in charge 
Burroughs Adding Machine Company, Detroit, Mich.—On display were 
} macnine snd 3¢ t ash registering 
‘ } e< reoresenta? ve f r srae 


Clary Multiplier Corp., San Gabriel, Cal.—Exhibited was a rr 
egisters and ad nachines. J. E. R 
“ 3e with W Ss W atk 
y New ; Jealer dist , 
K A.A snag 
Curta Calculator Company, Chicago 24, Ill.—Products shown at 
‘ . je . T new rq 
8x 1S diaits harae 
president. and Russel! Brow vice-preside 
Facit, In New York, N. Y.—Show were Facit Calculators, C 
fmeersitars tnd i} siculators 9 


f 


Business Machines, New York 13, N. Y¥.—The Multimat 


Gramont Cort Los Angeles, Cal.—Show were the Adler Sta 
‘ tuner Mik ‘ bir president f the Ff 
Heyer Corr Chicago, I!Il.—Arthur Zitt was or 
indiana Cash Drawer Company, Shelbyville, Ind.—Various mods f cash 
t with adding ; es in t h 
. eaiste Me n display. Present at the 
" R rd howers , 1 W iar S wers. 
inter-Continental Trading Corp., New York, N. Y¥.—G. Hirsch was in 
‘ featur , "Taal: . table typewr ters made in 
Lathem Time Recorder Company, Inc., Atlanta, Ga.—On display were 
were Lae] f the booth. 
Maso Steel Products, Chicago, II!.—Dis; was the firm's 
‘ — we write <4 r F. Burke ends 
Monroe Ca sting Machine Company, iInc., Orange, N. J 
; ‘ 4 { . sting . 
=“ R Ls saleiine 
The Nat : ash Register Company, Dayton, Ohio—Feat 
jy and desk bookkeeping machines wa 
w 
vett rt stion of America, New York, N. Y.—Exhibite 





1. L. N. Mauck, Jr., American Typewriter Exchange, Richmond, Va.; 
James P. Ward, Ames Supply Co.; L. N. Mauck, Sr. and B. §S. 
Mauck, American Typewriter Exchange, Richmond, Va. 

2. Joe Greenley, Standard Adding Machine Co., Detroit, Mich.; Wilbur 
E. Walker, firm of same name, Wichita, Kans.; Arthur L. Zitt, 
Heyer Corp. 


me was the Olivetti portable typewriter, Lettera 22, weighing 8!/, pounds 
i standing 3% inches high. It has automatic features, tabulator key set 
i in addition of the line of calculating machines will be marketed through 
j n attendance were Max Friedmann, sales manager, 
nd Roger Cavalieri, assisted by Edgar N Philadelphia distributor, and 
Alex Orlassir chief technician of the Olivetti Corporation. 
Paillard Products, Inc., Hermes Typewriter Division, New York, N. Y.— 
xhibited were the Hermes Rocket weighing 8 pounds, |! ounces, the light 
rtable with most office machine features; the Ambassador full-featured 


ealers in the fa 


t 


e typewriter with electr carriage refurr sna interchar geable car- 
ages. | sttendance were David Sigler, general sales manager of the 
Hermes div n: Hans Stauder vice-president and genera manager of 
Paillard Products, Inc.; and Lee Stirling, regional manager of Hermes 


V Chicago 

Precisa Calculating Machines Company, Inc., Salt Lake City, Utah— 
Featured at this exhibit were Swiss-made Precisa adding machines in seven 
lifferent models, both electric and hand operated. In charge of the booth 
was Charles Horyer,. 

Regna Cash Registers, Inc., New York 10, N. ¥.—The Regna Cash regis 
ters were on display here with Paul Borresen in charge of the booth. 

Remington Rand Inc., New York, N. Y.—Topflight adding machines and 


ters, typewriter and duff ating pplie and the open line prod 
f the Victor Safe & Equipment Company were exhibited. Attending 
were H. A. Hicks, vice-president and general sales manager, dealer sales 


V J. M. Hackney, sales manager, typewriters; L. O. Snow, sales 
snager, adding machines: H. P. Haig, sales manager, supplies and Line 
A Timec [ Hi Err re assistant sale pror ; ¢ manager: ~ L Rieser, 


(Turn to page 138, please) 





NOMDA Rewards Members and Chapters for Their Membership Efforts 


Gribble. 

4. Dave Silvers, New York, N. Y., is presented plaque for his chapter 

>. Charles R. Chappell, Pittsburgh, is another plaque winner. 

6. General Manager Harold Mann presents the Jack Weiner trophy 
to Mark Jacobs of Cincinnati in a private ceremony. Jacobs was 
forced to return and could not be present for the awards’ luncheon. 


st presents Liston Jackson trophy to Vance Gribble 
f tw ‘ for membership efforts by the Pacific Northwest 

Alfred H xcroft, Los Angeles, receives the ‘‘most miles traveled 

plaque f thern California OMDA 

Another 1 rd for Pacific Northwest OMDA received by Vance 
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J. E. Albright & Co 

R. C. Allen Business Machines, Inc 
American Automatic Typewriter Co 
American Dictating Machine Co., Inc 
Ames Supply Co. 

Barrett Adding Machine Div 
Burroughs Corp 

Clary Multiplier Corp 

Curta Calculator Co 
Dymond-Marks Co 

Elliott Addressing Machine Co 
Facit, Inc 

Richard Gibian Business Machines 
Gramont Corp 

Hennus Co. 





Hermes (Paillard Products 
Heyer Corp 
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WORE QUALITY 
* MORE fxclasive features 
* MORE PROFITS 
WAVE AW EXCLUSIVE UNE SAFEGUARD YOUR FUTURE 
S&L ; MOOOUCED FLOLUSIVELY Baia pSimeaTa 
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Inter-Continental Trading Corp ¥Y"otewso 
Latham Time Recorder Co., Inc 4 = 
Maso Steel Products : 

Monroe Calculating Machine Co Writes a new chapter j 
National Cash Register Co 


Olivetti Corp. of America 
Pentron Industries 

Plus 

Precisa Calculating Machine Co., Inc 
Regna (Jorgen S. Lien 
Remington Rand Inc 

Rex Rotary Distributing Corp 
Roneo (Addo Machine Co., Inc 
Royal Typewriter Co 

Superior Typewriter Co., Inc 
Underwood Corp 

U.S. Typewriter Ribbon Mfg. Co 








Horder's Taps Multi-Million 
Dollar Sales Potential! 


by a staff writer in collaboration with 
Ruland Mergler, Manager, Horder's Inc. 


How. to Sell CHRISTMAS "GIFTERS” 








@ WITHIN REACH OF every office 4. Is it a good business in- Magazine Subscriptions 6%, 
equipment dealer is a substantial vestment? Some 78% Lighters 5%, 
volume of profitable business that is , think it is. 7. “Looking back over the 
induced and stimulated by the 5. Who makes the decision past five years, what gift 
Christmas spirit of giving. It is our on what is to be pur- made the biggest hit with 
purpose in this article to reveal the chased? recipients?” 
possiblities that exist in the realm President ° ; 
of Remembrance and Holiday inne Vatican ng, Olas equipment, (asloding ” 
“Gifting,” and likewise try to in- Vice-President of Sales 11% hogy aoa 
fluence every stationer to reach out — wonager 36" Cul 77, 
eneral Managers , 6% ery /o 
and stake a claim on some part of Soleomen 10°, Lighters 7% 
this profitable busines. Division Managers 8%, Clocks 5% 
The editors of Sales Management Advertising Managers 3% Home appliances .. 4% 

; Magazine subscriptions 4%, 
magazine last year conducted a sur- 6. What were the most fre- Mauer 3°, 
vey among their readers. They asked quently used gift items Blankets a A 
many pertinent questions about in the 1951 Christmas Clothing, sport 3% 
their policies and practices con- season 8. “What business gift have 
cerning Christmas gifts to cus- — 28° you received during the 
tomers, prospects, suppliers and Desk and Office, including ' past five years that 
associates, not including greeting pens 19%, pleased you the most?” 
cards or wall calendars. Six hun- Liquor 10% 
dred companies contributed to the Cutlery o% Office equipment, including 
fiinal conclusions which are indi- 
cated below. 

1. Slightly more than 70% 
of American corpora- 
tions presented gifts 
(not including cash 





gifts, bonuses or profit 

Sharing to employees) 

last Christmas season. 

season? 

2. The average (mean) 
number of gifts was 
about 600 and the aver- 
age cost about $10 an 
item, or an average ex- 
penditure of $6000. 

One corporation out of 
every six had a gift list in 
excess of 1,000, and one out 
of every eight had more 
than 2,000 on the list. One 
in three had a list under 
100. The largest grouping 
was in the 100-249 category 
and the median average of 
gifts was about 225. 

3. To whom were they pre- 
sented? Customers re- 
ceived 65%, dealers to- 
taled 18%, distributors 
and jobbers accounted 
for 27% and employees 
received 22%. The total, Gift Favorites at Horders. . . Emerson-Comstock Co. ordered 500 imprinted featherweight memo 
132%, runs beyond 100% pads with pencil at $2.50, Cramsie, Laadt & Co. bought 350 imprinted dictionaries at $4.00 
because some companies S. Starkman & Co. purchased 400 imprinted leather rulers with letter opener at $2.00. For 1951 

gave to more than one and 1952, Borden Dairy Co. bought 600 Heritage lighters at $16.50; 335 desk memos with 

magnetic pencils at $3.52; 262 Robinson Reminders at $2.59; 58 clock and barometer sets at 
group. $10.20; 116 travel clocks at $2.59; and 58 travel clocks at $3.95 
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pens 23%, 

Food 22%, 

Liquor i A 

Lighter 8%, 

Cutlery 6%, 

Hobby equipment 3“/o 

o crs 3% 

Luggag a7 

riome p snces iy A 
At the itset, let us remember 
that a iccessful office equipment 
dealer already enjoys the benefits 
yf contact with industry in his trad- 
ing radiu The trucking company 
hat bu stantial quantities of 
office equipment and supplies, is 
the ver company that last 
year purchased 1,000 imprinted let- 
ter openers at $2 each. That busi- 
ness cou ly have gone to the 


Instead, it went to 


local stati 


an advertising specialty house 
whose s representative hit pay 
dirt on is first “cold turkey” 
call. Ws t believe that this spe- 


turer necessarily cre- 
d for 2,000 imprinted 
probably in most 
to be a Christmas 
Gifter ilready exists. However, 
unless the stationer makes an ag- 
gressive bid for these extra sales, 
his present customers 
is in a position to 
efficiently, these profit- 
able plu ules will continue to go 


Cases the 


| 
uniess Ne 


know that 
serve the! 


The Entré 

Significantly, the trucking com- 
we refer, is closely 
allied to a commercial stationer. Be- 
cause of this fact, this transporta- 
tion outfit receives regular visits 
tationer’s outside sale 
staff. The individual responsible for 
buying office equipment may be the 
ver) vho bought the im- 
printed letter openers. At any rate, 
ve truly believe the stationer or one 


Horder’s Comprehensive Display .. . 
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of his salesmen already possesses 
the contact or entré with the in- 
dividual in every organization who 
influences the purchase of business 
gifts whether he be president, vice- 
president or sales manager. Now if 
this premise is true, it would seem 
to imply that the stationer need 
only expose himself to this kind of 
business and results will follow quite 
naturally. 

The kind of merchandise that 
lends itself to Chrstmas “Gifting” 
and the techniques employed in 
promoting this phase of a station- 
er’s business, are both fully illus- 
trated by the experience of Horder’s, 
Chicago, who are making a “full 
dress effort” in 1953 to cash in on a 
potentially great opportunity. Sell- 
ing business gifts to industry is not 
a new idea with the Horder man- 
agement but this year, an intensive 
effort is being made to spark in- 
creased volume. 

Promotion 

To industry, office accessories and 
writing instruments represent 
glamorous Christmas gifts—to Hor- 
der’s, these articles represent stand- 
ard merchandise that is stocked all 
year round 

It is significant to note, too, that 
the firm sells these items at reason- 
able, legitimate prices and because 
the merchandise is standard, refills 
may be bought at will whenever the 
occasion demands. Pencil leads, 
erasers, and memo pad refills fall 
into this category. Horder’s thinks 
too that every stationer should view 
a gift department as the projected 
selling of standard merchandise in 
extra volume. Thus the elusive as- 
pects of specialty selling do not 
apply here. 

Imprinting is an indispensable 
part of a Christmas “Gifting” serv- 


125 articles to tempt Christmas “’Gifters.” 


1953 


ice. Whether the imprint desired is 
simple or complex, whether the 
number of units involved is large or 
small, the company handles it 
smoothly and casually, knowing 
that the imprinting service is vital 
to the completion of a profitable 
Sale. 

Horder’s recommends the business 
gift department as a constructive 
method of supplementing summer 
sales which have a tendency to wane 
during the hot weather. June, July 
and August are the ideal months for 
concentrated promotion and sale of 
business gifts. 


Add Glamor 

Business gift promotion for 1953 
got under way this spring when a 
comprehensive display of 125 ar- 
ticles was revealed to the company 
store managers and to a selected 
list of Horder’s customers, all of 
whom were asked to express interest 
and preference. 

In early August, the firm will mail 
a fully illustrated gift article catalog 
to its entire list of customers and 
prospects. Timed to synchronize 
with this mail presentation, will be 
a vigorous personal solicitation by 
all of Horder’s outside sales repre- 
sentatives. 

The following story was told by 
a Horder’s sales executive which 
exemplifies the size and scope of the 
opportunity that exists for a sta- 
tioner in the field of business “Gift- 
ing:” Several years ago, the presi- 
dent of a distinguished New York 
City company came through Chi- 
cago on his way east. He had an 
hour or two between trains and 
chanced to drop into the Horder’s 
store at Jefferson and Jackson. As 
a result of this visit, the executive 
made arrangements to buy 400 im- 
printed Ronson cigarette lighters 
for Christmas “Gifting.” 
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When the "Boss" Buys for Christmas 


Distribution, It's Volume Lots 


by J. H. REED 


feature writer 


A Big Market for Offfice Items 


gm AN INCREASING NUMBER of 
business firms are buying Christ- 
mas gifts for their employees, their 
friends and their more valued cus- 
tomers. 

These range from cigarette light- 
ers to Christmas turkeys—a num- 
ber of poultry firms do a good busi- 
ness on turkeys in this manner 
and may cost from $2.50 up to 
$10.00 or more apiece 


Volume Business 


When the president or purchas- 
ing agent of a firm does this kind 
of shopping, he does not buy one 
or two items; he buys one item 
by the dozen, the gross or even the 
hundred, so that a real volume 
business can be built up 

Why not get your share of these 
super-sales? 

The average office appliance or 
stationery store has a minimum of 
1,500 different items in stock. It 
should not be too much trouble to 
find two or three dozen items from 
which a purchasing agent can make 
a selection—such items as desk 
pads, fountain pens, pen and pencil 
sets and so on. 

Newest Items 

You can even watch for new and 
unusual items which can be fitted 
into a program of this sort while 
on buying trips, or as you come 
across them during the year. If you 
do this, it may be best to hold 
them out until ready for your cam- 
paign, when they will be brand-new 
to your prospective customers 

The rules for the successful sell- 
ing of Christmas gifts to business 
firms are neither complicated nor 
hard to follow. 

1. Buy new and novelty items for 
your campaign. 

Few purchasers will want to send 
the same gift every Christmas 
although turkeys and fruit-cakes 
seem to be an exception to this rule 
So you must present a variety of 
novelty items each year. 

2. Keep the price range low 

The average price paid by a firm 
for employee or client Christmas 
items is about $5.00. A few firms, 
in these days of prosperity, may be 
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able to pay more. And the pur- 
chaser cannot get much for les: 
The attractive $5.00 item is pretty 
sure to be a best seller 

3. Plan to place the company’s 
name on every item, or mark each 
item at least with the purchaser’s 
trademark 

Depending upon the nature of 
the gift, this may be printed, en- 
gpraved or silk screen printed, as 
the occasion demands. What is not 
generally realized is that a name or 
a trademark can be printed on ob- 
jects of any material or shape by 
the silk-screen process. In fact, a 
suggested slogan for that line of 
graphic arts work has been: “If it 
has a surface, we can print on it!” 


Display 

4. If possible, arrange a special 
display room. 

This room need not be large, but 
it should be convenient for pros- 
pective customers, a room in which 
the Christmas gift purchaser will 
find all of your special gift items 
on display and a competent sales 
girl ready to wait on him. Some 
firms, located in the outskirts of 
the city, even rent display rocms 
downtown for this purpose. 

5. Select your salesman carefully. 

Remember, when you go after a 
firm’s Christmas gift trade, you are 
not selling items at two dollars 
here and five dollars there. A single 
sale will certainly run into several 
hundred dollars—and may run into 
several thousand. So put an ex- 
perienced salesman on the job, one 
who knows the merchandise you 
are offering. 

Selection 

6. Prepare a sales kit 

Whether or not you have a dis- 
play room at your place of busi- 
ness, a kit containing your “best” 
gift items, which the salesman can 
take to the office of the busy execu- 
tive, is essential. No matter how 
attractive your advertising material 
may be, it cannot take the place 
of the actual sample. If packed 
up by a good display room, the 
combination can scarcely be beaten 

7. Get a prospect list 
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If you are located in a city of 
any size, there is probably at least 
one firm which can prepare a pros- 
pect list for you, if you know what 
you want. In smaller communities, 
the Chamber of Commerce will be 
glad to co-operate by giving you a 
list of the firms which employ 25, 
100 or 500 people and over, once 
you determine the size of the firms 
you wish to solicit. 

8. Start your campaign early. 

September is not too early to 
start soliciting the Christmas gift 
business. You may not be thinking 
about Christmas then but the 
purchasing agent is. He already is 
beginning to wonder what he can 
find to give that will be new this 
year. Besides, if each item must 
be marked, returned, gift-wrapped 
and mailed, you will need an early 
Start. 

Announcement 

9. Circularize your prospect list. 

The opening gun in your sales 
campaign should be an announce- 
ment that your special gift items 
for business firms are at hand. This 
announcement may be a_ photo- 
graph of your salesman—with a re- 
turn card if the prospect would like 
to have him make a call. In any 
event, an announcement and list, 
preferably with illustrations of 
some of the best items offered, is 
in order. 

10. Call by telephone for an ap- 
pointment 

Not only does this save time for 
your salesman, who will not go on 
so many wild goose chases or spend 
so much time cooling his heels in 
outside offices, but, what is more 
important, it will enable the pur- 
chasing agent to budget his time 
and pay more attention to what 
you have to offer 

Deliveries 


11. Get the names and addresses 

of the recipients 
Sometimes a firm will want to 
distribute its gifts at an annual 
Christmas party. But more often it 
will want them delivered. It is a 
good selling point, too, to offer to 
Turn to page 28, Please 
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Another “Whodunit’— 
Good Selling is Never a Mystery! 


Stationery Sales Flourish in Small Town 


g THE TOWN OF SANDWICH, III. 
may not be widely known to the 
world it only boasts 3500 popu- 
lation but it is significant be- 
cause it’s the home of Anderson & 
Bushnell stationers. The Burling- 
ton Railroad lists Sandwich as 61 
miles southwest of Chicago. If one 
drives, Route No. 34 cuts through 
Sandwich on its way west to the 
Mississippi River. Here on the main 
highway, in the center of town, is 
a readily visible sign denoting the 
business presence of Anderson & 
Bushnell 

To a member of OFFICE APPLI- 
ANCES’ Staff, it was a pleasant sur- 
prise to find Anderson & Bushnell 
functioning successfully as a sta- 
tioner and supplier of school sup- 
plies, office machines, equipment 
and supplies 


Plan for Future 


H. Anderson and R. Bushnell met 
for the first time while serving 
Uncle Sam in World War II. They 
were members of General Patton’s 
3rd Army which performed so bril- 
liantly in the European theatre. 
Soldiering consumed much energy 
but there was still time to plan for 
the future. The possibility of 
launching a business was frequent- 
ly discussed and the stationery field 
presented a logical possibility. Mr. 
Bushnell had acquired clerical abil- 
ity in civilian life as an employee 
of one of Chicago’s largest banks. 
Mr. Anderson on the other hand 
possessed mechanical ability and 
this aptitude was later to be trans- 
ferred to the sale and service of 
office machines. Thus the idea of a 
business came into being and it was 
not too long afterwards that the 
town of Sandwich, Ill., was selected 


for the enterprise 
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“Why Sandwich?” ... one could 
logically ask. The answer is simple. 
The Bushnell name has been seen 
and heard around Sandwich for 
over 100 years and Robert Bushnell 
felt that there was an economic 
need for such a service as they 
could render. Experience has jus- 
tified this conviction. 


Rural Territory 


Anderson & Bushnell serve a 
trading radius of from 10 to 15 
miles outside of Sandwich. The ter- 
ritory is distinctly rural but it is 
interesting to note that rural com- 
munities present a sales opportu- 
nity and a challenge to an office 
and school supply house. There are 
of course, grade schools and high 
schools in each county. These in- 
stitutions purchase supplies and 








. Decorative as well as 


equipment. The firm has been for- 
tunate in making solid contacts 
with every school in the region. It 
was pointed out that these school 
administrators have been loyal and 
express the desire to buy locally 
wherever possible. This loyalty 
stems from the dealer’s sincere de- 
sire to provide service and it is 
appreciated to a point where it 
transcends price as a sales in- 
fluence. 

Farmers in the area also have 
contributed substantially to Ander- 
son & Bushnell’s progress. The need 
to be a good business man as well 
as a good farmer is extremely ap- 
parent today. Farmers have many 
reports to make and endless records 
to keep. They, too, require efficient 
office equipment and supplies as 
well as fire and burglary protection 
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functional, this beautifully colored Weber 


Costello map can be applied directly to the wall surface just like wallpaper. 
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for their records and valuables. Of- 
fice machines are in particularly 
active demand by farmers. In one 
case, according to Mr. Bushnell, an 
adding machine was bought by a 
dairy farmer and two days later 
exchanged for a larger model which 
would do more complicated tasks 


R. Bushnell 





While industry is not prolific in 
this area, there is modest industrial 
activity and the trend towards de- 
centralization contributes new sales 
opportunities for this small town 
Sstationer. A case in point was the 
decision of Virtue Bros., Los An- 
geles, Calif., to build a branch fac- 
tory in Sandwich. Virtue Bros. is 
regarded as perhaps the world’s 
largest manufacturers of chrome 
dinette furniture. When the Sand- 
wich factory branch was opened 
early in 1952, only a handful of 
people were employed. Today, this 
factory employs well over 100 
people. What is more important is 
the fact that this company buys 
their office needs locally from An- 
derson & Bushnell. Some degree of 
industry combined with an essen- 
tial number of service businesses 
make each of these small towns 
productive selling territory 





Framed chalk 


Popular Item . 
boards prove fast sellers. 


Anderson & Bushnell also have 
proven that rural communities 
constitute a market for many items 
sometimes overlooked by other sta- 
tioners. Framed chalkboards such 
as the one illustrated, are an ex- 
ample. The majority of smaller 
restaurants use framed chalkboards 
for menu purposes. Feed dealers, 
elevator operators, filling stations, 
garages, dairy barns, and so forth, 
find use for them in many different 
ways. There is hardly a shipping 
room, regardless of company size, 
that cannot find great value in 
framed chalkboards. Offices of all 
types use these boards for an- 
nouncements and recording sales 
quotas. Production records in sales 
offices are frequently found here 
Manufacturing plants have need 
for temporary notations in many 
factory departments. Other avenues 
of use are Sunday schools, churches, 
lodges and of course the home. In 
the home, chalkboards are used in 
kitchens, playrooms, and dens. Sig- 
nificantly with all of these 


framed board sales, there are com- 
panion sales including chalk and 
erasers which are consumable. 

Art materials have demonstrated 
sales making possibilities in the 
small community. They have a 
much broader sale than strictly for 
educational purposes. Almost every 
church has a vacation Bible School 
program there are Brownie 
Scouts, Boy Scouts, Cub Scouts, Girl 
Scouts, Campfire Girls, Home Dem- 
onstrations and 4-H activities, as 
well as the many other clubs that 
are organized in every town. This 
type of activity is considered im- 
portant in adult clubs as well as 
those for younger people. 


Globes Popular 


Finally, it is interesting to reveal 
that the firm also has successfully 
sold Weber Costello geographical 
globes for use in offices and homes. 
At the moment too, this dealer is 
co-operating with Weber Costello 
in displaying large wall maps, beau- 
tifully colored, which are applied to 
wall surfaces like wall paper. They 
are not only decorative but they 
are also functional. This decora- 
tive idea is suggested for commer- 
cial as well as home use 

Perhaps Anderson & Bushnell are 
proving the fact that “acres of dia- 
monds” may be found in one’s own 
backyard .. . and even in a back- 
yard that is extremely limited in 
space. We are grateful to this 
dealer for a stimulating insight into 
a succesful small town dealer op- 
eration in our commercial sta- 
tionery field 





A Big Market for Office Items 


(Continued from page 26) 


gift-wrap and deliver the items 
selected. In this case it is essential 
to secure a complete and accurate 
list of the names and addresses of 
the persons to whom the items are 
to be mailed. 

12. Route your orders. 

If an item has to be engraved, 
printed or silk-screen processed, 
keep a record of when it was sent 
out and when returned so that it 
can be wrapped and mailed on 
schedule. 

13. Last but by no means least, 
get the purchase off on time. 

Properly developed, a Christmas 
gift business from larger business 
establishments can be built into a 
repeat business that will yield a 
steady income year after year. 

With repeat orders, the two 
points to watch are (a) the presen- 
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tation of new items to the man 
who bought from you last year and 
(b) the securing of proper changes 
in his mailing list. There is always 
some labor turnover and with some 
firms it may be heavy, so that last 
year’s list may be obsolete. 

Another point one might make 
is that Christmas gift sales often 
lead to others. If your firm is 
known to the president or purchas- 
ing agent, he will come to you for 
anniversary gifts to officials, gifts 
upon promotion, gifts upon the re- 
tirement and many other items 
which can add to your profits. 

In any event, if you are in a 
business or industrial community, 
a Christmas gift campaign among 
larger firms presents a tremendous 
opportunity to increase your sales, 
with but little extra time and effort. 
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Sheaffer Signs TV Star . 
Jackie Gleason, standing, watches Don 
A. Reed, ad manager of W. A. Sheaf- 
fer Pen Co., sign the CBS-TV contract. 
The hour show ran for 6 weeks. The 
pen company will spend more than a 
million dollars for television advertising 
in the second half of this year. 


1953 








m- 
nd 


ar 
sal 
lly 
cal 





the bu - 


by Irving Settel, authority on retail advertising 


35. Premiums Can Stimulate Business 


gw SOME TIME AGO, an office appliance dealer 
examined his books. To his unhappy amaze- 
ment, business was far worse than he had 
imagined. Volume had decreased by 25%. 
Profits were very low. Cost of operation had 
increased. The general picture was dark grey, 
if not black. 

He made some careful investigations, and 
discovered the following. His competitors were 
better off than he. Business in town was not 
good, but certainly not as poor as his. Obvi- 
ously, something was wrong somewhere. 

The merchant desperately sought out an 
advertising consultant in town. He displayed 
the facts before the expert. He told his story. 

For a few days, the consultant studied past 
and present methods of selling and advertising 
used by the firm. Then, he drew up a plan 
of action and submitted his report. It was 
headed, “YOUR ANSWER IS PREMIUM AD- 
VERTISING.” 

At first, the office appliance dealer was taken 
aback. “Premiums?” he demanded. “You must 
be crazy. I can’t afford to pay my rent now.” 
However, after much urging, the retailer 
agreed to a test scheme. If it worked out suc- 
cessfully, he would agree to the entire cam- 
paign of premium advertising. If not, he would 
try something else. 


Test Campaign 


The campaign was carefully planned. They 
decided to test a single group of merchandise. 
They decided to try it for a short three week 
period. And they decided to hit hard at the 
people who do most of the buying. The final 
case history looked something like this: 

PROBLEM: It was common knowledge that 
in this particular town, the item concentrated 
upon was needed by men and women engaged 
in small businesses. The problem was to get 
them into the store where they could see and 
examine the item. 

SOLUTION: The dealer ran an advertise- 
ment in the local newspaper for three weeks. 
This was supplemented by radio spots. Both 
carried the following unique copy: 

FREE: A fine automatic pencil! 

This fine automatic pencil will be 
given FREE to every boy and girl in 
town who will call at our store with 
Mother or Dad. All that you must do 
is recite the following paragraph from 
memory: 

(Here insert a paragraph which de- 
scribed the usefulness of the article 
being tested, the price, the advantages 
of it, and so forth.) 

When the child memorizes the paragraph he 
is to come into the store with one of his 
parents and is presented with an automatic 
pencil. 

THE RESULT: This ingenious merchandis- 
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ing idea brought over 240 children and parents 
into the store. A total of 240 pencils were 
given away free (regardless of the quality of 
the child’s delivery) and sales of the article 
being tested leaped 150%. 

Incidentally, the free pencil carried the 
name and address of the store. 

For the office appliance merchant, a pre- 
mium may be a free gift, an article of mer- 
chandise or an opportunity to purchase an 
item at much less than usual retail price. 
Conditions are usually imposed to make the 
give-away appear to be a contest of skill (and 
to avoid breaking the law which forbids give- 
aways in games of chance). Calendars, pencils, 
combs, toys, and so forth, may be considered 
as effective premiums. 


Careful Planning 


An effective campaign cannot be haphazard. 
It must be carefully planned, and more care- 
fully executed. Consequently, there are a few 
simple rules which should be followed for 
successful operation. 

1. Study Your Problem. Try to determine 
to whom you are going to direct the campaign. 
The item chosen will depend upon your poten- 
tial recipient. If men are primarily your cus- 
tomers, an item of interest to a man should 
be used. If women are your target, offer some- 
thing of interest to them. You must direct 
your advertising efforts to the proper group, 
lest time and money be wasted. 

2. Choose a Premium. The next problem 
is to decide what item to give. There are prob- 
ably a number of premium dealers in your 
town upon whom you can call. They will tell 
you the best suited products for specific 
markets and prices. The premium does not 
have to be related to the product you are 
selling. It should be inexpensive. It should 
contain your store name and address. It should 
be easy to distribute. Calendars, desk pads, 
wallets, blotters and pencils are good examples. 
Remember, your message will be read many 
times if you choose a premium which will be 
in constant use. 

3. Choose a “Give-Away” Plan. Now decide 
what method of distribution should be used. 
Try to get some ingenious device which will 
bring customers into the store. If contests 
are used, make them simple so that anyone 
can win. 

You may, if you please, offer an item at a 
reduced rate with the purchase of another 
item. The “premium” here is the difference 
in price and the resulting savings. The pre- 
mium item is usually sold at or below cost. 
The loss is made up by the additional business 
and good will created. 

The “Coupon Plan” is another possibility. 
In this instance, coupons representing a per- 

(Turn to page 172, please) 
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Showmanship in Business 
Act Il of a Series 


by ZENN KAUFMAN 


sales consultant 


Don't Tell Me—Let Me Guess 


@ GEORGE M. COHAN, a master 
playwright and showman once said, 


“If you don’t have the public guess- 
ing at the end of your first act, then 
there isn’t a nickel in your show.” 
Which is just a box office expert’s 
way of saying that the public en- 
joys suspense. 

Further, mystery stories sell by 
the millions, “who-done its’ pile 
up innumerable records for steady 
appeal to radio and television audi- 
ences, and mystery pictures jam 
the movie houses. Your public en- 
joys suspense. 

So let’s furnish it in our adver- 
tising and selling. Smart merchan- 
disers do. 

For example, in Kansas City, 
Kans., one fine day a story broke in 
the papers about a mysterious 
birthday cake with one candle that 





A Mystery in Cakes 


was delivered anonymously by 
Western Union to the regular 
weekly meeting of the Rotary Club 
This was not the end of the world 
so the story caused only a casual 
amount of interest. Soon more 
stories ran. The mayor received a 
cake—source unknown Kiwanis 
got one. Prominent citizens all over 
town got cakes. And soon conver- 
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sation babbled all over Kansas 
City—What did the cakes mean?” 
Whose birthday was it? 

Finally, the answer came out. A 
cake was delivered to the chief of 
police who had the messenger 
trailed back to the office of the 
Kansas Service Grocers where my 
friends, the Small Brothers, ad- 
mitted to the reporters (whom he 
had summoned) that they had sent 
the cakes as a warm-up for their 
fifth anniversary sale. And, with 
a shrewd merchant’s eye for a 
practical follow-up, they also an- 
nounced to the public, “You, too, 
can have one of these cakes—on 
sale during our anniversary at a 
special price.” 

This, of course, is an exciting and 
elaborate use of suspense for a 
major promotional effect but there 
is no need to spend a lot of money 
to use this simple element of show- 
manship. It can be applied in as 
simple a manner as asking a ques- 
tion on the envelope that carries 
your direct mail advertising. Jack 
Smith, Boston mail order expert, 
claims that at least half of all direct 
mail advertising is never read at 
all. Hence, the need for something 
on the envelope to break the barrier 
of a prospect’s indifference and at 
least get a reading of your story 


Printed Material 


And equally important is the op- 
portunity to use this same element 
of suspense on the printed material 
itself. We told last month how 
Daniels & Company in Muskegon 
used a window display showing a 
washline of shirts and a sign read- 
ing, “Losing Your Shirt?” as a lead 
for a story on how to cut the mount- 
ing costs of office operation. This 
same idea might well be used as a 
corner card on an envelope to boost 
reader interest. 

Moving into the field of publica- 
tion advertising, we give highest 
honors to W. & J. Sloane for its 
wonderful newspaper series featur- 
ing “the office next door.” Nobody 
ever sees “the office next door” but 
in ad after ad we build up a ter- 
rific yen to see it. For example, in 
one ad we see a pigeon perched on 


a window sill, saying “Boss—you 
ought to see what Sloane’s did for 
the office next door!” Another ad 
shows the office boy cutting through 
the wall—same caption. Excellent 
use of suspense, and I have to ad- 
mit that when I moved into a new 
office recently, I bought some furni- 
ture at Sloane’s. 

One of the most interesting uses 
of suspense is in employee training 
where a quiz technique can be used 
to drive home the ideas and infor- 
mation you want your employees to 
absorb. Hundreds of quiz shows 
pull audiences totaling in the mil- 
lions—making learning ' exciting 
and palatable 


Quiz Employees 

Use a quiz technique to teach 
your help the prices and specifica- 
tions of merchandise—even the lo- 
cation of it. Nothing aggravates 
customers as much as to wait help- 
lessly while a girl searches in vain 
for a few lead pencils. So why not 
make it a game and say, “Here’s a 
list of 20 statements about the 
store. Ten are right, 10 are wrong 
Tell us which are which.’ Your em- 
ployees will enjoy this and learn at 
the same time 

All the standard guessing games 
can be used—as, for example, 
“What’s wrong with this picture?” 
to get employees to spot breeches 
in operating routine. 

Of course your windows present 
wonderful opportunities for the use 
of suspense. A fine example was a 
Shaw-Walker window in Atlanta 
piled high with hay and a sign 
reading “Looking for a Needle in 
a Haystack?” The copy went on to 
deal with the value of a good filing 
system to avoid time lost looking 
for misfiled letters. 





How’s Your Showmanship? 

Each month, our autographed copy of 
SHOWMANSHIP IN BUSINESS will be 
given for the best example of office ap- 
pliance showmanship sent in by a reader 
of OFFICE APPLIANCES. Tell us of some- 
thing you've done—or even something 
you've seen that has helped add that 
extra touch of dramatic interest 
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Now, mystery is a very powerful 
element of showmanship. It sells 
millions of mystery books, mystery 
magazines. It pulls crowds to the 
radio for witch’s tales and crime 
clubs. It brings millions to the mov- 
ies for G-men pictures. It is very 
powerful—but let us not over-use 
it. It is one element that can be 
overplayed. When you tease your 
public tor you make people mad 


That is not good selling. 
Going Too Far 
Here’s one example of a little 
mystery that went a little too far: 
in Washington, D.C., the Baltimore 
& Ohio Railroad ran a mystery ex- 


cursion. Probably your are familiar 
with them although they are more 
popular in London. You buy a tick- 


et and nob knows where the 
train is i At ten o’clock the 
engineer is handed a sealed enve- 
lope and off goes the train. The 
passengel given a ride and a 
lunch and they come home tired 


costs about $4.00 


but hap} 


One of these excursions was ad- 
Washington news- 
paper whi irculates over a wide 
area, four or five counties, and a 

vl 110 miles away half 


vertised 


man who 


way to Wheeling, W. Va., began to 
read about the excursion and he 
said to his wife, “That is a great 
idea! I think we'll take that train.” 
Bright and early on Sunday morn- 
ing they got up, got in their Ford 


and drove Washington, bought 


tickets al ettled down in the 
train, their little hearts thobbing 
with excite! t 
No Mystery 
The trai ent to a little lake 
about tw miles from his home, 
where he kept his outboard motor 
boat. He idn’t want to take the 
train back to Washington, but he 
had to go back to Washington to 
eet his car and drive another 110 
miles back |! neé 
This rath nicely illustrates a 
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“Boss, you ought to see what Sloane’s did for the office next door.” 


---8ee Sloane’s ... Furnishings for offices, 
reception rooms, banks, hotels, hospitals, ships, are expertly planned 

and space-engineered by specialists with Sloane’s “know-how”. 
Carpets, furniture, draperies, lamps, even pictures properly hung and - 4 

lighted, are bought etonomically through Sloane’s mighty ese 
purchasing power. You pay no more, you just get more. It will pay you 

to discuss your plans~immediate or fature—with Sloane's. , 
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ARCHITECTS AND BUILDERS INVITED 
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warning about mystery in general. 
Don’t go too far in teasing your 
public. Just as the importance of 
any design must, architecturally, 
justify its base, so a delayed de- 
nouement must be _ important 
enough, dramatically, to compen- 
sate for the suspense. If your pub- 
lic feels cheated, you are worse off 
than before you started. 


With mystery pulling so strongly, 


FIFTH AVENUE AT 47TH ST. F A 5600 . 
eet eee over a century of furnishing 
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How to Sell Files to Housewives 


gw A WIDE-OPEN MARKET for ex- 


pansion it fice supply sales and 
one well worth the cultivation of 
any stationery retailer, is the aver- 
age housewife of today, according 


to Earle Kistler, head of W. H 
Kistler Stationery Company, long- 
established office supply concern in 
Denver, Col 

the y prior to World War 
II, the average housewife needed 


mly as amount of “bookkeep- 
ng” to run the home. Today, how- 
ever, the huge number of forms, 
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records, and so forth, which must 
be kept on expenses make her an 
ideal prospect. 


To such housewives, the Denver 
office supply firm addresses a 
concentrated sales program, built 
around expansion-type files. A huge 
variety of choices are kept in stock. 

A typical window, utilized in Feb- 
ruary, was built around a central 
palette lettered in silhouetted white 
letters to read “Housewives 
Don’t Lose Those Papers 
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America’s homes and offices Cee 
sais 

it is only reasonable to ask why it 

is not used more. Ah! That’s an- 

other mystery! 





Free—The Showmanship Yardstick 

Send a_ self-addressed envelope for 
your free copy of The Showmanship Yard- 
stick—a 12-point checklist of the elements 
that make a good show. 





Such window displays used spo- 
radically during slack seasons, 
whenever space makes it possible, 
have helped the Denver store to 
attract many women who formerly 
left office supply buying up to their 
husbands. Traffic elicited in this 
way, of course, is extremely valu- 
able because it provides an oppor- 
tunity for Kistler salespeople to 
point out the store’s stationery de- 
partment, leathergoods and gift 
departments, portable typewriters, 
and many related services—RAL 
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Excerpts from a book 


by BUD WILSON 


2. Our Economic System"’ 


@ MARKETING STEPS ON the 
throttle and releases the flow of 
gasoline (incentive to consume) 
through the carburetor (price) into 
the cylinder of exchange where it 
meets the electric spark of buying 
power and causes combustion. The 
force of this combustion moves the 
piston, which turns the production 
gear, which turns the employment 
gear. The revolving employment 
gear activates the generator of 
credit, which charges the battery 
with a new store of electricity (new 
buying power) to start the process 
all over again. 

Here in America we are in a state 
of transition from an era in which 
national material well-being de- 
pended on our ability to produce 
to an ear wherein the test is our 
ability to consume. 

The average American enjoys bet- 
ter food, clothing, shelter and liv- 
ing equipment for health, conveni- 
ence, pleasure and enlightenment 
than does his counterpart in any 
other part of the globe. 

Yet it is in the very spirit of the 
system which encouraged this prog- 
ress that Americans consider the 
present American standard of living 
far short of its ultimate goal 

The big job lies ahead. 

The job of getting more and more 
enjoyable real wealth into the 
hands of more and more people 


Our Green-Light Economy 

Its attainment depends in great 
measure upon how effectively Mar- 
keting can increase and accelerate 
the flow of wealth from mine, for- 
est, farm, sea and factory to the 
consumer. 

This acceleration in turn depends 
especially on the effectiveness of 
Marketing in increasing and accel- 
erating the exchange of credit 
(buying power) for goods and serv- 
ices. 

Because it is the volume of this 
exchange activity that determines 
the production requirement and the 
coincidental human-employment 
requirement from which additional 
credit is made available to consum- 
ers. 

Indeed, the continual expansion 
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of this exchange activity is the very 
lifeblood of our system of economy. 

For ours is a dynamic economy 
wherein both production and con- 
sumption are based on incentive 
and the factors to prosperous in- 
teradjustment are moving factors 
dependent on the volume of ex- 
change. 

We cannot stand still. The in- 
stant we do, we disengage the mov- 
ing parts of our economic machine 
and “jam” it. 

Our system might well be charac- 
terized as a green-light economy 
with Marketing responsible for 
keeping the traffic of exchange and 
the dynamic factors which it con- 
trols in synchronized forward mo- 
tion. 

The New Frontiers 

The frontiers open to a people 


are a combination of the oppor- 
tunity and the challenge of the 
times. 


Our opportunity lies in the will 
of the people to enjoy an ever 
higher material standard of living 
as an essential to progress in the 
art of living. 


The New Competition 

Healthy competition will play a 
constructive part in the approach 
to this goal. 

Not predatory destructive compe- 
tition. 

Creative competition. 

The kind of competition that ex- 
pands total markets because it is 
based on striving to give the buyer 
more satisfaction for his dollar. 

But competition itself has been 
undergoing an important evolution. 

First, of course, competitive 
strength is becoming more a ques- 
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strength than 


marketing 

production strength. 
Second, with an increasing excess 

of production capacity over short- 


tion of 


range consumption requirements, 
the competition between companies 
is becoming incidental to the more 
significant competition between in- 
dustries and producing areas. 

Third, we are all well into an era 
of Specialty marketing. Commodity 
competition is disappearing. The 
new competition is Specialty com- 
petition. 

Probably one of the most signifi- 
cant differences between today’s 
natural economy and that of yes- 
terday is the rapid and continuing 
rise of fabrication. 

Science and industry have been 
creating new Time, Form, and Place 
utilities that have been taking the 
products we consume farther and 
farther away from their natural 
and seminatural states. 

The real value of finished prod- 
ucts is becoming less weighted by 
the application of materials, more 
weighted by the application of en- 
ergy. 

The energy is becoming increas- 
ingly weighted by creative thinking. 

It is a case of more man—less 
nature. 

Hence, the competitive advantage 
of one product over another is be- 
coming less a question of Intrinsic 
Quality, more a question of Mer- 
chandising Utility. 

Capital resources probably still 
represent the biggest single deter- 
mining factor in competitive sur- 
vival. But sheer force no longer is 
enough in itself. 

It is the use of capital to hire 
brains and skills to effect a more 
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intelligent application of energy. 
The fourth consideration in eval- 


uating the changing aspects of 
competition is that, relatively 
speaking, price is not nearly so im- 
portant a competitive factor as it 
used to be F‘ with a wider va- 
riety of things to buy, the buyer is 
forced to selective discretion. 

Today’s first competition is be- 
tween industri the second be- 
tween brand 

Moreover get farther and 
farther from land, short-range 
price fluctuc will tend to be 
retarded. Because the cost of en- 
ergy does not fluctuate as readily 
as the cost of raw materials. 

In the commodity marketing of 
yesterday, supply and demand were 
the main causes of short-range 
price change. In the specialty mar- 
keting of today and tomorrow non- 
physical values will have an in- 


creasingly important bearing on 

ip-to-dateness, utility, 
accessibility, convenience of usage, 
and other created values. 


price—style 


tends to be more 
ss on supply than 


The emphasi 
on demand and le 


rather than literal demand. 

This is the most noteworthy as- 
pect of the new competition—the 
accelerating trend from Commodity 
marketing to Specialty marketing 
and with it the growing ascendancy 
of brains and skills over capital 
power. 

The New Challenge 

In summary, the basic signifi- 
cance of the economic era we are 
entering is threefold. 

First, we have progressed as con- 
sumers to the point where our total 
wants exceed our credit. Since we 
can satisfy only a part of them, 
consumption has become highly se- 
lective. 


Second, we have progressed as 
producers to the point where our 
capacity to produce, while far below 
our potential ability to consume, is 
more than equal to our actual con- 
sumption. 

Third, because of plentiful pro- 
duction capacity and selective con- 
sumption, marketing has become a 
more highly competitive and com- 
plex process than heretofore. 


Hence, marketing has had to be- 


It is the stimulation of our im- 
mediate market to greater con- 
sumption that will provide the 
bridge to the deferred market. 

Now we face the problems of 
transforming the potential market 
for consumption—both at home and 
abroad—into an actual consuming 
market that will turn the wheels 
of industry vigorously and provide 
a greater distribution of the fruits 
of production. 

This means proper “marketing 
strategy to get the right product to 
the right place in the right quantity 
a the right price at the right time 
in the right light.” 

It means the lowering of the unit 
cost of marketing through the 
avoidance of “misdirected market- 
ing effort” and maladjusted mar- 
keting factors. 

In the forward march of man’s 
material progress the slave, the 
artisan, the technologist, and the 
scientist have played their consecu- 
tive leading roles. 

Now Marketing is under the spot- 
light in the center of the economic 
arena. 

Now the challenge is to Merchan- 





formerly. Al it is, moreover, a come a highly selective, compre- dising to make Marketing more ef- 
question of selective acceptance, hensively focussed operation. fective. 
/ audulent representations of the salesman 
+) What the Courts Say— ** 
a y The generally nized distinction be- 
rs tween statements fact and opinion is 





RECORDING MACHINE A 
COURT STENOGRAPHER 
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3 New 
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(Case histories reported 


by Albert Woodruff Gray) 


any transcript 


We understand that the use of record- 
doubt 


hat they are a desirable invention in this 


ncerned at 


with the principle + the matter 


hat a re rding device may be 


ed "1 examinations betore trial.” 


Ly rest Lumber C 116 NLY.S 


k. November 25. 1952. 


ONE-MAN MACHINE 
Mm A REVENUE TAX stamping machine 


hased by a Kentucky firm for 


ur 


. 
cn ne 
$850.05. The salesmar 


had represented to 
could be 
30,000 


only 


buyers thet the machine 
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that whatever is susceptible of exact knowl 


edae is a matter of fact while that not 


susceptible of such kn wledge is generally 


regarded as an expression of opinion. Here 
the statement that this was a one-man 
machine relates to a fact and is not pre- 
dicated on an unfulfilled promise or a state- 
ment as to a future event. The buyer with 
required to 
nothing, The 


least presumed to 


reference to the personnel 


operate the machine knew 


salesman knew or is at 
have means of such knowledge. 
"The 


chine was @4 


statement that the stamping ma- 


‘one-man machine’ is 


more 
than language. It 


Obviously the 


merely 


commendatory 


was a statement of fact. 


salesman knew what the buyer wanted, 


namely a time saving device. lt becomes 


equally obvious then that his statement 


that this was a ‘one-man machine’ created 


an impression that was false. It becomes 
immediately apparent then that the repre- 
sentation was made for the purpose of in 
fluencing the party. 
Where there is reliance on a representa 
tion with the resultant deception whereby 
@ person is induced to enter into contract 
ual relations, the wronged party may re- 
scind on the ground that such representa- 
tions are fraudulent.” 


Pitney Bowes, Inc. v. Sirkle, 248 $.W.2d 920, 


Kentucky 
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Aisle Counter Case... 

' mp Al 
Designed especially to meet the needs of the 
Ivan Allen Co. store, the counter case is th 
equipped with a tiered top and sliding doors 








SLIDING DOORS 








with a removable shelf behind 
tier top are covered 


in linoleum 


Custom Display Keeps Traffic Moving 


@ OVERCOMING THE DIFFI- 
CULTIES imposed by an irregularly 
shaped building, one of the coun- 
try’s leading dealers has developed 
a retail floor incorporating all the 
basic principals of traffic movement, 
store display and self-selection. 

The main store of Ivan Allen 

Company of Atlanta, Ga., has long 
been plagued with a floor plan that 
severely limited the arrangement of 
merchandise. The building is some- 
what “pie-shaped,” with the small- 
est dimension across the front. The 
width of the store at the rear is 
more than twice the frontage 

As in most stores, impulse mer- 

chandise was concentrated in the 
small area at the front. This re- 
sulted in congestion that created 
three serious problems: 

1. Getting “drop-in” customers 
beyond the bottleneck at the 
front, 

2. Enabling customers to view 
and handle more merchandise, 
and 

3. Providing enough space near 
the entrance to display mer- 
chandise currently being fea- 
tured in the store’s advertising 
and other promotion 

A solution to all of these problems 

has been found through complete 
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remodeling of the entire floor—in- 
cluding the installation of specially- 
designed display cases and counters. 
In addition, the remodeling job in- 
creased the usable floor area from 
approximately 5,000 square feet to 
6,500 square feet 

To accomplish this fete required 
the close co-operation of all depart- 
ments, both in the planning stages 
and while the work was actually in 
progress. Initially, Ivan Allen, Jr., 
called together the various depart- 
ment managers to obtain general 
suggestions as to how the job could 
best be accomplished. Specific sug- 
gestions for the arrangement of in- 
dividual departments came later. 
Involved in the early “skull-ses- 
sions” in addition to Mr. Allen were 
W. H. “Bill” Glenn, Jr., vice-presi- 
dent in charge of the printing de- 
partment; Hayden Jones, Jr., vice- 
president in charge of the furniture 
department; Peggy Baker, advertis- 
ing manager; Gene Ownby, station- 
ery department; Belo Braunecker, 
in charge of architects, engineers, 
and artists supplies; and Calvin 
Owens, who is acting manager of 
the retail floor 

As plans developed, Mr. Glenn 
took over as co-ordinator and saw 
the project through to completion 
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Lawton Grant and Associates were 
retained to provide the latest ideas 
in store design. This firm is one of 
the best known consultants in store 
design in the Southeast. Later, 
when the plans for new fixtures and 
shelving were decided upon, the 
firm of J. P. Womack & Sons was 
commissioned to construct the 
equipment. 

In designing new display cases, 
the problems considered were the 
familiar ones of how to display the 
maximum amount of merchandise 
in the least amount of floor space. 
As shown in the accompanying dia- 
grams and photographs, a standard 
case was designed which filled all 
requirements. Its construction is 
simple—it is attractive—it places 
the merchandise within the cus- 
tomer’s reach, yet it is low enough 
so that there is an unobstructed 
view of the entire store from any 
point. 

The basic unit of the display case 
is a cabinet approximately two feet 
high with sliding doors on either 
side. Provision for a removable shelf 
is made within the cabinet. The 
counter top is covered with lino- 
leum. Flexibility of display is pro- 
vided with the addition of a remov- 
able tier on top of the counter. This, 
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also, is covered with linoleum. An- 
other feature of the tier is its lipped 
edge which prevents merchandise 
from accidently spilling over the 
edge 

Design of the counter is simplicity 
itself—hence construction of such a 
display fixture is within the means 
yf any dealer. Its range of applica- 
tion enables it to fit into any de- 


partment in the 
machines 
accessories 
In designing 
management 
the problem 
installation of 
previously had 
Though 


store—supplies, 
stationery or furniture 


new wall cases, the 
was confronted with 
replacing a large 
metal shelving that 
been used along the 
the shelving was in 
good condition and served a storage 
purpose, it was not at all attrac- 
tive and did not lend itself to dis- 
play purposes. To have replaced this 
shelving installation would have 
been a very expensive proposition. 
The idea was then proposed by Ivan 
Allen, Jr., that the shelving serve as 
the nucleus for a newly designed 
wall case trimmed and paneled with 
wood. The result, as the photographs 
show, is a very attractive and useful 


1] 
Walls 


wall case providing both closed 
ind open storage areas, recessed 
fluorescent lighting and generous 
lisplay space. In most cases the 


metal portions of the shelving have 


At Ivan Allen Co. 


eft: Special display 
eived from mar 
istom-made 
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ea takes advantage of advertising material re 
s. No sales are made at this spot. 
racks extend along the wall beneath the win 


been covered with wood trim. 

The accompanying diagram illus- 
trates the simplicity of these fix- 
tures. Shelves are adjustable to con- 
form to the type of merchandise 
stored. A moveable insert tray and 
display panel are provided for use 
in certain departments. Below the 
counter there is additional storage 
space behind sliding wood doors. 
The overall depth of the unit in- 
cluding the overhang of the counter 
is 30 inches. 

Custom Display 

Just inside the store entrance the 
space formerly occupied by “im- 
pulse” merchandise displays now is 
given over to giant displays of spe- 
cific products that are currently 
being promoted and advertised. An 
irregularly shaped platform serves 
to elevate the displays to the cus- 
tomer’s eye as he walks in the front 
door. Provision is made for adjust- 
able shelving and flexible lighting 
arrangements so that there are few 
restrictions on the type of display 
that can be used in this spot. 

No selling takes place at this 
initial display nor is merchandise 
available at this point for self-selec- 
tion. All of the impulse merchandise 
is in the center or rear of the store 
so that regardless of the purpose of 
the visit, customer must continue 
around the display of advertised 


al 
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items and into the main area of 
the store at the rear. He is thus ex- 
posed to all of the merchandise dis- 
played on the counter cases and 
also has a full view of the counter 
display section of all of the wall 
cases. 

Encourages Browsing 


This open planning eliminates 
any congestion on the floor and al- 
lows ample opportunity for cus- 
tomers to browse over merchandise 
on each counter. “The increased 
flow of traffic throughout the entire 
floor is the most important result of 
the entire project,” according to Mr. 
Allen. 

Another result of the increased 
space achieved with the new fix- 
tures and remodeling was the crea- 
tion of additional room. To the left 
of the entrance, Ivan Allen Com- 
pany now has a new office machines 
department featuring typewriters, 
duplicating machines, adding ma- 
chines, check-writers, and a com- 
plete line of office machine supplies. 
This department reported a good 
sales record almost immediately 
upon opening. 

Sales Increase 


Other departments on the retail 
floor reported increases in store 
sales up to 25% within six weeks 
after the change-over had been 
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.. . Interior Fixtures Are Designed Especially to Compliment Store's Architecture 


dow. Right: Side cutaway view of wall cases showing valence brought 
forward to the front case and fluorescent light behind. 
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"Try One” Display Builds Sales 


@ THE SAME SORT of open, self- 
service merchandising which pays 
off in large food stores applies just 
as well to expensive dip pen sets 
in the stationery store, as has been 
determined by the Kendrick-Bel- 
lamy Stationery Company, leading 
downtown office supply dealers of 
Denver, Colo. 


Used Glass Cases 


Long noted for an outstanding 
gift department and with one sec- 
tion devoted to “gifts for business- 
men” Kendrick-Bellamy at one time 
confined dip pen gift suggestions 
to glass counter cases along one 
side of the store, leaving open dis- 
play to the tops of desks in the of- 
fice furniture department, or on 
desk pads along the general office 
supply section. 

In recent years, however, it has 
been found that a three-step dis- 
play fixture, as pictured, (which 
divides the main aisle of the store 
on the right into two narrow aisles) 
will quickly boost pen sales. The 
three steps are 8 feet long by 8 in- 
ches wide, and provide adequate 
space to show about 30 desk sets of 
the single pen, or double pen variety. 
The company displays such sets 
without regard to price, usually of- 
fering a complete section from low- 
priced utility models up to extreme- 
ly handsome, costly dual pen sets. 


Furnish Pads 


Interspersed between the ex- 
amples on display are small pads 
of paper, which encourage cus- 
tomers to try them out on the spot. 
Over several years time only a few 
of the desk pen sets have suffered 
from such handling, and for the 
most part, the store visitor who ex- 
periments with a pen or pencil set 
returns to buy one later on. 

One reason for the pickup in desk 
set sales is the fact that many cus- 
tomer develop a liking for a par- 
ticular dip pen, after trying it on 
open display. Normally they would 
not ask a salesperson to get one 
out of the case. This sort of human 


Train of Thought... 


Carolina Office Equipment Co., Greenville, 
N. C., recently built a toy train out of office 
supplies as an effective eye-catcher. Children 
were especially attracted to the window dis- 
play and one little fellow even tried to get 
is daddy to buy the train for him. John D 
Dickens reports that the window elicited good 


results and considerable comment. 
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Open Display ... 


Dip pens at Kendrick Bellamy Stationery Co., Denver, are ar- 


ranged on open display to tempt customers to “Try One.” 


inertia actually prevents a lot of 
sales, Jack Kendrick, president of 
the firm, has found. Thus, en- 
couraging the store visitor to try 
out a variety of brands and types of 
pen points on display has led to 
better sales. 

Women are particularly suscep- 
tible to the sales suggestion which 
open display of this type creates, 


the Denver office supply firm has 
found. Every businessman who 
uses a desk, of course, can benefit 
from a well-made, smooth-writing 
dip pen. Merely pointing out the 
display to women visitors in search 
of gifts, and inviting them to select 
the color, price range, and so 
forth, which is involved, invariably 
gets results—RAL 





Custom Display Moves Traffic 


(Continued from page 35) 


completed. Store traffic was in- 
creased remarkably and from all in- 
dications the expense involved in 
this undertaking will be repaid in a 
comparatively short period of time. 

Here is an object lesson for all 
dealers that are pondering the ad- 
visability of extensive remodeling 
and installation of newer types of 
display cases. It should be men- 
tioned here that the vast majority 
of business in the main store of 


Ivan Allen Company is through out- 
side selling, including a long estab- 
lished and profitable telephone or- 
der system. The decision to go to 
considerable effort in transforming 
the store, however, has not only in- 
creased store sales but has appar- 
ently created new customers who in 
turn are good prospects for sub- 
stantial orders through outside sell- 
ing. 





Celina 
Hice Equit 
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83, Still Going Strong 


g JUST THREE years ago, on July 
17, 1950, a committee of 24 attended 
a small surprise luncheon for James 
R. Armington, Eberhard Faber Pen- 
cil Company representative in Bos- 
ton, Mass. He was then 80. 

The 24 present were in the role 
of delegates for it would have been 
impossible to have arranged a meet- 
ing place large enough to accom- 
modate the thousands of Jim’s 
friends throughout the stationery 
trade 

Three years have passed and this 
grand New England gentleman is 
still going strong in the incustry 
where he has made and continued 
his mark as a salesman. 


Modestly, Jim has provided but a 
few facts of his long and interesting 
career. He recalls that in 1885 he 
went to work as an office boy for 
R. H. White Company, one of the 





Louis T. Koerner 


gw “I ENJOY THE manufacturing 
game,” says Louis T. Koerner. And 


thereby hangs the key to an out- 
Standing career 

He has been connected with the 
Jasper Chair Company, Jasper, Ind., 
since it was first organized in 1922 
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large Boston department stores, but 
“was fired for boyhood mistakes.” 
He went from there to B. D. Peter- 
son Company, wholesale grocers, 
and remained only two days. He was 
fired again “because I refused to 
help jack huge barrels of kerosene 
oil up a long flight of stairs in an 
elevator-less building.” 

That episode was on March 3, 
1886, and he went to work for Den- 
nison Manufacturing Company the 
next morning. He filled various 
small positions at first and started 
selling in the market district, han- 
dling small tags and gum labels. 

In 1890 or 1901, Jim is not sure of 
the year, he started selling on the 
road in small New England towns 
and with some modest degree of 
success, as he puts it. He was trans- 
ferred to the factory in 1913 and his 
work carried him to all parts of the 





James R. Svaiegten 


United States and Canada, besides 
to Europe. In 1929 he resigned from 
Dennison’s to accept a number of 
manufacturers’ lines, one of them 
being that of the Mohican Pencil 
Company, Philadelphia. 

After representing Mohican for 
several years until that firm liqui- 
dated its business, he went with the 
Eberhard Faber Pencil Company. 

Jim has always been an associa- 
tion believer and he has enjoyed 
selling NSOEA memberships to 
“doubting dealers.” He holds a life 
honorary membership in the na- 
tional association for which he says, 
“I am very proud and grateful.” 


Carves a Career in Wood 


Serving as secretary, then manager, 
in 1941, he became president and 
general manager—a combined posi- 
tion he holds today. 

Born in Cincinnati, Ohio, on July 
4, 1876—an Independence Day baby 

Louis T. Koerner grew up in Ohio 
and Indiana. 

He came from a timber family 
and finding the best timber in 
southern Indiana, his father moved 
the family to Huntington, where the 
young Louis T. went to grammar 
school. 

The Army perhaps lost a good 
general when the youth turned 
down an appointment to West Point 
and attended Evansville (Ind.) 
Commercial College instead. 

When his father was elected 
County Auditor, Louis T. also took 
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up accounting and served with him 
for eight years. After another eight 
years as deputy auditor, he success- 
fully passed the examinations for 
the Indiana State Board of Ac- 
counts, to become a C.P.A. He re- 
mained with the state board for 10 
years and served on the Federal 
Trade Commission during World 
War I. 


Besides heading up the Jasper 
Chair Company, Mr. Koerner is a 
director of the Jasper Desk Com- 
pany and of the Jasper Seating 
Company. 

A “solid citizen” he is active in 
civic affairs, respected in his com- 
munity, and uniformly admired 
throughout the industry for his 
affability and sound judgment. 


37 























OFFICE FURNITURE 


























by ALAN J. GOLDSTEIN 


Advertising Manager, 
Rochester Stationery Company 
Rochester, N. Y. 
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Photos with this Article All Taken at Rochester Staty. Co. 


Why and How We Remodeled 


@ IF YOUR STAR SALESMAN 
gradually let his appearance run 
down—always needed a shave and 
hair cut, suit wrinkled and patched, 
fingernails dirty and untrimmed 
in general, became just plain 
sloppy, you as smart management, 
would try to find out what was 
wrong and take corrective meas- 
ures. 

Here at Rochester Stationery 
Company our problem salesman 
was our furniture display floor 

And what a problem it was! The 
walls were dirty, the paint was 
peeling, the floors were uneven, the 
ceiling was a maze of pipes that 


hid the few lighting fixtures. In 
the eight years since it had been 
decorated, the display floor had de- 
generated into nothing more than 
a warehouse. 

Even so, we did find some con- 
solation in it; there was nothing 
in this area that was any better 


and ours was neat! Almost every 
day the long rows of desks, the 


line-up of chairs, the grouping of 
lamps were all dusted off. Day after 
day, week after week, month after 
month, the clean-up man was dust- 
ing the same merchandise. Things 
were just NOT selling from the 
floor as it stood. It was much the 
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same as you would expect an un- 
kempt salesman to produce 

To effect a change in appearance 
would require more than a scrub- 
brush, a haircut and manicure; 
this would have to be plastic sur- 
gery of major proportions. We 
realized that to sell today’s execu- 
tive offices we had to present these 
modern concepts in a vivid setting 
that would best express the benefits 
to the customer. 

Seeing is better than hearing— 
and if we could sit him down behind 
a desk in a setting that befitted his 
impression of himself, then we 
would have a better chance of sell- 
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A Pre-determined Goal, an Allotment Chart and 
a Monthly Prize All Prove Effective in Keeping 
the Sales Staff at Ream's Alert and On It's Toes 


Special Incentives Sell Office Furniture 


@ BY SETTING UP SALES QUOTAS 
for sales personnel in the office fur- 
niture department at Reams, a 
Cotterel Affiliate, Lancaster, Pa., 
higher sales efficiency and results 
are now being achieved. And as an 
added inducement, any sales person 
reaching or exceeding his quota 
participates in many prize awards. 
“Rather than handle our office 
furniture department on a hit-and- 
miss sales basis,” says Department 
Manager Joseph M. Larish, “we 
have established what we think 
should be our goal, in dollars and 
cents, for the year’s sales. Then we 
have divided this amount of busi- 
ness between our sales force, allot- 
ting each member a certain amount 
of this business depending upon his 
abilities and the areas covered. 


Divide Volume 


“This annual volume per sales- 
man has been divided into monthly 
and weekly sales requirements. 
Each person even knows how much 
business he should do daily. By 
working on such a day-by-day 
basis with them, we have enjoyed 
unusual success in our reaching our 
yearly sales figures.” 

Four salespeople work out of 
Ream’s office furniture department. 
They are given every help and aid 
in developing their business and 
are continually checked to see that 


Building Business at Reams’... 


J. M. Laresh, department manager, keeps daily, weekly, monthly and 
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they are taking advantage of every 
opportunity to do business. 

To let salesmen know how much 
business the department expects 
them to do, Mr. Larish has set up 
an allotment chart to keep them 
posted. This chart identifies each 
salesman and gives him the yearly 
quota expected of him. Then it is 
broken down to a monthly figure, 
a weekly figure and a daily one. 


Day-to-Day 

“We want our salesmen to work 
on a day-to-day basis at all times,” 
Mr. Larish says, “as we feel that 
the year will take care of itself if 
this is done. By letting the sales- 
men know what is expected of them 
daily, weekly and monthly, we en- 
joy better sales results and they 
enjoy higher incomes.” 

Mr. Larish keeps track of his 
salesmen on his monthly quota 
chart. This charts lists each month 
of the year for every salesman and 
as his sales are completed for the 
month, they are recorded here. If 
salesmen make or exceed their 
monthly quotas, they are given in- 
centive prizes of either merchan- 
dise or cash. 

One saleswoman is included on 
the staff. She makes contacts and 
follows up prospects just like any 
other furniture salesman, in fact, 
she has enjoyed such a high sales 


record, that frequently she has led 
the other salesmen for the highest 
quota per month. 

“Few prospects in the field expect 
to have a saleswoman contact them 
for office furniture,’ says Mr. Lar- 
ish. “This gives her an edge over 
many others. They are rather sur- 
prised to see a woman selling this 
line and they are ready to listen to 
her presentation. Even on call- 
backs, she gets unusual attention, 
and is often referred to as the lady 
office furniture representative.” 


Promotion 

Reams’ makes every effort to en- 
hance their sales representatives’ 
potentialities with a regular promo- 
tional campaign. A 13-week TV 
spot program acquainted many 
prospects with the firm’s office fur- 
niture line. Also direct mail stuffers 
are enclosed in all all-going mail. 
Another factor is the telephone 
book listings which play an impor- 
tant part in keeping the public 
aware of Reams’ as an office furni- 
ture headquarters. Also, the office 
furniture department makes a spe- 
cial mailing every other month, on 
office furniture specials for custo- 
mers and prospects. 

“We find that the best thing we 
can do to help our sales personnel 
is to carry a large and complete 
line of furniture,” says Mr. Larish. 





annual sales quotas for his personnel to meet or exceed. At right: 
Mrs. Ruth A. Shrank, a star saleswoman, is shown with a customer, 
one of her large clientele. 
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sell a prospect any- 
thing he wants. To back up the 
large stock we carry, we have de- 
yoted an entire floor to this part of 
uur business 

The entire second floor of the 
Reams’ building has been devoted 

office furniture. Many model of- 
fices have been arranged with open 
tock being displayed on the floor 
for selection. Customers can usually 
just what they were looking 
by visiting this display area. 
As a rule, salesmen make definite 
to meet prospects in 
he floor display area. Since they 
have made initial contact, they 
ire termed best able to sell the 
personnel try to 


“Then we can 


ippointment 


prospect Sales 


combine appointments on specific 
days so that they can meet all of 
their prospects on the floor on a 
specified date. In this way, there 
is always extra sales help in the 
office furniture department in ad- 
dition to the stationery help. 

Because of the success enjoyed 
in the office furniture deparment 
due to the quota program, it has 
been expanded to apply to other 
sales personnel in the store. 

Mr. Larish has set up a sales goal 
for the year covering all other de- 
partments. Then he evenly divided 
this quota on a monthly, weekly 
and daily basis between all the in- 
side store personnel, since every 
employee can sellin any department 


of the Lancaster stationery firm. 

As sales slips are issued to all 
customers, the sales person must 
initial the slips. Each sales clerk 
has his or her own cash drawer. 
At the end of the day, all the sales 
for each clerk are tallied and in 
this way the daily sales figure is 
obtained. These are totaled for the 
week, and then for the month. 

“We can tell on a day-to-day 
basis, where our sales are falling 
down,” explained Mr. Larish, “and 
try to clear up this situation im- 
mediately. And as we award a 
monthly prize to the sales clerk 
who make the quota and tops it, he 
has even more incentive to step up 
his sales productivity.”—P.L. 





Why and How We Remodeled 


Continued fr page 38) 


to buy. We are mighty proud of 
our offspring! Like any proud papa, 
we have photographs to prove that 
ours is the liveliest, prettiest, 
strongest sales-baby in all the 
world. The accompanying pictures 
can only begin to give you an idea 
yf the modern decor, the personal- 
ity colors, the open wall design that 
leads the visitor from one display 


area to the next—from ultra func- 


tional to traditional to utilitarian. 
Like any 
needed. Late 
ture and accessories 
some improvising 
everything 
planned We have 


baby, changes were 
leliveries of furni- 
called for 
at first, but now 
pinned down as 


prescribed a 
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steady diet of new ideas and new 
styles so that our baby can grow 
ever stronger and ever more potent 
as a star salesman. Already we are 
mulling over plans to take over 
additional space to relieve the 
growing pains as our youngster 
strides forward. We realize that the 
sales ability of our furniture mez- 
zanine can become stagnated by 
our mental constipation. We aim 
to keep our minds open to every 
possibility for improvement and 
advancement. 

The success of our little venture 
has been gratifying. Our new baby 
has not only created additional 
sales in our furniture line but has 
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helped us, considerably in selling 
exclusive Furniture Guild rugs, 
drapes and lamps. Of course, one of 
the big by-products of our opera- 
tion was the enthusiasm which it 
generated throughout our organ- 
ization. This is something that 
money can’t buy and we have been 
gratified by this new stimulus to 
our sales organization. 

Perhaps in the embryo of your 
mind is the start of a new furni- 
ture display. We, at Rochester Sta- 
tionery Company, who have gone 
through the trials and tribulations 
of the birth of a new showroom, 
would be more than happy to assist 
anyone in plans and ideas, so that 
they, too, may share in the happi- 
ness and success of a new baby. 
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Installations... 


President's Office ... H. C. Mueller, 
president of Powers Regulator Co., Skokie, 
Ill., has his office done in silver gray wal- 
nut. Designed by Robert C. Williams, the 
furniture, made by Garland Furniture Co., 
achieves the blending of fine woods and 
leathers -.with textured fabrics. 


Bank Lobby .. . Wood desks by Stand 
ard Furniture Co. and harmonizing chairs 
by B. L. Marble Chair Co., furnish the main 
lobby of the Hartford Federal Savings & 
Loan Assn. W. E. Kelsey & Sons, Inc 
Hartford, made the installation 














Bank Bookkeeping .. . In the book- 
keeping department, W. E. Kelsey & Sons 
combines chairs by B. L. Marble Chair Co. 
with those by the Harter Corp. together 
with wood desks by Standard Furniture 
Co. 
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Modern Mood... Chairs by The Tay- 
lor Chair C 1dd to the attractive modern 
jecor in the offices of Field Enterprises, in 
Chicago's Merchandise Mart. The installa- 
tion was handled by Marshall Field & Co., 


Chicag: 


Another view .. . Marshall Field's 
contract department specifies Taylor chairs 
in another of the Field Enterprises offices. 





Bus Terminal . Greyhound’s Chi- 

cago sales dey ent uses executive, arm 

irs by Royal Metal Mig. 

Corry-Jamestown Mfg. 

and promotion office is 

located in I nd’s new $10,000,000 

Chicago loop ter 11. Celotex ceiling sets 
ff the attractive new office 
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Installations... — . 


Decorators’ Offices .. . One of four 
offices equipped for the Schriber Decorating 
Company, Denver, with Techniplan steel 
equipment made by The Globe-Wernicke 
Co. Schriber has a nation-wide reputation 
as decorators, having handled such jobs 
as The White House and the National Capi- 
tol Building in Washington, D. C. Founded 
40 years ago, the firm now has branches 
all over the country 





Space Saving ... G/W steel Techni- 
plan modular equipment was chosen by 
Zellerbach Paper Company, San Francisco 
for the accounting offices. H. S. Crocker 
Co., Inc., San Francisco, used L-shaped 
units to save enough space to allow for 
the addition of four more clerks to the 
accounting staff while at the same time in- 
creasing each employee’s working area 
over the former arrangement. Full height 
Techniplan partitions with glass panels 
were used for the payroll department, the 
office manager and the statistical depart 
ment. 





Governor's Room... No. 622 chairs 
with No. 144 top grain leather by W. H. 
Gunlocke Chair Co., furnish the Wyoming 
governor's conference room. Wooden wal- 
nut tables by Stow & Davis Furniture Co. 
and brown plastic ash trays by Bert M. 
Morris Co. complete the installation which 
was made by the Wyoming Typewriter & 
Equipment Co., Cheyenne, Wyo.—AEH 
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At Court This new Federal Court- 
house, Washington, D. C., features Cham- 
pion series chairs in a light finish, made 
of genuine walnut by the W. H. Gunlocke 
thair C 


Wyoming Installation .. . the gen 
eral office of the State of Wyoming Com- 
merce and Industry Division was recently 
equipped with six All-Steel Equipment No. 
6329 typist desks in the State Capitol 
Building, several No. 3257 General Fire- 
proofing Comfortmaster, Jr., chairs and an 
All-Steel No. 6200 table for literature dis- 


play. The installation, made by the Wyo- 
ming Typewriter & Equipment Co. of Chey- 
enne, Wy ncreases efficiency in a busy 
ffice where seasonal inquiries exceed 1500 
etters a day AEH 
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For Red Cross ... In the office of 
Nat C. Wilson, Chapter manager of the 
Red Cross, Washington, D. C., are Cham- 
pion chairs by W. H. Gunlocke Chair Co. 
The chairs were installed throughout the 
offices in the new District of Columbia Red 
Cross building. W. D. Campbell Co., also 
of Washington, handled the installation. 
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Promote Christmas Gifts Now 


@@ THE STATIONERY and office equipment 
industry is missing an opportunity for more sales 
if it doesn’t attempt to contact corporations and 
other firms who plan to say “Merry Chistmas” 
with gifts to friends. Too early? No, even the 
hot months of July and August offer the proper 
time to do adequate planning for Christmas 
“gifter” business. 


Surveys have revealed that gifts in office 
equipment are among the “most wanted.” Sales 
Management, for example, queried Christmas 
“gifters” and discovered that business gifts re- 
ceived during the past five years pleasing the 
recipient most fell in these categories: 


Office equipment, including pens 23 
Food 22% 
Liquor 9% 
Lighters 8% 
Cutlery 6% 
Hobby Equipment 3% 


Clocks, luggage and home appliances rated 
3“ each. 


The office equipment gaining the heartiest 
“thank you” from firm customers included ash 
trays, containers, diaries, pen and pencil desk 
sets, thermometers, telephone indexes, desk 
clocks, desk lighters, memo and note pads, dic- 
tionaries and brief cases 

The list need not end here. It could include 
thermos sets, bookends, desk organizers, barom- 
eters, time secretaries, indexes and scissor sets. 


A No. 1 task for the stationer is to present him- 
self as the supplier of these items, doing a spe- 
cialty job instead of leaving the field wide open 
to competitors including direct mail and other 
forms of direct selling firms. An enterprising 
concern in our industry can capitalize on such 
selling points as personalizing, imprinting, wrap- 
ping and mailing and presentation of varied and 
adequate stocks. 


It is not too early to be thinking about Christ- 
mas. Start the selling job now. If enough sta- 
tionery and office equipment firms meet this chal- 
lenge to their selling ingenuity this industry can 
obtain the share of Christmas gift business to 
which it is logically entitled 





For and Against Night Openings 


@&@ A NEWS BULLETIN of the Stationers’ 
Guild of Canada, Inc., lists a number of for and 
against arguments regarding night openings. 
The retailer who is “on the fence” might ponder 
these conclusions: 


FOR NIGHT OPENINGS 


1. Extra volume because more shopping time is pro- 
vided old customers as well as new customers who 
can’t shop in normal hours. 


Busines is held downtown through the providing of 
shopping time before workers go home to the sub- 
urbs or after families come downtown in the eve- 
ning for other purposes. 

3. More buying, less shopping at night. Wives have 
husbands with them, don’t have to go home and 
talk it over. This is particularly true of higher- 
priced items. 

4. Customers want more shopping hours at night for 
a variety of reasons: more wives working; auto 
more easily available; baby sitters easier to secure 
at night. 

5. With the five-day week largely in force people don’t 
regard Saturday as a shopping day but as a day of 
leisure. 

6. Fewer transportation problems for shoppers. 


And in rebuttal here are arguments 


AGAINST NIGHT OPENINGS 

1. Longer hours don’t increase sales, just spread them 

out. 

Operating costs go up and it is doubtful in many 

cases if volume goes up enough even to meet them 

3. Most people don’t like to work at night and a busi- 
ness that requires even a limited amount of night 
work may have difficulty in attracting the best 
types of employees. 

4. Executive staffs usually bear the added strain of 
extra hours even if sales staffs have a 40-hour week 
arrangement. Overall efficiency may take a beating. 

5. Unions may oppose the plan if there is a possibility 
that night openings will mean longer hours instead 
of more jobs 


6. Extra or short-hour employees are less efficient and 
require more supervision 





here and there 





Mistake is Turned Into 
A Profitable Business 

Jack E. Adams, 146 N. E. 25th Terrace 
Miami, Fla., has been in the office supply 
and office furniture business for more 
than 50 years. He relates the following 
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interesting story about how a mistake was 
converted into profit: 

It was my pleasure to connect with a 
firm in the Northwest that needed help 
during the thick 
We had some furniture on hand and it 


of war-time conditions 
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was my job to place it and then find re- 
tables. My 
first customer was a library that wanted 


placement desks, chairs and 
desks, swivel chairs and tables instead of 
The desk 
Chairs 


the old style furniture on hand 
turned out to be roll top style. 
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and tables were in bad shape and | made 
the deal, allowing from $5.00 to $10.00 
each as credit toward the new furniture. 

When the deal was completed we 
found ourselves with a lot of old desks, 
chairs and tables. Now, what kind of 
deal was this when it was impossible to 
secure new furniture at the time? |i came 
down to the store one night, looked at 
what | would call one of the biggest 
blunders | ever made. | wondered what 
| could do to turn those old desks into 
profit? 

| got busy with a screw driver and 
hammer taking the desks apart. When 
taking off a roll top | found | had a plain 
top full of holes. | went further and 
took off the old wooden handles from 
the desk drawers. Then | turned to varnish 
remover, cleaned the desk and found | 


had just a shell. My next move was to 
refinish the desk in what is called a blonde 
finish Thereupon, | cemented a_ very 
heavy piece of linoleum on the top, fin- 
shed the sides with a nice molding, put 
brass handles on the desk drawers and 


had what appeared to be a fine piece 
of furniture 

| put the desk in the window and sold 
t the same day for $85.00, together with 
an order for more of the same, plus 
tables and chairs to match. 

My next move was to secure a furni 
ture finisher. This was accomplished in the 
signing up of old-timer who wanted a 
few days of work a week. We completed 
the ertire lot and sold every last one of 
the pieces within a few months. We went 
from one office another buying roll top 


desks. A mistake was turned into profit.’ 





Typewriter Man Elected 
Vice-President of Optimists 


Van W. Haverton, Van’s Typewriter 
Company, Peoria, Ill., was elected vice- 
president of Optimist International at the 
35th annua ention held in Washing- 


he had served the 


ton, D.C Previ 


Vv. W. Haverton 





local club as president and the district 


as governor secretary-treasurer, 


In his new fice Mr. Haverton will 
serve 185 clut seven districts, cover- 
ng 14 states n new duties include 
representing | egion on the interna 
tional board ting the districts and 
clubs throug! region to promote 
the fine activitice f the organization. 

The sloga f the Optimist clubs is 
Friend of the Boy’ and the service is 


working with boy all ways from fur- 


nishing proper and sports facilities 


to furnishing homes for needy boys. 
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New Hat, Courtesy of Long... 
A sales meeting was held recently 
by Cal Long, Cincinnati manufacturers’ 
agent, at Smith & Butterfield’s in Evans- 
ville, Ind. Hoping to stimulate compe- 
tition among the salesmen, Cal offered 
a hat to the man with the highest dol- 
lar volume of Stein merchandise. In 
the picture, Cal is presenting a check 
for the hat to the winner, Paul Turpin 
(left), and the NSOEA governor and 
owner of the store, Sidney Butterfield, 
watches. 





Harry F. Homer Recalls 
Boost Club’s Early Days 

Harry F. Homer, retired Esterbrook 
salesman now living in South Pasadena, 
Calif., has written Office Appliances about 
the pleasure he had in renewing old in- 
dustry acquaintanceships at the recent 
NSOEA convention in Riverside. 

“Speaking of the old days,” he says, 
“| will never forget how we formed the 
Boost Club in New York in an endeavor 
to get the New York stationers to form an 
association. | can remember a few of the 
fellows of that day who deserve the credit 
—Bill Smith, Waterman Pen Company; Bill 
Christopher, Frederick Post Company; Harry 
Rogers, Wilbur & Hastings; Fred Baxter, 
National Blank Book Company; Arthur 
Jackson, Hawkes-Jackson Company; Lewis 
Hawkes, C. Howard Hunt Pen Company; 
Harry Jackson, Spencerian Pen Company; 
and Clarence Trussell, Seiber & Trussell, 
who was the secretary but classified as the 
scribe. 

“We would have a dinner at the old 
St. Dennis Hotel, then down town. Each 
of us would ask two or more stationers to 
be our guests. After they got acquainted 
with one another the effort was a success. 

“We had the Pennsylvania Railroad give 
us a through Pullman from New York to 
the Minneapolis convention. The car was 
filled with the New York stationers, Harry 
Rogers and myself got them singing so 
the trip was a pleasant one. If my memory 
is correct, John Schlener, a stationer of 
Minneapolis, was president. (John Schlener 
was the association’s second president.) 

Three of those mentioned by Mr. Homer 
who put over the Boost Club in New York 
—Bill Smith, Bill Christopher and Arthur 
Jackson—collaborated with the late Fred 
Seymour in establishing the original No- 
tional Stationer which was purchased by 
Office Appliances. The purchase included 
the name which still is OA property, loaned 
to NSOEA. 
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A Happy Quote 

An eagle-eyed salesman spotted this bit 
of humor in the Wall Street Journal and 
passed it along to us: 

“The eager office equipment salesman 
was singing the praises of a new all-pur- 
pose letter opener that doubled as a 
staple-remover, finger-nail file, screwdriver 
and cigar-clipper. The buyer listened po- 
tiently for five minutes, then held up his 
hand. 

“ ‘Look, son,’ he said, ‘that’s a mighty 
fine gadget you have there, but I’ve got 
a letter-opener at home that'll do every- 
thing yours can do, and make my break- 
fast besides.’ ” 





John Mosler Elected 
Chairman for Young 
Men in Government 

John Mosler, executive vice-president 
of the Mosler Safe Company, has been 
elected chairman of the board of trustees 
of the New York Committee for Young 


John Mosler 





Men in Government, it was announced 
by R. Duke Miller, committee president. 

Mr. Miller said the non-partisan organ- 
ization aims to encourage young men to 
participate actively in politics and gov- 
ernment at local, state and national levels. 

Headquartered at the Prince George 
Hotel, the New York group is affiliated 
with the National Committee for Young 
Men in Government, which was founded 
soon after the presidential conventions in 


1952. 





Alan M. Ravenal 
Vacationing In Europe 

Alan M. Ravenal, president of the 
Elbe File & Binder Co., Inc., Fall River, 
Mass., recently flew to Milan, Italy, to 
join Mrs. Ravenal for a vacation abroad. 


A. M. Ravenal 





After visiting Italy, Spain, France, Ger- 
many and Switzerland, they planned 
to be in London for the Coronation, 
where they would be joined by their 
son, Earl C. Ravenal, now studying at 
Cambridge University in England. Young 
Ravenal was awarded a Henry Fel- 
lowship upon graduating Summa Cum 
Laude from Harvard University in 1952. 
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Region 5 Convenes at Columbus 
Under Butterfield Leadership 


Deshler-Wallick Is Scene of NSOEA 
Sessions—Travelers Club Aids— 
Macdonald Elected New Governor— 
Plan ‘54 Boat Convention 


@ THE DESHLER-WALLICK Hotel in Columbus, Ohio, 
housed the Fifth District NSOEA convention June 8-9 
for two busy days of profitable discussion and relaxing 
renewal of friendships in the stationery and office 
equipment industry. Approximately 300 participated 
in the sessions, attracted from the “heartland” of 
America — Ohio, Michigan, Indiana, Kentucky, and 
West Virginia. William R. Diehl, Jr., efficiently served 
as general chairman. 

Governor Sidney Butterfield presided over the pro- 
gram and had a right-hand assistant in President 
H. M. Donisthorpe of the Fifth District Travelers. 
Succeeding these men into their positions of responsi- 
bility are R. A. Macdonald of Macdonald & Stingel, 
Saginaw, Mich., the new governor, and W. Scott Purvis, 
Joseph Dixon Crucible Company, new president of the 
travelers’ organization. 

Assisting Governor Macdonald are the following 
new lieutenant governors: 

Ed Klebba, Klebba’s, Royal Oak—representing Mich- 
igan. 

G. Bruce McCaleb, Poundsford’s, Cincinnati—repre- 
senting Ohio. 

George Davis, Bank & Office Stationery Co., Indian- 
apolis—representing Indiana. 

Emil Raque, O’Connor & Raque Co., Louisville—rep- 
resenting Kentucky. 

Mrs. Elden May, May Office Service, Beckley—rep- 
resenting West Virginia. 

The nominating report was made by W. B. Gregory 
of Detroit and received unanimous acceptance. In Mrs. 
May District No. 5 has, it is believed, the first NSOEA 
woman lieutenant governor in history. 





Seen at General Fireproofing Sroakiast oe. 





1. Front: John Busch, Pounsford Staty. Co., Cincinnati, Ohio; Ray F. 
Collins, Jr., Ray F. Collins, Business E Co., Zanesville 
Ohio. Rear: George King, Office Engineers, § th Bend, Ind.; G. 
Bruce McCaleb, ng ag bavi ‘o.: Mrs. Fred Stewart, Indi- 


anapolis, Ind., Mrs. » U llins 

2. Ken Boyer, Newell B alee Co., Toledo, Ohio; William H. Will- 
son, Jr., Transylvania Ptg. Co " Lexington Ky.; Art Fontaine, 
Decker’s, Anderson, Ind.; Russ Davis, W. J. Noonan Co., Lima, Ohio 

3. Larry Miller, The General Fireproofing Co.; John Gilbert, OFFICE 
APPLIANCES; W. L. Simpson, The General Fireproofing Co.; Nancy 
Stillwagon; Fred Stewart, The General Fireproofing Co.; Frank K 
Stillwagon, James & Weaver, Youngstown, Ohio 
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wre oe ; ~“_— , ‘ 
The new governor, R. A. Macdonald, is congratulated by retiring 
governor Sidney Butterfield. 


A new departure in district regional conventions 
was given the “green light” at Columbus, provided 
the required number of registrants are signed up. This 
is in form of a boat trip convention for 1954, starting 
at Detroit, Mich., on a Sunday afternoon and pro- 
ceeding through the Great Lakes for return to Detroit 
on the following Wednesday afternoon. This plan, 
enthusiastically expounded by Ed Klebba of Royal 
Oak, Mich., and others, involves the exclusive use of 
the South American liner. A stop at picturesque 
Mackinac Island is included. Convention dates: June 
7, 8. 

The NSOEA troupers ably conducted their part of 
the program, as at previous regionals. Included were 
the “This We Believe” trio of Adrian H. Pembroke, 
L. R. Addington and Paul E. Burbank, Robert Spelman 
of the Wood Office Furniture Institute, Elmer Rahe 
of The Globe-Wernicke Co. and Vice-President Ralph 
A. Maish of NSOEA field division. 


Hear Dr. C. L. Lapp 

Augmenting the program were Dr. C. L. Lapp of 
Washington University, St. Louis, Mo., speaking on 
“Supervising Salesmen,” Governor Butterfield, who 
provided informative tips on “Telephone Selling,” and 
A. H. Fry, assistant general merchandise control man- 
ager of Sears Roebuck and Company, who discussed 
“Five Rights of Good Merchandising.” 

Mr. Fry’s address, augmented by slide film, dealt 
mainly with how to reduce inventory risk, an ever- 
present problem of stationers and office equipment 
dealers. “There are no textbooks that tell you the 
secret of inventory turn procedure,” warned Mr. Fry. 
“An active day-to-day control must be determined 
upon ... inventory control is a function which tries 
to keep supply and demand in balance.” 

The speaker explained the painstaking procedure 
to insure the “right goods at the right price in right 
quantity in the right place at the right time.” 


Emphasis on Little Things 

The energetic Dr. Lapp asserted, “In far too many 
office supply establishments there is too little emphasis 
on the little things and not enough stress on super- 
vision of your sales people.” He discussed the reasons 
for salesmen’s failures, listing them as: 1. Disbelief: 
2. Poor health; 3. Insincerity; 4. Lack of product 
knowledge. Analyzing the things that make a sales- 
man “tick” he discussed level of aspiration, removal 
of detergents, the money incentive, prestige, power, 
opportunity, praise and recognition. 

An open forum discussion between dealers, travelers 
and manufacturers was one of the highlights of the 
Columbus meeting... R. A. Macdonald presided as 
moderator for a panel consisting of Arthur Frey, 
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William R. Diehl, Jr., F. H. Evans, William Boothby 
and Thor Marsh. Among the subjects given a thor- 
ough treatment were GSA policies, manufacturers’ 
discount policies, transportation costs and pool car 


plans, the speeding up of correspondence with manu- 
facturers and delivery charges. Some of these prob- 


lems wert entioned editorially in OrriceE APPLIANCES, 


July issue. General Secretary Paul Burbank contrib- 
uted much to the discussion and disclosed that NSOEA 
is making a study of inventory and stock turn and a 
report will probably be made at the forthcoming na- 
tional convention 

Governor Butterfield introduced a real veteran of 


Joseph LeRoux, for more than 58 
with Franklin Printing & Engraving 


the industr) 
vears connect 


Company, Toledo, Ohio. This sprightly honorary mem- 
ber of NSOEA responded in a gracious manner. 
Fred Smart, secretary-general of the Stationers 
Guild of Canada, Inc., was a welcome visitor at the 
convention and he made the presentation of a hand- 


engraved cé ate of life membership in the Guild 








J i V and John Long, Geo 
Long & nnati, Ohio, register Fred Brouwer, mifrs. rep., 


1fe & Equipment Co 


lub Officers: Seated—John Wakeland, Jr., 
tt Purvis, Detroit, president; Bob Beekman, 
nt; Standing L. W. eameamneaes retiring 






Supply presents gavel to Don 
-OrTy retiring president of Fifth Dis- 
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Adrian Pembroke, president of NSOEA, and Governor Sidney But- 
terfield at the head table before the Monday luncheon. 
# A.  ecreee Macdonald & Stingel, Saginaw, Mich., moderator 
of pane 
Brewster Towne, National Blank Book Co., speaking on inventories 
durin ae discussion. 
Jack Clark, W. A. Schaeffer Pen Co., at microphone during panel 
Ed Klebba, Royal Oak, Mich., telling about boat convention os 
L. R. Addington, Art Metal Construction Co., giving “Shoul 
Sell Apple or Sell the Tree?”’ anthology. 
Top threesome: aa Pembroke, president of NSOEA; Sid But- 
terfield, = < District No. 5; Paul Burbank, general man- 
goer of 


8. ed Smart, secretary general of the Stationers’ Guild of Canada, 
oa. presents hand-lettered certificate of honorary life membership 
to Paul Burbank, general secretary of 

9. Panel members: F. H. Evans, Gibson Art Co.; Art Frey, — rep.. 
Cincinnati, Ohio; Bill Boothby, Central Ohio ‘Paper Co., Columbus, 
Ohio; William R. Diehl, Jr., Diehl Office Equipment Co., Columbus, 
Ohio; Thor Marsh, Ypsilanti, Mich. 

10. Governor Sid Butterfield introduces Joseph Leroux, The Franklin 
Ptg. Co., Toledo, Ohio, 58 years with the same concern. 

ll. H. M. Donisthorpe, Ace Fastener Corp.; Ed Hadden, mfrs. rep., 
Columbus, Ohio; Ira Schlesinger, Reliance Pencil Corp.; H. L. 
Finkle, Columbus Blank Book Co., Columbus, Ohio. 

12. Ralph Maish, Dennison Mfg. Co.; Elmer Krumwiede, Elmer Krum- 
wiede & Associates, Chicago. 

13. John L. McPike, Weis Mfg. Co.; Sid Glueck, General Office Supply 
Co., Cleveland, Ohio; Ned Baynon, Weis Mig. 

14. Floyd Zinkhon and George Johnson, both American Pencil 

15. Harry Howard, Dick Sheppard and Harold F. Groth, all of f hain. 
nesota Mining & Mfg. Co. 

16. L. G. O'Connor, O'Connor & Ra e. Be pete ~ 5 F Oe. 
Stationers, Inc., Indianapolis, Ind. 1 Long, Ca Asso- 
ciates, Cincinnati, Ohio; Jack Luke, “>: rep., Chinaeer s. P. 
Clay, Jr., Stationers, Inc., Indianapolis, Ind. 

17. Bob Beekman, All-Steel Equipment and Hall Safe Co., Indian lis; 
Reuben B. Wick, Heer Ptg. .. Columbus, Ohio; Russ Davis, i & 
Noonan Co., Lima, Ohio. 

18. Art Frey, mfrs. rep., Cincinnati, Ohio; Earl Hanson, mifrs. rep., 
Evanston, IIl. 

19. Herb Walsh, Ace Fastener Corp.; C. B. Clarke, The S. Barker's 
Sons Co., Cleveland, Ohio; Harry Balch, Quality Park Envelope Co. 

20. Frank Imholz, Al Pecor, Jerry J. Savage, all of The Carter's Ink Co. 

21. R. E. Kochheiser and E. R. Kochheiser, Chas. Ritter Co., Mansfield, 
Ohio; Fred R. Smart, Secretary General Stationers’ Guild of 
Canada, Inc. 

22. John Duncan, Advocate Store, Newark, Ohio. 

23. Mr. & Mrs. Elmer Rahe; Jennie Rahe, Mr. & Mrs. Al Howard, all 
of The Globe-Wernicke Co. 

24. John Howison, Kelsall-Voorheis, Inc., Cincinnati, Ohio; Gordon 
Kickels, C. L. Barkley & Co.; Bill R. Kane, Oxford Filing Supply Co. 

25. Mr. & Mrs. Scott Summerville, Summerville’s Office Equipment 
Co., Akron, Ohio; Rus Ragan, American Pad & Paper Co.; G. J. 
Aigner, G. J. Aigner Co. 

26. Bob Sanders, dealer sales manager of Burroughs Adding Machine 
Co., Detroit, Mich. 

27. Harold Short, Diehl Office Equipment Co., Columbus, Ohio; Charlie 
Lipman, George Graff Co.; Ray Schumacher, S. E. & M. Vernon 
Co.; Edward J. Leblanc, Office Equipment Co., Louisville, Ky.; 
Norman Gerth, Imperial Desk Co.; Joe McCormick, Stationers 
Guild, Philadelphia; Al Gorman, Office Equipment Co., Louisville, 
Ky.; Guy F. Boyd, Shaw-Walker Co. 

28. Mr. & Mrs. Roscoe Benge, Codo Mig. Corp.; Scott Purvis, Joseph 
Dixon Crucible Co.; John L. McPike, Weis Mig. Co. 

29. Don Crile, Crile Office uipment Co., Canton, Ohio; Bob Ragan, 
Columbus, Ohio, (son of Rus Ragan); Doug Allen, American Pad 
& Paper Co.; Mrs. Don Donisthorpe. 

30. Tom Riendl, Peerless Imperial Co. 

31. Fred Chindgren, Watson Mig. Co. 

32. J. R. Duncan, R. L. Morgan and L. R. Addington, all of Art Metal 
Construction Co.; M. H. Rife, Wabash Filing Supplies Co. 

33. Mr. & Mrs. Jack McLennon, McLennon Pen Co.; Jack Schafer, Mc- 
Lennon's, Ft. Thomas, Ky.; Reg. A. Macdonald, Macdonald, & 
Stingel, Saginaw, Mich. 


~ oy 2 2 Pp 


to NSOEA’s Paul Burbank. This was in recognition of 
Paul’s service to the organization across the border 
and was voted at the recent Guild convention in 
Windsor, Canada. 

The Fifth District Travelers Club in annual meeting 
elected W. Scott Purvis as the new president, Bob 
Beekman, vice-president; John Wakeland, secretary 
and Albert Mayer, Jr., treasurer. Reports from the re- 
tiring treasurer, Bob Riehl, and Lloyd W. Landen- 
berger, secretary, were heard. Billy Kane presented 
a gavel to Retiring President Don Donisthorpe. 

Huge get-well cards were sent to Harry Nichols 
and Walter Van Dorn. In recognition of the esteem 
in which he is held by his fellow travelers, Mr. 
Nichols was presented with a gift from those present. 
A number attending the convention availed them- 
selves of the opportunity of visiting the veteran Weis 
salesmen after his removal to his home in Columbus 
from an Indiana hospital. 

Membership in the Fifth District Travelers Club 
was reported well past the 200 mark. Individual chap- 
ters are holding golf tournaments this summer and 
these were publicized. 

On Sunday evening the Columbus Stationers’ party 


(Turn to page 145, please) 
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District No. 1 Repeats 
at Wentworth-by-the-Sea 


Troupers Heard — Sports Program 
Enjoyed by Guests — Clambake is 
Popular Feature — Philip Rooney 
Succeeds Granfield at Helm 


g FOR THE FIFTH CONSECUTIVE year New England 


stationers and travelers gathered at Wentworth-by- 
the-Sea just outside of Portsmouth, N. H., for their 
annual convention, which was held June 4 and 5. 
Registered attendance was something over 300. 

yovernor Ed Granfield, proprietor of Edward Gran- 
field, Inc., Ne Haven, and his several committees 
functioned well. The program was kept open enough 
to permit full enjoyment of hotel facilities such as 
regulation golf, also the pitch and putt variety, and 
various other pastimes. As always, an outstanding 
feature was the clambake, usually at the shore, but 
this time moved into the hotel dining room because 
if threatening weather. 

The entire speaking program was supplied by the 
NSOEA troupe, President Adrian Pembroke leading. 
He was followed by L. R. Addington, vice-president 
of Art Metal Construction Company and of the associa- 
tion, and Paul Burbank, NSOEA’s general manager 
Others who participated were Elmer Rahe, The Globe- 
Wernicke C Bob Spelman, Wood Office Furniture 


Institute Ralph Maish, Dennison Manufacturing 


10 


Seen Outdoors During District Convention at Wentworth-by-the-Sea 


Thomas Groom & Co., Boston; Mike Ohanian, 
am Groom and Ben Willander, Thomas Groom 
Towhill, The James T. Towhill Co., Boston. 
s. rep.; Bert Chillson, American Pad & Paper 
md Guy Hart, Joseph Dixon Crucible Co.; Bill 
nting Co., New Britain, Conn. 
Adams, Cushing & Foster, Inc.; Nick Zamanakos 
} Lowell, Mass.; Roy Wood and Jack Wilson, 
Esterbrook Per Russ Paquette, Eagle Pencil Co 
4. J. E. Clark, J. E. Poitrast, J. M. MacDonald, Charles J. Kelly, and 
finnesota Mining & Mfg. Co.; Haig Banion, L. W. 


Beckwith Boston 





E. F. Stockw American Pencil Co.; Mrs. and Mr. J. George 
Aigner, Aigner Index Co 
Trear eerless-Imperial Co., Inc.; Frank Palmer, Eaton 


rf imund Little, The Edmund Little Co., Haverhill, 
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1. J. P. Inman, The Carter's Ink Co.; J. P. Casey, D. J]. Casey Paper 
Co., Haverhill, Mass. 

Mr. and Mrs. Roger B. Thurber, Geo. B. Graff Co. 

O. F. Pecor and G. L. Pippette, The Carter's Ink Co. 

W. W. Maish, Blaisdell Pencil Co.; Andy Maish and Ralph A. 
Maish, Dennison Mfg. Co. 

Leon Banov, Art Steel Co., Inc.; Horton R. Frisbee, Roberts Office 
Supply. Co., Portland, Me. 

K. F. Davis, W. H. Gunlocke Chair Co 

Mrs. J. Wigon, Joe Wigon, Portland, Me. 

Sally Wigon, Joe Wigon, Portland, Me. 


OI w Pwr 


Company, vice-president in charge of the association's 
field division. 

Unscheduled entertainment included Jim Arming- 
ton’s masterful procedure used in awarding early bird 
and attendance prizes. Jim, a salesman for Eberhard 
Faber Pencil Company, with more than fourscore years 
on his shoulders, was as sprightly as any, applying the 


al 


of f \' 





yn Onde ll 


Mass.; Lou Caracci, The Nor-Wood Co., Inc., New York; L. G. 
Morris, Eaton Paper Corp. 

7. Larry Avanzino, Eberhard Faber Pencil Co.; Al Cole, S. E. & M. 
Vernon, Inc.; Arthur King, Ward's Stationers, Boston; Sid Croke, 
National Blank Co. 

8. Fred Hackley and Charles Rudd, Berger Mig. Div., Republic 
Steel Corp. 

9. Joe McCormick, Stationers’ Guild of America; Roy Merchant, Ted 
Dearborn and Tom O'Leary, F. S. Webster Co. 

10. Forbes Snyder, Forbes Snyder, Inc., Holyoke, Mass.; Bill Aylward, 
The Globe-Wernicke Co.; Ralph Maish and Howard Gorton, Den- 
nison Mfg. Co. 

ll. Mrs. Raymond Robbins; Raymond D. Robbins, Blake & Rebhan 
Co., Boston; Walter Barbier, Weldon Roberts Rubber Co.; Hyman 
Siegel, Pencraft, Inc. 
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humorous touch to all his activities. Following special 
commendation by Mr. Burbank later, he was given a 
hearty ovation which brought all in attendance to 
their feet. 

The address of welcome was delivered by James 
Barker Smith, introduced as postmaster of the Went- 
worth. Incidentally, he owns and manages the Went- 
worth. Mr. Smith told briefly of the historical back- 
ground of Portsmouth. He spoke of the capture of Fort 
Constitution, a mile away, during a pre-Revolution 
tussle with the British which provided powder for 
Concord and Lexington a couple of years later. He 
told of Paul Revere’s ride from Boston to Portsmouth, 
important to the colonies but not nearly so well known 
as the one recorded so well in verse by Longfellow. 

He told of the era of the clipper ship, its prosperity 
evidenced by the magnificent homes left by some of 
the owners; of the Treaty of Portsmouth signed in the 
Wentworth in 1904 which ended the Russo-Japanese 
War, and other important facts woven into Ports- 
mouth’s historic surroundings. His talk was given at 
a luncheon which followed a session addressed by Mr. 
Pembroke, Mr. Addington and Mr. Burbank. Mr. Spel- 
man’s address completed the program for the day. 

Mr. Rahe and Mr. Maish gave their addresses the 
following morning. Philip Rooney of Bailey’s, Inc., 
Brockton, Mass., was chosen governor for the ensuing 

Turn to page 140, please) 





1. Geo. W. Smith, Loring, Short & Harmon, Portland, Maine, Mrs. 
Henry Patten, Jr., Frank Machada, Sullivan Office Supply, Taunton, 
Mass.; Mrs. Rooney, Bailey’s, Inc., Brocton, Mass.; Standing: Philip 
A. Rooney, Bailey’s Inc., Brocton, Mass.; Phil Rooney, Jr. 

Philip Hamilton, Dennison Mfg. Co.; Bob Slate, Cambridge, Mass.; 
Seated: Andy Maish, Dennison Mfg. C« Risky Morris, Eaton. 


On the Opposite Page... 

1. Gov. and Mrs. Edward Granfield, Edward Granfield, Inc., New 
Haven, Conn. 
Governor Granfield; Mrs. Pembroke; Mrs. Granfield; President 
Adrian Pembroke, Pembroke Co., Salt Lake City, Utah 

3. Ted Hargan, Yawman & Erbe Mfg. C Butch Freeman, Office 
Supply Center, White River Junction, Vt.; W. F. Martin, Bruhn 
Office Equipment Co., Burlington, Vt 

4. Jos. S. Waxgisor, The Conlin Co., Bridgeport, Conn.; Lewis Foster, 
Speed Products Co.; Hal G. Tough, Security Steel Equipment Co. 
D. F. McQuesten, McQuesten’s, Lawrence, Mass.; Don Larson, Art 
Metal Construction Co.; Herbert Sweatt, G. C. Prince & Son, 
Lowell, Mass.; Buster Sanderson, Sanderson Bros., North Abing- 
ton, Mass. 

6. Mr. & Mrs. Jas. T. Towhill, The James T. Towhill Co., Boston, 
Mass. 
Chas. W. Lipman, Geo. B. Graff C L. J. Fisher, Plimpton’s, 
Hartford, Conn.; Henry Riegel, Sengbusch Self-Closing Inkstand 
Co.; . H. Chute, Jr., Bainbridge, Kimpton & Haupt, Inc 

8. Ralph Gerard, Sanford Ink Co.; Raymond Robbins, Blake & Reb- 
han, Boston, Mass.; Fred T. Bowes, Eagle Pencil Co.; D. J. Casey, 
D. J. Casey Paper Co., Haverhill, Mass.; Nat Blish, Reyburn Mfg. 

9. Howard Gorton and Ralph A. Maish, Dennison Mfg. Co.; S. H. 
Challenger, Frank H. Fargo Co., Bridgeport, Conn.; W. G. Pape, 
Adkins Printing Co., New Britain, Conn 


10. Frank R. Curtiss, Neva-Clog Products C« Harvey P. Rockwell, 
Yawman and Erbe Mfg. Co.; R. E. Gooley, Cushman & Denison 
Mfg. Co. 

ll. Arthur King, Ward's, Boston, Mass.; Samuel B. Groom, Thomas 
Groom & Co., Inc., Boston, Mass. 

12. W. E. Concannon, W. E. Concannon C« Maribor Mass.; Doc 
Goodman, Pen Craft, Boston, Mass.; Ed. Howard, Cahill's, Milford, 
Mass. 


13. The Three Murrays: Allan Murray, Victor Safe & Equipment Co.; 
Samuel Murray, G. & C. Merriam Co.; John W. Murray, John W 
Murray Co., Boston, Mass. 

14. Chas. P. Anderson, Thomas Groom & C Boston, Mass.; Ruys H. 
Lewellyn, R. H. Lewellyn Co., Inc., Manchester, N. H 

15. R. E. Fletcher, National Blank Book Co.; Willis E. Williams, G. S. 
Gilpatrick and Richard D. Phippen, all of Thorp & Martin, Wil- 
liams Office Supply Corp., Boston, Mass 

16. Mrs. Gordon Sanderson, W. A. Poirier, R. S. Sawyer and C. W. 
Sakelarios, all of R. S. Sawyer Co., Manchester, N. H 

17. Paul E. Burbank, Paula Smith and Ralph D. Cies, al f NSOEA 

18. Elmer G. Rahe, The Globe-Wernicke C Arthur L. King, Wards 
Boston, Mass 

' 19. Walter P. Nichols, Weis Mfg. Co.; Mrs. & Mr. Chas. F. Crowley 

Adams, Cushing & Foster, Inc 
1. Charles Sherman, Shaw-Walker Co.; S. H. Challenger, Frank H 20. Elsa Brackett, Bakers, Inc., Brattlebor Vt.: Henry Patten, Jr 








Fargo Co., a port, Conn.; Cal Cameron, Oxford Filing Supply Co. Kimballs, Inc., Claremont, N. H.; L. R. Addington, Art Metal Con 
2. Paul E. Burbank, NSOEA; Chas. Parker, Challenger Steel Products struction Co.; Mrs. Geo. W. Smith 

Corp.; Ben Willinger, Thomas Groom & Co., Boston, Mass.; Stanley 21. Fred A. Chindgren, Watson Mfg. C David Lewellyn, R. H 

McGar, John F. Molloy Co., Meriden, Conn. Lewellyn Co., Manchester, N. H.; Allan Murray, Victor Safe & 
3. Carl W. Priesing, American Pencil Co.; W. E. Williams, Thorp & Equipment Co.; Frank H. Palmer, Eaton Paper C 

Martin, Williams Office Supply Corp., Boston, Mass.; Richard 22. J. S. Croke, National Blank Book C 

Lewisohn, Jr., American Pencil Co 23. Ed. Granfield congratulates new governor Philip A. Rooney 
4. John A. Gilbert, OFFICE APPLIANCES; E. J. Bonney, Apsco Products Bailey’s, Inc., Brocton, Mass. 

Governor Granfield; H. B. VanDorn, Jos. Dixon Crucible Co 24. S. J. Donnelly, R. A. Stewart & C R. R. Fritz, Fulton Marking 
5. J. P. Casey, D. J. Casey Paper Co., Haverhill, Mass.; John B. Dwyer, Equipment Co 

mfrs. rep.; Ed. F. Stockwell, American Pencil Co.; Burt Chillson, Z G. S. Churnick, Daco Card & Index C 

26. Gilbert Bosse, Evansville Desk Co.; K. F. Davis, W. H. Gunlocke 


American Pad & Paper Co. 
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NSOEA 3rd Region Convenes 
In Wernersville, Pa. 


Galen Hall is Scene of Successful 
Session — NSOEA Troupers and Others 
Provide Informative Program — 

T. M. Stout Elected Governor 


@ LOCATED IN THE Blue Ridge Mountain chain at 
Wernersville, Pa., amidst unsurpassed scenic views 
Galen Hall was the scene of the annual NSOEA Third 
Regional district two-day convention held on Monday 
and Tuesday, June 15 and 16 

It was next to the last of a series of successful 
regional conventions staged by the National Sta- 
tionery & Office Equipment Association throughout 
the country. Governor Samuel S. Rosendorf, Jr., 
Southern Stamp and Stationery Company, Richmond, 
Va., presided. A total registration of more than 250 
was reported which included some 108 manufacturers, 
52 dealers, 80 ladies and 11 miscellaneous guests. 

Most of the addresses of the convention were given 
by members of the NSOEA Troupe who were: NSOEA 
President Adrian H. Pembroke, The Pembroke Co., 
Salt Lake City, Utah; NSOEA Vice-President L. R. 
Addington, Art Metal Construction Company, and 
Paul E. Burbank, NSOEA general manager. They 
presented their trilogy, “This We Believe.” Robert 
Spelman, Wood Office Furniture Institute, talked on 
the “Certified Office Planning Service Program”; 


Elmer G. Rahe, The Globe-Wernicke Co., “There’s A 
System”; Paul E. Burbank, “Group Insurance and 
NSOEA”; Vice-President Ralph A. Maish, Jr., Denni- 
son Manufacturing Company, “A Traveler Talks to 


Dealers.” Their remarks have appeared in other 
regional convention reports 

Other speakers were Dr. Raymon Kistler, president 
of Beaver College, Jenkinton, Pa., whose topic was 





1. John F. Emhardt, Columbia Steel Equipment Co.; William H. 
Cravens, retired; Jerome J. Savage, The Carter’s Ink Co.; E. Wade 
Land, Charles Stott & Co., Washington, D. C 

2. John G. Kolb, C. Howard Hunt Pen Co.; Wm. Reinhardt, A. Pom- 
erantz & Co., Philadelphia; B. V. Cole, Cole, Harding & James 
Inc., Richmond, Va.; Herb J. Walsh, Ace reetenns Corp. 

3. Frank J. Wirth, Flo-Ball Pen Corp.; W. H. Fehl, E. W. Curry Co., 
Pittsburgh; == Donisthorpe, Ace Fastener Corp 

4. Edward La Gasse, Victor Bate & [-. =r Co.; Sev. W. Laskowski 
Cotterel Co., Inc., Hcrrisburg; L. E. Laskowski, Fryling Staty 

.. Inc., Sunbury, Pa.; Harry W. Lynn, Esterbrook Pen Co.; 
he Dickman, Eastern Tablet Corp.; Wm. E. Boyer, Wilson Jones 
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1. Gov. Samuel S. Rosendorf, Jr., Southern Stamp & Staty. Co., Rich- 
mond, Va., hands the gavel to gov.-elect Thomas W. Stout, E. W. 
Curry Co., Pittsburgh, while Lt. Gov. Paul Steever, Office Equip- 
ment Co., Harrisburg, Pa., and Treasurer John Link, Jr., Lucas 
Bros., Baltimore, Md., look on. 

2. Penn-Mar-Va officers: William D. McCully, S. E. & M. Vernon, Inc.; 
James W. Curren, Eagle Pencil Co.; Rose Cushman, NSOEA; Richard 
M. Graff, Esterbrook Pen Co.; George E. Harscheid, National Blank 
Book Co. 

3. Penn-Mar-Va Pres. Harry Tehan, Jr., The Cooke & Co., congratu 
lates his successor, Richard M. Graff, Esterbrook Pen Co., after 
giving him the gavel. 


“What We Need in 1953”; Mark J. Kenna, American 
Pencil Company, on “Does the Boss Care?”; and 
Harvey Whidden, W. A. Sheaffer Pen Company, on 
“Better Business Boosters.” 

The program was divided into two morning sessions 
preceded by registration which began on Sunday, 
June 14, in the afternoon. At 4:00 p.m. Sunday the 

(Turn to page 146, please) 
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1. Adrian Pembroke, The Pembroke Co., Salt Lake City, Utah, Presi- 
dent NSOEA 

2. Mr. & Mrs. T. M. Stout, E. W. Curry Co., Pittsburgh; Samuel S. 
Rosendorf, Jr., Southern Stamp & Stationery Co., Richmond, Va. 

3. Earl H. Prentzel, Speed Products Co., Inc.; Earl Koch, Koch Office 
Supply Co., Baltimore, Md. 

4. Louis B. Semel, Ashley-McCormick Co Bridgeton, N. J.; Dan 
Smith, The Smith Printing Co., Williamsport, Pa.; E. Russell Ash- 
ley, Ashley-McCormick Co., Bridgeton, N.J.; Mrs. E. Russell Ashley. 
James Pierson, Columbia Steel Equipment Co.; Ward Taylor, The 
Walcott-Taylor Co. Inc., Washington, D. C.; John F. Emhardt, 
Columbia Steel Equipment Co.; Walter B. Mallorey, Mallorey Office 
Supply Co., Inc., Wash., D. C. 

6. Fred O. Butler, The Falconer Co., Baltimore, Md.; James H. Miller, 
The Modern Stationery Co., Baltimore, Md.; Paul F. Steever, Office 
Equipment Co., Harrisburg, Pa.; Charles A. Newcomet, The C. F. 
Heller Bindery, Reading, Pa. 

7. Ed Whittemore, Wilson Jones Co.; Maxton Lee, Eagle Pencil Co.; 
E. Wade Land, Chas. G. Stott & Co., Inc., Washington, D. C. 

8. Alan Behrend, Lucas Bros., Inc.,, Baltimore, Md.; Rose Cushman, 

NSOEA; John A. Busch, The Baltimore Stationery Co., Baltimore, 

Md.; J. Ed. Conlon, Rockwell-Barnes Co 

W. H. Oehmler, All Steel Equipment Inc.; Charles V. Sinisgalli, 

Andrew Office Supply & Equip. Co., Wash., D. C.; Mark J. Kenna, 

American Pencil Co.; Irving Roth, Roth Brothers, Philadelphia. 

10. Martin Escoffier, Clinton Stationery Co., Inc., Newark, N. J.; Taylor 
B. Kellogg, C. Howard Hunt Pen Co.; J. B. Runnels, Commercial 
Office Furniture Co., Washington, D. C.; Ray Trautfelter, Griffith 
Koch & Co., Inc., Baltimore, Md. 

ll. Ralph A. Maish, Jr., Dennison Manufacturing Co.; Don Donisthorpe, 
Ace Fastener Corp.; Charles W. Lukens, Yeo & Lukens Co., Phila- 
delphia; Lewis R. Watkins, Victor Safe & Equipment Co 

12. Wm. F. B. Lindenberger, National Blank Book Co.; Arnold Norman 
and David Norman, Norman's Stationery Co., Bristol, Pa.; George 
E. Harscheid, National Blank Book Co 

13. Royal H. Eckert, Royal H. Eckert Inc., Allentown, Pa.; W. A 
Dickman, Eastern Tablet Corp.; L. K. Berner, Acme Printing & 
Stationery Co., Inc., Pittsburgh; Ben Wachtel, Parker Pen Co. 

14. Elmer G. Rahe, The Globe-Wernicke Co.; Wm. G. Hintz, Wm. G 
Hintz Inc., Reading, Pa.; Charles G. Peters, National Fiberstok 
Envelope Co.; Kirk Bassett, Hamilton Mfg. Co.; Bill Fink, Hamil 
ton Manufacturing Co. 

15. Howard G. Bishop, H. M. Biden Co., Baltimore, Md.; Sid Lichten- 
stein, mfrs. rep.; John M. Palmer, Palmer, Troutt & Co., Trenton, 
N 


wo 


16. Henry L. Guth, mfrs. rep.; Hank Mehserle, Yawman & Erbe Mfg. 
Co.; Henry R. Clark, Corry-Jamestown Mfg. Corp. 

17. Leon Stevens and Clyde Aigner, Aigner Index Co.; W. R. Hill 
W. R. Hill Co., Washington, D. C.; Gordon A. Merritt, General 
Index Mfg. Co. 

18. John J. Kerns, Stationers Loose Leaf Co.; Mr. and Mrs. H. R. 
Summers, Summers Stat. Supply Co., Baltimore, Md.; Millard H. 
Jackson and Fred Milner, Jos. Dixon Crucible Co. 

19. Carl W. Priesing, American Pencil Co.; Robert E. Laskowski, Cot- 

terel Co., Inc., Harrisburg, Pa.; Gil Kieth, American Pencil Co.; 

Leonard A. Hehner, American Pencil Co. 
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NSOEA Dist. No. 2 Finds Lake 
Placid a Pleasant Meeting Place 


George Schmieg Elevated to Governorship— 
Troupers Make Final Appearances—Whiteface Inn 
on Lake Placid Selected for Next Year’s Assembly 


mw ON THE SHORES of Mirror Lake in the town of 
Lake Placid, N. Y., members of Dist. No. 2 of the Na- 
tional Stationery & Office Equipment Association gath- 
ered for their annual meeting on June 17, 18 and 19. 
The call of Gov. Vern Evans, Vernon R. Evans Com- 
pany, Utica, N. Y., and his committees reached dealers, 
manufacturers and sales representatives in all parts 
of the territory, resulting in an assembly of nearly 200 
people. 

At the final business session on Friday morning 
George J. Schmieg, Syracuse Office Equipment Cor- 
poration, Syracuse, N. Y., was elected governor. Harry 
Sanner, Sanner Office Supply Company, Erie, Pa., was 
chosen vice-governor. 

Most of the formal program of addresses, reported 
previously was provided by NSOEA Troupers, as fol- 
lows: 

“This We Believe,” by NSOEA President Adrian Pem- 
broke, Pembroke Company, Salt Lake City, Utah; L. R. 
Addington, Art Metal Construction Company; NSOEA 
General Manager Paul Burbank; “There’s a System,” 
by Elmer Rahe, The Globe-Wernicke Co.; “Certified 
Office Planning Service Program,” by Robert Spelman, 
Wood Office Furniture Institute; “A Traveler Speaks 
to the Dealer,” by Ralph A. Maish, Jr., Dennison Manu- 
facturing Company, vice-president, NSOEA field divi- 
sion. 

Registration began Wednesday afternoon in the 
lobby of the Marcy Hotel. Following dinner, lobby con- 
versations persisted until about 11 o’clock when the 
crowd moved to the terrace garden (at the fourth 
floor level back of the hotel) for a hot dog roast. The 
weatherman co-operated by providing dry atmosphere 
and a pleasant temperature 

First on the program Thursday morning was the tril- 
ogy, “This We Believe.” It was followed by a very inter- 
esting presentation by Phil Yawman, John R. Bourne 
Company, Rochester, N. Y., titled, “Building from 
Zero.” Admitting that he and his associates did not 
start from zero because the Bourne staff was com- 
posed of experienced men and women, Mr. Yawman 
pointed out that the company was about 20 years 
behind the times. On the premise that the primary 
need was to build profitable sales, the first step was 
to. give the salesmen special training in product in- 
formation and application. The next step was to 
modernize the stock, concentrating on branded and 





1953-54 Officers of Empire State Travelers .. . 
Ed Goodlett, F. S. Webster Co., vice-pres.; Jerry McCormick, Victor 
Safe & Equipment Co., pres.; Frank Wilkerson, Dennison Mfg. Co., 
secy.-treas.; Robert C. Carter, Minnesota Mining & Mfg. Co., exec 
committee. George Anderson, Wilson Jones Co., exec. committee, was 
absent when the picture was taken. 
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Governor and Governor-Elect ... Gov. Vern Evans, 
Vernon R. Evans Co., Utica, N. Y.; and Governor-elect George 
J. Schmieg, Syracuse Office Equipment Corp., Syracuse, N. Y. 


franchise merchandise. Then a furniture department 
was added and the firm’s business office fitted up as 
a model for display. An integrated advertising and 
promotion program was established, shipping and re- 
ceiving facilities were enlarged, dark woodwork was 
bleached, fluorescent lighting installed and a new floor 
laid. Machine bookkeeping was adopted and an inde- 
pendent auditor hired twice a year. 

Mr. Yawman concluded by saying that everything 
possible is done to help salesmen sell because as the 
salesman prospers, the dealer also benefits. 

Following the luncheon, M. R. McCaffree of Dun & 


-” Opposite Page... 

Dot and Vern Evans, partners in the business of planning and 
staging the last two annual conventions of NSOEA Dist. No. 2. 
Don Grant, McMillan Book Co.; Walter P. Nichols, Weis Mfg. Co.; 
Mark Young, A. W. Faber-Castell Pencil Co. 

3. New executives of Dist. No. 2; George Schmieg, Syracuse Office 
Equipment Corp., i / N. Y., governor, and Harry Sanner, 
Sanner Office Suppl Erie, Pa., vice-governor. 

4. W. A. Santor and be Miller, both General Fireproofing Co.; 
Mrs. A. J. Bickford, Plattsburg, N. Y.; Mrs. H. A. Santor; Mrs. 
James Cook, Plattsburgh, N. Y. 

Jerry McCormick, Victor Safe & Equipment Co., president, Empire 
State Travelers Club, and George Schmieg, Syracuse Office Equip- 
ment Corp., governor NSOEA District No. 

6. Don Donisthorpe, Ace Fastener Corp.; Mr. and Mrs. Lou Hoelscher, 
Hoelscher’s, Inc., Buffalo, N. Y.; Herb Walsh, Ace Fastener Corp.; 
L. R. Addington, Art Metal Construction Co 
Two Retiring Governors: Alan Cammack, Cammack Office Supply 
Co., Burlington, N. C., Dist. No. 4, and Vern Evans, Vernon R. 
Evans Co., Utica, N. Y., Dist. No. 2 

8. In the Game Room: Harvey Rockwell, Yawman and Erbe Mfg. 
Co.; Frank Palmer, Eaton Paper Corp 

9. M. R. Cowan, Corry-Jamestown Mfg. Corp.; F. A. Williamee, 
Wellsville, N. Y.; B. Matthews, Harter Corp. 

10. Frank Palmer, Eaton Paper Corp.; Don Donisthorpe, Ace Fastener 
Corp. 

ll. Harris Pilkington, Sturgis Posture Chair Co.; Herb Walsh, Ace 
Fastener Corp.; Walter S. Purvis, Walter S. Purvis Co., Utica, 
N. Y.; Scott Purvis, Jos. Dixon Crucible Co.; Bob Matthews, Sturgis 
Posture Chair Co. 

12. Lem Stevens and J. George Aigner, Aigner Index Co 

13. Feminine delegates at the gift wrapping demonstration staged by 
the Dennison Mfg. Co. 

14. Larry Miller, ,General Fireproofing Co.; Lou Hoelscher, Hoelscher's, 
Inc.; Buffalo, N. Y.; Bill Santor, General Fireproofing Co.; Charles 
Ramsey, Smead Mfg. Co 
Wives of ouuives ‘of NSOEA Dist. N 2: Mrs. Harry Sanner, 
Erie, Pa.; Mrs. Jerry = Tonawanda, N. Y.; Mrs. George 
Schmieg, Syracuse, N. 

16. Bob Johnson, Esterbrook Ben Co.; Bill Vogel, Sengbusch Self-Closing 
Inkstand Co.; Watson Dee, Esterbrook Pen Co.; Ralph Maish and 


Frank Cocco, both of Dennison Mfg. Co.; Harold Hemenway, 
Wallace Pencil Co. 
17. Frank Doblmeier, Eaton Paper Corp.; John Rock and Bob Carter, 


both Minnesota Mining and Mfg. Co.; Ed. Freeman, Carters Ink Co 

18. Mr. and Mrs. Jack Asthalter, W. A. Sheaffer Pen Co 

19. Larry Avanzino, Eberhard Faber Pencil Co.; Charles J. Dwyer, 
John Dwyer Co.; Ed Goodlett, F. S. Webster Co.; Carl Swanson, 
Eberhard Faber Pencil Co. 

20. Bill Armstrong and Elmer Rahe, both Globe-Wernicke Co.; Mr. & 

Mrs. Harry Michelson, C. W. Lewis Office Equip. & Sup. Co.., 
Albany, N. Y 
10A. Mr. and Mrs. Charley Ramsey, Smead Mfg. Co. 
Mrs. Frank Curtiss, New Haven, Conn.; Mrs. Alan Murray, New 
York, N. Y.: Mrs. Gerard White, Ogdensburg, N. Y.; Mrs. John 
Dwyer, Boston, Mass.; Mrs. Charles Dwyer, Boston, Mass.; Mrs. 
Walter Barbier, Manchester, Conn. 

23. Mrs. Richard Ewen; Sandy Elliott, Jr., grandson of Mr. and Mrs. 
Lipman; Mr. and Mrs. Charles W. Lipman, George B. Graff Co. 

24. Clayton Williams, Ryan & Williams, Buffalo, N. Y.; Gerard D. 
White, Acco Products, Inc.; Pete Murrett, Ryan & Williams, 
Buffalo, N. Y 
Paul Burbank, general manager, NSOEA; Howard Gunlocke and 
Alfred Drum, both W. H. Gunlocke Chair Co 
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Bradstreet gave some answers to the query, 
What Does the Future Hold?” Business leaders are 
concerned about the future despite the fact that at 
present more people are employed, more goods are 
being produced, more money is being saved, more con- 


sumers are coming into the market, and more individ- 
ual businesses are in existence than ever before. At 
the same time selling is more competitive, prices are 
higher and costs are going up. Like a football team 

(Turn to page 140, please) 
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Wilson Jones Honors Employees 


All employees of the western division of Wilson 
Jones with 15 or more years service were guests of 
honor at the annual banquet of the WJ employee 
service clubs, on June 6 in the Red Lacquer Room of 
the Palmer House, Chicago. Dinner was preceded by 
cocktails and followed by entertainment and dancing 
which lasted well into the morning. A special guest 
was Ernest Gandolfi, an eastern division member who 
has been with Wilson Jones for over 50 years. 





W] Honors Service Club Members... 


Top: Members of the 25 year service club: Front row, Fred J. Minds 
treas.; Caroline Asselborn, Elversa Enfield, Marie LeSage, Bernice 
Nadarske, Edna Smith and David Gorovitz. Rear row: Edwin Blum, 
Carl Haug, Ernest Gandolfi (50 year eastern div. member), Edwin 
McAuliffe and Casimer Wasik. Center: Members of the 20 year service 
club: Front row: Elmer Beck, Vincent Brink, Amy Horton, Thomas 
Hrych, Marie Mitchell, Harold Klosowski and Margaret Rooney. Rear 
row: Joseph Okon, Dominic Porcella, J. Herbert Johnson, Michael 
O'Neill, Robert Sorensen, and Theodore Staszak. Bottom: Members of 
the 15 year service club: George Mandeville, Peter Marsala and 
Renaldo Neri. 


Almost 10% of all WJ employees have been with the 
company 25 years or more. New members of the 25 
Year-Service Club were presented with diamond-set 
pins or emblems and engraved watches. Employees 
so honored were: John Anderson, Caroline Asselborn, 
Edwin Blum, Bernice Cybulski, Elversa Enfield, David 
Gorovitz, Carl Haug, James Knize, Marie LeSage, 
Edwin McAuliffe, Mark Merritt, Bernice Nadarske, 
Clarence Perkins, Joseph Simmer, Edna Smith and 
Casimer Wasik. Western division employees with 25 
or more years service now total 144. 

New names added to the roster of the 20-Year-Serv- 
ice club were: Elmer Beck, Vincent Brink, Harold 
Dempsey, Charles Hodous, Amy Horton, Thomas 
Hrych, J. Herbert Johnson, Elvin Klinder, Harold Klo- 
sowski, Rose McCall, Martha Mannis, Marie Mitchell, 
Joseph Okon, Michael O’Neill, Dominic Porcella, Mar- 
garet Rooney, Elizabeth Schaeffer, Emma Schilling, 
Robert Sorenson, Theodore Staszak and Mary Ziarko. 
Each received a ruby-studded pin or lapel emblem. 

The 15-Year-Service Club welcomed George Dydo, 
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Christine Francis, Emil Gilson, George Mandeville, 
Peter Marsala and Renaldo Neri. A handsome gold 
service recognition pin or badge was given to each. 





Hold Annual Pen & Pencil Meeting 


The annual meeting of the Fountain Pen and 
Mechanical Pencil Manufacturers’ Association, Inc., 
was held at the Statler Hotel, New York, N. Y., on 
June 18. Newly-elected president and vice-president, 
respectively, are Robert N. Wood, vice-president of 
Esterbrook Pen Company, and Frank D. Waterman, 
president of Waterman Pen Company, Inc 

Mr. Wood has been with Esterbrook since 1925 and 
has occupied his present position since 1936. Mr. 
Waterman has been president of Waterman Pen since 
1938. His great uncle, Lewis Waterman, invented the 
first practical fountain pen and in 1884 founded the 
company that still bears his name 

Clinton E. Marshall, Marshall & Meier, Inc., was 
elected treasurer and W. Clarke S. Mays, Jr., Mays 
Manufacturing Company, Inc., will serve as secretary. 

Wilbur K. Olson, W. A. Sheaffer Pen Company, heads 
the executive committee. Others on the committee are: 


T. J. Peters, American Improved Products, Inc.; Roy S. Potter 
Autopoint Co.; Robert E. Blythe, B-B Pen Co., Inc.; Horace Van 
Dorn, Jos. Dixon Crucible Co.; Thomas Emerson, Eversharp, 


Inc.; George Bartol, III, C. Howard Hunt Pen Co Julius M 
Kahn, David Kahn, Inc.; R. A. Lanois Lew Mfg. Co.; E. B. 
Nichols, Nichols Products Co.; T. J. Welsh, Paper-Mate Eastern, 
Inc.; Ivan D. Tefft, The Parker Pen C« and Charles Lovejoy, 


Scripto, Inc. 





Horder’s Fetes Octogenarians 


Members of the 20 year club of Horder’s, Inc., Chi- 
cago office supply firm, together with members of the 
firm’s operating committee, 42 in all, celebrated the 
80th birthdays of two active members of the Horder 
staff with a roast beef dinner in the club rooms of the 


Chicago Real Estate Board on May 27. 

Guests of honor were Ira Owens, whose birthday 
fell on April 22, and Harry Shaffer, born on May 30. 
Though both men are long past the age at which they 
might have retired on pension, both have chosen to 
remain active with the company, Mr. Owens as a 
member of the credit department and Mr. Shaffer in 





Harry Shaffer 


Ira Owens 


charge of legal blank sales. Mr. Owens, a relative new- 
comer with the company, joined Horder’s in 1931 but 
Mr. Shaffer, on the staff of George E. Cole & Company 
since 1889, continued in the same capacity after the 
Cole Company was purchased by Horder’s in 1926. 
Thus his continuous employment with Horder’s and 
Cole covers a period of 64 years. 

Brief remarks were made at the dinner by numerous 
friends of both men, both in and out of the company, 
climaxed by short speeches by H. G. Horder, recently 
retired president, and H. W. Jacobsen, his successor. 
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Baltimore OFA Elects Officers 


At the regular meeting of the Baltimore Office Fur- 
niture Association, held on Wednesday, June 10, officers 
for the coming year were elected. Charles T. Ensor, 
Maryland Office Supply Company, was elected presi- 
dent of the organization, with Fred Franke, Lucas 
Brothers as first vice-president, William Jones, Balti- 
more Stationery Company, second vice-president. The 
offices of secretary and treasurer are filled respectively 
by Edwin G. James, Jr., Towson Stationers, and Hugo 
Kuntz, American Office Equipment Company. 





Hold Annual Diner for Jewish Appeal 

All sections of the stationery industry—manufac- 
turers, suppliers, jobbers and dealers—united for their 
annual dinner in behalf of the United Jewish Appeal, 
on June 11 at Toots Shor’s Restaurant, New York, N. Y. 
The group voiced enthusiastic financial support of 
agencies devoted to international rescue, relief, re- 


habilitation and support of human rights. 

Division chairman, Mortimor C. Lazarus announced 
that a tentative tally showed the industry had pledged 
over $90,000 at the dinner with unsolicited or unheard- 
from pledges guaranteeing that the group would go 


well over the mark set for its quota. 
The meeting was opened by Mr. Lazarus who stressed 


the unparalleled needs of the current campaign. 
A matter of life and death, a problem of whether 
two-and-a-half million people live or die—or, at the 
very best, whether they live in a slavery tantamount 
to death or whether they emigrate to the freedom of 
Israel”—this was the chairman’s characterization of 
the plight of the Jewish population behind the Iron 


Curtain 





Three Receive Testimonial Plaques ... 
-hairman Mortimer 
Wilson Jone ; Jacob Landsberg, Landsberg Bros.; and Samuel J 
cobs, Norma Pencil C for “outstanding contributions to industry 
ind philanthropy 


Lazarus presents awards to Edward F. Dooley 


The long-awaited feature of the evening was the 
testimonial to the three leaders cited for “their out- 
standing contribution to our industry and to philan- 
thropic causes.” The three—Jacob Landsberg, of Lands- 
berg Brothers; Samuel J. Jacobs, of Norma Pencil 
Company Edward F. Dooley, of Wilson Jones 
Company—received their testimonial plaques simul- 
taneously fr Irving McKinley Levy, of A.-t Steel 
Company, special gifts chairman; Henry Levy of Silver 


Stationery Company, and Chairman Lazarus. 
Guest speaker at the dinner was Miss Gitti Zand, 
noted New York civic leader and campaigner for 


humanitarian causes. Miss Zand warned the guests not 
to be deceived by the apparent lessening of Soviet 
inti-Semitism. “The Jews are just a pawn in Russia’s 
game,” she declared. “One day they are victims of 


rabid anti-Semit 
friends Mi 


ism, the next day, the Jews are their 
Zand went on to point out that “since 


for a brief moment they seem to be more friendly 
towards the Jews, now is the time for UJA to flex every 
muscle and to be ready to help those who are allowed 
~ leave 1 go to Israel and to other democratic 
lavens 
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Major monetary aim of the United Jewish Appeal of 
Greater New York’s 1953 campaign is to raise the local 
share of $144,524,250, the minimum budgetary require- 
ments of the United Israel Appeal, the Joint Distribu- 
tion Committee (including ORT), the United Service 
for New Americans and the New York Association for 
New Americans, for their world-wide programs of 
rescue, relief, rehabilitation and resettlement of 
refugees. 





Honor District Managers 


Jack L. Spangler of Ohio and Robert Zuckermandel 
of Wisconsin, district managers for the Clary Multiplier 
Corporation, recently were presented monthly national 
achievement trophies by William H. Petit, Sr. vice- 
president in charge of engineering. 

The award, known as the Vice-President’s Cup, was 
made to Mr. Spangler at Toledo and to Mr. Zucker- 
mandel at LaCrosse, Wis., for highest ratings in sales, 


Clary Trophy Awarded _.. William H. 
Petit, Sr., right, presents the monthly achievement 
trophy to Jack L. Spangler, center, while Fay 
Goodremont stands by. 





public relations and general achievement. Mr. Spang- 
ler is Clary manager for dealer district No. 3, which 
includes Ohio, Michigan, Indiana, Kentucky and part 
of West Virginia, while Mr. Zuckermandel’s district 
No. 2 embraces Wisconsin, Iowa, Minnesota, North and 
South Dakota and part of Michigan. 

At the end of the year the silver cup becomes the 
permanent possession of the manager of the district 
making the highest 12-month score. Mr. Petit made 
the monthly awards during a mid-western and eastern 
tour. 








Enjoying View from Nob Hill . . . 


F. S. Webster Co. branch managers and executives, together with 
their wives recently met at the Ahwanhee Hotel, Yosemite Park, 
Calif., for a two-week sales conference combined with sight-seeing. 
The annual conference was held on the West Coast as a reward 
to the group for the culmination of the most successful sales program 
in the history of the firm. ; 
Front Row: Mrs. M. A. Unold, New York; B. E. Schaefer, Cambridge; 
J. J. McCarthy, Pittsburgh; J. C. Krueger, Chicago; Mr. and Mrs. 
F. H. Caswell, Cambridge; V. S. Bigelow, Cambridge. 

Back Row: J. G. Lungren, San Francisco; Mrs. B. E. Schaefer, Cam- 
bridge; Mrs. J. G. Lungren, San Francisco; Mrs. V. S. Bigelow, Cam- 
bridge. 

Not poansas at time of the picture: R. B. Tower, Philadelphia; M. A. 
Unold, New York. 
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Sales Force Holds Victory Dinner 

Mrs. Ruth Shrenk, for three years on the outside 
sales force of Ream’s, Inc., 16 E. King St., Lancaster, 
Pa., was the winner of a recent Guild sales contest 
sponsored by Cotterel Company, Harrisburg, Pa., and 
its affiliated companies, Ream’s, Inc., and Frylings 
Stationery Company of Sunbury, Pa., through the co- 


operation of the Stationers’ Guild of America. 





High Point Winner . |. Mrs. Ruth Shrenk receives Guild 
Award of Merit from Joseph W. McCormick, Jr., general man- 
ager of the Stationers’ Guild of America. 





. Gathering at the Victory Dinner. 


Stationers Dine .. 


The Guild Contest ran for a six-week period and all 
Sales persons participated. In addition to regular com- 
mission, everyone received contest credit points that 
enabled them to win valuable prizes such as nation- 
ally advertised brands of appliances. 

At the conclusion of the highly successful contest, a 
victory dinner was held. The salesmen who made their 
contest quota were served steaks and those who did 
not make their quota were served beans. Joseph 
W. McCormick, Jr., general manager of the Stationers’ 
Guild of America, presented Mrs. Shrenk, the high 
point winner, a Guild Award of Merit. 

Sev. W. Laskowski, president of the three affil- 
jated companies, assured Mr. McCormick that the 
Guild contest would be repeated each year as an 
annual event. Various manufacturers participated by 
offering special prizes for the salesmen achieving the 
highest sales on their particular merchandise during 
a given week. 





G/W Vice-President Speaks at NOMA 


Elmer G. Rahe, vice-president and director of sales, 
The Globe-Wernicke Co., was a speaker at the Friday 
morning session, June 26, of the NOMA Institute at 
Miami University, Oxford, Ohio. This second annual 
institute, held June 24-26, was sponsored by the Butler 
County, Cincinnati & Dayton Chapters of the National 
Office Management Association in conjunction with 
the university. 

In his talk, entitled “Increased Efficiency from your 
Present Office Space,’ Mr. Rahe emphasized that the 
office is a production unit and utilization of the 
physical facilities should be governed by this concept. 
He outlined a planning procedure to achieve the 
benefits of a well-planned office. Helpful suggestions 
of layout were discussed in terms of the advantages 
of Globe-Wernicke Techniplan modular office equip- 
ment, with before-and-afte” illustrations to highlight 
the presentation. 
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New York Chapter NOFA Meets 


More than 80 members and guests attended the 
regular monthly meeting of the New York Chapter 
of the National Office Furniture Association held on 
Monday evening, June 8 in the Baroque Room of the 
Brass Rail Restaurant, New York, N. Y. President Dan 
Waldner, D. Waldner Company, Mineola, L. I., N. Y., 
presided. 

Among the guests introduced after dinner were: 
Horace M. Laurence, H. M. Laurence Company, Phil- 
adelphia, Pa., secretary, and David Einstein, Commer- 
cial Office Furniture Company, Philadelphia, Pa., presi- 
dent of the Philadelphia Chapter NOFA; Howard 
Gatewood, secretary, Wood Office Furniture Institute; 
V. L. Caldwell, NOFA president, Stanley Stark and 
A. E. Moniot, all of John Wanamaker, Philadelphia, 
Pa.; and Dan Kelleher, John Wanamaker, New York, 
N. Y. 

Seymour L. Nathan, Charles S. Nathan Inc., New 
York, N. Y., who had recently returned from a trip to 
Europe told of his experiences, one of which was 
meeting another dealer, Charles Lane, Charles J. Lane 
Corporation, New York, N. Y., in Switzerland. He went 
on to tell of attending a meeting of a British Office 
Equipment Association held in the Leather Bottle Inn 
located in Rochester, England, a short distance from 
London. Trade information was exchanged and greet- 
ings and best wishes were sent to NOFA and the U.S.A. 

President Waldner then announced that at the re- 
cent NOFA Convention in Cleveland, Ohio a decision 
was reached to set-up permanent, centrally located 
NOFA executive offices in Chicago, Ill., and to hold 
future conventions in that city. In that connection 
he expressed the regret of the New York chapter on 
the closing of NOFA’s New York office and the loss 
of their good friend John R. Gray, executive director, 
who will locate in Chicago after July 1 

He expressed thanks and appreciation to Mr. Gray 
for the many things he has done for the association. 
He then called upon Moe Turman, Metwood Office 
Equipment Corporation, New York, N. Y. who with a 
few well chosen words presented a handsome gold 
watch suitably engraved to Mr. Gray in appreciation 
for his past services to the New York chapter. The 
watch bore the following inscription: “In token of 
friendship and service, presented to John R. Gray from 
New York chapter NOFA.” 

Activities Chairman Seymour L. Nathan then intro- 
duced the speaker of the evening, Howard Gatewood, 
whose topic was “Certified Office Planning Service,” 
a comprehensive plan for packaged selling sponsored 
by members of WOFI designed to do three things for 
dealers: raise standards of the entire office furniture 
industry; give dealers the know-how and sales aids 
to sell complete packaged offices, and allow .dealers 
to increase their net profit on office furniture and to 
open up new fields of profit to dealers who are not 
now benefitting from it. The plan was described in 
detail in the April 1953 issue of OFFICE APPLIANCES. 

Before adjourning the meeting President Waldner 
announced that plans are under way to hold inter- 
esting and instructive future meetings. 








At Philadelphia! Hotel... 


The sixth session of the new sales school sponsored by the dealer 
sales division of Remington Rand Inc. and the Victor Safe & Equip- 
ment Co. met with terrific response by Philadelphia dealers. These 
sessions held in various parts of the country have been highly 
successful. The school is conducted by H. W. Barnes, director of 
sales education, dealer sales division, assisted by Remington Rand 
sales supervisors and Victor rerpresentatives in their respective cities. 
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Wood Office Furniture 
Group at Portsmouth 


Wood Office Furniture Manufacturers 
Convene at Portsmouth 
Just before the meeting of District No. 1 NSOEA 
at Wentworth-by-the-Sea, Portsmouth, N. H., the 
Wood Office Furniture Institute held its meeting in 
the same hotel. Three of the party—Gilbert Bosse of 
Imperial Desk Company, Mrs. Bosse, and Howard Gate- 
wood, WOFI executive secretary—remained for the 
dealers’ meeting 
Mr. Bosse took advantage of the opportunity to take 
his briefcase and make some calls upon the trade. 
Shown in the accompanying photograph are: 
p re ry Austin; Harry Austin, Doten-Dunton 
rc Cc \ well, Myrtle Desk Co.; K. R. Dunton, 
el ) é Co.; Howard Gatewood, Wood Office 
R. E. Sturm, Jasper Office Furniture Co 
S vell-Barnes Co.; W. M. Small, Johnson 
i Cr i Kaufman, Henry J. Kaufman Associates; 
Mr R ! Percy Hilborn, Preston Furniture Co.; 
Richa H Middle row Mrs. Raphael Blessinger; 
Margaret | I Mrs. Gilbert H. Bosse; Mrs. W T 
vel I sturm; Mrs. R 4. Spelman; Raphael 
I singer vesk Co.; Mrs. Paul Bridle; Eleanor Hil- 
Bot A. F. Krieg, Jasper Seating Co.: Gilbert 
H. | é esk Co.; Sterling Lord, The Leopold Co.; 
4. Ss | Office Furniture Institute: Mrs. T. J 
ert; John Eckert, Jasper Seating C« 








Sa 


Hold Sales Training Schools .. . 


se 


salesmen attend a session of the sales training 
Remington Rand Inc. and Victor Safe & Equipment 





: he iotel, Pittsburgh. Bottom: A sales session at the 
Sheraton Hots 1g0. The courses provided a practical knowledge 
f merchandising Remington portable typewriters, adding machines 


i supplies ne ts Victor visible equipment and steel files. 
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Arizona Chapter Joins NOMDA 


The first official meeting of the Arizona Business 
Machine Dealers Association was held early in June 
at the Elks Park, Phoenix. Sam Flake, president of 
Western Business Machines, Inc., was elected to serve 
a president of the new organization. Other officers 
are Mark Peterson, vice-president, and Earl Rowland, 
secretary. 

After dinner Gordon Berryman, southwest repre- 
sentative for Underwood Corporation, discussed cur- 
rent business machines production and future develop- 
ments from the standpoint of the manufacturer. Mr. 
Peterson discussed methods of bettering repair and 
service of business machines. The meeting ended with 
a brief talk by President Flake on the service to be 
given by the association to users of business equipment. 








Wins Dictating Machine .. . 


Secretary Helen Riemer happily accepts a Gray Audograph Sound- 
writer from Arthur “Red” Motley at the June 2 meeting of the Sales 
Executives Club of New York. The machine was awarded as a prize 
at the Secretaries’ Day luncheon of the club, attended by 550 members 
and their secretaries, as well as unescorted secretaries who are mem- 
bers of the New York chapter of the National Secretaries Association. 
Mr. Motley was chairman of the meeting, at which speakers were 
Faye Emerson, Ted Mack and Pauline Frederick. Gray Audograph Co. 
also gave orchids to all secretaries present. 
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G-W Bowlers Star in Chicago League 


H. J. Warnock, branch manager of The Globe- 
Wernicke Co., in Chicago, is proud of the bowling 
team which represented G-W in the Chicago Asso- 
ciation of Commerce & Industry league. They cap- 
tured the second half championship and lost in a 
close roll-off with the Illinois Bell Telephone Co. for 
the CACI crown. 

Captain of the G-W team was C. S. Roland of 
Marshall-Jackson Company. Bowling with him were 
Fred Clark, P. De Sando, Howard Johnson and Leonard 
Cirrintano. 
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At Left — Cleveland Golf Outing... 
Story on page 160 


1. Don Hanover, Mfr. Rep.; Bob Crippen and Jim Crell, both 
of Taylor Chair Co 

2. C. Knierman, Ohie Desk Co.; Ron Douglass, The W. H 
Gunlocke Chair Co.; F. Dray and R. C. Lewis, Dray 
Business Equipment Co., Warren 


3. Paul Schaefer, Eversharp, Inc.; Jack Friel, Scripto, Inc 
Earl Hanson, mir. rep.; Bob Dotson, Baers’ of Canton 
Canton. 


4. Art Sackman, Minnesota Mining & Mig Charlie Bonsoy 
Cleveland News Co.; Sid Leonhard, Boorum & Pease Co 
Brad Laird, Kalamazoo Stationery Cc 

5. Carl Orth, McClenathan Printery In Dunkirk, N. Y 
M. A. Buffo, The Office Equipment Co., Canton, Ohio; A. C 
Burton, Associated Stationers Supply Ce.; Don Crile, The 
Office Equipment Co. 

6. Will Kaiser, Sanford Ink Co.; Will Sattler, F. H. Lawson 
Co.; Frank Graham, Bates Mig. C< Bert Johnson, Eaton 
Paper Corp 

7. A. Battersby The Burrows Bros. Co., Cleveland Jack 
Pfieffer, mfr. rep.; Don Bond, Buxton, Inc 

8. Doc Davis, The W. H. Gunlocke Chair Co.; Harry Howard 
Minnesota Mining & Mfg. Co.; Norm Hovey, Reliable Office 
Supply Co., Massilon; Jim Dunmire, Minnesota Mining & 


Mig. Co 





N. Y. Stationers in Outing 


A record crowd of some 250 members and guests 
journeyed to the picturesque Schmidt’s Farm located 
in beautiful Westchester County, N. Y., on Tuesday, 
June 23, to attend the annual outing of the Stationers 
12:30 Club. 

Warm weather and clear sunny skies prevailed 
throughout the day making it ideal for outdoor recre- 
ation and relaxation. Some of the members played 
golf on a nearby golf course while others enjoyed 
tennis, horseshoes, handball and card games about 
the grounds. 

As usual one of the highlights of the day was the 
annual baseball game between dealers and salesmen. 
The “dealers” won after a hard fought battle by a 
score of 5-2. The battery for the “dealers” was John 
Peles, Victor Safe & Equipment Company, pitcher, and 
Carl Judkoff, Cantigny Printing & Stationery Corpo- 
ration, New York, N. Y., catcher. The battery for the 
“salesmen” was Ray W. Fritz, Jr., Consolidated Stamp 
Manufacturing Company, pitcher, and Irving Amster, 
Hodgman Rubber Company, catcher. The umpire was 
Ben Blatt, Cole Steel Equipment Company, whose 
decisions were never in doubt. 

A high-noon breakfast of scrambled eggs and ham 
was served, augmented by refreshments during the 
afternoon in a shady spot not far from home plate. 
A delicious beef steak dinner was served in the spa- 
cious pavilion early in the evening 

During the dinner, several songs were sung by presi- 
dent, Ralph Barnett, Blaisdell Pencil Company, to 
the accompaniment of music provided by Charles F. 
“Chic” Shelly, Eberhard Faber Pencil Company, on 
the saxophone and Arthur Friedland, Advanco Prod- 
ucts, on the piano. 

The outing committee responsible for one of the 
most successful events the club has ever held included 
David T. Pomerantz of A. I. Goldberg, Herbert Gray- 
son of Ace Fastener Corporation and Harry Sills of 
Commercial Stationery Company, who spent the day 
helping members with their tickets and other numer- 
ous details. As usual, Treasurer Dwight N. Briggs, Sun 
Rubber Company, was on hand to help with financial 
details. Arrangements for those who played golf were 
handled by Chairman Nat Drate, Rubin Corporation 
Baseball arrangements were made by Chairman Mike 
Gentile of A. I. Goldberg and transportation details 
were handled by Editor Murray Weinkrantz, Universal 
Pad and Tablet Corporation, who was to be seen 
around the grounds looking for news items and photos 
to be published in the next issue of “Stationery 
Whitems,” the club’s bulletin. President Ralph Barnett, 
Blaisdell Pencil Company, saw to the comfort of every 
one 


OFFICE APPLIANCES, August, 1953 








SS SE = © es es es 





Ce i ti, te 


OF! 















































i? . 
p ® 
‘fen - 
- ‘ al 
= — 
.% cs Pi 
* ° - a + 
— _ 
i 4 
- o 
a . + . 
= o™~ = , 
‘ ‘op- 
4 
j 
a ba a 
i a 
ae 
= _ ‘ - 
- ts = : 
 & 
—h 
?, 
\ 
ag - 
av, \ ‘ ‘ Ld, 
- 7 < 
> o~'- P 
. > . 
_ r 
g . 
x a 
2 Saad 
4 — - 
bad - 
4 A 
: _ 
* * ' * @)ite 
oO awa g O 
o Dp ajo B 
e 5 a atio a 
a arn - 
Dob 
D . Prio O D 
H R and - O 
U aies 
e * Gg 0 
* D 9g 
Pp pifa P a A ande 
dwa B Ds Prod a : * 
a p 4 ab orp * P - 
DD oO POrTGe 
O Gg 
co G Ol * 
OvVie Werg ag Oo 
¢ © gq 
Oo G urd 
° . 
o 
b a d a 
*| * a g * 
* ag * 
qd a o Os 
> ey 0 E 
O Gg * On 
g g © Gg Comp 
A berg ainb Pal 


er 





Stationers Relax at Inn 

What a day for an outing was June 24 when the 
Connecticut Valley Stationers Association convened 
at Ye Castle Inn in Saybrook, Conn., for the annual 
affair. The Inn itself is magnificently located on a 
high point overlooking Long Island Sound. On the 
leeward side where the men cavorted in what was 
purported to be a softball game, it was “hot as blazes.” 
On the windward side it was cool and comfortable. 


Umpire Kept Busy 


First off, the group made short work of a buffet 
spread where the idea of a softball game germinated. 
Then the valiant lads hied out to the ball field where 
the dealers and the salesmen in traditional fashion 
lined up against one another. Choosing sides was easy 
but picking an “ump” was something else again. To 
say there was dissatisfaction voiced against the final 
choice of Ed. Granfield, Edward Granfield Inc., New 
Haven, Conn., is a gross understatement. One wise guy 
wanted to know “Where are the other two blind mice?” 
And this was only a sample of the razzing the “ump” 
took for decisions made during the game. It was all 
in good fun, however, and if anyone knew the actual 
score, we haven’t found him yet. 

The fellowship hour sponsored by the New England 
Travelers proved a satisfying climax of a day of 
athletic endeavor. By dinner time the group had 
more than doubled and all found the meal sustaining. 
Dancing was then enjoyed. 








Connecticut Valley Stationers Outing .. . 


1. Bill Pape, Adkins Printing Co., New Britain, Conn.; Bud Fisher 
Plimpton’s Inc., Hartford, Conn.; Joe Fitzgerald, The Mead Sta 
tionery Co., Greenwich, Conn.; W. B. Freeman, Dennison Mfg. Co 
Geo. | A Bainbridge, Kimpton & Haupt, Inc.; John B. Dwyer 
Mirs. rep.; Sid Croke and Art Gendron, National Blank Book Co 
3. W. J. Sullivan and Jack Witte, Mittag & Volger Mfg. Co.; Phil 
Harlow, Minnesota Mining & Mfg. Co.; Bill Van Ness, Eberhard 
Faber Pencil Co. 

Mrs. W. E. Barbier, Mrs. Geo. Burns, and Mrs. Chas. Weldon. 
Mrs. Helen Fitzgerald and Mrs. Helen Yates. 


alt 
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More CVSA Outing Pictures... 


1. Joe Yates, Joseph F. Yates, Inc., New Haven, Conn.; Stanley McGar 
and Bob McNulty, John F. Molloy, Inc., Meriden, Conn.; Dick 
Kilpatrick, Hartford Office Supply Co., Hartford, Conn. 

Chas. Weldon, Adkins Printing Co., New Britain, Conn.; Edward 
Granfield, Edward Granfield Inc., New Haven, Conn.; Ed Jansen, 
Noesting Pin Ticket Co. 

3. Mr. & Mrs. Fred Thomas, L. E. Waterman Pen Co.; Mr. & Mrs. &. 

Ford Chidsey, Bradley & Scoville Co., New Haven, Conn. 


te 





NOFA Headquarters Move to Chicago 

The new headquarters of the National Office Furni- 
ture Association are now at 327 S. LaSalle St., rooms 
628-629, Chicago 4, Ill. Executive Director John R. 
Gray extends a cordial invitiation to visit the new 
offices, located only one and a half blocks from the 
La Salle St. Station. 





Association Elects Officers 

At the monthly meeting of the Transcription Super- 
visors’ Association in New York City the following 
officers were elected to serve for the year 1953-54 term: 

President, Elsie M. Kaiser, transcription supervisor, 
United States Rubber Company; first vice-president, 
Theresa C. Landquist, supervisor of stenographic ser- 
vice, Ebasco Services, Inc.; second vice-president, 
Loretta F. Spacek, secretarial supervisor, patent ser- 
vice, Bell Telephone Laboratories; corresponding sec- 
retary, Anna M. Matthews, stenographic supervisor, 
J. P. Morgan & Company, Inc.; recording secretary, 
Beatrice M. Barrett, supervisor, National Industrial 
Conference Board; treasurer, Edna M. Ness, supervisor, 
Multiprint Department, Otis Elevator Company; and 
assistant treasurer, Marjorie M. Taylor, central steno- 
graphic supervisor, Remington Rand Inc. 





Many Visit Art Metal Chicago Show 


New developments in functional business equipment 
where shown at the Art Metal Construction Company’s 
Chicago headquarters from Wednesday, June 24, 
through Friday, June 26. 

Of particular interest to visitors at this business 
show were the new El-Unit line, the New Century 
executive and general office desk models, Speed File 
and two new models of posture chairs. In the El Unit, 
Art Metal’s guests were enabled to gain a preview of 
a complete new assembly of desks, files and partitions 
for flexible arrangement of functional and semi-pri- 
vate offices. 

H. A. Slotterbeck, Chicago manager, greeted the 
visitors. Others on hand included C. H. Bowen, vice- 
president of branch sales; Jack Clarke, Detroit man- 
ager; Bob Beimford, Cincinnati branch manager; and 
Ed M. Williamson, district manager. 
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Creating 4 False Impression 


Human nature being what it is, the office supply 
and equipment dealer likes his friends to think of him 
as a prosperous business man. No harm in that, you 


say. But there’s always the danger of over-doing it. 

You would likely be surprised to learn how highly 
profitable plenty of people already believe the field to 
be. To further build up false impressions along this 


line simply increases the number of men and women 
who think it would be a smart move to go into this 
business themselves. Of course, in time they learn the 
truth: that office supplies and equipment bring a 
satisfactory return only to the efficient, hard-working 
dealer. But while they are discovering the facts, they 
can be doing considerable damage to the local price 
structure and —_ confidence of the buying public. 

No matter what happens to your pride in the process, 
guard against he ten contributions to any cause that is 
liable to draw too much attention your way. Spread 
your financial gifts over several forms of help, or split 


up the amount into two or three smaller checks over 
the year. Give as much as you can afford—just stay 
away from publicity which convinces customers that 
you must be making a “terrific profit.” 

If you face a situation where you must cut prices, 
let the price dips be modest and reasonable. In dis- 
posing of old or obsolete stock, tell buyers exactly 
why you're taking little or no profit, and make it 
perfectly clear that similar cuts in prices of your en- 
tire line would quickly put you out of the office supply 
and equipment business. 

Even in dernization, use common sense. Con- 


centrate On improvements clearly aimed at producing 
future volume, so customers consider it a practical 
move instead of a financial splurge. Stress, also, the 
years of service to the community which has made 
this major move possible-—GMD 








Office mnsoutives Assn. of N. ¥Y. Meets ... 


Newly electe ers are: President, George W. Oliver, Thomas 
Mecha mi ; ‘orp.; Vice-presidents: J. M. Brahney, General 
ttions; P. T. Chave, American Bleached Goods 
p; R. W. Cockrell, M. W. Kellogg Co., research and 
n W yden, Universal Atlas Cement Co., programs and 
j Ar Grundy, Remington Rand Inc., education. 
embers, honored during the May dinner meeting 
agwell Merit Award for outstanding service 
yé re shown receiving the award from Edith 
nan & Co.: Leta S. Harvey, formerly of Globe- 
mer B. Harrison, Kenneth H. Ripnen Co. 
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DIMES TO REMEMBER 




















August 2-6. National Luggage & Leather Goods Manufacturers of America, 
show at Hotel New Yorker, New York, N. Y. Jacob Citronbaum, ex 

tive vice-president, 220 Fifth Ave., New York, N. Y. 

September 26-30. National Stationery & Office Equipment Association's 47th 

snnual convention. Conrad Hilton Hotel, Chicago, Ill. Paul Burbank, gen 

eral manager, 740 Investment Building, Washington 5. D. C. 

September 23-26. Marking Dev ces Association annual 

Edgewater Beach Hotel, Chicag 

October 5-7. Toledo Business Show. Secor Hotel, Toledo, Ohio. Jack Senn, 

manager. 

October 19-24. The 1953 National Business Show, Grand Central Palace, 
sw York, N. Y. Rudolph Lang, managing director, 33 W. 42nd St., New 

Yon 18 N. Ns 


convention 





Adjusts Salesmen’s Territories 


Peerless Imperial Company, Inc., announces a re- 
alignment of salesmen in the following territories: 

Paul Dopke will cover Southern New Jersey, Eastern 
Pennsylvania, Delaware, Maryland, District of Colum- 
bia and Virginia. 

Glenn Bohanna has been assigned to Texas, Okla- 
homa, Louisiana, Arkansas, Mississippi, Southern 
Kansas, Southwest Missouri and Memphis, Tenn. 

Harry Tehan, Jr. will travel through North and 
South Carolina, Georgia, Alabama and Florida. 





Esterbrook Pen Products on Display 


Products of the Esterbrook Pen Company were se- 
lected as the first to be displayed in a special “Bank- 
ing for Industry” program inaugurated recently by 
First Camden National Bank and Trust Company, 
Camden, N. J. The bank’s plan is to display leading 
Camden-made products in a specially constructed 
bank window. 

Esterbrook pens, R.C.A. radio and television, and 
Campbell soups are only a few of the local products 
with world-wide distribution which will be featured 
in this continuing display. 








Mosler Sales Conferemce ... 


Hunting-Roberts Co., West Coast Mosler Safe Co. representatives, 


recently held a one- “day regional sales meeting at the nk & Office 
Equip. Co., Seattle. ry ee 35 dealers and salesmen attended 
from Ore., Wash. and Jim Raub, Hunting-Roberts, presided over 
the entire session. 
Front row: Ted Hagen, Bank & Office Equip. Co., Seattle; Jack Corey 
and Ra orey, Corey Safe Fd Lock Co., Spokane; Dave Kempston, 
Valley Ron Sup.. Eu! Eovens, Ore.; Paul Gray and Al Howell, Bank 
& Office Equip 
Second row: George 5 Mansfeld Jim Code and Woody Cline, all 
Puget Sound Office Equip. Co., Tacoma; Bert Coxley, Smith Bros., 
Portland; Art Fretwell, Hunting Roberts Co., Portland; Jerry Furney, 
Tri-County Office Equip. Co., Bremerton, Wash. 
Third Row: Jack Hess, Shields Book & Staty. Store, Pasco, Wash.; 
Duane Peterson, Miller Office Sup., Yo 4 Wash.; Chuck Hanes. 
Brister’s, Centralia, Wash.; Dick Liepelt, Black & King, Everett, Wash. 
and Jack Meyers, Black é King, both Everett, Wash. 
4th Row: R. A. Raymond, T —— Sales & Serv., Aberdeen; Jack 
Miller, Miller Office Sup., ook allup; Bob Strawn, Strawn’s Office 
Sup., Boise; Jim Kalbus, us Office Sup., Nampa, Ida.; Jim 
Huntington, General Office _ Walla Walla. 
w= Harold Halvarson, Bank & Office Equipt. Co., Seattle; 
Christensen, Northwest Typwtr. Sup., Hillsboro, e.; Harry Carr, 
Baalk & Office Equip. Co., Seattle; John Craig, 5 Office Sup., The 
Dalles, Ore.; Bill Collins, Collins Office Sup., t. Vernon; Russ 
Bassett, Hunting Roberts, Los Angeles; Dick McElhose, Hunting 
Roberts, Portland; R. M. Church, R. M. Church Office ip. Co., 
Wenatchee, Wash.; Neal Keller, Hunting Roberts, Portland; 4 Raub. 
Hunting Roberts, Los Angeles. 
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Filing Cabinet 

Dolin Metal Products, Inc. 

315 Lexington Ave., Brooklyn 16, N. Y. 

Recently introduced at the NOFA convention 
were these two- and four-drawer non-suspension 
active filing cabinets. The models are similar 
except for the height, the two-drawer file being 
desk high and the four-drawer file a standard 
52 inches high. Cabinets are finished with 
matching brush aluminum hardware and each 
drawer is equipped with four ball-bearing rollers 





for smooth drawer action, a positive locking Bail Scale 
spring compressor and guide rod. Sturdy up- , 
rights which support the roller tracks are of Seana aie tee 16. N.Y 


heavy gauge steel, electrically welded to the 
cabinet. The files are available in letter and 
legal sizes, in green or gray baked enamel finish. 


Simplified margin setting is now achieved with 
the bail scale available on the Underwood 
standard typewriters. Graduated for each car- 
riage space, it supplements the exclusive See- 
Set margins in the 11, 13 and 15-inch models. 
The new feature, located on the three-position 
bail, offers greater accuracy and speed in bal- 
ancing typewritten material. Perfectly balanced 
margins can be set instantly without moving the 
carriage, regardless of width or position of paper 


Postal Scale 


Hanson Scale Company, 

Shermer Rd., Northbrook, III. 

Added to the Hanson line is this one- 
pound capacity desk scale, with a 
lustron plastic case. The mechanism is 
suspended on a steel channel inde- 
pendent of the case. A chart on the 
platform computes postage for first 
class, air mail, circulars and merchan- 
dise. Overall dimensions measure 3°4 
inches wide, 142 inches deep and 4% 
inches high. Packed one to an attrac- 
tive gift box, the model No. 1516 retails 
Elastic Plastic ot £2.95. 

Bolta Products Sales, Inc., 

151 Canal St., Lawrence, Mass. 

Elastic Boltaflex, the newest fabric of this 
firm, is said to be capable of virtually 
complete recovery after repeated stretch- 
ing. Designed to retain its original shape 
without wrinkling or sagging, the fabric 
has a tough Vinyl plastic face sheet sup- 
ported with a high tenacity elastic-knitted 
backing. It has been thoroughly tested in 
the Bolta laboratories where it showed a 
high degree of stitch-tear resistance. Flex 
ible and easy to tailor, it will withstand 
hard usage, resisting staining, scuffing, 
fading and wearing. It wipes clean with 
a damp cloth. The material is now being 
produced in a burnished antique finish, a 
leather-grained pattern, in 11 decorator 
colors. 





Burglar-Proof Chest 


Guardsman Safe Company, 

LaPorte, Ind. 

Said to be ideal for business opera- 
tions using multiple cash registers is 
this No. 6 chest. Inside dimensions 
measure 18 inches high, 22 inches wide, 
19 inches deep, with outside dimen- 
sions three inches larger overall. The 
overall depth is 26 inches and the door 
opening is 14 inches. Weight is 970 
pounds. The chest holds 8 standard 
National Cash Register drawers, each 
11%xl4%. Standard drawers have j 
hinged lids with a key lock assuring 
each cashier of protection. Room for 7 
coin bags on each side is 5 inches 
wide, 19 inches deep and 18 inches 
high. The chest takes “E” rating with- 
out steel cladding, which can be sup- } 
plied. 


Letter Holder 


W. T. Rogers Company 
P. O. Box 2095, Madison, Wis : 


For organizing the papers on a desk and keep 
ing them neatly in order this all-acluminum coil, 
the Rogers letter holder, is offered in two models. 
Shown at the left is the deluxe model, equipped 
with a modern design wood base to match any 
desk. At the right is the less expensive model 
with rubber protective guards on the metal-end 
bases. Immediate delivery on the item is prom- 
ised. 
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Fue tale is told of three laborers 





who, when asked what they were doing, replied 








CARBON PAPERS HECTOGRAPH 
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as follows: — The first grumbled that he was working 


for six shillings a day. . . The second grunted 


that he was toting bricks to his dad on yonder ledge... 


The third, with pride in his voice and stars in his eyes, 


said “J, sir, am helping to build a cathedral!” 





Prise of workmanship! How vitally this 
unseen factor contributes to the enduring excellence of PANAMA- 
BEAVER Ribbons and Carbons! Brilliantly originated, meticulously 
planned, scientifically manufactured with built-in Will to Serve 
—such precious products could never reflect the obvious defects 
of mass-production — because we, too, are 

“helping to build a cathedral.” 











PANAMA-BEAVER 
/ Ar 


Git Oe 


Coast to Coast Distribution 


MANIFOLD SUPPLIES Co. 
188 Third Avenue Brooklyn 17, N. Y. 





UNI-MASTERS INKED RIBBONS 
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Special Size Files 


Major Metalfab, Inc., 
537 S. Dearborn St., Chicago 5, Ill. 


The file shown is just one of a new 
line of heavy gauge steel interlocking 
transfer files in a wide variety of 
stock sizes. In addition, special sizes 
to fit specific needs, such as tax re 
ceipts, hospital records, bank vouchers 
and other variations can be supplied 
almost immediately for shipment and 
at a slightly higher cost. Constructed 
of 22 gauge furniture steel and elec 
trically welded throughout, the files are 
interlocked horizontally and vertically 
equipped with card holder and drawer 
pull and finished in olive green or 
gray baked-on-enamel. 


Smoker 





marbeloid 
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Smo-King Products, Inc 
111 Pioneer St., Brooklyn 31, N. Y. 


Named in honor of the corona- 
tion year are three new smoker 
models, the King, the Queen and 
the Prince. The Queen, shown, is 
available in two 
the King, polished chrome-overall 
and statuary bronze-overall. The 
Prince is available 
combinations, chrome and green, 
chrome and black, 
walnut marbeloid, 
brass, and bronze 


finishes as is 


in assorted 


chrome and 
bronze and 
and walnut 


e ° * e 7 N E Ww Continued 


Portable Typewriter 


Royal Typewriter Company, Inc. 
2 Park Ave., New York 16, N. Y. 


A new feature of this machine is the Speed 
Selector, a device that enables the user to adjust 
the speed of the carriage to his personal typing 
habits. Equipped with the standard Magic Mar- 
gin and other Royal components, the new ma- 
chine also features a line meter that shows the 
number of lines to the bottom of the page, a 
push-button top for easy ribbon changing, visible 
tab setting, new speed spacer and carriage con- 
trols and a greater paper capacity. Color com- 
binations are gray with green keys and brown 
with green keys. A new Fiberglass carrying 
case, light and durable, is provided with each 
portable. Telephone Stands 


Jasper Table Company, 





Jasper, Ind. 


In addition to these two stands are cab- 
inets, costumers, bookcases, waste bas- 
kets and tables to complete the new 
line from this firm. Shown at left is a 
telephone cabinet, the TC620, which 
measures 20 inches wide, 16 inches 
deep and 29 inches high. The tele- 
phone stand at the right has the same 
measurements and is the Model TS620S 
Both pieces are available in genuine 
walnut or rift white oak in triple coat 
finishes, hand-rubbed. 








Bin Units 
Lyon Metal Products, Inc., 
Aurora, Ill. 


Several models of these bins are 
available, each offering different 
divider arrangements to provide 
various sized openings. Some bins 
come with shelf boxes especially 
designed for small quantities of 
small parts, nuts, bolts and wash- 
ers. Bin units are 3 feet wide, | 
foot deep and 6%2 feet high and 
are finished in Lyon green, baked 
on-enamel. All of the shelves adjust 
vertically. The unit is shipped set- 
up, ready to use 





Copymaker Cabinet 


Old Town Corporation, 
750 Pacific St., Brooklyn 17, N. Y. 





Especially designed for use with the Model 
9S Old Town Copymaker is the firm's all _—— 
steel cabinet. Finished in gray Hammer- 
loid, these are carbon and ink resistant 
and equipped with four adjustable feet to 
assure level operation at all times. A 
steel shelf provides convenient storage of 
copy paper, fluid, master units and other 
duplicating equipment. Another feature are 
the four cups at the top of the cabinet made 
to help the “feet” of the Model 9S fit 
snugly. The cabinets retail at $3.00 each. 


Portility Table 


Emeco Corporation, 
Hanover, Pa. 


The Portility folding aluminum table is a portable 
table destined for use both in permanent and 
temporary job locations. Measuring 24 inches 
wide and 60 inches long, it folds to a compact 
24x30 inches and is provided with a handle for 
easy carrying. It weighs less than 20 pounds. 
The top has been reinforced to provide a strong 
work surface. 
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‘ See how Smith-Corona 
saves your time...helps you sell! 

















































u Open carton... lift 
out... set it down. 
I; H Wi Time —8 seconds! 
wu 17 Seas | 
= AAL LECOND 0, ee Ow e 
t 
we (and so simple and foolproof to unpack, you can deliver a 
_ Smith-Corona portable in its factory-sealed carton—with no 
“< worries about customer confusion or complaint!) 
Open case...remove a 
' 
an at band - ALL SET TO GO! 
es (Smith-Corona 
Lift cover plate...detach is the world’s 
shipping wire (squeeze ends fastest port- 
in towards center). able in more 
Time —4 seconds! ways than 
one.) 
‘all 
ner 
tant 
t to 
A 
» of TOTAL TIME—17 SECONDS...OR LESS! 
ther 
one 
ade 
- No strings, no gummy tapes, no boards or blocks. | by Typewriter Dealers, 2 to 1 over any other 
Just two simple items keep the Smith-Corona make! (Based on nationwide survey of 5000 
portable locked and safe for transit. Not minutes = Dealers.) Why don’t you sell the best? 
of your valuable time but just a few seconds with- a oe 
out fuss or confusion. L C SMITH & CORONA TYPEWRITERS INC SYRACUSE 1 NY Canadian 
os . factory and offices: Toronto, Ontario. Makers also of famous 
It's just another reason — and an important one — Smith-Corona Office Typewriters, Adding Machines, Vivid 
why the Smith-Corona portable was voted best Duplicators, Ribbons and Carbons. 
. / / 
Smith-Corona «A fastest portath. 
953 
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Storage & Wardrobe Cabinets 


Royal Metal Manufacturing Company, 
175 N. Michigan Ave., Chicago 1, Il. 


The company’s redesigned and expanded line 
of steel office storage and wardrobe cabinets 
now includes 10 styles, seven more than pre 
viously made. A counter-high cabinet is now 
available as well as three double-door cabinets 
each in an 18- or 24-inch depth, and two single 
door cabinets in an 18-inch depth. Cabinets are 
shipped K.D. ready to set up but the doors and 
front frame are of one-piece, all-welded construc- 
tion to simplify assembly. Other features of the 
line include bonderized finish, 2'2-inch concealed 
hinges with blind attachments to prevent tam 








pering and a smooth exterior which has rounded . 

corners and edges. No bolts are exposed on eee oe 

either the front or sides. Finished in gray or green 315 Poarth ‘a Som York 10.N.Y 
plastelle baked enamel, the cabinets are of heavy y deter 
gauge steel construction. Interiors are louvered The new calculating punch allows for a 
in the rear for ventilation. All shelves are planned series of operations composed 


of individual steps and is said to assure 
flexibility of operation. The storage unit 
of the punch is able to retain values 
needed for one or a series of calcula- 
tions. Counters make possible the addi- 
tion, multiplication and subtraction of 
values retained in the storage unit, or 
of values transferred from the tabulating 
card. The operation of the punch is con- 
trolled by a removable control panel 
on which all programs steps, values, 
counters, storage units and punching are 
wired. Several applications of the ma- 
chine are: billing, sales control, payroll, 
labor distribution, production and mate- 
rial accounting 


adjustable on two-inch centers 





Personal File 


The Mayfair Company 
315 N. Desplaines St., Chicago, Ill. 


This new king size personal file, made of 
heavy-gauge steel is said to hold over 
2,000 documents. Measuring 12 x 10 x 10 
inches, and having an extra compartment 
for pre-filing and including a complete 
set of file holders A to Z with subject 
index, it comes complete with lock and 
key. Piano hinging and chrome-plated 
hardware complete the construction. Col- 
ors available are gray, gold or green 
and all files are individually boxed for 
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FOUNTAIN BRUSH 









re-sale. Immediate delivery guaranteed. WATERPROOF! PERAAEENE “WE 
mar 
Two-Level Stand ORD 
Sherman-Manson Corporation, resu 
Division, Mississippi Aluminum Corp., iam 
Celina Rd., St. Mary's, Ohio sig 
: - valu 
Featuring a raising and lowering de- 
vice, this stand is known as the No dire 
23 SAB, of the Series 23. Tops and Con 
shelves are now made of 5-ply genuine 
‘ tercl 
wood veneer with square edges while 
the frames are of l-inch tubular steel men 
finished in baked-on enamel. One level spec 
movement raises or lowers the stand, Marki P 
which is supplied with or without raised Garang 7 en 
or flush drop shelves, stationery cabi Jet Manufacturing Company, PRIV, 
nets or drawers. 288 Hyde Park Ave conc 
Boston 30, Mass. 
; faste 
This rocket-styled fountain brush, Desi 
called the Jet 88, features the jet esl 
valve action, designed to make by 
— marking easier. Able to produce heig! 
, £ 
both fine and bold lines, the pen ; 
All Purpose Stand should work well in either home, view 
Karl Manufacturing Company, school or office. Available in a type: 


choice of eight colors, it retails 


32-36 Ionia Ave., S. W., Grand Rapids 2, Mich. 
for $1.95, complete with ink 


Model No. 1-V general utility stand is suitable 





for holding dictionaries, large books and visible 
records equipment. The stand is equipped with 





Ball Point Pen Ink 
Willtaub Chemical Corporation 


= 


angle brackets fastened to the top casting so that : ie WS . E 
when the wood top is attached it will be at ap- 14-27 Broadway, Long Island City 2, N. Y. NF 
proximately a 35° angle. When desired with On the market after seven years of re- 
the wood top, an 18 x 24-inch top with ledge search is this improved ball point pen ink. 
at the bottom is supplied, as illustrated, as Designed to flow freely and lessen writing 
standard equipment. Additional sizes may be fatigue, it is not affected by temperature 
nad at a slightly increased cost. Caster glides change, will not bleed at the point and is Eng! 
instead of casters are optional equipment. permanent and cannot transfer. The ink 
is available for immediate delivery to man- 
ufacturers of ball point pens 
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{ DISTINCTIVE — APPEARANCE 
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Wrigley Stores, 








Inc. 

. says 
engineered 
modular 
offices 





market chain, “as s« 


ORDERLY OPERATION is the immediate 
result of TECHNIPLAN modular de- 
sign making the best possible use of 
Flow of work is 


valuable office spac 


directed along smooth, unbroken lines. 
Complete flexibility of interlocking-in- 
terchangeable units permits rearrange- 
quickly, 


ment at any time without 


spec ial tools or 


PRIVACY BANISHES DISTRACTIONS, permits 
concentrated work attention, promotes 
vccurate work. 


afforded 


partitions of various 


faster. smoother. more ; 
Desired degree I 
by interlocking 


heights, with cl 


privacy 


ice of open or closed 


view, translucent or sound barrier 


types, adjustable floor levelers. 


a 


oT 
< 


& 


GLOBE-WERNICKE 


TEGHNIPLAN 


“WE'RE VERY PLEASED WITH G/W TECHNIPLAN,” 
t up in our new expandable 64-person administrative offices.” 


states this large Detroit super- 


TIME IS SAVED by the scientific 4-turn 
L”-shaped individual work station, 
which is job-fitted to each worker's 
particular duties. This is accomplished 
by standard pedestal units, and acces- 
sory facilities, including electrical out- 
lets for lighting and powered calcula- 
tors and business machines. 


TECHNIPLAN is serving all types and 
sizes of business offices. Get the facts 
from your dependable G/W dealer, 
listed in classified ‘phone book under 
“Office Equipment.” The TECHNI- 
PLAN book is sent gladly without 
obligation—please 
request on busi- 
ness letterhead 

to Depart- 

ment 4-OA, 










Engineering Specialists in 
Office Equipment, Systems 


and Visible Records 
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Cincinnati 12, Ohio 


1953 





THE BIG PAYOFF 


It’s to be had in this greatest of office 
equipment markets! With industry con- 
fidence in a sound administration and 
a promising future, companies of all 
sizes are pushing their growth — in 
every direction. 

New construction, enlarged quarters, 
office modernization, space problems 
and general expansion are indications 
that this bigger-than-ever market is 
ready to pay off. Wise dealers—G/W 
dealers—will cash in on this bonanza 
G/W TECHNIPLAN Modular 


Engineered Office Equipment. 


with 


The ad on this page presents a case 
history—an illustration of the effective- 
ness of G/W TECHNIPLAN in de- 
veloping a sale. Wrigley Stores, Inc., of 
Detroit wanted office equipment that 
would not limit their record-breaking 
—~G/W TECHNIPLAN filled 


the requirements to a “T.” 


expansion 


This is only one of the many G/W 
TECHNIPLAN success stories; stories 
that show virtually unlimited appli- 


TECHNIPLAN — likewise 


cation of 


your sales opportunities. G/W adver- 


tisements, regularly in 
BUSINESS WEEK, NEWSWEEK, 
MANAGEMENT METHODS, AMER- 
ICAN BUSINESS and other important 


appearing 


business magazines, tell these con- 
vineing stories to millions of readers 
—and make prospects for the G/W 


dealer! 


Use this forceful advertising to your 
best advantage. Put your wholehearted 
Make 


calls, calls, and more calls to get the pros- 


support behind this promotion. 


pects—to get your share of the big G/W 
TECHNIPLAN equipment payoff. 







Cordially, 


Elmer G. Rahe 
Vice President- 
Sales 
Globe-Wernicke 
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Bumper Basket 


Vanpe, Inc. 
4613 S. State St., Chicago 9, Ill. 


Known as the Vanpe bumper basket is this 
model, No. 1315, a streamlined, deluxe, all- 
welded construction of heavy gauge furniture 
steel. Featuring smooth rounded corners and 
only two vertical seams, the basket measures 
13x13x15 inches. A large, flexible rubber bumper 
protects walls and adjacent furniture. Finished 





in gray, green or walnut, it is shipped six to the 
carton, the total weight being approximately 42 
pounds. 





Tax and Bookkeeping System 


Taxteller, Inc., 
2708-10 N. Grand, St. Louis 6, Mo. 


Designed primarily for small business 
men and firms, the Taxteller is said to 
enable the average small business man 
to do a complete month's bookkeeping and 
filing in two hours. Packaged in a kit 
known as.“Your Automatic Bookkeeper.” 
it consists of an 82-page record book with 
instructions and examples, printed file 
envelopes and a file container to accom- 
modate one year’s records. The kit is 
available for six types of businesses and 
retails for $10.00. A trial installation for 
stationers comes with six complete kits and 


Phone Bracket 


Glidex Corporation, 
4538 W. Roosevelt Rd., Chicago 24, IIl. 


Adding additional work space to a desk 
where a phone is needed is the feature of 
the Glidex bracket with a new wider front 
tray for newer style phones. Regular models 
use the 542 x 72-inch tray. Mountings for the 
bracket are available for wall, desk, table 
edges and side tables. The present model 
extends out to 30 inches and folds to a com 
pact 9 inches. 





a display. 

Spirit Duplicator 

Wolber Duplicator & Supply Company, 
Band Stamp 1203 Cortland St., Chicago 14, Ill. 


Consolidated Stamp Manufacturing Company, Inc., 
1123 W. Washington Blvd., Chicago 7, Ill. 


A porous style rubber band stamp is being 
readied for distribution to rubber stamp manu 
facturers for resale to grocers. The No. 2 Porous 
Pricer contains two bands for pricing up to 99c. 
The No. 3 Porous Pricer will price up to $2.99 
and combinations of 2 for 11, to 6 for 99. All 
figures are encircled. Information indicates the 
stamps will give 100 to 300 impressions per 
inking. A special non-toxic ink developed for 
use with these stamps is available in three colors. 


Among the new features incorporated 
in the latest model Copy-rite, L-54, is 
the two-way pressure control which 
permits pressure to be maintained after 
any job is finished. The selected set- 
ting remains in effect until changed by 
the operator, thus assuring consistent 
sameness in all copies. Other new 
features include positive margin ad- 
justment, complete roller release and a 
new fluid container which permits easy 
measurement of fluid level and assures 
faster flow for quicker work 





Two additional models will soon be offered for 
variety store use and all four models are being 
packaged as kits for unit sales. 


Boxed Stationery 


Eaton Paper Corporation 
75 S. Church St., Pittsfield, Mass 


Popular as gift items the year round are these 
stationery packages for men and women. Shown 
at the left is Diamond White, said to be the 
whitest-white paper made in this country, in a 
writing ensemble of single sheets and notes. Pre- 
sented in a hinged box of sleek black, gleaming 
gold and crisp die-stamping, 45 single sheets, 
30 notes and 60 matching envelopes retail at 
$2.50. At the right is Eaton's Private Stock, a 
crisp, white, watermarked paper in the execu- 
tive size single sheet that folds twice into a 
smart envelope. Boxed in a walnut designed 
package with metallic roll-leafed name plate, it 
contains 75 single sheets, 60 envelopes and re- 
tails for $4.00. 





72 OFFICE APPLIANCES, August, 1953 OFF! 





ese 
e ol 
ront 
dels 
- the 
able 
ode 
com 








953 








modern “300 Series” 
new graceful lines...new sales appeal 


(America’s foremost maker of wood office 
chairs presents the smart new “300 series” 

_ styled for today and tomorrow—quality 
crafted by Jasper—packed with sales appeal 
and profits for you. Models 304-L, 305-L and 
307-L (pictured here) are offered in solid 
walnut. also oak; cushioned seats are uphol- 
stered in sturdy Naugahyde, also genuine lea- 
ther. These same styles also are available 


with solid wood seats. 


SEND FOR NEW FOLDER that fully 


presents this creat new, sure-to-sell line! 





Why wait—promote these smart Jasper 


Chairs now for bigger profits! 





307-L upholstered or 


SEE US in CHICAGO! Room 505, Conrad Hilton Ho- solid wood seats 
tel—Sept. 26-30th. 47th Annual Convention, Na- 
tional Stationers & Office Equipment Association. 


“The RIGHT CHAIR at the RIGHT PRICE!” 








asper, Chaiy’” 


REPRESENTATIVES: Geo. A. Litchfield, Sales Mer. 








Fred & George C. Deutsch W. H. Brown, (Chicago-Midwest) R. J. Freeman, (Eastern) 

(Southwest) 7207 Northaven Rd. 666 Lake Shore Dr. 385 Madison Ave. 

Dallas, Texas Chicago. Ill. Space 844 New York, N. Y. 

James S. Fowls, (Southern) R. A. Browne, (West) Jack S. Doran, (Northwest) 

327 Sunset Drive, North 2925 Revere Ave. 538 E. 91st St., 

St. Petersburg, Florida Oakland, Calif. Seattle 5, Wash. 
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Onion Skin Paper 
American Writing Paper Corporation, 
Department 2, Holyoke, Mass 


This 100% rag thin paper is the newest addition 
to the line of Eagle-A boxed typewriter papers. 
Produced by specialists in a mill that makes only 
thin papers, Coupon onion skin maintains the high 









a 


Calculating Machine standards of paper craftsmanship associated with ‘ony : 
Organizzazione Solza & Company, the Coupon name. Designed for those who want 1] Sain, j 
Via Broletto, 41, Milan, Italy an onion skin paper of beauty and extra dur- >. Vip 


ability, the new paper is appropriate for perma- 
nent copies, records, wills, letterheads and so 
forth. It is designed to withstand frequent 


This Euclid Super 10 was recently 
introduced at the Milan Fair, along 





with two other machines, another . 1 
Euclid calculator and the Dupligraph erasures and repeated handling. Available in ‘ F 
The Super 10 makes four operations letter and legal sizes, it comes in either the ; 
normally with a ten key-keyboard Eagle-A hinge-top box, ream-wrapped packages bs 5 
and is designed to be soft-touched or flat sizes. Ag 
Also featuring automatic re-transmis if 
sion, the machine is equipped for Plastic Keytops 4 
rapid calculation. : 
Pearl! Engraving Corporation, 
All Metal Smoker 36-40 W. 29th St., New York 1, N.Y. 
La Salle Products Company Green plastic keytops, designed to fit 


Royal, Underwood and Remington Rand¥® 
typewriters, are precision made to grip 
tightly. The first step in the installation ig 
the removal of the old metal cups with 
pliers. When installing the back spacer, 
tabulator, shift lock, margin release and 
shift keys, it is necessary to heat individual 
key stems with an alcohol torch or induc- 
tion heating element until the key stem is 
hot. The keytop is then placed in position, 
held there for a few seconds until it ad- 
heres to the metal stem. The balance of 
the keyboard is installed simply by placing 
keytops over the stems and pressing them 
down with one’s thumb or the handle of 
a screw driver. If desired, the dealer's 
name, address, telephone number or other 
information can be engraved on the shift 
key. 


2216 N. Clybourn Ave., Chicago 14, Ill. 


The new No. 222 sanitary metal smoker 
features an oversize ash receptacle that 
may be removed, cleaned and replaced in 
a few seconds. The receptacle itself, meas- 
ures 6 inches on the inside diameter and 
2% inches deep. Overall height of the 
smoker is 25%4 inches, with a 9-inch 
weighted base, a 10-inch top and a 1% 
inch post. The solid 7% inch ball at the top 
and the double cast metal cigarette rest 
make the dome assembly heavy enough 
to effectively seal all odors inside the 
recepticle. The smoker is available in 
bright or satin chrome and golden bronze 
finishes. Shipping weight is 13 pounds 








ac 





Postal Scale 


Pelouze Manufacturing Company 
1218 Chicago Ave., Evanston, II! 


Measuring only 4 inches high, 3'2 inches deep 
and 2 inches wide, this streamlined sctle meas 
ures up to one pound by ounces. The model is 
known as the Princess, N-] in the N-Line series 
of spring postal scales. The dial is easy-to-read 
with large bold numbers that show correct weight 
and mailing costs for first class, air mail, mer- 


chandise and printing. The N-] is guaranteed ae 
accurate to one-half ounce 

















Clothes Rack Adding-Figuring Machine 
at Vogel-Peterson Company Oerlikon Tool & Arms Corporation One + 
See 1127 W. 37th St., Chicago 9, II P. O. Box 3049, Ashville, N. C. 
ASS Imper 
. Two new collapsible wardrobe racks with twin Pictured is one of the four models of Resulta finds « 
hanger bars that double capacity have now been adding-figuring machines manufactured in Zurich, 
added to the firm's line. The 3-foot rack has a Switzerland, and announced to U. S. dealers in leper 
capacity of 48 coats and hats and the 4-foot unit this issue through K. L. Barnhardt, general man- of har 
holds 64 coats and hats on slightly over four square ager, Oerlikon Tool & Arms Business Machines top pr 
feet of floor space. Hangers can be substituted for Division, Ashville, N. C. Model 10/11-CE shown maga: 
hooks with some loss of capacity. These Double is a 10 columns listing, 11 columns totaling elec- 
Checkerette racks can be knocked down for storage trically operated machine with subtraction and peoph 
or transporting. Flexibility in assembly assures the automatic credit balance. In addition to these office 
accommodation of various garments. Racks are models, the 10/11-CEST statistical tabulator takes your 5 
equipped with large casters in the base for easy paper 1442 inches wide, has automatic tabulating 
wheeling. Constructed of welded square steel carriage and lever set and clear tabulator stops. 
shapes, the wardrobe racks are finished in baked Information concerning dealerships can be secured 
gray enamel by writing Mr. Barnhardt 
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Handsome Wiltshire Modern wood office furniture 
is shown here in the offices of the Elyria General Hos- 
pital, Elyria, Ohio. The installation was made by the 
Elyria Office Equipment Company, another successful 


Imperial dealer. 


, adds efficiency and beauty to an Ohio hospital... 


You're passing up a good bet if you are not offer- 


ing Wiltshire Modern wood office furniture to your 


a 


customers who are buying big installations. Not only 
is Wiltshire Modern handsome and efficient, but it’s 
practical, too. The modest cost of this fine furniture is 
repaid many times by its years of long use. Put your 
best foot forward—suggest Wiltshire Modern first! If 


you are not handling it now, we'll be glad to give 





you full information. 





Ine reason why 
mperial wood office furniture 
Ita mings o ready market 
ch 
in mperial’s neavy 
mn of hard selling ad 
elf pebtcton desk company 
wn magazines read ¢ 
ec 
OTT psig whe ectve EVANSVILLE 7, INDIANA 
se office furniture 
Kes your prospect 
ing 
ps HVE YOU JOINED \aay 
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COPS YET? ad 





MEMBER WOOD OFFICE FURNITURE INSTITUTE 
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More and Bigger Profits with 
this Sales-making Royal Contest! 


Three full-page ads like this in Scholastic will send 
high school kids to your store in droves. 


1 page—September 16, 1953 
1 page—September 25, 1953 
1 page—October 21, 1953 


eee 


206 Chances to Win in $4575 Royal Portable Prize Contest! 


$200 CASH and ROYAL 


FIRST 
PRIZE 


(Senior OF) 


HERE’S ALL YOU DO! IT’S EASY! s EASY! 


poss oy a letter on a subject you hav 
“What | expect my iain and 
school activities to do for me” 


CREEPERS | / COULD WRITE 
ABOUT THE FOOTBALL TEAM, 
THE NEW TELEVISION STATION 
HERE, OR THE ORIVERS TRAINING COURSE! 





f Be sure your letter on the subject, “What 
I Think About My Home Town” ie not longer than 500 words 


Attention, Juniors! Be sure your letter on the subject “What 
I Think About My Home Town” is not longer than 350 words 


must write on one side of the paper only, in ink and 
in legible handwriting or in typewriting double-spaced. To win the 
extra awards (typewriters or cash) your letter must be signed by « 
local Royal Portable Typewriter dealer 


HINTS TO HELP YOU WIN— Hove you o 
? Here's a real chance fo tell about it in your letter! Have you 
@ Camera club? Do you go on camping trips’ Here are swell subjects! 


favorite local 


Have you a local industry especially interesting to you’ Here's another 
fine subject! Js there some leading citizen who's done good in your 
fawn? Let's hear about him! Do you think your high school’s just 
about the best in the world? Get going on that! Whaet does your town 
do for servicemen!, Does a group send CARE packages overseas 
Here are two splendid subjects. 


Oh, there are millions of subjects to write about! Think of the 
good things about America, our freedom of speech. our equal justice 
under law, our elections, and then apply these ideas to what's happen- 
ing in your home town. 

HERE ARE THE SIMPLE RULES 


4, Write legibly in ink on one side of paper only 


writer Company. I nx 


12th grades) letter must not exceed 500 words in ject to 
length. In Junior Division (7th, &h. %&h grades 





3. Contest open to any high school student of the 
United States, except employees of Royal Type 
ite subeidiaries, or its ad 
vertiaing agencies and their families. Contest sub 
all Federal and State regulations 


Extra Sales! 


Extra Profits 
For You! 






Typewriter award guwn only when 
etry 1s maned by Hoval Fortahte dealer 


5 MORE $200 CASH PRIZES AND 
ROYAL PORTABLE PRIZES! 
200 OTHER VALUABLE CASH PRIZES! 


Hey, Felles and Gals in both Senior and Junior Highs! Just 
take a look at these generous prizes in the Royal Portable 
Typewriter Prize Contest! 


103 Chances to Win in SENIOR High Division 


10th, 11th, 12th grades) 


EVERYBODY /N 
OUR HIGH SCHOOL 


READS 





Ist Prize $200 Cash & Royal Gold Portable* 
2nd Prize $100 Cash & Royal Gold Portable* 
3rd Prize $ 50 Cash & Royal Gold Portable* 
100 Cash Prizes $ 10 each** 

*Gold Portable Typewriter award given only when entry signed by Royal 
Portable dealer 


**Cash doubled ($20 each) when entry signed by Royal Portable dealer 


103 Chances to Win in JUNIOR High Division 


(7th, 8th, 9th grades) 






OUR SOCIAL 









Ist Prize $100 Cash & Royal Gold Portable* 

2nd Prize $ 50 Cash & Royal Gold Portable* STUDIES CLASS 

ird Prize $ 25 Cash & Royal Gold Portable* 

100 Cash Prizes $ 10 each** MAK MN PROVEt 7 
*Gold Portable Typewriter award given only when entry signed by Royal IS h GA 






Portable dealer 
**Cash doubled ($20 each) when entry signed by Hoyal Portable dealer 


OUT OF THE 
ROYAL CONTEST 






IT’S EASY. Start working on your entry today. When fin- 
ished, be sure to put yourself in line for the extra award of a 
wonderful, new Royal Portable Gold Typewriter, or double 
the cash, by having a local Royal Portable dealer sign your 
entry. Mail to Royal Portable Contest, Scholastic Magazine, 
Room 400, New York, New York 





Put yourself in line to win 
a Royal Portable Gold Type- 
writer, the easiest - writing 
portable ever built! Or double 


Boy, 
AM / GOING 


the cash prize! Be sure to 
have your entry signed by 2 
Royal Portable dealer! 





70 GET MY ROYAL 


&. To the winners of the first prise (Senior and 
Junior Divisions) and of the 2nd and 3rd prizes in 
each division there will be awarded one Royal 
Portable Gold Typewriter each, provided entry s 
signed by an authorized Royal Portable Type- 
writer dealer. To the winners of the 100 cash 


letter must pot exceed 350 words jn length 4. Entries will be judged for originality, sincerity prises of $10 each (Senior and Junior Divisions) 
and aptness of thought by the Reuben H. Don will be awarded an extra $10 each, provided entry 
2. Mail not later than November 17, 1952. to nelly Corporation. Final judging by editorial staff is signed by an authorized Royal Portable Type- 
Contest, c/o Scholastic Magazine of Scholastic Magazine. Judges’ decisions final writer dealer 
Reom 400, New York. N.Y. Submit ae many en Prizes are listed elsewhere in this advertusement 
tries as you wish Be sure each entry is signed with Duplicate prizes awarded in case of ties. No en 6. All prize winners’ names will be announced in 


your name, home address, name of school. crade 
you ere ia in school, and teacher's name 


Company, Inc 
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tries returned. All entries 
therein become the property of Koyel Typewriter 
to be used as it sees fit 


a January issue of Scholastic Magazine. All prise 
winners will be notified by mail and each will re- 
ceive his prize before December 25, 1952 


contents, and ideas 
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95! 


Here’s what you do to get your 
share of Bigger, Bigger Profits! 


To be eligible for the bonus awards (Royal Portable 
Gold Typewriters or double your money if cash prizes 
are won) the high school boys and girls must have their 
entry signed by a Royal Portable dealer. 


Think what that means in store traffic for you! Think 
of the opportunity to TELL AND SELL your store 





CASH IN! Use these 
eye-catching display pieces 





Run these local newspaper 
mats! Mats are FREE! 











as Royal Portable Headquarters! 


And look at the timing! This contest goes on in the 
Fall. Ends on November 15. Is actually a continuation 
of the Back-to-School Promotion! And, wow! Does it 
bridge the gap between back-to-school and the big 
Christmas promotion coming up. 
























FREE! One-minute announcements! 
Run them on your local station! 








ASK YOUR ROYAL PORTABLE SALESMAN FOR YOUR 
COMPLETE DEALER ENVELOPE ON THE PRIZE CONTEST, 


OR MAIL THIS ORDER BLANK 


* FF @ 
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Royal Typewriter Co., Inc. 
2 Park Ave., New York 16, N. Y. 


Please send me Dealer Prize Contest Envelope 


NAME 











ADDRESS 
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Representatives of office equipment concerns abroad, visiting in the United States, are cordially 

invited to make the offices of this journal their headquarters. The staff at the main office, 600 W. 

Jackson Blyd., Chicago, and the staff at the branch in charge of G. C. Wheeler at 1023 Pershing 

Square Bidg., Pershing Square, 42nd St. and Park Ave., New York, will be happy to be of any 

possible service. While the facilities at New York are not so many as at Chicago, there will be 
found the same desire to serve. 





NOTES AND NEWS FROM THE BRITISH ISLES 
By S. E. Rhodes 


Lancashire Press Agency, 277 Corn Exchange Buildings 
Fennel Street, Manchester 4, England 


Manchester, July 1 

The 48th annual conference of the Stationers’ Asso- 
ciation was held during July at Torquay, and as usual, 
was productive of much of interest to the progressive 
stationery trade. 

Mancel Gutteridge presided in workmanlike fashion 
throughout the various business sessions which in- 
cluded a “Brain’s Trust” representative of all sections 
of the industry (manufacturer, wholesaler, retailer 
and representative) in a discussion on the distributive 
trade. 

The annual report of the association reveals that 
membership figures have been maintained for the past 
year. Work has been done in connection with staff 
training and, indeed, the educational side is one which 
is meriting increased attention. A summer school was 
held at Oxford last year and another is to be held 
again this year. 

Examinations have been sponsored in the Union 
of South Africa by the stationers in that country 
through their appropriate organizations and also in 
New Zealand—an indication of the recognised stand- 
ard of the association’s diploma. For students who 
live a long way from branches, a correspondence course 
is available. 


Individual Exhibits 


From what was said at the conference, it would seem 
there is a growing tendency for traders to exhibit 
more as isolated units in various parts of London 
and the provinces and invite buyers, rather than at 
the British Industries’ Fair. Apparently this individual 
exhibiting is causing some concern to buyers who 
complain of inconvenience. It would seem that this 
is a further argument for the trade to stage its own 
fair in due course, under its own auspices, as some 
members of the association have long been clamoring. 

How to counteract the menace of direct trading is 
a problem which the association will have to face 
sooner or later although this should not be taken as 
a suggestion that it has not bothered to consider the 
matter. Indeed, it is doubtful if any other single sub- 
ject has cause the association so many protracted 
hours of discussion in committee 

Action, it was reported, had been taken against one 
wholesaler who had been asked to leave the associa- 
tion. Members then asked, what was the attitude of 
the wholesaler now? Could he, indeed, care less about 
what the association did? This led to a suggestion 
that manufacturers should cease to supply the whole- 
saler in question who was alleged to have contravened 
the “Code of Ethics” of the association. But this again 
lead to a query as to how many manufacturers would 
abide by such an action, because, even if member- 
manufacturers were willing, there were manufacturers 
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outside of the association—plus the possibility that 
withholding of supplies may not be strictly legal. 

The industry is faced with a further application by 
the employees through the Wages Council, for an 
increase in wages. Stationers, not unnaturally, are 
wondering, with falling prices, how they are best 
going to meet such a demand if the council arbitrates 
in favor of the employees. Applications since the war 
have all gone the way of the employees, though not 
always in the amounts claimed, but it is felt by many 
that now, for the first time, arbitration may result 
in an increase not being granted because of the diffi- 
culties facing stationers. 

Greetings from overseas were brought by T. P. W. 
Aldridge (Federation of South African Stationers), 
Norman Bing (past president of the N. Z. Commercial 
Stationers’ Guild) and Miss Helen Parnell (principal, 
New Zealand College of Retailing). 

Mr. Aldridge, who was last in Britain five years ago, 
expressed his amazement at the industrial recovery 
of the country and the good conditions in 1953 as 
compared with those some years ago. Problems in 
South Africa, apparently, are much the same as in 
Britain, and the apathy of retailers is not the least 
problem with which South Africans are confronted. 

There is, too, a tendency in South Africa for the 
import of materials to be restricted rather more by 
commodity than by actual licensing. 

In New Zealand, the main problem is a shortage 
of sterling and this has caused many stationers to 
be short of articles for which they look to Britain. 
On the other hand, the position is brightening rapidly, 
and more goods are now going on the “free list” be- 
cause they are goods not normally made in New 
Zealand. The tendency now seems to be to restrict 
those goods which are made in the country and grant 
“free” import licenses for the others. 


Discuss Problems 


Miss Parnell gave us a bright little review of the 
New Zealand College of Retailing. Examinations are 
held in conjunction with the association in Britain 
and although the original number of students (over 
100) has not been maintained, the present figure of 
nearly 80 is eminently satisfactory. 

In Britain, one of the main problems to which 
speakers referred, was the necessity of guarding 
against loss as a result of the further reduction or 
abolition of purchase tax. The stationers, too, have 
had to contend with rapid reductions in paper prices, 
which resulted in some firms reducing their stocks, 
in terms of cash, by many thousands of pounds 
sterling. 

The question of interior display and shop fittings 
was dealt with at length by Geoffrey Johnson, of 
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; BORROUGHS PRODUCTS 
are meeting the needs of business from coast to coast 


Here’s a line of quality products that is sweeping the nation. In less than 18 months, over 1500 dealers have 
bought Borroughs Products. Are they glad? Reorders tell the story. If you are not a Borroughs dealer, write to 
Joe Davis, sales manager, today, and let him send you a Borroughs catalogue, and give you all the facts. 


i LIBRARY SHELVING 


with sliding shelves and 34° vertical adjustment 


are 





est 
tes 
yar Did you ever see a more practical, more efficient and more 
10t flexible library shelving unit than this Borroughs product? 


= Listen to these features... sliding shelves, adjustable without 


ffi- bolting ..3 heights to choose from—42”—84’’—90”. . . shelves 
are 94" deep, and width of unit is 36”. . units are obtainable 
in single or double-faced, with open or closed backs, and all 
open units have rear book stops—you don’t see any unsightly 
al cross-sway braces. Each unit is packed in a “Ship-a-unit”’ 
carton...all parts are in one package..no lost parts. /every 
package is a complete unit for your convenience. 
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ant STORAGE CABINETS This unit is available in 3 sizes to hold STORAGE UNITS 
6, 12 or 24 coats and hats. There i ° — . 
Borroughs ‘Flexi’ Storage Cabinets, with clear hanging space for pote ar erg — Citing cates (odjenente 
ms sliding doors and sliding shelves (adjust- rest on non-dust collecting rods and not — f aig Syne net pry ae i 
the able without bolting), are real space savers. on dusty shelves. Rigid steel construction — oes ay om SS ae me v _ 
t The ae oP yy Re: Wf 12” and 18”. Customer has his choice of 
are y co e us creas too small for .. spot welded for added strength. “ Set ARiin dul dactte tuted 
: euiag-deor cabinets. Units eve 38” wide, pen or closed backs, single or double-fac d. 
ain Gad exe qvalichle ta heights of 42” eal — item -~ many uses, and is gaining in 
ver ak ~ sales every day. 
ol 78”, and depths of 12” and 18”. Pp R fe) D U ¢ T S 











ave BORROUGHS MANUFACTURING COMPANY 


ks A SUBSIDIARY OF THE AMERICAN METAL PRODUCTS COMPANY OF DETROIT 


3002 NORTH BURDICK alll KALAMAZOO, MICHIGAN 
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Johnson Baker Company, Ltd. He made a strong plea 
for the abolition of the old-time “counter.” He also 
advocated the dispensing in stationers’ shops of wall 
racks which reach almost to the ceiling. 

The use of bright colors in pastel shades was advo- 
cated and brown was a color which a subsequent 











speaker on display suggested could be relegated to 
the “has beens.” 

One suggestion of Mr. Johnson was that cabinets 
for display of stationery should have an open-type 
top (a plain wooden top which, while enclosing the 

Turn to page 150, please 





Fpbeodooing rary 


At British Industries Fair . Left, top: British Typewriters 
Ltd., exhibit and below, replicas of the adding machines presented 
to Their Royal Highnesses, Prince Charles and Princess Anne. Left 
bottom: the new Rejafix marking and printing machine. Above, top 
The Bradma machine; bottom: the new R 30/90 Rotaprint machine 
Story appeared in July on page 84 

1953 
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7 fi L L -STE : L the complete line of 


lease 


Quality Office Equipment 


Complete line of blueprint cabinets—o size 
for all standard size drawings. 








Over 36 styles and sizes of Storage, 
Wardrobe and Combination Cabinets. 
3485 Combination Cabinet shown. 





6276 Panel Leg Table—Seven sizes of of- 
fice and conference tables embodying the 
same modern design and convertability 











ASE Desks in all types and sizes. Convert- 

ibility of tops and drawers reduces dealer 
inventory. Flat top desk, 60” x 30”, shown. 

e Your customers —from the smallest office to the 

largest nation-wide business —will quickly appreciate the 

beauty and quality of ASE’s Steel Office Equipment. 


The continuing success of ASE is the result of many factors. 
The top quality of manufacture and design and the 
completeness of the line are just two of these factors. 


Every unit in the line has quality features that ASE’s 
engineers and designers have built in... features that your 


customers will recognize... features that you can sell. 4 
5401 Four Drawer Filing Cabinet—a style 


and size to meet every requirement. 


DESKS and TABLES ® STORAGE and WARD- © COUNTER SECTION 
FILING CABINETS ROBE CABINETS “aoc --.”)Ceeee ee eee eee 
UNIT ROBES © BLUEPRINT FILES ® CARD FILES 

® BOOKCASES ® KEY CABINETS 


UTILITY RACK ® CLOTHING LOCKERS 








e ye ee EQUIPMENT INC. 








ASE Unit Robes acc date 16 peopl 
in 8.6 square feet of floor space. ASE 
manufactures a complete line of Clothing 
Lockers. 





hine 44 GRIFFITH AVENUE + AURORA, ILLINOIS 
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Office Equipment for Mexican Airport 
By Mabel F. Knight 


A new type of office chair, durable and very com- 
fortable as well as attractive, is a big seller in Mexico. 
It comes from the Distribuodora Mexicana, S.A., as 
does so much modern office equipment. At the present 
the new chairs are being installed in the new airport 
which is expected to open soon. Busses will take 
visitors directly to the main doors, on one side of 
which are offices of the international airlines and on 
the other the Mexican lines. 





At Mexican Airport .. . Top: Spacious waiting room. Bot- 
tom: Partial view of partitioned offices. 


Numerous chairs are arranged throughout the spa- 
cious waiting rooms for the comfort of clients and 
friends. There is even a special waiting room for 
dignitaries who visit Mexico. 

The chairs, made of steel and upholstered in Bolta- 
flex, can be put together so that they present the 
appearance of a divan. Casters permit easy moving. 
Low tables (not shown in the pictures) have been 
ordered to go with the chairs. 

In addition to a roomy restaurant and a variety 
of booths selling newspapers, magazines and souvenirs, 
the airport has built special walls of steel and waod 
to deaden the noise from the offices and planes. Steel 
partitions are covered in wood to present a more 
attractive appearance. The tops of some of the parti- 
tions are of glass. Offices are equipped with steel 
desks and Dime-X filing cabinets. 





News Notes from Australia 
W. BEECHAM, CORRESPONDENT 
BOX E256, G.P.O., PERTH, W.A. 

A new industrial award, “The Typewriter and Office 
Machine Mechanics Award,” has been registered in 
Western Australia. It will apply to workers engaged 
in the repair, maintenance and servicing machines 
“in or from typewriter repairing establishments.” 
Term of the award is for one year, and hours will be 
40 per week with no day’s work exceeding eight hours. 
Overtime on any week day other than a holiday will 
be at the rate of time-and-a-half for the first four 
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hours, and double time thereafter, with double time 
for work on Sundays and holidays. There are clauses 
regarding holidays and annual leave, absence through 
sickness, outside work records, and so forth. 


” * - 


Woolworth Ltd., chain store organization which does 
a flourishing business in the cheaper lines of office 
requisites (stationery, files, carbon) recently bought 
a Sydney property for £1,100,000, and a Melbourne store 
for £450,000. 

* 7 > 

Efforts are being made by the industry to secure a 
release from price control. Addressing the Sydney Ro- 
tary Club recently, Dr. L. R. Coleman, managing di- 
rector of J. Walter Thompson (Australia) Party. Ltd., 
said that since 1939 Australia had lived under the reign 
of price commissoners, “and during these years prices 
have moved up by 159% against the 89% increase in 
the United States. When the state sets the price, the 
quality is always minimum. In effect, the management 
of business is taken completely out of the hands of 
the people whose living depends on their honest and 
fair treatment of their customers.” 


* - * 


Edwards Dunlop and Company., Ltd., Sydney sup- 
pliers of office stationery, disclose a net profit of £83,632 
for the financial year, May 1, 1952 to April 30, 1953, 
compared with the £84,229 for the previous 12 months. 
Ordinary dividend remains unchanged at 124%. Di- 
rectors report that import restrictions and trade reces- 
sion reduced turnover. 


* * » 


It is noted of late that manufacturers of office fur- 
niture here are advertising more widely in an endeavor 
to build up trade. As most attractive range of office 
furniture is procurable, but competition is becoming 
more and more keen. 


a . * 
Registered recently: W. V. May, manufacturer of 
office stationery, and so forth, factory on Graham St., 
Port Melbourne, Victoria. 





News and Reminiscences from England 
By Mrs. E. F. MacMillan 


The rather striking comments of a discerning Amer- 
ican business friend (after a visit to Scarborough, 
England, a few years ago) is basically responsible for 
this present-day’ story of an office equipment and 
Stationery enterprise. 

My friend was much attracted to the lovely spa 
town queening the long coastline of Yorkshire, Eng- 
land’s largest county. He wanted to know more, 
locally, of those dramatic incidents which once caused 
it to be said that the romantic and gallant John Paul 
Jones (‘father’ of the U.S.A. Navy) had ‘led Scar- 
borough folk a dance.’ 

He was referring to the sea skirmish of September 
23, 1779, when Le Bon Homme Richard, a ship of 
40 guns and commanded by Captain Jones himself, 
went into action off Scarborough. Today, with all 
belligerent feelings mellowed into sincere admiration 
for a very dashing and gallant sailor, Scarborough 
takes pride in this link with the American past. 

“Ask Mr. Colclough,” the visitor was told, and he 
found himself at ‘The Pen Corner,’ a small stationery 
and office specialist store owned by Fred C. Colclough. 

“Ask Mr. Colclough,” was a minor local byword 
where history and tradition were concerned. And my 
shrewd American friend afterwards made this com- 
ment—that “friendship and good will attach them- 
selves to any business earning such an apparently 
unrewarding phrase.” 

Recently, the Colclough store completed 35 years 
since its foundation in 1918, and although Mr. Col- 
clough died in 1949, the same spirit of friendly interest 

Turn to page 152, please) 
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FILE CABINETS STEEL TABLES STEEL OFFICE DESKS TRANSFER CASES 


Only 


can offer YOU .... 
Grade "A” Files 
ata 


Grade “B” price ! 


@ 28-1/2" DEEP 
@ FULL CRADLE SUSPENSION 
@ THUMB LATCHES 


@ HEAVY FURNITURE STEEL 





Steel used in the progressive slide mechanism 
is 14 gauge and of a Rockwell hardness which 
assures a minimum of 50,000 drawer operating 
cycles with drawer FULLY LOADED! 














_ Increase your profit / 





SEND TODAY FOR LITERATURE AND SENSATIONAL 
NEW PRICE STRUCTURE THAT WILL ASSURE YOU 
ADDITIONAL PROFIT AND SALES ! ! ! 





@ 











ALITA Z — STEEL CABINET COMPANY 








4718 WEST FIFTH AVENUE © CHICAGO 44 ILLINOIS 
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New Appointments 
Underwood Manager .. . 


Carl S. Saltzman has been named New 
York branch manager of Underwood 
Corp.’s Samas punched card accounting 
division. He joined the firm as a sales 
man in the supply division in 1944. Trans 
ferring to the accounting machine division 
in 1945 he remained as a salesman until 
his promotion to assistant manager in 
1951. Im announcing the appointment, 
Division Manager Harold R. Russell also 
disclosed the opening of the Underwood 
Samas sales and demonstration offices at 
1 Park Ave. 
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Appointed Branch Manager . 


James F. Barnett was recently appointed 
manager of the Louisville, Ky., branch of 
Underwood Corp according to an an 
nouncement by J. D. Donovan, general 
sales manager Mr. Barnett, who joined 
Underwood in 1951 as a typewriter sales 
man, headquarters at 1010 E. Broadway 
where he directs the sales and service 
activities of the typewriter, adding ma 
chine, accounting machine and supply 
division in the Louisville area 








Receives Promotion .. . 


William A. Hall has been appointed as 
sistant controller in charge of budgets 
according to a recent announcement by 

C. Stowell, president of Underwood 
Corporation. Mr. Hall, formerly supervisor 
of billing and bookkeeping routine, began 
his business career as a statistical clerk 
in Underwood's general sales department 
in 1922. During World War II he was 
made supervisor in the controller's de 
partment with responsibility for price con 
trols, materiel priorities and filing of gov 
ernment reports. 





Named Sales Manager ... 


J. Hubert Marcia has been appointed gen 
eral sales manager of Ennis Tag & Sales 


book Co. and American Carbon Paper 
Mig. C The announcement was made 
by Garner Dunkerley, Jr., executive vice 
president Mr Marcia succeeds S. D 
Denny who is now sales promotion man 
ager. A native of Ennis, Tex., Mr. Marcia 


joined the companies in 1936 when he 
opened the southeastern branch at Bir 
mingham, Ala. He remained there as man 
ager until his recent appointment.—_CAP 





Manager for Scripto ... 


William F. Latz has been named domestic 
sales manager for Scripto, Inc., it was an 
nounced recently by J. Wally Brooks, vice 
president in charge of sales. Mr. Latz has 
served as eastern regional sales manager 
since he joined the sales staff six years 
ago. Under the new organization of the 
field sales staff, he will continue to main 
tain his headquarters in New York 





Miller Desk Appointee ... 

Edmund Hergenrather has been appointed 
manager of sales and contract department 
at the 219 W. Second St. retail branch of 
the Miller Desk & Safe Co The addition 
of Mr. Hergenrather fortifies our long and 
successful history of service in office lay 
out jecor and furnishing needs,’" com 
mented Leo Miller, general manager 





Labelon Sales Manager ... 


De Leslie L. Allen, former district sales 
manager of Moore Business Forms, Inc 
has been appointed general sales 
ager of Labelon Tape Co., In He has 
spent almost his entire business ilfe in 
the sales field and brings to Labelon 
wealth of experience and a highly su 
cessful record as a sales organizer and 
market analyst. 
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Guest Book 





Leon Bohn of Bohn Duplicator Corporation dropped 
in on Orrice APPIANCES for a visit June 11. While active 
in the duplicator business, Mr. Bohn’s mission had to 
do primarily with the Contex adding and calculating 
machine for which he is United States sales represen- 
tative. He reported gratifying acceptance wherever the 
machine had been shown. He planned to return shortly 
to New York and to continue on to Denmark to confer 
with the manufacturer of the product 


Joe Falbo, Codo Manufacturing Corporation, brought 
Franz Schreyer, former owner of General Typewriter 
Company, Salt Lake City, Utah, over for a visit on June 
26. Mr. Schreyer had recently returned from the east- 
ern sector of Berlin where he had served for two years 
as mission counselor of the Mormon Church in their 
refugee work for that area. 

Since his return to the U. S. he has been making ar- 
rangements to get back into the office equipment and 
Stationery field. Rather than compete with the present 
owner of General Typewriter, Mr. Schreyer will act 
as a distributor for the Codo line in the Salt Lake area. 
His line will be confined to the needs of a secretary; 
carbon paper, ribbons, carbons, typewriter pads, key 
covers and so forth. 


Bruce B. Brayton called at this journal’s head- 
quarters on June 29. Connected with the Chicago 
office of the Oakville Company, Division of Scoville 
Manufacturing Company, for the past five years, 
Mr. Brayton was about to drive east to the factory 
and general office in Waterbury, Conn. There he will 
take up new responsibilities as sales promotion man- 
ager. Prior to his Chicago assignment, Mr. Brayton 
spent two years in home office activities following eight 
years on the sales staff of the New York office 


Stanley Griebel of Minneapolis, northwest repre- 
sentative for Yawman and Erbe Manufacturing Com- 
pany, favored OFFICE APPLIANCES with a brief visit on 
June 29 during a short wait in Chicago between trains 
while enroute to his company’s home office. Stan is 
a veteran of the Y and E organization and the North- 
west Travelers Club of which he has been an active 
member since its inception. An enthusiastic worker, 
he is already making committee plans for the NSOEA 
District No. 7 regional meeting to be held in 1954. 


Charles S. Hoit, Pacific Desk Company, Albuquerque, 
N. Mex., dropped in at OFrFrice AppLIANCcEs for a visit 
on June 30. Formerly a household furniture dealer, 
he attended the Chicago furniture convention to visit 
with old-time friends. Mr. Hoit entered the business 
49 years ago in Decatur, Ill. His present business, 
which is strictly office furniture, was established 12 
years ago. He is enthusiastic about Albuquerque which 
he considers to be the fastest growing city in the U. S. 
Mixing business with pleasure, Mr. Hoit bought liber- 
ally from office furniture manufacturers who were 
market visitors. Recalling that in his early days in 
household furniture dealers also sold office lines, he 
stated that Crocker, Johnson, Milwaukee, Gunlocke, 
Marble and Sikes were all good sources of supply. 


OFFICE APPLIANCES, August, 1953 





ped 
Live 
| to 
ing 
en- 
the 
rtly 
fe! 


ght 
ite! 
une 
ist 
ars 
1e1r 


ar- 
and 
ent 

act 
rea 
ry, 
key 


ad 

ago 
ville 
ars, 
Lory 
will 
an- 
ton 
ight 


ore 


om 


ains 
n 1s 
rth- 
tive 


yEA 


que 
visit 
ile! 
Visit 
ness 
1eSs 
1 12 
hich 


ber- 
vere 
S in 

he 
rc ke 


1953 


“\\e like the complete deal 
¢ del trom 
-savs H.W. Clopp. Trenton, \..J. 


eS, 































‘Most of all we like Columbia Sales Co- 
operation. This program, with its factory- 
trained representatives who help us regu- 
larly on customer calls, is one of a dealer’s 
biggest assets. 


“We like the new products and the 
product improvements which keep us 
abreast of customer needs and ahead of 
competition. 


‘“‘We like the program of direct mail and 
display material which ties in our store 
merchandising with Columbia’s national 

~ ° ° . 
Oley. 1dvertising. In short, we like 
[a Columbia.” 

CoLUMBIA RIBBON & CARBON Mr. Co., INc. 


208 Herb Hill Road, Glen Cove, L. I., New York 
COLUMBIA RIBBON & CARBON PacirFic, INC. 


Columbia Typewriter Ribbons and Carbon 
Papers are nationally advertised in Saturday 
Evening Post, Business Week, The Office 
i and Purchasing. 
= x 
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REPORTS AND MISCELLANY 

















Buys Van Dyke Division 

Announcement has been made that the General 
Lamp Manufacturing Corporation of Elwood, Ind., has 
purchased the Van Dyke Lamp Division of Van Dyke 
Industries Inc., Chicago, Ill. Joint announcement of 
the purchase was issued by O. Sacksteder, Jr., presi- 
dent of General Lamp and Fred M. Echoff, president 
of Van Dyke. Fnancial details were not disclosed. 

The purchase by General is another move in its 
recent expansion program which began a year ago 
with its purchase of the Lamp Division of the Faries 
Manufacturing Co., Decatur, II. 

Van Dyke Company has been prominent nationally 
for many years in the manufacturing of fluorescent 
desk lamps and fluorescent music lamps. All manu- 
facturing of Van Dyke Lamps together with adminis- 
tration and sales will now be handled by General in 
Elwood. 

Sales will come under W. P. Cannon, who is gen- 
eral sales manager of the parent organization. 





Ace Promotes Walsh & Johnson 


Ace Fastener Corporation recently announced the 
advancement of two members of their sales staff. Her- 
bert J. Walsh became sales manager, the post formerly 
held by the late Bill Smith. Mr. Walsh will continue 
as in the past to cover his regular territory. 





H. J. Walsh 


Herbert Johnston 


Herbert Johnston has been appointed assistant sales 
manager. With the company for 10 years in the Chi- 
cago sales department, he will continue his present 
work at the company headquarters 


3M Announces Price Reductions 

Price changes in the Scotch sound recording tape 
line, including price reductions on six tape items, were 
announced recently by Minnesota Mining & Manufac- 
turing Company. 

The price reductions were attributed to “a combina- 
tion of constantly growing demand for sound record- 
ing tape and some newly developed production tech- 
niques,” P. W. Jansen, sales manager for the firm’s 
magnetic tape division, said 

Prices were cut from 7% to 22% on two types of 
Scotch sound recording tape in three reel sizes. The 
new prices were effective June 15 on quarter-inch 
magnetic recording tape No. 111 and No. 101 in 300-, 
2400-, and 4800-foot lengths. Also reduced are most 
prices on empty tape boxes, and empty boxes and reels 
in combination, for these tape lengths. 

At the same time, increases in the price of two 
items were announced. Scotch leader and timing tape 
No. 43 in 150-inch lengths and empty 4800-foot tape 
boxes. All other prices on items in the line remain 
unchanged. 
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GF Promotes Three in Sales Department 


The General Fireproofing Company recently 
promoted three of their sales department personnel, it 
was announced recently by A. J. Ball, vice-president in 
charge of furniture sales. 

J. A. Saunders, former manager of desk and chair 
sales, has assumed the duties of manager of national 
account sales. H. W. Knapp was appointed manager of 
chair sales, including both office chairs and institu- 
tional chairs, and D. D. Tomb has been promoted to 
manager of desk sales. 





J. A. Saunders D. D. Tomb 


Mr. Saunders has been with GF since 1934. He held 
several jobs in the production department, and then 
transferred to the sales department. After working 
for a time as a sales correspondent, he joined the 
filing equipment division as a special sales representa- 
tive. During World War II, he co-ordinated the ad- 
ministration of the Republic Aviation Parts contract, 
and in 1945 he was made manager of desk and chair 
sales. 

Mr. Knapp started working for GF in 1927. He has 
been a district sales manager, co-ordinator at Bell 
Aircraft during World War II, and until his present 
promotion, manager of institutional chair sales. Cur- 
rently, he has also been serving as administrator of 
GF’s B-47 Flap contract. 

Mr. Tomb joined GF in March of 1947. For a year 
and a half he was employed as a sales correspondent, 
and in September of 1948 he went into the desk and 
chair sales division as a special sales representative. 
He worked in that capacity until his recent promotion 
to manager of desk sales. 


H. W. Knapp 





Named Assistant Sales Manager 

Robert J. Wright has been named assistant sales 
manager of the dealer sales division of the Monroe 
Calculating Machine Company, Inc. The announce- 
ment was made by Sam S. Smith, sales manager of 
the dealer division. Mr. Wright, who joined Monroe 
in 1950, has been a salesman in the company’s Balti- 
more and Newark branches. He succeeds William B. 
Rohrbach, now an instructor in the company’s sales 
school. 


U,, Pi - : 


A headline on page 135 of the July issue gave the in- 
correct impression that four men had been appointed 
by Ray R. Eppert to Borroughs Corporation posts. In- 
stead, this should have read Burroughs Corporation. 
The error is regretted. 
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mre Hel pI n 9 you get The job of the Classified Telephone Directory representative 
— of is to show you how the ‘yellow pages’ can be helpful in expand- 
noe ing your business. 


— new custo mers He knows a lot about people’s shopping and buying habits 


in your town. He’s also familiar with sound business-build- 


is his huemess SaaS oe 


sales 


His experience in helping others to promote their business 
can be profitable for you. A few minutes of your time will 
prove it. Call him today at the local telephone business office. 
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Underwood Names Secretary-Treasurer 


Fred D. Lehn has been appointed secretary-treas- 
urer of Underwood Corporation in a consolidation 
of the two departments, and William E. Long named 
assistant treasurer, it was announced today by L. C. 
Stowell, president. 





4 
F. D. Lehn 


Mr. Lehn joined Underwood as chief accounting 
system engineer in 1929 and has served as assistant 
sales manager of the accounting machine division, 
director of the international division and assistant 
secretary. Treasurer of the company since 1948, Mr. 
Lehn takes on the additional duties of secretary as 
successor to George A. Werner, Jr., who is retiring 
after 34 years service. 

Mr. Long joined the company in 1927 as a collection 
clerk. He has worked as supervisor of collections for 
various divisions, and prior to his present promotion 
was general cashier of the company 


W. E. Long 





Eversharp, Inc., Appoints Emerson 


Carl Preis, President of Eversharp, Inc., has an- 
nounced the appointment of Thomas Emerson as vice- 
president and general manager 


Thomas Emerson 





For many years, Mr. Emerson has served in an ex- 
ecutive capacity in the pen and pencil field and 
shaving instrument industry. He was vice-president in 
charge of sales of Eversharp, Inc., for 12 years prior to 
1948. He rejoined the company in 1952 after an absence 
of four years. 





Springer Office Equipment Relocates 


The new address of the Springer Office Equipment 
store is 94 Adams St., Fairmont, W. Va. The previous 
location was on Meredith St. in the same city. Forrest 
L. Springer, owner and operator of the business, an- 
nounced the firm will carry not only a complete line 
of office equipment and supplies but is specializing in 
business machines of all kinds. Besides the large base- 
ment show room, the store provides a typewriter and 
adding machine repair service 





Firm Opens West Coast Warehouses 


Hillside Metal Products Inc. recently opened three 
warehouses on the West Coast and has appointed as 
the distributor-sales representative, the Bell & Griff 
Company, Inc. 

The Los Angeles office and warehouse will be located 
at 2304 E. 48th St., Los Angeles; the San Francisco 
warehouse at the DePue Warehouse, 1200 Fourth St.; 
and the Portland, Ore., warehouse at the O’Neill Public 
Warehouse, 1919 N. W. Upsher 


Organize Northwest Wholesale Stationers, Inc. 


The Northwest Stationers, Inc., has filed articles of 
incorporation under the laws of the State of Oregon, 
has leased quarters and signed up some 75 members. 

The membership fee is $500 and it is proposed to 
operate as a non-profit organization with profits, if 
any, paid out to membership on the basis of participa- 
tion or purchases from the corporation. Francis Fowlks 
has been employed as general manager of corporation. 
The temporary committee directing the corporation 
during its formative states consists of Clarence Larkin, 
Horace Kilham, J. D. Lehman, Frank Ierulli, Ernest 
Markewitz, Dick Newton and McKee Smith, all of Port- 
land, Ore. 

Permanent officers of president, vice-president, sec- 
retary and treasurer will be chosen, together with seven 
or nine directors. 





Marchant Names Vice-Presidents 


In order to broaden the responsibilities of manage- 
ment, Marchant Calculators, Inc., for the first time in 
its history, has appointed vice-presidents to head the 
company’s operating divisions, Edgar B. Jessup, presi- 
dent, has announced. 





W. Kassebohm 


H. T. Avery 


Harold T. Avery, with Marchant for many years as 
chief engineer, has been named to the new position of 
vice-president, engineering, and Walter Kassebohm, 
who joined the company in 1929 as tool engineer and 
designer, has been appointed vice-president, manufac- 
turing. They are the first operating vice-presidents 
the company has had since it was organized 43 years 
ago. Heretofore, the company’s sole vice-president was 
its general counsel. 

As president and general manager, Mr. Jessup will 
continue as Marchant’s chief executive officer, a post 
he has held since 1933. 





Legerton & Company Announces Changes 


Legerton & Company, Inc., Charleston, S. C. has 
announced changes and promotions in its officer list 
effective July 1. 

Clarence W. Legerton, who has been with the com- 
pany for 42 years and president for the last 18 years, 
becomes chairman of the board of directors. Felix E. 
Brockmann, who has been connected with Legerton 
& Company since 1943 and vice-president since 1948, 
has been elected president. 

Clifford L. Legerton, nephew and namesake of the 
founder of the business, treasurer since 1948, has been 
promoted to vice-president. John E. Huguley, for- 
merly office manager, has been elected treasurer, and 
William E. Folk, Jr., formerly manager of the office 
supply and equipment department, has been elected 
as secretary. 

Other news about the Charleston firm concerns the 
plans to open a first branch store on or about Sep- 
tember 1 at Charleston Heights, S. C., which is in 
the suburban area of Charleston and close to the 
naval base. The branch store will carry a complete 
line of office supplies and equipment, books, greeting 
cards and gifts. 
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m- jour office with GP'S SUPER-FILER 
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GF's Super-Filer will last a business life- 
ats time and the initial investment is Insig- 
the Kes a t! te. 
“on : ie it can effect. Super-Filer will quickly 
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lalla pay for itself and pay handsome divi- GE NERAL 
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dends for years thereafter. 
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‘ted tsid s. It can save Make us prove these statements. Call FIREPROOFI ite 
to 3 space used for your nearest GF distributor or write 
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the hling Best of all, it can Che General Fireproofing Company, 

9ep- f to 50 in the Dept. X-20, Youngstown 1, Ohio. 
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Good metal business furniture is @ good investment cr sree sHervine 
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bonderized coat. 
sions the same as 30 series. 


GROWING SALES VOLUME 
is reported by dealers—to busi- 
nesses, institutions, and homes. 

These attractive, practical, 
sturdy bookcases are not limited 
to a specialized market. Be- 
cause they’re good looking—be- 
cause they fill a need—because 
they're moderately priced—they 
find a wide, ready market 
among professional offices—pri- 
vate and general business of- 
fices — schools — libraries — 


ot ae 


a 


banks — institutions and homes. 
Certainly a real sales opportunity 
for you. 

Efficient groupings can be 
made of these single units as 
they are of modular construc- 
tion, designed to fit in series. 
Now ready in two sizes: 30 inch 
and 48 inch heights — with or 
without sliding %” thick glass 
doors. See below for description 
of these handsome, practical 
bookcases. Ask for complete 
details. 
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Illustration shows Home-O-Nize Bookcases Model 30-B installed in series along an office 


These well-designed and beautifully finished units add to the appearance and to 


the efficiency of business and professional offices. 
out the sliding glass doors. Baked enamel finish 
Size is 30H by 344W by 11%D. 
The 30 series is also available in 16” depth. 


The 30 series is available with or with- 


in grey or green over rust-resistant 
The 48 series is 48 high, other dimen- 
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tractive Home-O-Nize Bookcases 
have quality appeal at moderate cost! 














August, 





1953 





OF 





a 


~ 








1953 


—) v) 
« ™ = i] 
— 
| | 
i] 
| > _ « 
Be eee 
| 
.— 
38 AU with Unilock....$58.95 


38H x 29W x 16D 





\ | 


32 AU with Unilock 
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$49.95 
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38 DU with Unilock 
38H x 29W x 16D 


$53.25 


with the NEW 








UNILOCK MECHANISM 


in H-O-N UNIFILE CABINETS 


The Unilock is a new central locking 
mechanism that locks all drawers and 
doors on combination cabinets with 
one lock. Now you get plunger lock 
performance — at lower cost than 
plunger lock prices. This better, im- 
proved locking method called Unilock 
is an important selling feature. om 


Thus the new Unilock plus recent con- 
struction improvements make Unifiles 
top choice for the store who seeks to 
give customers a better value. These 


coo 

| 
; m 
Ff ewe 
fe 7 a 4 cm 
Ship us 
| 
© | 
: | YOUR NAME 

Prices shown are list. 
Slightly higher in mountain and | 
Pacific States. 
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To H-O-N Co., Muscatine, lowa: 
wee Models 32AU with Unilock [] Grey [] Green 
oe Models 38AU with Unilock [] Grey [] Green 


Also send us complete new Unifile catalog folder. 


eo ee ean 
PY Ee 


other H-O-N features also add to user 
satisfaction: Ball bearing rollers on all 
drawers. Adjustable shelves on 2” 
centers. Guide rods in letter drawers. 
Z-bar support members. Welded-to- 
base torque plates. Handsome baked 
enamel finish in grey or green. 


Fifteen models offer a complete choice 
of any combinations desired. With 
coupon below you can order the 
models shown here. The Home-O-Nize 
Co., Muscatine, lowa. 


.. Models 38DU with Unilock [] Grey [] Green 








Announce Two Promotions 


Appointments of James F. Audley as Addressograph 
assistant sales manager and Woodrow S. Anderson 
as Multigraph assistant sales manager were announced 
recently by B. L. Meyers and W. H. Wilson of the 
Addressograph-Multigraph Corporation 





W.S. Anderson 


J. F. Audley 


Mr. Audley comes to Cleveland with 16 years ex- 
perience in the business machines field in New York, 
Albany and Atlanta, mechanizing paperwork pro- 
cedures for government offices and commercial insti- 
tutions. A life member of the Hundred Club, honor 
organization of Addressograph-Multigraph sales per- 
sonnel, he has served as branch manager in Atlanta 
since 1951. 

Mr. Anderson joined the organization in Chicago in 
1946 where he established an excellent record in the 
capacity of a Multigraph senior salesman. In 1949 he 
was promoted to a sales supervisorship in Chicago. 
Ten months later he was brought into the home 
office for a key methods assignment. Successful serv- 
ice as methodsman and sales instructor resulted in his 
elevation to the assistant managership of methods 
and sales training on June 1, 1951, a position he has 
successfully filled the last two years. 

These appointments mark an expansion in the cor- 
poration’s sales management team. Messrs. Audley and 
Anderson will share assistant sales management duties 
and responsibilities with W. H. Cool and H. K. Mc- 
Cracken who have been serving in this capacity for 
some time. 





Parker Pen Company Forms New Divisions 

The creation of two new midwestern regional sales 
divisions and the appointment of their managers was 
announced recently by the Parker Pen Company. 

According to David H. Gullett, general sales man- 
ager, the new divisions, including all or parts of some 
16 states and known as the central and midwestern 
sales divisions, have been created from what was pre- 
viously known as the Janesville sales division. He 
added that splitting of the larger Janesville division 
into two smaller units and realigning the company’s 
sales territories will permit closer contact with the 
firm’s accounts. 

Also announced were the appointments of Lloyd 
Hayes as head of the midwestern division and George 
B. Wright as head of the central area. Both men will 
headquarter in Janesville 





Dameron-Pierson Elects President 


James B. Eaton, a native of Brookhaven, Miss., who 
joined Dameron-Pierson Company, Ltd., office equip- 
ment dealers of New Orleans, as bookkeeper about six 
months after the business was founded in 1904, has 
been elected president of the company to succeed the 
late J. Ogden Pierson, president and one of the found- 
ers who died recently. Other officers named are Colonel 
John R. Jacobs, secretary and sales manager, and C 
N. Wursteisen, vice-president and treasurer. 

Colonel Jacobs said the company, which handles 
office equipment and supplies and represents several 
manufacturers in Southern Louisiana and Mississippi 
is now in the process of expansion and plans to open 
a new office in Baton Rouge, La., within the next 
month or six weeks.—EEG 
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Hagerstown Firm Marks 50 Years 
The 50-year-old Hagerstown Bookbinding & Print- 


ing Company, Hagerstown, Md., recently heid a formal 
opening of its newly-remodeled and decorated building 
at 100 W. Franklin St. It was a fitting observance of 
a half-century of service by the company organized 
in 1903. More than 900 persons attended the open 
house at which was shown one of the finest displays 
of office equipment in western Maryland 

State, city and county officials attended the anni- 
versary and expansion occasion. Representatives were 
present from Art Metal Construction Company, Wilson 
Jones Company, Oxford Filing Supply Company and 
Esterbrook Pen Company. Two radio broadcasts were 
made from the equipment display room. Visitors were 
served refreshments and were taken on a tour of the 
printing department, composing room and box making 
department 

Present for the anniversary fete were four employees 
whose experience totals 158 years. They included 
Joseph S. Foltz, general manager, treasurer and assist- 
ant secretary who has been with the firm 42 years: 
Mrs. Alice Shank, forelady of the company’s box de- 
partment, an employee for 36 years; Mrs. Nellie Le- 
Fevre, staying machine operator and veteran of 37 
years’ service; and Charles L. Meredith, linotype 
machinist and foreman of the composing room, who 
has put in more than 43 years with the company. 





Seen at Hagerstown ... Bil] Baines, Wilson Jones Co., R. D 
Bob) Keltner, Oxford Filing Supply Co.; Gene Young, Art Metal 
Construction Co. 


Officials of the firm today are J. V. Jamison, III 
president; J. V. Jamison, Jr., vice-president; Richard 
A. Jamison, secretary; Joseph S. Foltz, treasurer, assist- 
ant secretary and general manager, and Mrs. William 
T. Hamilton, Jr., member of the board 

The metamorphosis of the company’s nearly 50-year- 
old building has come about in the past year, since 
purchase of the corporation by the J. V. Jamison estate 
last April. The anniversary of the new management’ 
first year of control coincides with the company’s 
golden anniversary celebrated with the open house 





Percival Named Director 

Andrew J. Percival was recently named director ol 
industrial relations of Permacel Tape Corporation, 4 
subsidiary of Johnson & Johnson. He is also a directo! 
of the company. 

Mr. Percival formerly was a director of industrial 
relations of Sperry Gyroscope Company and of the 
Chef Boy-Ar-Dee division of American Home Foods 
Inc. He is a past member of the advisory committe 
of the management personne! division of the National 
Industrial Conference Board in New York 
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Reade foe School > 


Check these items that students will want and buy 
when school opens. With the complete WJ line of 
college and school requirements in stock you'll cash 
in on this big back-to-school business. These and 
scores of other classroom items—tops in quality 
and student satisfaction—have been preferred by 
generations of American scholars. 








RING BOOKS “WYRING” LINE 


Composition Books in flexible red 
pressboard or brown stiff board 





Flexible and stiff covers in imitation 
leather, "Ne olite,”’ 
gage cloth 


canvas or lug- 
Available with school 


insignia imprinted. crest. 











ACADEMIC CALENDAR 
STARTS WITH SEPTEMBER 1 


STUDENT ASSIGNMENT REGISTERS 
3 styles: Wire-O-Bound, Ring Book 
Filler and Bound Book. Dated for 
recording entire academic year be- 
ginning with September Ist. 


A money saver—takes the place of 
2 yearly calendars. Ends with Aug- 


ust 31st of following year. 





covers. Also available with school 
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“TWINTANG” COVERS 
Inexpensive, secure and convenient 


covers for reports, briefs and manu- 
scripts. Spanish grain embossed. 





“NO-TYE" EXPANDING WALLETS 
No tying—no loose-hanging tapes. 
Permanently attached elastic cord 
slips easily around Red Rope Wallet 
—holds contents secure. 


Students will also need Indexes, Fillers, Columnar Pads, Ruled 
Forms, Pressboard Binders, “Buddy” Staplers and Memo Packs. 
Be sure your stock is complete. 


WILSON JONES COMPANY 


209 S. Jefferson Street, Chicago 6, Illinois 


NEW YORK ° ATLANTA ° KANSAS CITY ° 
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Royal Metal Men Tour Deluxe Metal 


Executives of Royal Metal Manufacturing Company, 
led by H. A. Green, president, met with sales repre- 
sentatives of the company from all sections of the 
country in Warren, Penn., recently for a sales con- 
ference and tour of the plant of the DeLuxe Metal 


On Tour... Top: J. B. Proctor, general manager of the DeLuxe 
plant with Harold Roland, Royal sales representative, and H. A 
Green, Royal president. Center: Royal salesmen watching a 
brake operating are Donald Kreger, Denver; Paul Schaum, Pitts- 
burgh; Joel Hecht, Buffalo; Len O'Connor, Des Moines; Abe 
Golden, Chicago; Carl Wois, Detroit, and R. P. McLean, sales man 
ager of Royal Metal Mfg. Co., Ltd., Canada. Bottom: Equipped 
with a new 3-D Stereo Realist camera Mr. Green snaps a picture 
of the new modern conveyor system 


Furniture Company, a Royal subsidiary. In plant tours 
the salesmen witnessed the manufacture of the com- 
pany’s steel shelving and new line of hospital furni- 
ture from raw materials to finished product. 

J. B. Proctor, general manager of DeLuxe Metal Fur- 
niture, and Mr. Green presided at sales forums which 
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followed the plant tour. Attending the meeting from 
Chicago headquarters, in addition to Mr. Green, were 
Joseph Salomon, general manager, and Kenneth Kerr, 
Robert E. Witts, Jack Sable and Herman Peters, divi- 
sion sales managers. 





Shortlidge Retires from DoMore 


After more than a quarter century as the DoMore 
Chair Company’s representative in Pittsburgh, Pa., 
W. H. Shortlidge has retired, it was announced by 
C. R. Mack, vice-president of DoMore. 

Mr. Shortlidge, known to his friends as ‘Shorty,’ 
paid tribute to his years of association with DoMore 
when he said, “The past 26 years have been the hap- 
piest years of my life.” Thoroughly familiar with the 
needs of his customers, he offered several ideas to 
the engineering staff in the course of attending an- 
nual sales conferences at the home office in Elkhart, 
Ind. 

Among the many installations of the DoMore sys- 
tem supervised by Mr. Shortlidge were those for West- 
inghouse, U. S. Steel and Jones and Laughlin Steel Co. 

N. D. Wright, a close associate of Mr. Shortlidge for 
the past few years, will succeed him as representative 
in the Pittsburgh territory. 





Burroughs Appoints Kanold 

Paul G. Kanold has been named executive assistant 
of Burroughs Corporation, Ray R. Eppert, executive 
vice-president, has announced. He has staff respon- 
sibility to the members of the executive offices. The 
appointment is effective immediately. 

Mr. Kanold, formerly assistant to Mr. Eppert, joined 
Burroughs in 1929 in a sales personnel capacity. In 
August of 1946 he was promoted to the post of assistant 
to the general sales manager and in October of that 
year became assistant to the vice-president. He was 
named assistant to the executive vice-president in 
May, 1951. 





Firm Offers Benefit Plan 


Detecto Scales, Inc., has just initiated a unique profit 
Sharing retirement plan and trust fund benefit for 
salaried employees. The plan, formulated by Aaron 
Jacobs, president, and David Hammerman, executive 
vice-president, is to be financed completely by the 
company, and covers not only retirement at 65, but 
also death and disability benefits. It is the feeling of 
the board of directors that the Detecto plan satisfies 
a need for security and retirement benefits on the 
part of its older employees and inspires initiative on 
the part of all employees. 








A New Name... 


And a distinctive trademark is under discussion by Don Epstein 
sales manager for Steel Furniture Mfg. C and Marvin Cantz, adver 
tising executive. After 30 years, Steel Furniture will use the new 
Fortress label on all of its filing cabinets and office equipment 
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—eal WY hat a ball point pen will do to an 
ordinary register roll shouldn’t happen— 

ned but it does. 

in PEERLESS IMPERIAL No CurRL 

Sead Won't Stick Register Rolls challenge 

was ball point pens to do their darndest. 


in Your customers will find that 
No Curt Won’t STICK not only 
gives them cleaner, sharper impressions 
—but MANY MORE COPIES. 


‘ofit And the price is only moderately 

fo! higher 

noe Made with a special non-stick 
the brilliant carbon and a specially- 

but treated back, No CurRL Won’T STICK 
2 ol assures extra body, extra wear. 
‘th Each roll is precision cut to provide 
oO smooth, clean-cut edges—which 


do not jam or clog the machine. 


Tell us the name of the machine 
you use, the size of the roll and the 
number of plies, and we shall be glad to 
send you a FREE sample of our 
No Curt Won't Stick Register Roll. 





PEERLESS IMPERIAL also makes 
- Carbonized Adding and Bookkeeping Machine 
Rolls, famous for their sharper, smudgeless 


copies and even winding. 
PEERLESS-IMPERIAL CO., INC. 


28 Peerless Place, Newark 5, New Jersey 
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- @ teat JS = in Bes Ribbons, carbons, spirit and gelatin duplicating 


carbons. master units, carbon ribbons, carbon rolls for every business need. 
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Self-leveling 


The flex characteristics of this 
fiber glass base are such that 
regardless of the unevenness of 
the floor, the occupant's weight 
keeps the chair absolutely level 


A 


ae 


Cures ‘‘foot-trouble 


Office workers are prone to in- 
flict scars and scuffs on chair 
bases. But a fiber glass base is 
1 sure cure for this sort of 
“foot trouble” 








No refinishing —ever! 


Let the janitor drop a chair or 
bang one against another 

nothing will disfigure or dent 
or deform this fiber glass base 
and a wipe with a cloth will 
always make it look like new. 





For complete information and the name « 
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The glass fiber formations 
produce a pattern of distinc 
tive beauty— introducing a 


brand new decorative note 
into office chairs 


Steel office chairs that are ngiseless In movemen! 


thanks to this amazing 
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The sound-deadening properties of fiber glass make a 
chair equipped with this fiber glass base virtually 
noiseless in movement, regardless of the roughness or 
unevenness of the floor. This is one of several unusual 
features of this new base. Its durability is almost 
unbelievable. No amount of office abuse will dent, 
deform or disfigure it. And it has the almost miraculous 
ability to make a chair self-leveling on uneven floors. 


Your Sturgis dealer is now showing both executive 
and stenographic chairs with fiber glass bases. 
What’s more, these chairs may be selected with 
the visible steel parts finished in STURLON®, the 
extraordinary new finish which has 10 to 20 times 
the abrasion resistance of other finishes, is warm 
to the touch and is non-corrosive. You can’t 

beat that combination! 


R AIR COMPANY . H 7 AN 


your nearest dealer, Write to The Sturgis Posture Chair Company, General Sales Office, 154 East Erie Street, Chicago 11, IIlinois 
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New Houston Store 


‘ F ew home of Atlas Office 
ipply & Print Top right: John K 
wne! ttiz t his desk in his private 
Bottor f View of the store on 
pen right: Salesmen: Allen 
welry tt e, Mr. Stone and Alan 








Atlas Office Supply Opens New Home 


Ww 


When J 


new nome 


K. Stone held the formal opening of the 
the Atlas Office Supply and Printing 
1502 Chenevert St., in Houston, Tex., it was 
of a dream. It started back in Austria, 
when he had to leave an office supply 
country ahead of Hitler’s armies which 
were moving into Austria. 
Upon hi rrival in Houston, Mr. Stone set up busi- 
ness in a furnished room which cost him $5.00 a month 
he was in the land of opportunities 
ring the past years have assured him 
that satisfaction to customers brings growth. It was 
nly a matter of a few months before he took office 
the Zindler Building. By 1943, he had in- 
the space to five offices. In order to accom- 
modate additional business that year, he moved to 
1717 McKinney Ave., where printing facilities were 


1aea ne Ousiness 


Company at 
the culmil 
13 years 


i ? 
JUSITICSS a 


This last ve has been into a new building built to 
his specifications on the corner of Chenevert & Bell 
with 7,500 square feet of floor space. The building is 
brick and hollow tile. A lot next door 
has been bought to provide for a parking lot and a 


onstructe 


varehouse later 

Plans ar‘ w underway for a balcony to be installed 
which will another 5,000 square feet. This will give 
more room {f the printing plant which has grown 
along with the rest of the business. The building is 
1 and fireproof, with private offices for 


Mr. Stone. O Schlamme, buyer; salesmen’s office and 
a general office for operation of business. There are 
w eleven employees on the payroll 





Purchase Wireway Corp. Assets 


All asset f the Wireway Corporation of America, 
Brooklyn, N. Y., manufacturers of the Wireway Secre- 
ry wire recorder, have been purchased by Land-Air, 
440 W. Superior St., Chicago, Ill., manufacturers 


aircraft « tronic equipment. Land-Air will con- 
t recorder business under the old name 
as j eparate corporation and a distinct di- 
vision of the main Chicago organization. 


Robert E. Wick, sales manager, reports that, under 
the new rship, Wireway Corporation plans to put 

the mar! a new tape recorder about January 1 
Engineeri1 inges are being made in the original 
Wireway Si 


improving its overall operation. It 
ting and transcription machine 





Rochester Firm Relocates 


Modern Office Furniture Company, Rochester, N. Y.., 
’ 127% North St. to larger quarters at 
Arthur A. Plosscowe manages the busi- 


215 East Ave 
€Ss RCS 
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Mosler Guards Mobile Ticket Offices 


Mosler Safe Company protective equipment, designed 
to help banks thwart hold-ups, is a recent feature of 
two mobile ticket offices being introduced by Trans 
World Airlines on the West Coast. 

Mounted on one-ton truck chassis, the roving offices 
are said to be the first in the transportation industry. 
The trucks will travel pre-determined routes in and 
around Los Angeles and San Francisco, bringing TWA’s 
reservation facilities to outlying districts of these cities. 


TWA Reservations .. Tickers 
TOHAMC WADIA 
TICKETS 


nl 





Views of Mobile Office .. . 


Top: TWA agent provides information through the special ticket win- 
dow. Bottom: Ticket agent shows that surplus paper money may 
be put in a special compartment. 


A device used by many banks to protect tellers has 
been installed in both trucks. Called the Mosler Counter 
Cash Protector, it consists of a cash drawer mounted 
on top of a burglary-resistive locker safe. The ticket 
agent places surplus paper money in a special com- 
partment at the rear of the cash drawer, and as soon 
as he closes the drawer, the money automatically falls 
into the locked lower unit. 

TWA also has installed Mosler “Swing-Way” seats, 
another product used by banks for the convenience 
of tellers. The trucks feature, additionally, radio- 
telephones for world-wide reservations, and public 
address systems for use at special outdoor events. 
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Open Branch in San Jose 


McWhorter-Young recently held 
a formal opening for its new office 
furniture branch, located at 236 W. 
Santa Clara St., San Jose, Calif. Co- 
owners Tom McWhorter and Elmer 
Young have been affiliated with the 
stationery and office equipment for 
more than 25 years. 

The new store, located on a main 
road but out of the high rent areas, 
was designed for the display of of- 
fice furniture, commercial sta- 
tionery and allied iines. Open dis- 
play has been used throughout. A 
combination of green, cannon red, 
brown, gray and yellow all blend 
together for a pleasing effect. The 
store has a 45-foot frontage on the 
street and a depth of 120. The com- 
plete operation is on one floor ex- 
cept for the mezzanine that pro- 
vides office space and room for 
miscellaneous items. 
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DEBONAIR POSTURE No. 272 
Illustrated in Newport Fabric 


$50.60 jist 


Slightly higher in Zones 2 & 3 
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WELLS SALESMAN OF THE MONTH 


J. W. Pennington 


1370 Herschel Avenue 
Cincinnati, Ohio 


WELLS CHAIR CORPORATION 
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. . « and don’t forget 
WELLS PAYS THE FREIGHT! 
in shipments of 100 Ibs. or more 
Write TODAY for the 
“Aristocrat Plan” for greater 
chair profits 
MICHIGAN CITY, INDIANA 0. 6. 
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Bainbridge-Southern, Inc. Celebrates First Anniversary 


Charleston Corp. a Logical Development in 
Century-Old Wholesale Service 


As it celebrates its first anniversary this year, Bain- 
bridge-Southern, Inc., draws on a background of more 
than a century of experience 

One hundred and eight years is a long time by 
some standards, not so long by others. Logical develop- 
ments are not concerned with time; they leap across 
the gaps that decades appear to create and provide a 
meaningful continuity. 

In the year 1845, when James K. Polk, a native son 
of North Carolina, was new in the presidency of the 


United States, the firm now known as Bainbridge, 


Kimpton & Haupt, Inc. started its career as a whole- 
saler of commercial stationery in downtown William 
St., New York, N. Y. Its younger affiliate, Bainbridge- 
Southern, Inc. was established in 1952 at 19 Hasell 
St., Charleston, S. C. 

While both companies now share the Bainbridge 
tradition of service wholesaling to the retail stationer 
and dealer in office supplies, there was a marked dif- 
ference in their beginnings. In its early days, the older 
company depended largely on imports from England 
and Europe. Sharing the older company’s present 
access to all the major lines of commercial stationery 
and office supplies—made in U.S.A., and the exclusive 
distribution privilege on a number of nationally known 
lines as well as exclusive Bainbridge specialties, the 
younger company started at the outset on a career 
of full-fledged service wholesaling 


This service has expanded until the younger com- 
pany, like the older, provides a complete service for re- 
tailer needs. The capacity to serve has been broadened 
steadily with an ever-widening range of lines and an 


Bainbridge-Southern After One Year in Business 


Top, left: Outside view of the corporation during a regular business 
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increase in volume of stocks available for immediate 
shipment 

The only fundamental difference between the older 
and the younger companies is that, while Bainbridge, 
Kimpton & Haupt, Inc., has national distribution and 
substantial exports, Bainbridge-Southern, Inc., con- 
fines its direct service to the stationers of South Caro- 
lina, North Carolina, Florida, Georgia, Alabama, Ten- 
nessee and Mississippi. 

The historic background of Bainbridge-Southern, 
Inc. is found in the long-time interest of Bainbridge, 
Kimpton & Haupt, Inc. in the rapidly developing South 
and in the Bainbridge appreciation of loyalty on the 
part of many customers in that section of the country. 
A substantial business relationship has existed for 
many years. Traveling through the South for 14 years, 
before assuming direction of his company, Mortimer 
H. Chute laid the foundations for an enlarging field 
of operation. For six other years, more recently, Wil- 


W. J. Schroeder 


liam J. Schroeder represented the company in the 
same section. The obvious opportunity to provide, for 
the stationers of the South, economies in delivery and 
transportation costs, as well as a complete and effi- 
cient wholesaling service, has long offered a pressing 





day op, right: Section of the large stock room. Bottom, left: Part 
of the office at work. Bottom, right: Office and warehouse employees 
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Greater Filing Capacity helps sell 
Invincible Metal Filing cabinets 








Invincible file drawers are fitted with a new type com- 
pressor. Pulls up tight, locks securely, holds firmly. Provides 
maximum filing space in drawer. Drawer rolls in and out 
effortiessly on roller bearing suspension, 


ERE’S a quick, easy way to prove why Invincible Metal Fil- 
ing cabinets are better. Show the feature that easily packs 
more folders and papers into the drawer . . . provides maximum 
use of filing space cuts “cost per filing inch.” More, durable 
Invincible cabinets are reinforced with case channels to provide 
Maximum strength and rigidity. They last longer! 
Here's the line packed with selling power. Stock and display 
these filing cabinets. It means more sales for you! Write for details. 
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Sell the complete line; desk high, counter high, standard 
four-drawer or five-drawer cabinets. Letter or legal size 
drawer types — with or without lock. Exclusive concealed 
safe unit also available. 





OFFICE EQUIPMENT FOR BETTER BUSINESS LIVING 
Invincible Metal Furniture Co. © Manitowoc, Wisconsin 
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reason for the establishment of the southern cor- 


poration. 

When the new company was formed and headquar- 
ters were established in Charleston, Mr. Chute, presi- 
dent of Bainbridge, Kimpton & Haupt, Inc. since 1940, 
became president of the southern corporation. Ivan 
N. Olsen, secretary and assistant treasurer, was named 
secretary-treasurer of Bainbridge-Southern, Inc. 


Mr. Schroeder, born and brought up in Charleston, 
widely experienced in the stationery field, is the vice- 
president and general manager of the company. Sales 
representatives include Ralph Hilburn whose home is 





Calif. Firm Remodels ... Lee 
Bros., stationers and office equip- 
ment dealers of Modesto, Calif. re- 
cently finished complete remodeling 
of the store. The transformation 
took approximately three months, at 
the end of which time an official 
opening was held. 
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in Greensboro, N. C., and Paul Jenkins of Tampa, Fila, 
Personnel handling the office and warehouse activities 
is exclusively southern. 

In its recent birthday announcement, which included 
a brief review of its first year of corporate existence, 
Bainbridge-Southern, Inc. expressed warm apprecia- 
tion for the support and good will of its friendly 
southern patrons. In a recent comment by Mr. Chute 
who was speaking as the president of both Bainbridge 
companies, was the following forecast: “Our happy 
experience with the retail stationers of the South gives 
assurance of an expanding service and of mutual 
benefits for many satisfying years ahead.”’ 
















Top: Night picture of the modern 
Lee Bros. exterior presents a fairly 
comprehensive view of the store's 
interior as well as the impressive 
neon sign. Center: A close-up, from 
the outside looking in. Bottom: 
Partial view of the store showing 
special counters and display racks. 
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Meilink makes news with... 
All New Memink "¢” Label Safes 

















Color-keyed in BLUE 


for quick identification 
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“Must make sure that somebody wel- 


comes everybody” 





“Always kept a loaf of bread in my 


room those days” 





“Heard about a pen nib—peddled them 


at a profit” 





“Lots of big things develop from prac 


tically nothing” 
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Canadian Good Will Ambassador 


“In everybody’s heart there is a 
little spot that longs for the friend- 
ship of others.” 

And, straight from the heart of 
Montreal’s Sammy Jason comes 
that bit of worldly philosophy. If 
you haven’t met Sammy Jason in 
your trade travels, you are probably 
the exception. He’s the chap haunt- 
ing railway depots, airport lounges 
and hotel lobbies during trade con- 
ventions, both in U. S. and Canada, 
‘just to make sure that somebody 
welcomes everybody; so members of 
the trade will get safely to and 
from their destinations; so dele- 
gates will have a chance to meet 
all the people they would like to 
know better.” 


A “Grover Whalen” 


Across the border, Sam long has 
been recognized as the Canadian 
trade’s unofficial Grover Whalen 
greeter extraordinary at all possible 
functions of the industry as a 
whole. Though he’d undoubtedly be 
the last person in the world to 
know about it, he’s prohably one of 
the best known, most loved charac- 
ters in the Canadian trade—and 
one of the least obtrusive. But there 
are probably as many Sammy Jason 
anecdotes in existence as there are 
traveling salesmen ... and all of 
the anecdotes may be traced back 
to Sammy’s policy of always ex- 
tending a helping hand to his 
fellow man, and oecasionally to his 
own embarrassment. 

Sam “No one ever calls me Mis- 
ter” Jason got into the office supply 
field the hard way, at the age of 15. 
“T heard about a one-dip pen nib, 
bought a dozen with my last fifty 
cents, peddled them around to of- 
fices in Montreal at a small profit.” 
But out of the resulting years of 
endeavor came his present com- 
mercial stationery business and his 
printing company, both located in 
his home town. 

Out of those difficult years also 
came the Jason outlook on life and 
people. “We only have a short time 
on earth; now is not too soon to 





“Never much of a ladies’ man—took 8 


years fo propose 


start making it a happier place to 
live.” Too many people are hesi- 
tant about being friendly to strang- 
ers, he says: “Many put forth a 
frosty exterior because they are 
afraid they will be taken advan- 
tage of. Others give you the needle 
until you get beneath their protec- 
tive shell and find a grand person. 
But too many forget that a painted 
exterior doesn’t always make the 
heart beat faster.” 


Discovered Secret 


Now, Sammy is the first to admit 
that he used to have a somewhat 
similar mental approach to his fel- 
low man. “In my formative years 
I was definitely of a retiring na- 
ture. Everybody seemed to be out 
of step but me. There was many 
a heartache, many a disappoint- 
ment before I discovered that doing 
good to others paid off handsomely 
in friendship and happiness.” 


Born in Montreal, July 22, 1900, 
Sam was one of a family of four 
brothers. He started work at the 
age of seven, selling newspapers on 
the Quebec metropolis’ corner of 
McGill College Ave. and St. Cather- 
ine St., to help support a family 
suddenly left fatherless. “We were 
very poor and things were pretty 
tough at times.” The Jasons were 
one of the few Jewish families in 


an otherwise strictly French-speak- | 


ing-Catholic community Today, 
“many of my best friends are of 
Irish extraction.” 


Learned Many Jobs 
From peddling newspapers, Sam- 


my eventually turned to messenger | 


jobs at two and three dollars a 


week. He worked a press, did job | 


printing, carted office’ supplies 
around town until he at last had 
sufficient turnover to justify a small 
corner in another man’s office, and 
a nameplate of his own. “In those 
days it was not a question of being 
either a wholesaler or a retailer, 
but simply a matter of selling good 
quality products at reasonable 
prices in order to meet the opposi- 
tion of long established firms.” 


In 1922, Sam became a manufac- 
turers’ agent for a Chicago muci- 
lage firm. The next year when he 
went there for a visit, he arrived 
with only a Canadian two dollar 
bill to his credit. No one then would 
accept the strange Canadian 
money, so Sammy trudged six 
weary miles to downtown Chicago 
before he could get something to 
ease an empty stomach. For a time, 
he “sold’”’ in the Chicago area but} 
finally became disgusted with liv- 
ing a hand-to-mouth existence— 
“always kept a loaf of bread in my 
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Yes, here’s another of the long-famous Copy-rite 
Duplicators that have been money-makers for dealers 


year after year...now with more sales appeal than ever! 


ALL THE COPY-RITE FEATURE¢ 
COMPLETE 
ROLLER RELEASE... 


on all rollers 














Lever releases pressure | 
_.. prevents “flat spots and 
frequent roller replacement. 











* 


NEW FLUID 
CONTAINER... 





I 


GIN All aluminum design that 

PO siti VE MA " follows contour of machine 
just ME NT.-- -_ . indicator permits easy 

D ashe means of rots measurement of fluid level 


..» faster flow for quicker 
the mo t _ 
ond rena? copy °" each shee work... retains economical 
positionind neater work. draining feature. 


assures faster, 


NEW BEAUTY 


Striking neutral hammerloid finish with embossed name, directional 
~_ arrows and pressure indicator. Polished aluminum handle 
~~ with red plastic knob for sure, easy grip. 


WOLBER DUPLICATOR & SUPPLY CO. 








August, 
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1203 CORTLAND STREET, CHICAGO 14, ILLINOIS 
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Canadian Good Wil! Ambassador 


(Continued from page 104) 


room”—and so returned to Mont- 
real. 

Subsequently, Sammy again did 
considerable traveling, increasing 
his background knowledge and 
training by selling through some 24 
States. In 1928, he again re-started 
his commercial stationery activities 
in Montreal, made some progress, 
took on a partnership that was 
fated to dissolve six months later; 
went solo again. In 1934 he bought 
out Reliable Printing Company, 
Montreal, which he still operates in 
addition to a business that he 
simply calls “Sam Jason.” 

He met the present Mrs. Jason 
when he was 21; went around with 
her for the next eight years before 
proposing marriage. “I was never 
much of a ladies’ man”—but marry 
they did on Christmas Day, 1928, 
“so we’d never forget it.’”’ And, ob- 
viously neither have had a chance 
to forget because the passing years 
have produced a son, Marvin, and 
three daughters, Hannah, Edith 
and Sandra. 


Trade association work has also 
kept Sam busy. He was interested 
in Montreal Stationers’ Association 
right from the beginning, some 20 
years ago, and he believes that 
trade groups should be supported 
not only with members’ money but 
also with effort for the betterment 
of all. “No one can help his indus- 
try without benefitting himself.” 

Sam’s lack of formal schooling 
has been supplemented “basically 
and fundamentally through meet- 
ing people and by reading Thack- 
ery, Scott and the Bibie.” The latter, 
he credits as “one of the most in- 
teresting books I’ve ever read.’ He 
once stayed up until dawn to com- 
plete reading the last 400 pages of 
the Good Book. And he not only 
reads it but also finds it a pretty 
good guide to business and per- 
sonal ethics, particularly the Ten 
Commandments. 

He has found that “by force of 
will over personal feelings one can 
accomplish almost anything. Ma- 
terial goods are not as important as 





the personal satisfaction of know- 
ing you have real friends.” He 
doesn’t believe that first impres- 
sions are always true: “Many people 
present an appearance of forceful- 
ness but actually are entirely the 
opposite. Too many of us forget 
that lots of big things develop from 
practically nothing. A simple ges- 
ture of goodwill today may even- 
tually decide the placing of an im- 
portant order tomorrow.” 
Friendship Extoler Jason’s plang 
for the future are limited to mak- 
ing sure his children complete their 
education; that his business keeps 
rolling to ensure the future of his 
family as a whole, and to give him 
just a bit more leisure time “just to 
take trips and see friends in the 
trade. I want to keep merchandise 
on my shelf, a reputation for pay- 
ing my bills and the confidence of 
my suppliers, dealers and custom- 
ers. I want to continue to attend 
trade functions, doing what little 
I can to make people feel welcome, 
After all, there’s a little spot in 
everybody's heart that is seeking 





every five persons in the labor force; and, by 1980, 





Parker Pen Adopts Benefit Plan 


An “open end” pension and disability plan offering 
higher-than-usual retirement benefits and junking 
the idea of automatic. retirement at age 65 was an- 
nounced recently by the Parker Pen Company. 

Because of an unusual condition of the plan which 
states that employes are not required to retire at 
age 65, they may continue to work beyond this age if 
they wish and the company agrees. Because em- 
ployes’ benefits are based on earnings and years of 
service, personal pensions grow substantially if the 
worker elects and is able to remain on the job. 

According to provisions of the plan, rétirement bene- 
fits are determined by multiplying 7%, of 1% of each 
employe’s base compensation by the number of years 
of his or her service. Compensation is defined as the 
average of the three highest-pay years between age 55 
and retirement, or the average of the three highest- 
pay years in the 10 preceding a retirement due to 
disability. The plan also covers all present hourly 
employes in Parker’s Janesville factories. Future em- 
ployes will qualify for retirement at age 65 after 20 
years with the company. 

“Under the conditions of this plan,’ said Bruce 
Jeffris, the firm’s president, “retirement benefits are 
determined by the enterprise of the individual con- 
cerned. He receives a sum in keeping with his length 
of company service and thus the station in life he 
has reached by his efforts.” 

Mr. Jeffris cited figures to show that in 1920 there 
was one person over 65 for every eight persons in the 
labor force; in 1950, there was one person over 65 for 


if present trends continue, there will be one person 
over 65 for every three persons in the labor force. 

An employe who retires because of disability is 
guaranteed a minimum benefit of $65 a month. The 
minimum retirement benefit for present employes is 
$30 a month for those with less than 15 years’ service. 
For those with more than 15 years’ service, the mini- 
mum retirement benefit is $50. 

Waldo Luchsinger, director of Parker personnel, 
was credited with the formation of the plan’s funda- 
mentals. He was aided in his work by members of 
the pension consultant firm of Edwin Shields Hewitt 
and Associates, Chicago. 





New Firm Opens in Sacramento 

The Sutter Office Supply Company recently opened 
for business in the Sacramento Chamber of Commerce 
Building, 917 Seventh St., Sacramento, Calif. The new 
firm, organized by Joseph W. Morton and Robert D. 
Shine, will operate on a retail basis, selling general 
office supplies, stationery, office furniture along with 
duplicating equipment, marking devices and forms. 





Oklahoma Approves Court Recordings 

Court stenographers can use SoundScriber dictation 
equipment in Oklahoma courtrooms, thanks to enact- 
ment of a bill by the state legislature. 

Governor Johnston Murray signed a bill “Relating 
to Procedure in Court Reporting and Allowing Use of 
SoundScriber if Agreed to by Parties and the Court,” 
which establishes court recordings as legal procedure 





Angle Steel, Inc. Expands... 

A 2-story office and warehouse have been 
added to the firm's original factory. Although 
manufacturing facilities have been more than 
doubled, plans are underway for further 
expansion according to Mrs. A. R. Pipp 
president. 
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There’s a bigger market than ever for budget-designed 
ating | desks. Ever-expanding business needs more and more of them 
are every day. You're sure to get a greater share of this 
dure | volume with Haskell’s PR-LINE because no other brand offers 
so many quality features at budget prices. 


See Pages 6, 7, 8 and 9 in Haskell’s New Catalog. 
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Ediphone Names General Sales Manager 


Donald Hamilton, Jr., formerly district manager of 
the Philadelphia office of Thomas A. Edison, Inc., has 
been appointed general sales manager of the com- 
pany’s Ediphone Division, it was announced by George 
E. Stringfellow, vice-president in charge of the divi- 
sion. In his new position, Mr. Hamilton will assume 
responsibility for Ediphone advertising, service, sales 
promotion, training, market research and sales. 

Mr. Hamilton joined the company as a salesman in 
Baltimore in 1940 and a year later was transferred 
to Washington as a government sales representative. 
During World War II he served in the U. S. Navy 
from which he was detached as a Lieutenant Com- 
mander. In 1945 he returned to the Baltimore office 
as district manager and three years later was promoted 
to field sales supervisor with headquarters in New 
York. He was made assistant sales manager of the 
Ediphone Division in 1949 and in 1952 became sales 
manager of the Philadelphia distributor of Edison 
Voice Writing equipment. When the Ediphone Divi- 
sion took over the Philadelphia distributorship in 
January, 1952, Mr. Hamilton was appointed district 
manager of that office 


Donald Hamilton, Jr. 





At the same time it was announced that Col. Tali 
E. Waters, assistant to the general sales manager of 
the Edison Storage Battery Division, will be in charge 
of the Ediphone Division’s contract sales on miscel- 
laneous products other than Voice-writing equipment. 
In his new capacity, Col. Waters will report directly 
to the Ediphone division manager and will also dis- 
charge his present responsibilities in the Storage Bat- 
tery Division. Col. Waters became associated with the 
company in October 1950. 





Ames Expands Merchandising 


The Ames Supply Company announces several new 
merchandising schemes to aid their dealers in retail 
selling. 

A new packaged product, the Futuristic Type-Pak, 
is one of the features of the program. This is a com- 
plete, inexpensive typing package containing corre- 
spondence paper, second sheets, two sizes of envelopes 
and carbon paper for the home typists or others who 
do not buy these materials in large quantities 

In addition to the attractive package, there is per- 
tinent information regarding the typewriter on the 
package for the user. This information ties-in with 
the Ames Futuristic 5-Star platen. 

This type of merchandising for the dealer is also 
being done with typewriter ribbons and other acces- 
sory items which the typewriter dealer sells to the 
consumer. The cost of the merchandising program 
does not affect the prices of the items in any way 
they are completely absorbed by Ames 





Garden City Firm Incorporates 

Queen Ribbon & Carbon Distributors Corporation, 
Garden City, N. Y., office equipment, has been granted 
a charter of incorporation listing capital stock of 250 


shares—no par value. The directors are: George J 
Corrigan, 1019 Saint John’s Pl., Brooklyn, N. Y.; James 
D. O’Donnell, 1979 78th St., Jackson Heights, N. Y.: 


and George Stefan, 2978 Avenue W, Brooklyn, N. Y 


EEG 
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Joshua Meier Expands Facilities 

A complete new floor of modern showrooms and 
manufacturing facilities has been added to the plant 
of the Joshua Meier Company, Inc., 153 W. 23rd St} 





New Showroom at Joshua Meier 


This expansion of facilities had been contemplated for 
some time, in order to meet the increasing demand for 
all types of V. P. D. products 

Joshua Meier, president and founder, stated that the 
additional area will yield a doubled production and 
shipping output 





Berger Promotes Three 

Appointment of three sales executives to new 
positions at the Berger Manufacturing Division of 
Republic Steel Corporation has been announced by 
Charles E. Howes, general manager of sales 

A. C. Rudy becomes manager of Berger’s New York 
sales branch. C. K. Reynolds was named manager of 
steel kitchen sales. Herbert Steinkamp assumes the 
newly-created position of assistant manager of steel 
kitchen sales. 


Mr. Rudy joined Berger in 1932 in the factory engi-| 
in the plant and in} 


neering office. He later worked 
the locker sales department and then became a sales 
representative at the Chicago sales branch in 1935. In 
1939 he was appointed manager of the 
sales branch and in 1942 he returned to 
manager of the sales branch there 

He will be in charge of sales of Berger lockers and 
wardrobes, shelving, office equipment and special prod- 
ucts in greater New York City, northern New Jersey 
and southern Connecticut. 





Nebraska Corporation Formed 


A Nebraska corporation, Charles C. Smith, Inc., was} 


formed recently to take over the business established 
in 1896 by the late Charles C. Smith of Exeter, Neb. 
Mr. Smith was a pioneer in the file signal and tab 
industry, starting the manufacture of index tabs only 
for his own convenience as a bank employee and de- 
veloping a market for his products throughout the en- 
tire English speaking world. He was one of the earliest 
members of the National Stationers Association 

The new corporation is planning no changes in the 
manufacturing personnel or plant organization, but 
expects to expand the domestic sales through leading 
stationery dealers throughout the country 

Nesbit F. Whitmore, who has been in charge of the 
manufacturing operations for many years, will con- 
tinue in that position. He has been elected treasure! 
and is a director of the corporation. Nora Chambers 
associated with Mr. Smith for many years, will con- 
tinue to be in charge of all office and accounting work 
Glen F. Mennig, vice-president and general manager 
as well as William H. Cravens, president of the new 
corporation, are well acquainted with Smith product 
having formerly handled their government sales 
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HAMILTON MANUFACTURING CORPORATION 


COLUMBUS, INDIANA 


BETTER SEATIN 
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“Our Sales Skvrocketed 
when LOSLZO supplied 


the advertising ammunition” 


says Mildred Segal, General Office Furniture Co., Los Angeles, California 
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"MODEL 15-F SECRETARIAL 
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ak All Cosco office chairs are designed by Seating 
Engineers to reduce fatigue—increase efficiency 
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FoR COSCO DEALERS: EFFECTIVE. SALES-MAKING DISPI 


Free of charge, Hamilton supplies COSCO dealers with timely, fresh, new, modern 





Window Displays and Posters—and with a variety of colorful Broadsides, State 
ment Enclosures, Letters and other merchandising materia! de ttract a 
slasses of custorners and prospects. IN ADDITION, 250 lealers felt sut 


tantial sales results from their purchase of the above spe 


r piece ling the life-size cut-out figure) for only $17 
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Meeks To Head Instrument Division of Clary 


The appointment of Paul Meeks, California Institute 
of Technology rocket engineer and one of the country’s 
foremost jet propulsion experts, to head a new develop- 
ment and manufacturing program for guided missile 
instruments was recently announced by the Clary 
Multiplier Corporation. 

Hugh L. Clary, president of the company, which 
makes gyroscope and servo motor components for the 
Army’s guided missile program, said Mr. Meeks will 
fill the newly-created position of general manager of 
the instrument division and direct expanded opera- 
tions in that field. 

Mr. Meeks has resigned as chief of the guided missile 
engineering division of Cal-Tech’s famed Jet Propul- 
sion Laboratory in Pasadena where he has been sta- 
tioned for more than 10 years. 

He has done notable research and engineering work 
on rockets, serving as project engineer on the Army’s 
historic WAC Corporal rocket and participating in the 
launching of the WAC Corporal from a captured Ger- 
man V-2 rocket to set a world’s altitude record of 
250 miles. 





Portland Firm Expands Art Department 

George Halling general manager of The J. K. Gill 
Company, 408 S. W. Fifth Ave., Portland, Ore., an- 
nounces the recent completion of the remodeling of 
the art and engineering departments. This marks 
another phase in the general remodeling program of 
the retail and wholesale divisions of Gill’s Portland 
operation. 

The art department has been en- 
larged from 3,200 to 5,000 square 
feet of retail selling space to take 
care of the increased traffic in art 
supplies. The national trend and 
interest in painting and drawing 
as well as the increase of industrial 
plants and the expanding of utili- 
ties in the northwest has created 
larger demands. The firm supplies 
both retail and wholesale outlets 
for all leading manufacturers of 
art and engineering equipment. 

A more efficient and enlarged 
stockroom was also added, adjacent 
to the art department, to give bet- 
ter service to retail customers as 
well as schools and other buyers. 
The firm’s warehouse is used for 
all heavy storage of art and en- 
gineering supplies. 

John McCumsey, manager of the 
art and engineering department 
says, ‘With a staff of 19 salespeople, 
we are kept busy attending the 
needs of artists, hobbyists, and en- 
gineers. Our biggest rush is at 
Christmas when it is discovered 
that art suplies make one of the 
finest gifts, especially because of 
the universal interest in art as a 
hobby and its use in therapy. We 
are looking forward to greater in- 
creases in art suply sales.” 


Remodeled interior ... Two views 
of the recently remodeled art and engineer 
ing department of The J. K. Gill Co 
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Berger Names General Manager 

Charles E. Howes has been appointed general 
manager of sales for the Berger Manufacturing 
Division of Republic Steel Corporation, L. S. Hamaker, 
Republic’s general manager of sales announced re- 
cently. 

Mr. Howes succeeds R. W. Helms, who was trans- 
ferred to Cleveland as an assistant general manager 
of sales for the entire Republic organization. 

Succeeding Mr. Howes as manager of sales, steel 
equipment division, is D. E. George. Until his new 
appointment Mr. George was manager of Berger’s 
New York sales branch. 

The selling of all Berger products through 26 sales 
branches throughout the United States will be directed 
by Mr. Howes. His office will remain at Berger head- 
quarters in Canton, Ohio. 

Mr. Howes has been associated with the Berger sales 
organization for 28 years. After serving as manager 
of the steel equipment division at the Chicago and 
New York sales branches, he was named New York 
sales branch manager in 1930. 

In 1936 Mr. Howes was appointed manager of kitchen 
cabinet sales for the entire Berger organization. Dur- 
ing World War II he was in charge of training new 
employees at Berger plant 2 in Canton. He was as- 
sistant manager of sales, steel equipment division, 
from 1946 to 1948 and manager of the division until 
his new appointment. 

Mr. George joined Berger in 1923 as a sales clerk. 
He was assistant advertising manager from 1926 to 
1930, when he was appointed manager of locker sales 
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the secret va Will pay for itself by preventing 
petty pilferags 51%" high, 3012" wide, | 
deep. Olive green or Cole gray baked enamel 
finish. 
No. 990 LETTER SIZE 7? 
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U 
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Prices slightly higher in Texas, Colorado and West of the Rockies. 


Above cabinets with plunger-type lock 
that automatically locks all drawers. 


$8.50 additional 


The above cabinets in Grained Wal- 
nut, Mahogany or Knotty Pine finish. 


$12.50 additional 
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The cabinets illustrated on this and the opposite pages represent 



























only a few of the combinations made to meet your own particular 
needs. They can be interlocked with standard 3x5, 4x6 or 5x8 
card cabinets. Cole’s ‘“Interlock’’ units are small enough to fit into 
any closet or corner, yet large enough to house any filing system. 


ONE DRAWER CABINET 


A smooth gliding, roller bearing drawer file for personal use in 
home or office. Made of heavy gauge steel. Equipped with spring 
compressor for record protection. Can be interlocked with other 
units of Cole’s ‘“‘Interlock’’ system. Build them higher as your 
business grows. Olive green or Cole gray. 


NO. WIDE HIGH DEEP PRICE 


111 Letter Size 14%" 12%" 16" $12.50 
222 Legal Size 1834" 12%" 16” 14.50 my 
Use: 
PRIVATE SAFETY CABINET ng 
A heavy gauge steel safety cabinet protected by lock and key with 
for housing private papers and other office records. Olive green pull 
ome ture 
or Cole gray finish. 
NO. WIDE HIGH DEEP PRICE NO 
121 1434 12’" 16” $12.50 Clé 
151 1834" 12%" 16” 14.50 C26 
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“COMBO” UNIT etter size CARD and LETTER FILE LETTER FILE & SAFE UNIT “COMBO” UNIT No. 706 te 
No. 700 consists of two letter size No. 702 has two letter files plus No. 704 has a letter file plus a Has a letter file, a private safety 1314" 
files on sanitary base. 1434" wide, two 4 x 6 card drawers (3200 cap.) private safety cabinet with lock cabinet with lock and key plus two ona 
30%" high, 16" deep. $30.25 on sanitary base. 1434" wide, x and key. 1434” wide, x 30/2 high, 4 x 6 card drawers (3200 cap.) 30/4” 
3634’ high, x 16" deep. $37.45 x 16” deep. $30.25 1434" wide, x 3634” high, x 16” nm 
deep. $37.45 Col 
“COMBO” UNIT tego! size CARD and LEGAL FILE LEGAL FILE & SAFE UNIT “COMBO” UNIT No. 707 : leg 
No. 701 consists of two legal size No. 703 has two legal files plus No. 705 has a legal file plus an Has a legal file, an extra large bear 
files on sanitary base. 18%" wide, two 5 x 8 card drawers (3200 cap.) extra large private safety cabinet private safety cabinet with lock 15% 
3012" high, 16” deep. $34.65 on sanitary base. 1834" wide, x with lock and key. 1834. wide, x and key plus two 5 " 8 card parr 18%" 
37 high, x 16" deep. $44.25 30'2"" high, x 16” deep. $34.65 ers (3200 cap.). 1834" wide, x 3712 4 
high, x 16° deep. $44.25 = 
All cabinets available LOCKS f wer 
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New York 17, N. Y. 











“LEGAL BLANK” CABINETS 


Used for electros, engravings, legal forms, letterheads and 
other office forms. Heavy steel, full length drawers equipped 
with rear hood for protection of contents. Nickled drawer 
pulls and card holders. Rubber feet prevent marring of furni- 
ture. Can be interlocked with other units illustrated. 


CABINET SIZE INSIDE DRAWER 
NO Wide High Deep Wide High Deep PRICE 
C16¢ 143%" 12%" 16" 13%" 2” 15%” $12.50 
C26¢ 183% 1242" 16” ivahlUa”6 CoN 19.95 
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“COMBO” UNIT No. 708 “COMBO” UNIT No.710 
A letter size file p five “legal Used for X-Ray films, photographs, 
blank’ drawers je dimensions electros, legal blanks or other 
y 34" wide,x 2” high,x1 deep) printed forms. Has a large size 
on a sanitary base. 14°94" wide, x private safety cabinet protected by 
; 30%” high, x 16” deep. $31.50 lock and key. Five double size 
: . = “legal blank” drawers (inside 
> “COMBO UNIT No. 709 Pres. dimensions 17%” 4 x 
A legal size file p five double 2” high, x 1538” deep) plus three 
egal blank” drawer de di- drawers for 3 x 5 cards (8400 cap.) 
mensions 17'4" wide, x 2” high, x on c sanitary base. 18%" wide, x 
5 deep), o } tary base 3542" high, x 16” deep. $54.95 
4’ wide, x 30 gh, x 16” 
} eep $42.95 





Above contains removable 


center drawer steel partition. 


ADD-A-SECTION 


CABINET for 4x6 CARDS 
No.C3462 $7.20 


CABINET for 6x 4 CARDS 
No.C3364 $20.00 


CABINET for 9x 6 FORMS 
No. C3962 $19.20 


‘LEGAL BLANK’ Cabinet 
also used for stationery 
and office forms 


No. C166 $12.50 


No.111 $12.50 


PRIVATE SAFETY Cabinet 


No.121 $12.50 


No.111B $6.25 


Prices slightly higher in Texas, Colorado and West of the Rockies 
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Cole’s popular interlocking units will save you 
time and valuable space. Designed so that you 
can build your own filing system to suit your par- 
ticular needs. These are all 16° deep, 14%" wide 


(letter size). 
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wrong way right way transfer to pronto 


Records thrown on shelves ore Records in Prontos can be located Save money, transfer into low cost Prontos 
hard to find, collect dust and ina jiffy . ° . Stay neat and orderly and use your expensive cabinets over again. 
take up 50% more room. Doubles your filing space. 












SANITARY BASES 
for all size files $3°° 





There is a size made for every office record. These Pronto files 
are sturdily built of 275-Ib. test fibre board, reinforced with 


FOLLOW steel on the shell and the four corners of the drawers as well. 


BLOCKS 
90¢ ADDITIONAL 
Made for any size file 


They cost no more than ordinary files! Can be interlocked into 
solid units and stacked to the ceiling. Beautiful in appearance, 
finished in olive green to match your regular office files. Will 


LETTER SIZE $355 last a lifetime. 


CHECK size $240 e i oO tr tT €) 
Prices slightly higher 
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LEGAL size $435 




















PRONTO FILE CORPORATION 285 Madison Ave., N. Y. 17, N. Y. 
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Here is your 
opportunity to 
cash in! 


Every day new enthusiastic 
dealers are accepting the 
REGNA Cash Register — revolu- 


tionary in design, beautiful in ap- 


pearance, easy and fast to sell! 


d . 
Smart Styling - Superior Consttucsi(on 


The REGNA handles all retail transactions: cash sales—paid 
outs—charge sales—no sales—received on account, and it 


gives a printed, double cash receipt. 


If you are not a REGNA dealer, you can become one—write 


for illustrated brochure and further information, to 





REGNA CASH REGISTERS, INC. 


175 FIFTH AVE., NEW YORK 10, N. Y. 
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Lansing, IIl., Firm Grows 
With Large Area It Serves 


Location and the desire-to-serve personality of its 
president, Clarence E. Reynolds, are major factors in 
the continued growth of the Reynolds Office Supply & 
Equipment Company, 3313 Ridge Road, Lansing, Il. 

This firm, which recently observed its second anni- 
versary, is located in the very center of the sprawling 
industrial Calumet area at the state line between In- 
diana and Illinois. It is in close proximity to Blue 
Island, Chicago Heights, Whiting, Hammond and East 
Chicago. The Reynolds concern is ideally situated for 
the service of the many industrial offices in this region 
where steel and its by-products bring bulging payrolls. 


¥ a 
Kiynolda OFFICE SUPPLY & EQUIPMENT C° 





At Lansing, Ill. . . . Exterior view of Reynolds Office Supply 
& Equipment Co. store. 


Aiding the success of his concern is the fact that 
Clarence E. Reynolds has long been personally known 
to many of the persons he serves. Before launching 
into business for himself two years ago he spent 19 
years with Horder’s, Inc., and seven with Globe Furni- 
ture Company, Chicago, rising to vice-presidency of 
the latter firm. His standing in the industry was 
exemplified in his choice as governor of Sixth District 
NSOEA just as his personal popularity in his home 
city of Lansing resulted in his election for 12 con- 
secutive years as police magistrate 

Assisting President Reynolds as a busy helpmate and 
vice-president in charge of accounts is his wife. Ben 
Cannon is store manager and buyer. Henry Halverson 
is in charge of office machine repair. 

Now using 10 employees the firm doubled its sales 
the first year of operation and is now known as the 
most complete office furniture and office supply store 
in the Calumet area. Maintenance of a direct Chicago 
telephone wire adds to the facilities for fast service 
and the 2,500 square feet of store space is bulging with 
stock. 

Mr. Reynolds is a firm believer in effective advertis- 
ing and he uses the 42,000 circulation of the Hammond 
Times to effectively cover the Calumet area. The ads 
feature brand names and stress the fact that the 
Lansing firm can supply all office needs. A direct mail- 
ing goes out to all customers at least once a month. 

The lines covered include most of those well known 
to this industry. With the Yawman and Erbe agency 
goes an exclusive line of filing supplies and systems. 
Available to customers are Globe-Wernicke book cases 
and library supplies; Art Steel combination letter files, 
card files and cash boxes; National Blank Book Eye- 
Ease sheets and columnar pads; Wilson Jones deluxe 
loose leaf and bound books; Eaton’s Berkshire and 
other papers; Codo typewriter carbons and ribbons; 
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Serving the Trade... Mr. & Mrs. Clarence Reynolds inside | 


Lansing, IIl., store. 


Imperial wood office desks; Jackson wood desks and 
complete suites; Harter steel chairs; Johnson chairs; 
New Indiana chairs; McMillan loose leaf binders, ledger 
sheets and minute books; Cramer posture chairs; 
Schwab safes and vault doors; Otis steel shelving; Vol- 
land greeting cards and other well known products of 
brand name concerns. 

When Clarence E. Reynolds went into business for 


himself after 26 years working for Chicago concerns, } 


he might have had the usual misgivings of those who 
wonder if they can make a success in their own home 
town. But the elements of geographical location, serv- 
ice, advertising and good merchandising are paying off. 





Marchant Opens New District Offices 


Edgar B. Jessup, president of Marchant Calculators, 
Inc., recently announced the establishment of the 
following local agencies: 

Keene, N. H.—Spencer M. Wright in charge; Ernest 
B. Picard, service supervisor. 

Pocatello, Ida.—Carl R. Cowles, 
D. Goodloe, service manager. 

Sioux City, Iowa—Marvin B. Ingebritson, manager; 
Grant D. Lindquist, service manager. 

Canton, Ohio—Milton W. Parker, manager; 
E. Knight, service manager. 

At the same time Mr. Jessup announced the opening 
of new and enlarged quarters for the Columbia, S. C,, 
district office. Service for the Columbia office con- 
tinues under the direction of Arnold C. Sims, agency 
manager, and James S. Arrington, service manager. 


manager; Francis 


Gerald 





Ezyindex Completes Expansion Program 


Ezyindex Products Company recently completed an 
extensive expansion program for the manufacture and 
sale of indexing products. The capacity for celluloid- 
ing and tab cutting as well as complete design and 
manufacturing facilities for this type of work has now 
been achieved. Other special acetate indexing products 
also are available with the completion of the plan 
expansion. 





Maverick-Clarke Leases Three Floors 


Maverick-Clarke of San Antonio, Tex., recently 
leased the third, fourth and fifth floors of its main 
building at 218 E. Travis St., to the Southwestern Bell 
Telephone Company, and has moved its general offices 
to the main floor. The building was originally owned 
by the telephone company and was purchased by 
Maverick-Clarke some years ago.—JHR 





Miami Firm Moves To New Location 


Central Stationers, Inc., has moved to a new location 
at 70 N. E. Second St., Miami 32, Fla. 
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Boston Firm Runs 16-Page Ad 

To spur New England business to greater office effi- 
ciency, Business Equipment Corporation published a 
16-page supplement in the Boston Sunday Herald of 
April 12. Called “A World of Values,” the catalog in- 
cluded modern items of business equipment to make 
New England more progressive in its professional, 
industrial and educational fields, and to keep its “an- 
tique reputation” in tradition only. 

The company firmly believes that a modern efficient 
office is vital to successful production in Boston’s many 
fields of endeavor, and it is this fundamental rule that 
the firm is proposing and proving to its Massachusetts 
clients. 

Through a general expansion program and depart- 
mentalization, Business Equipment Corporation has 
built an organization to assure customer satisfaction. 
Pospective buyers find that they have a wide choice 





Right, Melvin Levin, president 


Examine Supplement ._. 
of Business Equip. Corp., shows the special Sunday supplement 
to his staff, left to right: Harry Levin, Joseph Knox, Richard 
Feffer, Arnold Newman, Edmund Wessling and Edward Bernard. 


of furniture and utility units for their office. The staff 
is always anxious to point out to a customer the need 
for a safe, no matter what the size of the business or 
profession. This is one type of office equipment that 
has been sadly neglected in the past. They have tried 
to eliminate the sorry client who buys a safe after 
the burglary or fire. 

A free planning department actually blue-prints an 
office as a prospective for the client. The office is set 
up according to its exact dimensions, and the layout 
is entirely reconstructed in order to allow better office 
efficiency, and production flow. 

Before the blue print is started, a thorough study 
is made of each employee's responsibilities. When com- 
pleted, this entire analysis and blue print plan is pre- 
sented to the client at no obligation to him. 

Business Equipment recently organized an interior 
decorating department, staffed with well-trained men 
who know the ever increasing importance of combining 
material durability with eye appeal. The luxury of 
yesterday has become the necessity of today. The new 
department promotes such colors as the new Softone 
finish and Mist-green. These colors are designed to 
minimize eye fatigue, and are available in the wood 
and steel desks. At the same time they coordinate 
more effectively the diverse needs of each office mood. 
Their beauty, blended with the rest of the office ac- 
cessories have proven to be a sales stimulus for many 
prospective customers coming into the office for an 
executive sales conference. 

Business Equipment has full staff of skilled furni- 
ture designers, carpenters and finishers. This is what 
makes the difference between an every-day office and 
one which is outstanding in its performance and satis- 
faction. Many companies have found their personnel 
problem minimized because of the comfort they have 
provided their employees. Because proper equipment 
is an office morale booster, the firm is prepared to meet 
each individual problem and adjustment. 

Two large warehouses are designed to provide a 
steady flow of incoming merchandise so that imme- 
diate shipments are not hampered. Because of the 
expansive storage space, a large stock is available. 
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Mayer Opens New Home in Houston 
Reported By Art Carrow 


Mayer Office Furniture Company has announced the 
opening of a newly-enlarged store at 2020 Travis at 
Gray in Houston, Tex. 

After 25 years in the office supply and equipment 
field in Houston, Nathan D. Mayer, president, started 
a small store 10 years ago. This first store was at 1403 
San Jacinto and only covered 800 square feet of space. 
In a short time it was necessary to secure more space 
and the firm moved to Gray & San Jacinto with 
2000 square feet. This latter address has remained 
unchanged until the present move. 





. Top: A view of the new quar- 


New Home in Houstor .. 
ters of Mayer Office Furniture Co. Bottom: The store on opening 
day. 


The new store is 60 by 100 feet, a corner location, 
one story, with a glass front on two sides that gives 
a complete vista of the store. Mayer also has a used 
furniture store at 202 Milam with 15,000 feet of floor 
space. 

Sam Mayer, a brother of Nathan, has come into 
the business as secretary and treasurer, Mrs. Carleen 
Heinrich is manager of the office supply division and 
George Greene is in charge of the contract depart- 
ment which provides office planning without obliga- 
tion. The company has a sales force of five who have 
been helpful in the growth of the business 





Bolta Appoints Distributor 


The appointment of Western Asbestos Supply Com- 
pany as distributor in the Northern California and 
Western Nevada area for Bolta-Wall and Bolta Wall- 
Tile, new vinyl plastic wall coverings, has been an- 
nounced by Bolta Products Sales, Inc. Western Asbestos 
Supply Company maintains main offices and ware- 
house at 148 Townsend St., San Francisco, with addi- 
tional offices and warehouses in Oakland, Stockton and 
Fresno and sales offices in Sacramento and San Jose. 
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WARDROBE AND LOCKER HARDWARE 


ty National Lock 


A DEPENDABLE SOURCE OF SUPPLY FOR YOU 


The National Lock Company manufactures a cabinets, wardrobes, lockers, cash boxes or 
complete line of quality hardware for use whatever you make in this line. Take ad- 
on most every kind of office appliance. Let vantage of getting everything from one 
us figure on your requirements for desks, file capable source of supply...National Lock. 
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Comtination Socks 


A wide selection of sizes in singie National Lock has established an elf-locking, masterkeyed 
and double-leaf construction, cap- enviable reputation as a major bination locks suitable for 
able of withstanding rough usage. supplier of quality locks. Lever nodern lockers Jsed in sch 

Made from select steel and reg- and pin tumbler types with either und universities for over twenty 
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Distinckve Hardware... NATIONAL LOCK 
ALL FROM J SOURCE COMPANY 


Jers, Casters, Locker Hooks, Hinges, 
ROCKFORD * ILLINOIS 


Everything for Office Appliances. 
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Higgins Issues Illustration Book 


Technical Illustration is the title of an excellently 
illustrated new book just released by Higgins Ink Com- 
pany, Inc., published as a service to the engineer and 
draftsman users of Higgins famous drawing inks. The 
book is 8% by 11 in size and priced at $2.50 per copy. 

Years in preparation under the supervision of Ber- 
tram Cholet, sales promotion manager, the book is 
planned to fill a widespread current need for material 
on the subject of three dimensional drawing, an art 
which is all but ignored in the field of engineering 
education. In his researches, Mr. Cholet was actually 
unable to find a single engineering college which gives 
credits for design sketching or three dimensional draw- 
ing despite the fact that both skills are in ever increas- 
ing demand by industry. 





To provide practical instruction in these subjects, 
the Higgins firm commissioned Anthony D. Pyeatt to 
assemble the book’s major chapters on axonometric 
and perspective drawing for modern industrial illus- 
tration. Mr. Pyeatt, who is in charge of technical aids 
development at the Santa Monica plant of Douglas 
Aircraft, has written many articles and contributed to 
books on production illustration. An experienced engi- 
neer, he is one of America’s foremost authorities on 
visual presentations which are technically correct. The 
work which Mr. Pyeatt stresses are those types of 
perspective and axonometric drawings which may be 
dimensioned and which are sound from the engineer- 
ing standpoint. 

The book includes 22 plates of illustrations executed 
by Bryan G. Smith. Mr. Smith is a topnotch designer 
whose accomplishments range from packages for Wal- 
ter Dorwin Teague to shopping centers in the Los 
Angeles area. Like Mr. Pyeatt he is associated with 
Douglas Aircraft, as co-ordinator in the development 
of visual training aids for the armed forces. The tech- 
niques which Bryan G. Smith presents are designed 
for manual illustration and visual aids departments 
and are extremely novel in that one projection of one 
object is used throughout the series, thereby achieving 
maximum instructional value. 





Elected Vice-President of Bassick Company 


William K. Meyers, regional sales manager in Chi- 
cago for The Bassick Company, Bridgeport manufac- 
turer of casters, was recently elected executive vice- 
president of his company. He assumed his new duties 
at Bridgeport June 1. Mr. Meyers succeeds Walter F. 
Herold, who was recently named a vice-president of 
the parent corporation, Stewart-Warner. 

The new operating head of the company started 
with the firm in 1923 in the sales department at 
Bridgeport. He subsequently was transferred to the 
Middle West, taking charge of Chicago area sales 
in 1930 and becoming regional manager in 1947. 
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Clary Launches New Selling Crusade 

One of the greatest selling crusades in business ma- 
chine industry history has been launched by the Clary 
Multiplier Corporation. 

An all-out drive for new business is being spurred 
by the introduction of new models and vigorous sales 
promotion and advertising programs. 


Headed by Joseph W. Stallings, new general man- 


ager of distribution, a five-member team of the com- 
pany’s top sales and merchandising executives made a 
month-long tour of Clary’s 34 branch offices, holding 
field meetings in 19 key cities. 

The “Clary crusade” will utilize an aggressive na- 
tional sales and advertising program and at least 
three new lines of business machines will be intro- 
duced on the market during the year, the field forces 
were told. 

Also conferring with branch representatives and 
conducting meetings were J. L. Jackson, western 
regional sales manager; Robert T. Pratt, eastern re- 
gional sales manager; Joseph M. Klein, assistant to 
President Hugh L. Clary, and Merwin Eberle, national] 
advertising director. 





Bentley Authors Editing Publication 

Included in the new books for business being of- 
fered this spring by Harper & Bros. is “Editing the 
Company Publication” by Garth Bentley, advertising 
manager of The Seng Company and editor of the Seng 
Book, Seng Handbook and other Seng publications. 
The new book, which was published April 15, is the 
second book on business journalism to be written by 
him. 

“Editing the Company Publication” covers all phases 
of writing and editing material for publications spon- 
sored by business firms. It not only deals with maga- 
zines published for employees but with customer, serv- 
ice and sales building publications as well. Several 
chapters are devoted to the mechanical details of 
magazine production. 

The author has had many years of experience in this 
field and is regarded as an authority on the subject. 
The newest book is full of information for any editor 
of a company publication, or for any executive who 
is considering the sponsorship of a paper for his em- 
ployees or customers. 





Collister Corporation Moves in New York 


The Collister Corporation, distributor in eastern New 
York for the Riteline copyholder, Soundscriber dic- 
tating equipment and Roneo duplicating machines 
recently moved to a new location at 260 Madison Ave., 
New York 16, N. Y. The old address was 265 Madison 
Ave., New York City. 








Contest Judges ... “How I Benefit from Free Competitive 
Enterprise” was the theme of W. A. Sheaffer Pen Co.'s national 
letter-writing contest for high school students. Judges were Joyce 
C. Hall, president of Hall Bros., Inc.; Victor Bluedorn, executive 
director of Sigma Delta Chi, national professional journalism 
fraternity; Walter A. Sheaffer II, pen company president, and 
Harland L. Paschal, superintendent of schools, Fort Madison, 
Iowa. Carolyn Heintz, 14-year-old of Utica, N. Y., won the $250 
first prize plus an all-expense trip to Washington, D. C. Total 
of prizes awarded was $2,000. 
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No. 511 LETTER SIZE 


EASILY ASSEMBLED, QUICKLY STACKED 
STAX ON STEEL units are shipped 
knocked down, six to a space saving 
carton. Each makes a complete sturdy, 
durable file drawer unit. Shells and 
drawers are assembled in three easy 
steps, ready to stack as illustrated. 


“> It Can't Happen With 
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INTERLOCK STURDY UNITS 


Bolts are provided for interlocking 
all units through keyhole slots in 
metal side-plates both front and rear, 
making complete steel framework for 
battery installations stacked as high 
and wide as desired. 








HAND-HOLE FOR EASY “TOTING™ 


In addition to the recessed easy-to- 
grasp metal handle, there is a hand 
hole in the back of the drawer . 

making it easy to carry even when 


fully loaded. 
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The Only Fibre Board 
TRANSFER FILE 


That “Builds Its Own Steel 
Framework As You Stack It” 










TRANSFER RECORDS THIS IMPROVED WAY 


Stack them to the ceiling, load them to capacity 
each drawer will work perfectly. No sticking, no bulg- 
ing. Space-saving STAX ON STEEL units are the 
only fibre board drawer files engineered so the steel 
framework carries the entire weight load at four 
equal points, in rear as well as front. Factory applied 
steel side-plates and horizontal steel stackers fit 
together with precision and skyscraper strength. Rust- 
proof metal card-holder drawer pulls are securely 
fastened to Masonite panel drawer fronts. These 
panels (used in both front and back of drawers) are 
covered with high grade corrugated fibre board, which 
is used throughout. Beautiful Banker's gray fade- 
proof finish, complemented by lustre-steel parts, 
produces a neat front office appearance. 


WRITE FOR CATALOG, giving prices and complete 
dealer story. Newspaper mats and 
promotional literature free. 





BY THE MAKERS OF LIBERTY STORAGE BOXES 


BANKERS BOX COMPANY 


Serving Stationers Since 1918 


720 SOUTH DEARBORN STREET 
CHICAGO 5 2a ee 
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Gittelson Appointed Representative 

The appointment of Arnold Gittelson as representa- 
tive in the Southern California area was recently an- 
nounced by Bolta Products Sales, Inc. Mr. Gittelson 
is making his headquarters at the Bolta office and 
warehouse at 3544 E. Olympic Blvd., Los Angeles, Calif 


Arnold Gittelson 





In his capacity as representative, he will handle all 
five upholstery materials. Mr. Gittelson was formerly 
employed by the National Fabric Corporation, a divi- 
sion of the National Upholstery Supply Company of 
Minneapolis, Minn. In this position he served as sales 
manager during the past five years. 





Higgins Ink Wins Art Award 


The National Art Materials Trade Association’s first 
annual award for packaging was presented recently to 
Tracy Higgins, president of Higgins Ink Company, Inc., 
during the convention of the NAMTA in Chicago. The 
award was presented during a luncheon in the Mural 
Room of the Hotel Morrison. The judges, all executives 
of Kling Studios in Chicago, included Messrs Eirinberg, 


| ES Se ee AID 
Receives Award... Tracy Higgins accepts the first National 
Art Materials’ Award for Higgins Ink Co 


Milavetz and McCaslin. The illustration shows Mr 
Higgins receiving the award from Mr. Milavetz. 

Mr. Higgins thanked the judges and addressed the 
group briefly, explaining that the entire family of 
Higgins packages had been re-designed by Egmont 
Arens approximately 15 years ago and in 1937 received 
the Modern Packaging award for the best designed 
family of packages. Mr. Higgins stressed that good 
design, like good art, was perennially fresh 





Stationers Co-operate with Designers 

The House of Wren, Oklahoma City stationers, lo- 
cated at 207 Northwest Second St., has recently an- 
nounced a working arrangement with the industrial 
designing firm of Foster-McClure & Associates. The 
latter are trained specialists who solve complex prob- 
lems in office designing and planning. This added 
service by the House of Wren is in keeping with the 
tradition of the Executive Guild of America, of which 
the firm is the only Oklahoma City member——WLF 
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Crippen Heads Duplicating Firm 


A. L. Crippen, district sales manager for A. B. Dick 
Company, Niles, Ill., has resigned his position to take 
over the distributorship at Buffalo, N. Y., which will 
be known as Duplicating Products Company. The loca- 
tion is 69 W. Mohawk St. 

Mr. Crippen is president and major stockholder of 
the firm, with the entire sales force of the former 
distributor, Lundberg and McCullough, Inc., retained, 

Joining A. B. Dick in 1934, Mr. Crippen started in 
Chicago as a serviceman, and was transferred the 
following year to the Milwaukee branch, working there 
as a serviceman, process man, and special accounts 
representative. After returning to the home office in 
1941, he became field supervisor and later methods and 
systems representative. Promoted to branch manager 
in 1944 at Indianapolis, he assumed the managership 
at Philadelphia three years later, holding this position 
until 1949 when he was named district sales manager. 





Introduce Ultra Adding-Figuring Line 


H. L. Barnhardt has accepted the appointment as 
general manager and director of sales for the Ultra 
division of the Oerlikon Tool & Arms Corporation of 
America, Asheville, N. C. 

A new kine of adding-figuring-calculating machines 
will be introduced to the American market August l, 
marketed under the trade name of Ultra and manu- 
factured by the Oerlikon Machine Tool Works, Buehlre 
& Company, of Zurich, Switzerland. The machines have 
been marketed in the European countries and in South 
America for a number of years and have the popular 
10-key keyboard. 

To develop and market this new line of machines, 
Oerlikon has engaged Mr. Barnhardt, who for the 


A. L. Barnhardt 





past 13 years has been assistant manager and, since 
1945, regional branch manager of Underwood Cor- 
poration’s Atlanta regional territory. Prior to his com- 
ing to Atlanta, Mr. Barnhardt operated his own office 
machine and equipment business in Savannah and 
Albany, Ga. He originally started with Underwood 
as a serviceman, then as service manager in various 
branches in Florida and Georgia, and served for a 
time as service instructor on standard and noiseless 
typewriters and Underwood accounting machines. He 
has had a wide experience in all phases of the office 
machine business and should be well qualified to 
handle his new appointment to market and develop 
the Ultra. 





Show IBM Color Movie 

A color sound motion picture, “Piercing the Un- 
known,” depicting IBM’s progress in the recently de- 
veloped field of electronic data processing equipment, 
was shown at the National Machine Accountants meet- 
ing at the Schroeder Hotel, Milwaukee, from June 
18 to 20, along with a model of IBM’s newest high- 
speed calculator, the ‘‘701.”” Composed of 11 compact 
and connected units known as IBM electronic data 
processing machines, the 701 is capable of adding or 
subtracting more than 16,000 times a second, and mul- 
tiplying and dividing more than 2,000 times a second. 
In solving a typical problem, the 701 performs am 
average of 14,000 mathematical operations a second 
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: VOLUME SALES ) ) AVAILABLE IN GREY OR GREEN 


INDICATE COLOR 
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“a NO. DESCRIPTION DIMENSIONS F.O.8. 
or . w. N.Y. 
, LITERATURE AVAILABLE 1 | DO-ALL-IN-ONE (Letter) | 34” | 30” | 16” | 100 Ibs. 
n ALL PRICES HIGHER ON WEST COAST 2 | DO-ALL-IN-ONE (Legal) 34” | 33" | 16” | 110 Ibs. 


d. AA3X| COMBO DO-ALL (Letter) 34” | 30°) 16” | 100 Ibs. 
COMBO DO-ALL (Legal) 34” | 33” | 16° | 110 Ibs. 
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ITEM NO DESCRIPTION OUTSIDE DIMENSIONS ay | PRICE 

| H =e WwW. | D | N.Y | 

SAF4X File (Letter Size) | 52” [15” | 261” | 160 Ibs. $82.50 
SAF4CX File (Legal Size) 52” 118” | 26%”! 170lbs. | 93.50 
SAF3X File (Letter Size) | 40” |15” | 26y,”| 135 ibs. | 72.60) 
SAF3CX File (Legal Size) | 40” | 18” | 26y,”| 145 ibs. | 82.50) 
SAF2X File (Letter Size) | 29Y>”|15” | 26%”| 96lbs.| 60.50 
SAF2CX File (Legal Size) | 291/,”|18” | 261/,”| 105ibs.| 71.50 
CBIX Letter Size | 34” |27” | 16” | 83ibs.| 45.95 
CBIXC Legal Size [ 34” [30” | 16” | 89ibs. | 49.95 
CB2X Letter Size | 40” | 27" | 16” | 93\bs. | 49.95 

L PRICES HIGHER ON WEST COAST PLUNGER LOCK, EXTRA ORDER BY 
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ITEM NO | DESCRIPTION OUTSIDE DIMENSIONS | *"'6 ty cence 
| I Ww. J ae 2 
CB2XxC | Legal Size 40” 130” | 16” | 100lbs. ($52.95 
CB3X | Letter Size [40” [27 | 16" | 98ibs.| 55.95 
CB3CX Legal Size 40” (30 | 16” | 1041bs.| 58.95 
AAI | Letter Size 134” 130” | 16” | 100lbs.| 60.50 
AA3X | Letter Size 134” |30” | 16” | 100lbs. | 65.45 =O" of 
AA4X | Legal Size '34” 133” | 16” | 110tbs.| 71.50 
rs F2201X | Safety Cabinets |31” |18” | 16" | 70lbs. | 54.45 
“ap, <i CB5X | Safety Storage Cabinet! 30'/.” | 1734") 16” 40 lbs. | 23.35 > 
Comat CB6X | Salty Storage Cabinet | 30,” |173%,"| 16” | 40lbs.| 29.95 Comsin 
ORDER BY CATALOG NUMBER PLUNGER LOCK, EXTRA pany 


sales corp. new york 63 n. y., U.S. a. 

















Outside Dimensions All Units 

a Letter (SLR-1, SLR-2, SLR-3, SLR-4, SLR-5, SLR-6) 
© 2 =f 33,” H. x 1534” W. x 22” D. 
ia \ ied , Legal (SLR-1C, SLR-2C, SLR-3C) 

#166860 \ | 33," H. x 1834" W. x 22” D. 
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‘| thought we couldn’t afford a new calculator. 
We tried a Marchant and did | change my mind! 


“The amount of time we’re saving is outstanding. 
Our Marchant paid for itself in a matter of months. 


“‘The Marchant is so simple to operate everyone in the office uses it. 


“‘In division, at the end of a problem, Marchant automatically clears 
any remainder... leaves nothing but the answer to copy. 


“And on a Marchant, multiplicand, multiplier and answer 
can be checked after a multiplication... you know the answer is right.” 


NT 


MARCHAN 


AMERICA’S FIRST 








The MARCHANT MAN in your phone book is ready to show you, on MARCHANT’S MANY EXCLUSIVE 
your own work, that MARCHANT is the simplest calculator to oper- FEATURES INCLUDE: 
ate, yet delivers the highest figure output. Call him or mail this “Push-Button”’ Multiplication 
coupon with your business letterhead to get your FREE... 
Guide to Modern Figuring Methods Complete Carriage Carryover 
lustrated Booklet about Marchant Calculators : One-Hand Keyboard Control 








MARCHANT CALCULATORS, INC. ¢ Oakland 8, California 
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Davis Now Partner in Savannah Firm 


Thomas W. Gamble, owner of The Review Company, 
21 Bay St. W., Savannah, Ga., recently announced 
that Oscar F. Davis, general manager of the firm, is 
being taken in as a full partner. Mr. Davis has been 
connected with the company since 1937. 

Coming to Savannah in 1931 from his native city of 
Raleigh, N. C., Mr. Davis took a keen interest in civic 
and religious affairs. He formerly was associated with 
the South Atlantic Steamship Line, Inc., leaving in 1937 
to join The Review Company. Mr. Davis is a past 
president of the Savannah Exchange Club 





Recognize Diebold As World Leader 


Authentic recognition is given to Diebold, Inc., of 
Canton, Ohio, as one of the leading manufacturers 
of safes and bank vaults in a new booklet published 
by the State of Ohio in observance of the state’s 150th 
birthday. 

The booklet, “This Is Ohio,” published by the Ohio 
Development and Publicity Commission, describes the 
growth of Ohio—‘an Empire Within an Empire,’—and 
tells of the many “firsts” in the states varied economy 
and interesting history. 

Under the heading “Ohio Leads the World,” on page 
15 of the booklet, the authors write: “The world leader 
in production of safes and bank vaults is Diebold, Inc., 
Canton.” This section of the book lists world leaders 
for Ohio in 42 different industries. In addition, the 
wealthy state leads the nation in 11 other categories 

Copies of the booklet, may be obtained from the 
Development and Publicity Commission, Columbus 





New Package for Peerless 


As part of its packaging modernization program, 
Peerless Imperial Company, Inc., announces a new 
metal container for its line of Addison typewriter rib- 
bons. Teamed as a companion product for its No Curl 





No Smudge carbon paper, Addison ribbons utilize the 
same skyscraper design motif that distinguishes the 
carbon line. The metal container is attractively litho- 
graphed in two colors and packed in boxes of 6 or 12 





Firm Adopts Girl Scout Law 


McCartney’s stationery store, 1107 Eleventh Ave., 
Altoona, Pa., recently paid tribute to the Girl Scouts 
of America on their 4lst anniversary with an insti- 
tutional newspaper ad which also reflected on the 
store’s courteous service. 

The ad was captioned: “The Fifth Girl Scout Law 
A Girl Scout Is Courteous.” The copy added: “She is 
at all times respectful and courteous to those with 
whom she comes in contact. This Scout law has 
become the motto of our employees and the byword 
of our organization. Whenever you call at our store, 
for a small or large purchase, you will be received 
with courtesy and prompt attention.” 
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Facit Plays Host on Tour of Sweden 


Eileen Dixon, Mutual of New York,, was the recent 
guest of Facit, Inc., for a tour of Sweden. Miss Dixon 
won her trip by proving to be adept on the Facit 10- 
key touch-system keyboard in a contest conducted by 
the firm at the 1952 National Business Show. 





Home From Tour... 

Miss Eileen Dixon receives a photographic record of her tour of Scan- 
dinavia from Erik A. Ohlsson, Facit president. Looking on are Rich- 
ard Learson (left), M.O.N.Y. vice-president for office operations, and 
Harry Gillis, supervisor of the Policy Loan Division. 


Highlighting her tour were such events as meeting 
Countess Bernadotte, the Swedish Girl Scout leader 
to whom she presented an American Girl Scout badge; 
luncheon with Facit officials in the Grand Hotel in 
Stockholm, a visit to Stockholm, a visit to Thulebola- 
gen, Sweden’s largest insurance company; skiing in 
the country, a tour of Facit’s manufacturing plant 
in Atvidaberg and a visit to her relatives in Sundyberg. 





Manufacture Adding Machines in Trinidad 

To facilitate overseas shipments in dollar-scarce 
markets, production of certain Victor models in Trin- 
idad, B.W.I., were scheduled to begin early in May 
Arrangements were made with the Simplex Time 
Recorder Company, Ltd. to assemble them in their 
plant on the island. 

“Building our products in Trinidad,” says A. F. Bake- 
well, president, Victor Adding Machine Export Com- 
pany, “promises to benefit both our organization and 
the people of this British possession. For them it will 
provide more work at higher levels of skill. For Victor 
it means supplying overseas markets where dollars 
are presently unavailable for imports, but where 
pounds sterling are readilly available.” 

The production of Victor adding machines in Trin- 
idad has been made possible by the Colony’s Aid to 
Pioneer Industry Ordnance that provides a five-year 
income tax “holiday” and duty free imports for the 
same period to companies setting up operations there. 
The law, enacted in 1950 to spur American capital 
investments, aims to provide the native population 
with work in line with their capabilities. 

V. G. Severin, export manager, went to Trinidad in 
February with C. G. Watkins, president of the Simplex 
organization. They talked with important government 
officials, including the Hon. Albert Gomes, Minister of 
Labor, Industry and Commerce; Owen Pappineau, 
economic advisor to the Colony appointed by the 
United Kingdom; Louis Spence, Controller of Cur- 
rency, and James Bain, controller of imports and ex- 
ports. These gentlemen gave their complete approval 
and promised to give Victor full support in this 
endeavor. 





Represents Labelon Tape 

Smith Brothers, office supply dealer at 222 S. Ard- 
more Ave., Villa Park, Ill., has recently been named 
the Chicago representative for the Labelon Tape 
Company. The firm also represents Speed Products 
Company 
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DESK ACCESSORIES 


- mayco 


DESK-ORGANIZERS | ROLL MEMO PADS 


No. 626 SERIES No. 620 SERIES 

"CLEAR-VUE" ROLL-MASTER 
DESK MEMO PAD 
ORGANIZER Richly finished in 


Crackle brown, 


















































Size 10” long #620B or Crackle 
8” wide gray enamel, 
Smart 9-pocket wire ar- #620G. Refills with 
rangement makes this standard 3%” add- 
the most popular Desk ing machine roll. =, 
Organizer in its class! Positive knob con- 
Keeps bulky correspon- trol eliminates 
dence from cluttering “hand -tugging” of Size: 94" x 334” 
desk; arranges loose ma- paper. Perfect writ- 
terial neatly, and in full view. Adds distinction to ing balance. 
any desk. Attractive Hammertone finish, in brown, LIST: *$2.75 12 units per case 





#626B; gray, #626G and green, #626N. 
12 units per case LIST: *$4.75 No. 621 SERIES 


ROLL-MASTER CHROME 
No. 619 sERiEs DELUXE MEMO PAD 
"PERSONAL" GIFT BOXED 
DESK Beautiful all- 
ORGANIZER chrome finish makes 


this convenient desk 
GIFT BOXED accessory compli- 


Smartly styled in gray, mentary to every 
#619G; brown, #619B —_ = 
or green, #619N, = a a ea 
ieee Rei so 12 ur 
Stestve Sees! LIST: *$4.95 (May be assortec 

domes prevent 
scratching. Hand- 













MAYER MANUFACTURING CORPORATION 


Va" wide 


Size 


Sih” hich some addition to 2 

2/2 Me any desk, home, of- 3130-3140 West 5/st Street, Chicago 32, Ill 

ci." 

2/2" long fice or club. Send complete descriptive literature of complete Mayco line 
36 units per case LIST: *$1 95 Please ship following order. Bill me through my jobber at list 


price, less regular dealer's discount a 
(jobber'’s name) 
Quantity Number Color 


MAIL THIS COUPON TODAY 


for complete details about the money-making MAYCO line. 


*DENVER AND WEST LIST PRICES SLIGHTLY HIGHER 


MAYER MANUFACTURING CORPORATION 


3130-3140 West 5ist Street, Chicago 32, Ill. 


Store Name 
Individual Name 
Address 


Cit Zone State 
y 


| 
| 
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These Windows 
Sold Merchandise 


Window FullofPens ... 


Rarely seen is a complete window display 
of ballpoint pens but when J. W. Robinson's, 
Los Angeles, decided to promote Flo-Ball 
retractable ballpoints, the result was this 
artistic arrangement. 










Election Motif for Typewriters 


.. Although not an election year, many 
local and some state elections will be held 
By linking up with this idea, Stockwell & 
Binney, San Bernardino, Calif., cleverly called 
attention to various makes of typewriters 
Placards were lettered with such slogans as 
“Underwood for School,” ‘I Like Remington 
and “Vote for Royal.”” “‘Which is your candi 
date?”’ appeared over an imitation ballot box 
Cards also suggested the rental of machines 
and the application of the rental on eventual 
purchase. WBS 


Display Series ... 

In a continuing series of displays, Schwa- 
bacher-Frey Co., Los Angeles and San Fran- 
cisco, features Titan by Columbia Ribbon & 
Carbon Mfg. Co. The display emphasizes the 
oe qualities of the new pencil car- 
on. 
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Now’s the time to check your stocks of B & P Standard Columnar 
Pads, Analysis Pads and Special-Purpose Pads, including wire-bound, to meet 
first-of-the-year demands. Their quality means satisfied customers and repeat 
business, because they’re made of paper specially-designed ses se 


to stand erasing. 


Customers like them, too, because their soft, harmonious 


rulings and guide lines make posting easy and f{— F 


accurate. So check your stocks now and / 
> 7 aie 

84 Hudson Ave., Brooklyn 1, N. Y. 
Boston 10: 80 Summer Street « St. Louis 2: 115 So. 8th Street « Chicago 7: 310 W. Polk Street 
SALESROOMS: 349 Broadway, New York 13 « 1519 Merchandise Mart Plaza, Chicago 54 





OFFICE APPLIANCES, August, 1953 131 








Students Start Training Program 

The shortage of skilled typists and other stenogra- 
phic office help is being overcome by one company 
using a new week-end training program for local high 
school girls. 

Otto Schulz, president of American Automatic Type- 
writer Company, pointed out how the Elgin National 
Watch Company’s program eliminates the unproduc- 
tive period between an employee's hiring and her fa- 
miliarization with office equipment and procedure 

Richard V. Sund, assistant comptroller of Elgin, who 
directs the program, told Mr. Schulz, “The idea is 





Study Office Procedures Miss Marguerite 
Schaffter, manager of Elgin’s stenographic department, in- 
structs Marianne Boswell, Shirley Suda and Betty Pluss 
on the operation of the Auto-Typist 


showing more promise than we hoped. It not only 
assures us of workers who have a good idea of office 
procedure, but gives us a chance to determine for 
which department they will be best suited.’ 

The 10 top Elgin, Ill., high school commerce seniors 
attending the watch company’s 16-Saturday course 
learn to operate tabulating and bookkeeping machines, 
and the teletype in addition to the Auto-typist. 

Besides benefiting the company, the program gives 
the girls a chance to practice what they’ve learned 
in class. 
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Novel Advertising .. . S. Rose, Inc., 1213 Prospect Ave 
Cleveland, finds that hand-painted pictures of office furniture 
and machines on its truck attract attention and favorable comment 
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Automatic Office Attracts Interest 


Publication of a report The Automatic Office bears 
witness to the growing interest of many companies 
in mechanized paper work. Privately printed in a 
limited edition last year, continued demand from busi- 
ness caused it to be published again. A variety of 
concerns seem to be planning now for the day of the 
automaton clerk. 

Seven Harvard Business School students last year 
made a study of “giant brain” techniques and then 
wrote The Automatic Office. Written originally to 
fulfill course requirements, limited publicity forced 
additional printings as companies ordered the report 
by mail. Word-of-mouth brought in more orders. 
Evidently, many companies re-ordered. It seems that 
office managers, treasurers, systems engineers, and 
presidents are trying to plan their business operations 
today in the light of what the office may be tomorrow. 
This continual demand has forced four editions. Today 
the report is finally available to a larger audience 
through business and technical book stores. 

The report discusses computer equipment available 
today and how it evolved. It suggests what the auto- 
matic office of tomorrow will be. Then it tells the 
painful steps business and science will have to take 
before the evolution of the automaton office is com- 
plete. 

The report contends that a more important step- 
ping stone than less expensive equipment is the need 
for business to thoroughly analyze tineir office systems 
to help science design practical equipment. Business 
must take a fresh approach in systems thinking in 
order to adapt office routine to take full advantage 
of electronic advances. 

A third contention of the report caused some con- 
troversy. The authors sided with that camp of com- 
puter men who say that the evolution of the auto- 
matic office will be step by step. For example, in an 
individual manufacturing company a memory may 
keep inventory. After this is worked out successfully, 
it might be incorporated in a larger production-plan- 
ning computer. Only after this can a universal com- 
puter then be developed to handle orders from receipt 
to production and shipping. This evolution in indus- 
try may take 25 years. 





The investigators did not believe that a universal | 
computer could handle a combination of many func- | 


tions in a company. Those people trying to adapt 
computers originally designed for scientific calculation 
disagreed, saying that these computers can be the 
automatic office today. 

The report can be ordered today from business and 
technical book stores. It it paper bound with a new, 
attractive cover for this edition. Direct orders for 
the report, which costs $5.00, can be ordered from one 
of the authors, William Alden, Alden Research Center, 
Westboro 8, Mass. 





Victor Opens Toledo Branch 

Carl Scarpy, long a Victor representative, has been 
named manager of the new Victor Adding Machine 
Company branch recently opened in Toledo, Ohio. The 
announcement was made by A. F. Bakewell, vice-presi- 
dent and general sales manager. At the same time Mr. 
Bakewell stated that Gilbert Ward has been promoted 
to service supervisor of the Toledo branch. Mr. Ward 
formerly worked out of Detroit 

Part of a general expansion program, the Toledo 
branch is the third to be opened so far this year. The 
others are in Wilmington and Memphis. 





Burtis Joins Houston Branch 


Pete Burtis recently returned to Houston after being 


graduated from the Underwood Corporation’s account- 
ing machine school at Hartford, Conn. He will be con- 
nected with the corporation’s Houston branch office at 
1601 Fannin St.——JHR 
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Clit ZL meant The hiril selling ci lone for ub/” 


says MR. MELVIN SINGER, Ace Desk Company, outstanding Cleveland, Ohio Dealer 


\ sider the terrific ‘softening up’ job Mosler has done on the safe market lately, it’s no wonder 
have been so much easier to sell. You don’t have to convince a businessman that he needs protection 
H it. And he also knows that a Mosler is the best safe or money chest he can get. Of course, 
a good bit of that feeling is due to Mosler’s recent promotion. But I’ve seen it building up 
over the years. Mosler has pioneered in making people aware of their pro- 


tection needs. And now it’s really paving off—in easier profits 
I | 








and more of them—for dealers like us.” 
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YOUR PROFITS COME FASTER and 






































Mosler 
\l re n 
H red > 
helps 2; MOSLER MAKES CUSTOMERS /or you 
Mosler is the only safe manufacturer with 
a regular program of powerful, well-aimed 4. MOSLER BACKS YOU UP with proved 
advertising. That means prospec ’ promotional material mailing litera- 
lowered sales resistance the kind of 3. MOSLER HELPS TRAIN vour salesmen ture, ad mats and window displays to 
prospects that mean more sales n every phase of the selling job. Regular help you sell effectively, And Mosler men 
training schools are held at the factory and Call regular! too, to help you with your 
n the field Just part of Mosler’s thorough- sales probl ms. 
going effort to aid dealers in every possible 
] Wosler Sajie Compan 
wa 
’ h vou thinking it 


IF [T'S MOSLER ... IT'S SAFE 


* Mosler Safe “”” 


M ert he U_S. Gold Storage Vaults at Fort Knox and the famous bank vaults that withstood the Atomic Bomb at Hiroshima 
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Facit Calculators Aid Handicapped Employees 


Abilities, Inc., eight-month-old manufacturing plant 
employing only physically handicapped factory and 
office personnel, was presented recently with two 
business machines that can be operated by disabled 
workers. 

Henry Viscardi, 38-year old legless president and 
founder of the experimental plant, received the ma- 
chines—a Facit electrical calculator and an Odhner 
electrical adding machine—in behalf of the plant’s 
55 employees. The business machines were presented 
by Erik A. Ohlsson, president of Facit, Inc., American 
distributor of Swedish-made office equipment. 

The machines were presented to Abilities for “pio- 
neering in industrial and human relations, and for 


E. A. Ohlsson 





proving that a physical handicap need not be an 
occupational handicap,” the Facit president said. 

The calculator and adding machine will be used in 
various manufacturing and administrative operations 
in the plant. Abilities is currently working on sub- 
contracts for local manufacturers producing communi- 
cations equipment for the armed forces and civilian 
markets. 

Mr. Ohlsson, whose company is co-operating with 
agencies engaged in vocational rehabilitation of the 
physically handicapped, said that modern office equip- 
ment has been “engineered so efficiently that many 
persons once considered incapacitated are today ca- 
pable of performing even highly complicated calcu- 
lating and clerical jobs.” 





Parker Pen Promotes R. W. Seely 


The promotion of Robert W. Seely to the position 
of assistant manager of the eastern sales division was 
announced recently by the Parker Pen Company. Mr. 
Seely has been serving as account manager in the 
metropolitan Pittsburgh area, and will take up head- 
quarters in the firm’s New York City branch office. 

Nelson W. Marshall has been named to succeed Mr. 
Seely. He had previously been in charge of sales in 
southwestern Pennsylvania towns near Pittsburgh. 





Haskell Launches Consumer Program 

Haskell, Inc. recently launched its initial advertising 
schedule in U. S. News & World Report in keeping with 
its program of expansion. 

Merchandising plans for the series, which opened in 
the May 15 issue, include attractive display easles fea- 
turing the initial advertisement 

The displays, which are available to the trade for 
tie-in purposes—and other details, may be had by 
writing Haskell, Inc., 303 E. Carson St., Pittsburgh 
19, Pa. 





New York City Firm Moves 

Consolidated Office Equipment Company, formerly 
located at 94 Water St., New York, N.Y., recently 
moved to larger quarters at 76 Pearl St. The five 
story building has a main floor, fronting on Pearl St., 
23 x 70 feet. 

Charles Weinstein. and Josephy Weidinger an- 
nounced that they expected to complete the floor lay- 
out and hold an opening in the latter part of May. 
—GB 
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Plan Fall Ad Campaign 

The Parker Pen Company’s new Electro-polished pen 
points are featured in 29 new advertising mats avail- 
able to dealers for tie-in with a giant newspaper ad- 
vertising push this fall. The Electro-polished points 
are said to be “the smoothest on any fountain pen,” 
due to the new process. They will be introduced na- 
tionally in August to coincide with the public’s surge 
back to school and work. The company’s biggest cam- 
paign this year, more than $400,000 will be spent in 
a five-week effort. 

The mats vary in size from one column three inches 
to three columns ten inches. Co-operative advertising 
is available to franchised dealers, the firm reports. 





Equipment Firm Changes Name 





The Business and Equipment Center, Hayward, Cal., 
is the recently changed name of the Typewriter Doc- 
tors, a firm that has been located in Hayward since 
last October. Manager Elmer J. Williams gave as the 
reason the fact that it is primarily a sales firm, al- 
though they do a limited amount of repair work. The 
543 Foothill Blvd. location will remain the same for 
the Center, an authorized sales and service agency for 
Remington Rand in southern Alameda county. 





Branch Office Names Manager 

James W. Lewis has been named manager of the 
Do/More Seating Service Corporation’s new branch 
office in Milwaukee, Wis., it was announced recently 
by the Do/More Chair Company. Seating Service is 
the firm’s Milwaukee agency. Mr. Lewis, who was 
trained extensively for this branch managership in 
the home offices, will direct the installation of Do/More 
chairs and render complete seating services 








Relies on Underwood... Helen Eva Yates, globe-trotting 
author of the new Crowell book “Shopping All Over the World,” 
is back in the United States after a year-and-a-half bargain quest. 
An inseparable companion on her literary shopping tour was the 
Underwood Champion shown above. On it she has written a 
number of previous books. 
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WMidlti-use 
_TOP PRINTINGS 








RE R PLIO FILM CHURCH SCHOOL ADDRESS-0- MUSIC STAFF 
EGUL BULLETIN BULLETIN LABEL DIE-IMPRESSED 


For the best in quality stencils it's Speed-O-Print’s Sovereign Brand. The uniformity 
maintained eliminates distortion of type characters and stylus work. Takes corrections quick 
and easy. The durability of Sovereign stencils assures thousands of clear, sharp copies. All 
are accurately top-printed and sealed in moisture and oil-proof wrapper for protection. The 
non-glare, dull velvet coating provides excellent visibility and prevents eye strain. 


The various top-printings end all guess work as to proper margins and positioning 
whether it’s a regular form .. . double page . . . 2 or 3 column bulletin . . . address-o-label 
. or music sheet. 





Sovereign Stencils are available in sizes and styles to fit all makes of duplicators. 
When you buy SOVEREIGN .. . You sell the BEST. 


mA pean . 
eg eat 


SOVEREIGN GRADE A BLACK INK 


Sovereign ink flows freely . . . giving maximum number of faultless copies 
of consistently sharp, clean cut impressions. Reproduces a beautiful rich 
black that will not fade or deteriorate. Available in one or one-half pound 





cons. 


SOVEREIGN FAST DRYING INK 


A non-smudge, quick setting, fast drying 
ink that reproduces sharp, legible copies. 
Especially good for quick handling of two- 
sided duplicating. Available in one pound 


SPE ED/O PRI AT cans only. 


ALL SPEED-O-PRINT INKS HAVE AN OJL 
BASE AND ARE FOR USE WITH OPEN OR 


CRNOC lion CLOSED CYLINDER. WILL NOT DAMAGE 
STENCIL OR CYLINDER. 





1801 W. LARCHMONT AVENUE ‘2 Waite FOR OUR 
CHICAGO 13, ILLINOIS DEALERS CATALOG 


SPEED-O-PRINT (CANADA) LTD. + 3555 HOCHELAGA ST. » MONTREAL 
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Tie HMLILSIDE Pl. dy. 


The most quality, utility, and value for the money 


is the simple, uncompromising, hard-hitting creed 


that has contributed to Hillside’s striking record 
of accomplishment. This creed, combined with 
dignity, simplicity, and utility in design, function, 
and construction has made Hillside America’s fast- 


est growing line of modern steel office furniture. 


The HILLSIDE symbol is our 
pledge and your guarantee of fine steel 
office furniture at prices that can't be beat 


age yet 
cy ae 
intents Le 


» 


SME Metal Products Inc. wewwn 404 
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Proper Display Helps to Sell Staplers 

The importance of proper display to sell equipment 
is illustrated in the accompanying photograph. The 
photograph shows Mrs. Charles Hagler, an employee 
at Gresham’s Printing & Stationery Store in Temple, 
Tex 

‘Our sales of staplers were negligible until we in- 
stalled this Swingline display stand,” says Mrs. Hagler. 
After we installed it last February sales increased im- 





BIOQE Electric Printing Calculator 


arrett 


TEN-KEY PRINTING CALCULATORS 





ADDING AND LISTING 
DIRECT SUBTRACTION 
Displaying Staplers ... Mrs. Charles Hagler with display MULTIPLICATION 
stand in Texas store 

ee DIRECT DIVISION 


mediately. We sold 12 staplers the first three weeks 
after adding the display stand.” 

The display stand, which was furnished by the man- 
ufacturer, also adds to the appearance of the store. 
Placed at an angle to the long rows of regular show 
cases in the store, it helps to guide customer traffic 





Ihe two models shown here, the Barrett Flectric Big2F and 
the Barrett Hand Model B1ig2, are designed to save machine 
hours continuously ——/or vears to come. Both have many 


exclusive features, precisioned by Monotypx 


through the store Dials visible at all times and all calculations are shown on 
More than a dozen various size staplers can be dis- printed proof. Special Multiply Key, as easy 
played on the stand at one time—WM and simple as adding. Transparent paper 


cutter for complete visibility. Items and totals 





up to 95999,999.-99. 


SoundScriber Solves KDKA Problem BARRETT ADDING MACHINE DIVISION 
Although the SoundScriber dictation machine has ————._ Lanston Monotype Machine Company 
long been an important instrument for office efficiency, —————_ Twenty-fourth at Locust St., Philadelphia 3, Pa. 


Westinghouse Radio Station KDKA in Pittsburgh, is 
using it to permanently record network broadcast in- 
structions B192 Hand-Operated Printing Calculator 

It works this way: The machine is hooked up to the 
network closed circuit to record last-minute details of 
program changes, promotion suggestions, attention to 
special shows and instructions to station departments 
regarding traffic, sales and publicity. 

These closed-circuit transmissions are broadcast by 
NBC to its affiliates daily at noon. Up to now, the sta- 
tion either had to ask their department heads to listen 
to the broadcast, record it for a playback later, or 
assign someone to make notes on the content of the 
bruadcast. However, according to Lee Curran, KDKA 
publicity director, it isn’t easy to get all the depart- 
ment heads together at the same time, nor is it prac- 
tical for them all to listen to the record. As for making 
notes, he said, that surely wasn’t the answer to the 
problem 

SoundScriber was a natural for a situation like 





this,’ Mr. Curran said. “It records the complete closed 
circuit broadcast, a typist plays back the plastic disc 
and has a typewritten transcript of the message for all 
concerned n their desks when they return from 
iuncn 
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HAS ONE TOO 
With their TWO-PLI-TOP FOLDER 


Saves space and money 


err, 
The top edge and tab of 


o re 

e aoe Smead's TWO-PLI-TOP 
a att folders are reinforced by 
e— turning over and glueing 
ra an extra inch of stock. 
t "i This gives a smooth, 

rolled non-cutting edge 
* of double strength at 
% the points of great- 


est wear. Made of 
e rigid, close knit manila 
4 - , : fiber. A medium-weight TWO- 


PLI-TOP FOLDER of 9'/-point thick- 
ness actually provides 23 points of thick- 







ness at the tab— more than twice that 
of a standard single top heavy- 


o~ weight 11-point folder. 


NOTE THIS CONSTRUCTION! 


9’ points of paper folded over and glued— 
with 4-point thickness of glue gives 23 points 
of strength at the place of greater wear. 


Smead'’s TWO-PLI-TOP folders, medium 
heavy-weight9'/ -point 2/scul tabs(illustrated) 
cost approximately?.90 per thousand less 
than standard single top heavy-weight 11- 
point folders. 

Smead's TWO-PLI-TOP folder with its round- 
ed corners is a better folder than the standard 
single top because it is double at the point 
of greatest wear (the tab). Tabs will wear 
longer and the rolled edge eliminates cuts 
and scratches of file clerks’ fingers. 


One thousand 9'/.-point TWO-PLI-TOP folders will take 
up 3 inches less space in a standard drawer file than will 


be taken up by one thousand 11-point standard single 
top folders because the TWO-PLI-TOP is above corre- 


spondence height. 
THE moa f 
A MANUFACTURING CO. 


HASTINGS, MINNESOTA LOGAN, OHIO 


Write us today for a free 
sample of Smead's TWO- 
PLI-TOP folder. Always use 
@ system folder—"'lt permits 
growth as needed.” 





Send us a free sample of Smead's TWO-PLI-TOP a 

FOLDER. | 

Name : — ae ! 

Address : ; a I 

a Zone State 
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NOMDA Exhibits 


(Continued from page 21) 


F r Washburr * Densford, M. J. Fink A * nra and € A. 
»Grasse 
Safeguard Corp., Lansdale, Pa.—On exhibit here were checkwriters. lever 
? sna buttor € muiti-currency machine window ventilators r ae 
Dusiness machine typewriter type cleaners 
; Jance were Ewald Mayer, vice-president-sales manager Marcy 
F Roderick, Philadelphia—export divisior 
L. C. Smith & Corona Typewriters, Inc., Syracuse, N. Y.—Exhibited were 
tT nd portable typewriters, adding machine ind ash registers. Demon- 
f higt peed typing were given by Norman Saksvig, former 
“ profes 1| typing champion and now director of the educational 
of Smith-Corona. Harold Dash, acting sales manager was in charge, 
ed by Miltor Watson, adding machine sales manager, J. A. Folcke 
DeWitt, Bob Galland, Ed Mark and Joe Galla f Libery Typewriters 
vis t | Cc mith & Corona Typewriter 
Speed-O-Print Corp., Chicago 18, IIi.—O exhibit here were stencil 
jug stors and pplie Attending the booth was E. J. Kerr 
Spence Furniture Company, Greensboro, N. C.—An island base model 
tar 3nd single edestal desks were exhibited by B. L. Spence and 
Spence, J 
Swift Business Machines Corp., Great Barrington, Mass.—Show e were 
wift Adding achines and carrying case. In charge of the hibit were 
M. Karasick, presid and Bliss Woodward, advertising manager. 
Tiffany Stand Company, St. Louis, Mo.—A mplete line of T tand 
wa xhibited. These uded stands for manual and electric typewriters 
3 machines siculators and portable bookkeeping machine Present 
tI booth was W npkin general manager 
Typewriter Distributors, Inc., New York, N.Y n display were rebuilt 
writer and pea key-tops. Attending were Kenneth Ritchie, Norine 
€ r er } WwW has B Kerzner. 
Underwood Corp., New York, N. Y.—Featured at th booth were the 
‘ Chan portable typewriter, the ew Corresponder rtable 
table the Sundstrand Leader adding machine »dels 
BSh 8S and 67 WwW Steiner was present at the ¢t th 
Victor Adding Machine Company, Chicago 18, III.—The entire of the 
sdding machines was exhibited. Attending were A. C. Buebh Jr 
Bakewe M T er ana George Mulh and. 





Penn-Mar-Va Travelers News Notes 


JOE WARDMAN, CORRESPONDENT 
5713—25TH AVE., S.E., WASHINGTON 20, D. C. 


A Word From Your Correspondent: 


Since our travelers’ club was organized it has con- 
tinued to grow, in membership, fellowship, dealer 
relationship and scope. Fortunate indeed is the club 
that has not grown to such a size that the personal 
touch is lost between members and dealers. Dealers 
enjoy talking to and seeing who it is that asks them 
to spend money for the things they are selling. The 
personal touch is probably still more potent than the 
most ingenious of high pressure sales approach. 

This past year has indeed supplied me with an 
abundance of pleasure. For many reasons writing 
this paper has brought me additional friends, both 
among the membership and dealers. I only hope that 
each and every member has enjoyed reading the 
Traveler as much as I have enjoyed preparing it. 
True, a lot of work, but a lot of fun. 


. > > 
Pocket Memos: 


Just learned and only by chance that Glen F. Monig 
of Walcott-Taylor Company is now the local NOFA 
president for Washington, D. C. Mr. and Mrs. 
Sharrow of National Stationery Company, Baltimore, 
Md. have just recently returned from a two-week 
trip in sunny Miami, Fla. Hal states the weather 
was great; the accommodations and food terrific at 
the Hotel Saxony. ... Mr. and Mrs. Charles Sinisgalli 
of R. P. Andrews Company, Washington, D. C. have 
just returned from a grand three-week trip. Charlie 
tells me they spent three full days in New Orleans 
and then drove along the Gulf of Mexico to St. 
Petersburg, Fla., and over to Miami. Charlie sure has 
the “Florida Sun Kist Look.” 





Michigan Manufacturer Moves 


The Elward Manufacturing Company recently moved 
its factory from Benton Harbor to Coloma, Mich. 
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i end YOU can offer your customers nine new 

Stee] Age removable tray files. This great, 
work-saving, money-saving portability feature, 
pioneered by Stee/ Age in the popular 20-tray 
tabulating card file, is now available in the nine 


new tabluating card, index card and check files 


3 Tab Card Files! 


*® 2-Tray 
*® 10-Tray 


> 4 10-Tray (Toe Space) 
(And the 20-Tray, of course!) 


3 Card Index Files! 
*® 20-Tray 5x3 
® 16-Tray 6x4 
® 14-Tray 8x5 


3 Check Files! 
*® 16-Tray 
*® 10-Tray 
* 10-Tray (Toe Space) 


listed above. The drawers glide open on ball 
bearing suspensions and the trays lift out easily. 
Send today for more information and literature on 
this fast-selling new family of quality-built Stee/ 
Age Removable Tray Files. 





CORRY-JAMESTOWN 
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1902 


Appearing in 1902, 
this advertisement 
explained one ben- 
efit of Hano Business 
Forms ... Top 
Quality! More than 
50 years later, the 
same Hano Quality 
helps you sell. 


The modern Hano Systems, 
such as Continuous Carbon 
Interleaved Forms, help 
maintain top office effi- 
ciency ... economically. 





Biae-s 


the Old Story 
Still Pays Off 
for HANO Dealers 


Hano Dealers know that repeat orders come 
easily. After all, 65 years in the forms business 
assures your customer of good-working, fine- 
appearing printed systems. Prices are LOW, too. 
Your customers will like the combination, and 
you'll like the profits. 


Today, typical Hano items are: 
Hano Autographic Registers, either 
portable or locked-in-copy styles, 


with forms to fit the exact need. 


There are Snap-a-Part Carbon Sets; 





Continuous Forms; Standardized, 


low-priced Forms, too! Don't sell a 








substitute, sell Hano. Best for 65 years. 


Some Dealerships open 
in the South, Southwest 
and Midwest for estab- 
lished Stationers. 






HOLYOKE, MASSACHUSETTS 
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NSOEA District 1 Meeting 


Continued from page 52 


year. Garry Dell of Burt & Dell, Hartford, Conn., was 
elected lieutenant governor. 

New England is lobster country. Boiled lobster and 
lobster a la Newburgh were served at a buffet dinner 
the evening preceding the meeting. On the following 
evening at the clambake, clams and boiled lobster 
were in liberal supply. After the clambake the Ports- 
mouth Players put on a three-act play entitled “Good 
Housekeeping” at the Wentworth show boat 

Twenty-five prizes were allotted to golfers, the first 
going to Mike Ohanion, Wilson Jones Company, who 
parred the course with a 72 gross. Bill Pike of Minne- 
sota Mining & Manufacturing Company and Bill Keppie 
of Eaton Paper Corporation tied for second low gross 
Low net went to Ray Robbins of Providence Paper 
Company; Tied for second low net were Henry Simp- 
son, Providence Paper Company; Bill Maish, Blaisdell 
Pencil Co.; Forbes Snyder, Forbes Snyder, Inc., Hol- 
yoke; Bill Aylward, The Globe-Wernicke Co.; Verne 
Kehoe and Ed Kooner. 

The prize for highest score went to Dave Llewellyn 
of R. H. Llewellyn Company, Manchester, N. H. In the 
kicker’s tournament, which corresponds to blind bogey 
of some areas, 11 shared winning honors, including 
Andy Harris, Sam Groom, Ben Willander, Bob Gooley, 
Horton Frisbie, Jim Towhill, Elmer Rahe, Ted Hargan 
Leo Waible, Jack Sweeney, and Joe Poitrast. 

Governor Granfield presided at the banquet. After 
introducing all at the head table he called upon Mr. 
Pembroke, Mr. Burbank and Mr. Rooney, governor- 
elect, for brief remarks. Mr. Burbank presented to 
Mr. Granfield the association’s certificate given to all 
district governors in honor of time and effort put into 
tasks well done. Appreciation was expressed to Bob 
Slate, president Boston Stationers Association; William 
G. Pape, president Connecticut Valley Stationers Asso- 
ciation; Jack Wilson, president New England Travelers 
Club, and others for liberal efforts in making the 
convention a success. 





NSOEA District 2 Meeting 


(Continued from page 57) 


that goes stale because victories are so easy, business 
people have been forgetting the fundamentals of busi- 
ness operations. If they will return to them in their 
relationship to government, local community and their 
own enterprises, there is no reason why the future 
cannot be good 

Scheduled as “free for swimming, fishing, boatriding, 
golfing and sightseeing,” the afternoon was followed 
by cocktails on the terrace and dinner in the main 
dining room. Later in the evening country games 
were enjoyed in the Driftwood Room 

Two breakfast meetings were on the agenda Friday 
morning—Larry Miller of the General Fireproofing 
Company entertained GF dealers and the Empire State 
Travelers Club met in annual session. At the latter 
meeting the following officers were chosen: Jerome 
McCormack, Victor Safe & Equipment Company, presi- 
dent; Ed Goodlett, F. S. Webster Company, vice-presi- 
dent; Frank Wilkerson, Dennison Manufacturing Com- 
pany, secretary-treasurer; Robert C. Carter, Minnesota 
Mining & Manufacturing Company, and George An- 
derson, Wilson-Jones Company, members of the execu- 
tive committee 

Shortly after 9:30 the Friday morning business ses- 
sion was called to order by Gov. Evans, Elmer Rahe, 
Robert Spelman and Ralph Maish presented their 
regular addresses. 

Howard Gunlocke, W. H. Gunlocke Chair Company, 
offered a resolution of respect to Lawrence Bush, sales 
manager of the Sikes Company, who had died the week 
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® Shelving 
® Lockers 
© Stools 


® Bin Units 


OFFICE 


Even with & Hands 
ould Sitatapatraparajita 


ave 4 Finger in So Many Pies? 


@ Meet the goddess of Tibetan mythology— 
three-headed and eight-armed. Quite a versatile 
gal, according to ancient lore. 


Now Meet Mr. Lyon Dealer 

He spots the goddess two heads and six arms 
and still matches her versatility. Here’s why— 
@ Lyon Steel Equipment Dealers serve virtually every 
segment of business and industry—with a diversified 
line of products totalling more than 1500 standard Lyon 
items. (A few typical products are shown below.) 
Factories, shops, warehouses, offices, churches, clubs, 
hospitals, homes—Lyon Dealers serve them all. 








This and similar ads appear each month 
in Newsweek, Business Week and leading 
trade publications. Many products, plus 
many markets, plus consistent advertis- 
ing support, equal volume steel equip- 
ment sales every month of the year. 


FACTORIES IN... AURORA, ILL. — YORK, PA. LYON METAL PRODUCTS, INC. 


General Offices: 828 Monroe Avenue, Aurora, Illinois 























- 
See 33 ay? 


A PARTIAL LIST OF LYON STANDARD PRODUCTS 


Kitchen Cabinets Me F 2 
Cabinet Benches eB 
Storage Cabinets ¢ | 


Drawing Table: a 
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YOU SEE IT IN INVOICING 





Costs come 








extra thi nking 


You see it in invoicing, in every figuring chore... 
payroll calculations, inventory, taxes, engineer- 
ing: Extra thinking by the Friden fully automatic 
Calculator saves extra hours of expensive human 
time! Not an ordinary calculator, the Friden per- 
forms more steps in figure-work without operator 
decisions than any other calculating machine ever 
developed. Exclusive Friden features speed han- 
dling of both simple and complex figure-work for 
every kind and size of business. And the Friden 
operates so simply . . . so automatically .. . any- 
one can use it without special training. 


F AMERICAN BUSINE 





—— 
| 





You've never seen a calculator 
do what the Friden can! Send 
for your nearby Friden Man 
and let him demonstrate Friden 
applications in your business. Time-savings, piled up hourly 
and daily, pay back this Calculator’s cost quickly. Friden 
sales, instruction and service available throughout the U.S. 
and the world. FRIDEN CALCULATING MACHINE CO., INC., San 
Leandro, California. 


© Friden Calculating Machine Co., Inc. 
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preceding the convention. The assembly stood for a 
moment of silent tribute. 

Next on the docket was another trilogy, ‘““Co-opera- 
tion Three Ways,” by John B. Dwyer, Bankers Box 
Company; Larry Avanzino, Eberhard Faber Pencil 
Company, and Vernon R. Evans. Mr. Avanzino sub- 
stituted for John D. Horne, who found it impossible 
to be present. 

Representing dealers, Mr. Evans asked for simpli- 
fied and fewer lines. He urged dealers to take advan- 
tage of opportunities to get more help in sales work 
from travelers and manufacturers 


Need Retailers 


Mr. Avanzino asserted that manufacturers are, of 
necessity, interested in retail customers because with- 
out them there would be no business. The interests 
and objectives of all three groups involved in the mer- 
chandising pattern are basically the same—to move 
products into effective function. 

As a traveler, Mr. Dwyer referred to several ways in 
which he and his fellow travelers can co-operate to 
the benefit of all. First, the traveler should co-operate 
with the firm or firms he represents, carrying the 
message of their policies and making them very clear. 
He should send advance cards in reference to calls 
so that dealers may have a chance to co-operate. The 
traveler should become acquainted with his fellow 
travelers so that he can work with them for the bet- 
terment of the industry. 

The final address of the morning, by Willard Souter, 
State University Institute, Utica, N. Y., was one of 
the outstanding presentations of the convention. Dis- 
cussing, “What Are Your Windows Worth?” Mr. Souter 
offered his ideas in the form of signs and sketches sup- 
ported by eliminating oral comment. Some of the 
points he hammered home were as follows: 1. Warm 
colors seem to reduce the size of a window display; 
cool colors to enlarge it. 2. A light background calls 
for dark merchandise and a dark background calls for 
light merchandise. 3. Best light for average display is 
amber colored. Make the lighting even, except where 
spotlighting is desired, and conceal the sources. 4. To 
prevent fading caused by sun’s rays a special liquid 
is available to coat the window glass. 5. Kill window 
reflections with light. 6. Put decals on doors, not win- 
dows. 7. Keep your window glass clean. 8. Display 
items and what they will do. 9. Determine who are 
your natural customers for an item to be featured 
and build your display around their needs. 10. The 
remedy for a dull display is a combination of light, 
color and action. 11. Dramatize with size, position, 
contrast and color. 12. Variety adds spice to the con- 
tinuing window display. 13. Change your window dis- 
plays often. 

The election of officers referred to in a preceding 
paragraph was the final event of the morning 


Hold Golf Tourney 


During the afternoon golfers participated in the 
Empire State Travelers Club tournament while others 
indulged in swimming, boating or other entertainment 
of their choice. 

Just before the annual banquet the Empire State 
Travelers entertained at a cocktail party on the ter- 
race, 

At the annual banquet Walter H. Miller, Otto Ulbrich 
Company, Buffalo, invoked Divine blessing. After din- 
ner Howard Gunlocke went into action as toastmaster, 
introducing head table folk and called on Frank Wil- 
kerson to make some awards. Ed Freeman, Carter’s Ink 
Company, was given a radio for having brought in 
the most new members into NSOEA. The fishing con- 
test was won by Art Atherton, Allied Carbon & Rib- 
bon Company. 

Golf tournament winners were announced as fol- 
lows: Dealer low gross—Dick Melber, Benche, Inc., 


Schenectady, N. Y.; traveler low gross—H. W. Koehn, 
Sikes Company; dealer low net—Hal Kastensmith, 
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IF YOU WANT TO SELL MORE CHAIRS 






No. 7110 


Comfort, style and durability combine to make 

BOLING Chairs outstanding values which are 

quickly recognized by buyers everywhere! 

This solid worth has created a forty-nine year old No. 7111 
foundation of customer-satisfaction that today makes 
BOLING America’s fastest selling chairs .. . 
and places you in a preferred market position 


for fast turnover, higher profits. 
pemericas “Pastest Selling Chairs 


HIGH POINT BENDING & CHAIR CO. 
SILER CITY, NORTH CAROLINA 





E Point Bending & Chair Ce 


a $ 
fies ac 
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Make Your Plans NOW 


to take advantage of the 
tremendous values of this 





Convention Promotion Package 





cept 
Roo! 


_ 


| CONVENTION ISSUE x 

i. by t 
The October Convention Issue with the exclusive Welcome to di 
to Chicago Section will be available to the thousands & doin 
dealers and buyers at the 47th Annual NSOEA Convent was 


tion and Exhibit. Four floors of exhibits will vie for the} ence 
’ attention. Insure that your own exhibit will not be ove form 


This is your OCT 
| looked by using adequate space in this vital issue. Distr Re 







2 
p ‘0 HT 0 tl 0 fl bution over 12,500 copies. with 


CLOSING DATE UG. 3} 3nd 
Men: 


af 


Package 


for the largest 


Forn 


CORVERTION REPOR] |SSUI weer 


a was 





‘ ial Featuring the only complete report of the entire conven Nath 
gathering of buyers tion and all of the exhibits, this issue is firmly established office 


fs throughout the trade as the Yearbook of the Industry Fri 
in the | NO OFFICE APPLIANCES is the one organization with pery the 
& 


. 4 sonnel, experience, and resources necessary for this mam) New 
Industry s history moth job. Your clinching sales message in this issue wil gen 
sy: 


— 7 be read repeatedly for many months. 
Reserve Space Now — CLOSING DATE—OCT. |] Beni 


Ch 


at Regular Advertising Rates offi ‘ C e a Dp pli r a n C a é natic 


at a 
600 W. Jackson Blvd., Chicago 6, Ill. His s 
100 E. 42nd St., Room 1023, New York 17, N. Y. 


OF 
S. C. Mead, 2633 Military Ave., Los Angeles 64, Calif. ’ 








0 tence 


enectady, N. Y.; traveler low net 
lumbia Ribbon & Carbon Manufac- 


Bencn¢ Inc. } 
Dave Williams, ‘ 


turing Com} 

Ul i445 ss} 

Walter M 1irman of the 1954 convention site 
committee, announced that next year’s meeting will 
be held in Whiteface Inn on Lake Placid, June 16, 1 
al 18 


J. A. McC re-elected president of the Empire 


State Travel Club, spoke briefly. He was followed 
by Vern Ev: expressed appreciation to all who 
had contributed to the work of Dist. No. 2 during his 
two years as vernor. Governor-elect George Schmieg 
also spoke briefi alling for the kind and extent of 


co-operatio brought success to the district 
in the past 

NSOEA Pr‘ Adrian Pembroke directed his re- 
marks to the wit f dealers and talked on the topic 
of reasons fo egional meetings. He said that if a 
district meeting and attends the 
business sessit 1 become a better businessman 
He can becon itstanding businessman if he will 
search out info! ition from manufacturers, travelers 
and other dealers present. The results are even greater 
when he participates in the work of the association 

General Ma Paul Burbank paid tribute to the 
members of NSOEA Troupe for their services in 
the spring seri f meetings, thanked the Empire 
State Travelers Club members for their contributions 

W and presented a plaque of appre- 

ciation to Retir Governor Vern Evans. 

The convention was declared officially adjourned ex- 
cept for a talent show and dance in the Driftwood 
Room 


aeaier Come 


to assoclatlol 





NSOEA District 5 Meeting 


Continued tron 49 

was an enjoy} le feature. The following night the 
Fifth District Travelers were gracious hosts to a 
House of Friendship. Convention breakfasts were 


staged by the Michigan Stationers Association, the 
St rs Association, the Stationers Club of 
Ohio, and the The General Fireproofing Company. 


Those attending the annual banquet, at which 
H. M. Donisth e served as toastmaster, were charmed 
by the talk They Who Sell,” delivered by General 
Secretary Paul E. Burbank. He exhorted his listeners 
to do a bette selling their products and in so 
doing selling productive capacity of America. It 
: the sam«¢ ress which has thrilled many audi- 

luring e past year and it proved crisp, in- 
rmative an illenging 

Retiring G nor Sid Butterfield was presented 


NSOEA plaque by the always gracious 


ent, Adri Pembroke. Music by the harmooners 
al ntertair nt by “Mac Murray, the Miraculous 
Mentalist the fast-moving banquet. 





Forms tl Appoints Shapper 


The app t of Robert Shapper as sales man- 
wer for the N York sales office of Forms Company 
was announ ently by George W. Shay, Lewis 
Nath ! M Friedman of the Jenkintown, Pa., 
LLiCe 

From the 270 Park Ave. office, Mr. Shapper will direct 
the operatio1 f the New England, New York and 
New Jersey a Prior to joining the firm, he was 

uted wi American Lithofold Corporation as 





Benton Speaks to Buffalo Group 


Charles Be Buffalo branch manager for Inter- 
national Bu Machines Corporation, addressed 
he Buffalo ( Controllers Institute of America, 
at a recent 1 in the Park Lane, Buffalo, N. Y 
His subject Electronics and Business.’”—GET 
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ACE LITE-STEP 
SPONGERUBBER 
TYPEWRITER PAD 


e SOUNDPROOFS 
TYPEWRITER 


e SHOCKPROOFS 
TYPEWRITER 


e SKIDPROOFS 
TYPEWRITER 





A FAST SELLERI 


it cleans~ easily, 
won't pack down, 
is long lasting 


Standard Typewriter 
No. 100 


Retail: $2.25 each 


Less Regular Dealer Discount. 





and good looking 








Electric Typewriter too. 
No. 300 
Retail: $3.95 Colors: 
Less Regular Dealer Discount. Black Maroon, 
Office Gray and 
Adding Machine and Other Green. 


Office Machines 
No. 200 


Retail: $3.65 


Less Regular Dealer Discount. 


ORDER FROM YOUR JOBBER OR 
SEND ORDERS TO: 











ACE LITE-STEP CO. 


1708-14 SOUTH STATE STREET 
CHICAGO 16, ILLINOIS 
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PARKER'S SPARKLERS! 


Price + Quality = 
VALUE GEMS in 
STEEL OFFICE 
EQUIPMENT 


STEEL 
TRANSFER FILES 
FOR YOUR FILING NEEDS 


THESE STURDY 
STEEL 
TRANSFER 
FILES CAN BE 
STACKED 
TO ANY 
DESIRABLE 
HEIGHT 


ALSO STORAGE e WARDROBE and COMBINATION 
CABINETS e COUNTER HIGH and DESK HIGH 
CABINETS e SECTIONAL BOOKCASES 


Made of heavy Gauge Steel Electrically welded 
construction and completely reinforced throughout . . 
Baked-on enamel finish in Green or Grey. 


Write for Catalog and NEW price list 


PARKER STEEL PRODUCTS INC. 


56 COLUMBIA STREET > BROOKLYN 2, NEW YORK 
GEE 
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STEEL 
BOOKCASE 


The Bookcase is of 
standard size with disap- 
pearing glass front panel 
for clear visibility. Avail- 
able in three different 
sectional sizes: 


H WwW D 


12" x 353%" x IIA" 
5" x 35%" x 1A" 
18" x 354," x 11" 





LEGAL AND LETTER SIZE 
SPECIAL SIZES MADE 
ON REQUEST 





NSOEA District 3 Meeting 


Continued from page 54) 


annual meeting of the Penn-Mar-Va Travelers Club 
was held in the Solarium room and at 10:00 P.M. a 
reception was held in the Colonnades room. 

A large audience filled most of the seats in the 
Colonnades room of Galen Hall when the first session 
was called to order at 10:00 am. Monday morning by 
Governor Rosendorf who extended greetings. He was 
followed by John M. Palmer, Palmer-Trout Company, 
Trenton, N. J., who gave the welcoming address. Gov- 
ernor Rosendorf then appointed the members of the 
nominating committee who were: Charles W. Lukens, 
Yeo and Lukens Co., Philadelphia; Charles V. Sinisgalli, 
Andrews Office Supply & Equipment Co., Washington, 
D. C., and Dan Smith, The Smith Printing Co., Wil- 
liamsport, Pa. The concluding feature of the morning 
program was the trilogy, “This We Believe.” 

Dr. Raymon Kistler, president of Beaver College, 
whose topic was “What We Need in 1953,” addressed 
the noon luncheon warning against depressive think- 
ing, worry and fear. He asserted that what we need is 
more faith; faith in ourselves and in our country. He 
went on to say that things are not as bad as most peo- 
ple believe and advised each to start with himself, clean 
house and change his way of thinking because if one 
thinks in terms of depression it is possible to have 
one. Each has a part to play in doing something to 
strengthen our democracy and guarding against the 
threat to our American way of life. 


Sees Good Prospects 


Pointing out that the United States is rich in mate- 
rial possessions and has made great strides during 
the past 50 years, he prophesized that the next half 
century holds the same good prospects for our children. 

The balance of the day was free for conventioneers 
to indulge in the golf tournament, play handball, 
tennis, swimming, hiking or other outdoor sports and 
relaxation. At 10:00 p.m. the annual Penn-Mar-Va 
Party was held in the Colonnades Room where excel- 
lent entertainment, good music, dancing and refresh- 
ments were provided. 

The closing session was called to order at 10:00 a.m. 
Tuesday morning in the Colonnades Room with Gov- 
ernor Rosendorf presiding. The first speaker was 
NSOEA Vice-President Ralph A. Maish, Jr., Dennison 
Manufacturing Company, who gave his talk on “A 
Traveler Talks To The Dealer.” He was followed by 
Trouper Robert Spelman, Wood Office Furniture Insti- 
tute, whose talk on “Certified Office Planning Service 
Program” was described in the April issue of OFFICE 
APPLIANCES. 

The next speaker was Mark J. Kenna, American 
Pencil Company, whose topic was “Does the Boss 
Care?”. In a talk that was both entertaining and 
full of good advice he started with the remark that 
“people are the most important factors in any busi- 
ness.” He then presented “Sadie” (a wise cookie) 
and “Sam” (a good salesman), two full-sized card- 
board figures representing dealer employees, who ex- 
pressed their views on the things the boss should 
care about. 

Hear Elmer Rahe 

The next speaker was Elmer G. Rahe, The Globe- 
Wernicke Co., who gave his talk on “There’s A Sys- 
tem.” He was followed by Paul E. Burbank who spoke 
of the NSOEA group insurance plan. The last speaker 
of the second session was Harvey Whidden, W. A. 
Sheaffer Pen Company, whose topic was “Better Busi- 
ness Boosters.” With the possibility of conditions in 
the United States returning to normal in the near 
future he urged business people to prepare for that 
time now. He foresaw the need for management and 
sales to prepare for an era of intensive, intelligent, 
planned selling. He visioned the need for research, 
sales meetings, better made products, greater training 
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Here is PERFET card-indeving! 


- But you can tailor your FLEXINDEX to fit your 7 
|. card list exactly, in the four easy steps a 


Oxford 








People are long, short, fat, 
thin... just as no ready-made 
suit will fit all human shapes, 
So no ready-made index will 

fit all card lists. 
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Look at this simple guide 
arrangement: 


Anyone can understand it, 
Anyone can install it! 


MAIN ALPHABETIC REG. U. S. PAT. OFF 
GUIDES 
The alphabetic headings are all 


in first position Just these head- 
ings which fit your list best are 


used Additional headings are TYPICAL 
easily installed as the file grows. “FLEXINDEXING” 

Note the even distribu- 
tion of guides through- 
out the drawer. 


es eiteae 










COMMON SURNAME 
GUIDES 
Second position tabs are used for 
common surname headings. These 
headings include names for every 
racial group, such as Brown, 
Cohen, Johnson, Murphy, Olson, 
ete Also co on business names 
r rican, ete. 


INITIAL OR GIVEN 
NAME GUIDES 
Grou ps of cards with the same 
1a are split up alphabeti- 


surT mes 

eally for fast finding by insertion 
of first initial, or first given name 
guides, and in larger lists, where 


necessary, by second initial guides 


as well. 








END GUIDES 


An end guide i upplied with each 
uide to mark 


sin’ Sustie™ |} FILING SUPPLY COMPANY, INC. 
Garden City, N. Y. St. Louis 6, Mo. 
FILING FOLDERS - FILING GUIDES - FIBERBOARD FILES - INDEX CARDS - RED FIBER ENVELOPES - PENDAFLEX. 
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aluminum 
chairs 


PRODUCT AND POLICY 


In order to do a selling job without recourse to price 


cutting, it is necessary to have a quality product backed 


by a manufacturer with a sound policy. 


FINE-REST Chairs are such a product, and we pride our- 
selves on being a reliable manufacturer. FINE-REST Chairs 
will make you both money and friends. Why not write us 


for the possibility of a FINE-REST dealership in your area? 


ALUMINUM SEATING 


AKRON 8,OHIO 





17 S. CHERRY STREET * 
Dishiibulor AETNA SAFE CO., 46-50 W. 29th St., N. Y. 
METROPOLITAN N. Y. & EXPORT DISTRIBUTOR 


SAFE & EQUIPMENT belete )S oy 260 S. FIFTH ST., PHILADELPHIA 6, PA. 
ERN PA. DISTRIBUTOR 
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and product knowledge, advertising and display of 
products. He stressed the necessity of management 
taking a strong personal interest in every factor of 
their business. 

In urging dealers to give particular attention to 
prominent displays both in store windows and inside 
their stores he pointed out the value of impulse buying 
by many people who are prompted to buy articles that 
are effectively brought before their attention 

Elect Officers 

The next order of business was the report of the 
nominating commitee and in response to Governor 
Rosendorf’s call Chairman Charles W. Lukens placed 
in nomination the following slate of officers for the 
coming year Governor, T. M. Stout, E. W. Curry 
Company, Pittsburgh; lieutenant governor, Paul F., 
Steever, Office Equipment Co., Harrisburg, Pa.; treas- 
urer, John Link, Jr., Lucas Brothers, Baltimore Md 
All were elected 

Preceded by a cocktail party at 7:15 p.m. courtesy of 
the NSOEA Third District, the annual banquet was 
held in the main dining room. Brief addresses were 
given by President Adrian Pembroke and Paul E. Bur- 
bank after which a placque was awarded to the local 
association having the best percentage of attendance 
at the convention. It went to the Richmond Sta- 
ioners Association and was received by P. M. Valentine, 
Virginia Stationery Company, for that association 
The balance of the evening was spent in dancing and 
sociability in the Colonnades Room 

Travelers Name Officers 

The twenty-fourth annual meeting of the Penn- 
Mar-Va Travelers Club was held on Sunday afternoon 
with President Harry Tehan, Jr., The Cooke & Cobb 
Company, presiding. 

Treasurer, Rose Cushman, NSOEA, reported a sub- 
stantial amount in the treasury, and membership 
chairman, Edward F. St. George, Oakville Company, 
reported 19 new members making a total membership 
of 235. The roster committee report was given by 
Richard M. Graff, Esterbrook Pen Company, who 
announced that new roster sheets would be available 
to members in a few months. 

The publicity report was given by Joseph W. Ward- 
man, Bates Manufacturing Company, and the hotel 
report was made by Ben Wachtel, Parker Pen Com- 
pany. Entertainment chairman, James W. Curren, 
Eagle Pencil Company, reviewed affairs held during 
the past year, all of which were successful 

The following guests were then introduced: NSOEA 
President Adrian Pembroke; Governor NSOEA Third 
Region, Samuel S. Rosendorf, and Paul E. Burbank, 
NSOEA general manager. 

The following officers were elected: President, Rich- 
ard M. Graff, Esterbrook Pen Company; first vice- 
president, William D. McCully, S. E. & M. Vernon Inc.; 
second vice-president, James W. Curran, Eagle Pencil 
Company; treasurer, Rose Cushman, and secretary, 
George E. Harscheid, National Blank Book Company 
All former honorary members were re-elected for the 
coming year 

The meeting was then adjourned and all members 
assembled at 10:00 p.m. in the Colonnades Room to 
attend the Penn-Mar-Va reception 





Ralph Bender Resigns as Watson Official 

Ralph A. Bender has announced his resignation as 
vice-president of Watson Manufacturing Company, 
Inc., and also as a member of the board of directors, 
effective July 1 

It is Mr. Bender’s intention to return te Atlanta, 
Ga., where he will be located at 3230 Peachtree Road. 
N.E., with his associates, T. Ralph Unsworth and James 
W. Unsworth. He will represent Watson Manufactur- 
ing Company, Inc., in the Southeast, as well as Vogel 
& Peterson Company of Chicago, and several other 
firms 
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In Other Lands 


Continued from page 80 


cupboards, serves as a unit to house the glass-fronted 
display and also allows the display of stationery at 
the average woman’s height). Adjustable glass shelves 
also were advocated for units such as have been 
described. 

Greetings card display units were shown and men- 
tion was made of the rapid increase which has taken 
place in recent years in greetings’ cards—so much s0 
that some retailers are able to specialize in such 
cards without selling anything else! 

There were Many speakers who supported the plea 
of Mr. Johnson for dispensation of counters but one 
delegate offered a warning in that pilfering is easier. 
Mr. Johnson said that he thought this tended to be 
exaggerated. The percentage of theft with open type 
displays was in the region of 1% only, he found from 
reports. 

Miss E. E. Sharpe, O. B. E. M. A. (Deputy Director, 
Institute of Personnel Management) spoke of her 
round-the-world tour for studying personnel man- 
agement in other countries. She explained that all 
parties in Britain are committed to the principle 
of full employment. On the other hand, there is the 
problem of providing an alternative incentive to that 
of fear, which was the incentive in the days of un- 
employment. Today the manufacturing, wholesale and 
retail side of the stationery trade, side by side with 
industry generally, is faced with the problem of finding 
that alternative incentive which will result in people 
giving their best in times of full employment. 


Distribution 


For the last day’s session, a panel of experts dealt 
with “Aspects of Distribution.” The new president of 
the association, H. F. Spurgeon, (sales manager of Den- 
nison and Company, Ltd.) explained that various 
things had to be taken into account in assessing cost: 
such as transport, advertising and things which per- 
haps seemed intangible to those who sell as well as 
to the consumer. 

Mr. Surgeon pleaded for a more progressive outlook 
by the trade generally. Things which are unknown 
or not accepted today may well be recognized to- 
morrow. The trade must be always on the lookout for 
new ideas and in this they can learn much from the 
United States. Letter Writing Week, to be held in 
October in the United States, with the slogan of ‘Write 
today” is one which the trade could and should adopt. 
Mother’s Day, Father’s Day and others are all estab- 
lished in the United States. Why not in Britain? 
Then again, U. S. visitors this Coronation Year had 
asked for gifts at leading stores to be “gift-wrapped.” 
Salesgirls did not know what on earth people were 
wanting. Yet in Paris all goods are gift-wrapped upon 
request. 


Bold Displays 


Mr. Spurgeon (obviously a president who is going 
to make his mark and one the choice of whom the 
association can congratulate itself) advocated bold 
displays, with attractive windows by retailers. Win- 
dows result in business but unless they draw attention 
in the first place they are not serving their purpose. 

S. D. Sandle (Sandle Brothers, Ltd.) gave the view 
of the wholesaler on distribution and pointed out 
that the wholesaler did one valuable thing apart from 
anything else—he carries a wide selection and at the 
same time, one that the public wants. 

J. Ogilvie Lennox (Douglas and Douglas, Ltd., Glas- 
gow) presented the retailer’s point of view. He be- 
lieves that the only way a retailer can counteract 
increasing standing charges, overheads and falling 
prices, is by increasing his turnover 

A. Douglas Beales (Charles Letts & Company Ltd.) 
speaking as a representative, pointed out that many 
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a retailer, when he refused to see a representative 
was in effect refusing to see what was the latest 
development in the industry. The representative ig 
the man who enables the retailer to have first choice 
of what is new and what is selling. Mr. Beales pointed 
out that those who refuse to see a representative “on 
principle” until he has called several times, are helping 
add to the cost of distribution. 
Altogether a very satisfactory conference 





English Reminiscences 

(Continued from page 82 

and desire to serve in any way is the keynote under 
new directorship. 

A limited company since 1938, the business training 
school, which was also a part of the enterprise, was 
shortly afterwards closed—the chief reason being that 
local educational authorities had developed commer- 
cial training facilities. 

Colclough’s, which had introduced office machines 
in the early part of 1930, now developed more along 
these lines. It acted as agency for the Woodstock 
typewriter until the war, when American machines 
were no longer available. 

Four years ago, Mr. R. Harrison took over a con- 
trolling interest in the business, as managing director. 
‘Office equipment, Sales and Service’—with accent on 
service—links up with the old pleasant atmosphere. 
But the change has meant an emphasis on the office 
machines side, with the latest in adding machines, 
office recorders and calculators. However, there are 
still restrictions on the import of American machines, 
and “at present there is little opportunity for selling 
them.” One felt the regret behind those words 

(Incidentally, American manufacturers may like to 
know that in Yorkshire generally, with its several 
millions engaged in industry, the use of recorders— 
disc and tape—of the most streamlined types have 
had a Coronation Year attraction for office executives 
At least one great Northern newspaper has devoted 
much editorial matter to the development and the 
need for constant modernization of office equipment.) 

American friends may like to know of Mr. Harri- 
son’s wide experience, and consequent interest in 
every up-to-the-minute office appliance. He is man- 
aging director of Harrison (Office Equipment) Ltd 
in Hull, that still war-scarred city and port whose 
full name is Kingsyon-Upon-Hull 

In Huddersfield (a Yorkshire town famous for its 
fine cloth) he is a director of Business Equipment 
Company, Ltd., while in Liverpool he is a director of 
Ditchburn Equipment (Sales) Ltd 

But like Mr. Fred Colclough and many other Scar- 
borough business men, Mr. Harrison enjoys sharing 
his knowledge and admiration of the past; how the 
Brontes. the Sitwells, and Richard Brinsley Sheridan 
had their links with Scarborough and where the first 
building of the Castle was in the 12th century 

But local business folk also remember one very 
recent link with their opposites across the Atlantic— 
how in 1940 the warm-hearted inhabitants of Scar- 
borough in New York state offered to care for from 
10 to 20 children from the Yorkshire town of the 
same name 





Charles Lee Expands Colorado Business 

Charles “Chuck” H. Lee, formerly employed by Chi- 
cago manufacturers of duplicating machines, has taken 
over the Shadd & Lee Company of Fort Collins, Colo., 
completely since joining the partnership about a year 
ago. Since that time, the store has been completely 
remodeled. 

In addition, Shadd & Lee Company recently took over 
the Jensen Office Supply Company of Fort Collins and 
Ted Musser, the former owner of that firm, is now 
associated with the Lee organization in sales and 
service. 
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News Notes From NSOEA District No. 4 
R. E. HILBURN, CORRESPONDENT 
P.O. BOX 2835, GREENSBORO, N. C. 

Bumped into Jakie Hearn’s new associate, Vic Parr, 
a few days ago for the first time since he started 
working the Southeastern territory. Was glad to learn 
Vic is liking his new job fine and doing well. 

* - * 

Grimes Williams Jr., Alfred Williams Company, 
Raleigh, N. C., is back with the firm after his stint 
with the Army in an artillery unit at Camp Polk, La. 
Grimes is to specialize in a new department of TV 
and air-conditioning. 

* - * 

Haven’t seen this one but comes word that Alan 
Sommerfield, firm going under the same handle in 
Atlanta, had moved into a new store at 588 Peachtree 
St., N. E. Here again is an example of one of the newer 
firms moving right ahead and Keeping pace with the 
times. Congratulations, Alan. 

o - 

Zac Smith is at his old stunts again. I knew that 
“flurry” of his wouldn’t hold him down very long. 
Zac honored our new “Guv”, Bob Sanford, at a dinner 
in Birmingham recently with most of the Alabama 
dealers in and around Birmingham in attendance. 
Zac made a trip to Miami shortly after the regional. 

. 7 7” 

Hear that Mrs. Maurice Long, Long Office Supply 
Company, Miami, was in the hospital recently for 
surgery and at last report was doing nicely. 

+ 7 . 

Mr. & Mrs. Howard Demorest, formerly of Utica, 
N. Y., have opened a new office supply store in Ma- 
deria Beach, Fla., at 365-150th Ave. under the name 
of Beach Office Supply. They will appreciate all manu- 
facturers sending catalogs. 

- ”~ - 

R. L. Bryan Company, Columbia, S. C., got out of 
the excess profits bracket recently by spending a lot 
of dough on redecorating and new show cases. The re- 
sult is a fitting tribute to a progressive firm on the 
march. “Buck” Browning is store manager and is to 
be heartily congratulated on the “new look.” 

7 - 7 

The McGregor Company, Athens, Ga., decided the 
“rumble of the presses” and displaying office furni- 
ture didn’t go well together so they moved the printing 
plant to another building, completely redecorated the 
second floor and came up with a most pleasing furni- 
ture display room. Orchids to Mr. Nunally. 

+ . * 

Thanks very much to Jack Miller, S. P. Richards 
Paper Company, for this one: Wallace Sullivan started 
off several years ago with a small office supply store 
in the basement of the hotel in Brunswick, Ga., and 
recently came “above ground” to open one of the 
nicest stores for a town of Brunswick’s size in the 
whole territory. Wallace will have special rooms to 
display engineering and arts supplies as well as ample 
space for office furniture and stationery items. The 
new store has already made Brunswick “office furni- 
ture’”’ conscious as was shown by an immediate in- 
crease in sales. Anybody want to buy some nice roll 
top desks? 

. > * 

Gene Rosenberry, former Southeastern salesman for 
Koh-i-noor, is now head man in the sales division, 
having recently been appointed sales manager. 

- > o 

You boys kinda “let down” this month on sending 
in news items. However, many thanks to the following 
travelers who came through with their part: Jack 
Miller, Tommy Tompkins and our secretary’s secre- 
tary, Alma Hucke. 

7 7 * 

Lem Scott, for many years with Columbia Office 

Supply Company, Columbia, S. C., on June 6 slipped 
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and fell in the bath tub breaking three ribs and punc- 
turing a kidney. Lem was hospitalized and from all 
indications will be for a long time. It is our sincere 
wish that he is now well on the road to recovery. 


- * * 


The Book Store, in Aiken, S. C., was recently sold 
to J. Monroe George. Most of you travelers will remem- 
ber Mr. George as the owner of The Book Store in 
Thomasville, Ga. 

* * a 

Understand that Frank Neville, manufacturers’ 
agent, is now out of the hospital after his heart 
attack and coming along fine. Hope to see you soon 
in the territory, Frank. 

* 7 a 

Jim Cooper is still undergoing tests but the indi- 
cations are that the “docs” will keep Jim on the 
inactive status for a while yet. Don’t forget to send 
Jim a “who-dunnit” or card. 

His son Jack is doing mighty well for himself. He 
bought himself a new Buick a couple of months ago 
and just because he didn’t like the shape of the fenders 
traded it off for another one with even more gadgets 
on it. Sho must be nice to be “in the money.” 


* + * 


Mr. Bundy, buyer for Boyd’s, Panama City, Fla., 
drowned in the Gulf at Mexico beach. No one seems 
to know what happened. 

Jackson Office Supplies, Morganton, N. C., have 
already made their first “expansion.” They now have 
a full fledged store, having moved a partition back to 
make room for more shelving and space to display 
furniture. Jack, and the “boss” are moving slowly but 
surely toward a place in the office supply sun. 


* * * 


Bumbarger’s, Hickory, with an already up-to-date, 
modern store, went even more modern recently and 
installed air-conditioning. 

* * © 


During the recent “blows” in and around the South- 
east, Columbus, Ga., seems to have gotten a bit more 
than its proper share. At least the “office supply” 
boys did. Ritchie White had the roof blown off his 
home and Park Brinson had just about all the trees 
and shrubbery torn out at his place. Luckily none of 
“our boys” were hurt. 

+ * * 

L. H. Taylor, S. C. Toof’s branch manager in Flor- 
ence, Ala., for many years, retired on July 1. His 
place will be filled by Raymond Hughes, from the 
Memphis store. The new buyer will be Jessie Cox, also 
from the Memphis store. 

* * * 

Several months back I told you about Fred Jerni- 
gan’s injury in a car wreck in which a heavy adding 
machine from the back seat hit him in the back of 
the neck. Fred was in the hospital in Montgomery 
for a while but has recently been moved to the Ken- 
nedy General Hospital, Memphis, for surgery. Fred is 
paralyzed from the neck down. Whenever any of you 
travelers are in Memphis don’t fail to stop in to see 
him. In between, a card will be more than welcome. 
Fred is with Coleman-Jernigan Company, Troy, Ala. 


” * * 


A. R. Taylor Company, Memphis, is in the process 
of completely re-vamping the store with new fixtures, 
paint and even new show windows. The new job 
should be finished just about time this reaches the 
streets. 

* . . 

R. L. Bryan Company, Columbia, S. C., had their 
annual summer party in June, complete with swim- 
ming, dancing, barbecue, games and entertainment. 
They were especially honoring 20 employees whose 
total “time” with Bryan was 589 years. Without trying 
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Buck Browning and J. A. Ross totaled 
Buck, I sho do 


to “date” them 
g1 years. Gentle hint for next year: 
love barbecue 


- + > 
Many thanks to Ed Naud for his help this month. 
> > om 


When it comes to having a 20th anniversary and 
letting people know about it, Talman Office Supplies, 
Inc., Asheville, N. C., won’t take a back seat from 
They came out with a full page “Thank you,” 
plus about three more pages of ads and stories about 
the store and its employees. They first opened on the 
day F.D.R. closed the banks so you can imagine what 
W. Fleming Talman went through trying to get the 
ball rolling.” Starting with a staff of three the firm 
now has 23 employees in two establishments. W. Rus- 
sell Garner is secretary and buyer in the office supply 
department 


anybody 


* 7 * 
“Huncan Dines Again” 


mpetitor” of mine got to this place 
another “plug” won’t hurt ’em any. 
month to hang on the feed bag is 
Bliss’, in Greensboro, N. C. Bliss’ is not famous for 
any particular dish, all of the menu being well pre- 
pared and carefully served in pleasant surroundings. 

It is one of the “better” class of restaurants, located 
out on the edge of town away from the rush and 
bustle of the business district but close enough to be 
‘convenient for cab or Car. 

Get detailed directions from your hotel. Prices are 
a bit higher than average but I’m sure you will agree 
that it is worth the difference. The oyster bar, during 
the season, makes a nice spot to “tee off.” 

* > - 

Ole Huncan is running out of tips so unless you all 
start sending he dope on the best places to eat 
I'll have to discontinue this feature. However, I ran 
into Jim Honecamp, the “clip” boy, recently and he 
was very, very complimentary on the Italian spaghetti 
of Angelo’s, restaurant about two miles west of 
Gulfport, Miss., on the New Orleans road. Jim says 
it is without a doubt the finest he has ever eaten. 


A certain 
before I did but 
My place of the 


\ 





Hold Modern Store Show 

The first National Store Modernization, Building and 
Maintenance Show since 1949 was held June 9 through 
12, at Madison Square Garden, New York, N. Y. This 
year’s show was a “Preview of Retail Stores and Ware- 
houses of the Future.”’ 

In moving from the Grand Central Palace, where 
previous shows were held, the modernization exhibits 
marked the debut of the Garden as a show place for 
business exhibits. A total of 68 manufacturers exhibited 
their products 

Clinics, panel discussions and a question and answer 
period were held each day of the four-day show. Pro- 
fessor Hans Krusa, New York University School of 
Retailing, moderated at all of the sessions during 
which top authorities discussed various aspects of 
store modernization 





Holcomb Joins Buka in Denver Firm 

M. Perry Holcomb, formerly with W. H. Kistler Sta- 
tionery Company, has announced his association as 
a partner with Sidney N. Buka in the Mutual Furniture 
& Fixture Company at 1928 Arapahoe St., Denver, 
Colo. The firn established in 1914 





Massachusetts Firm Leases Building 


The Standard Duplicating Machine Corporation, of 
Everett, Mass., recently leased a 3,000 square foot 
building at 2041 Farrington St., Dallas, Tex., for a 
factory branch office and warehouse. It will serve the 
North Texas area. The firm formerly maintained a 
small agency 10 McKinney St.—JHR 
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THE QUALITY IS 
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(No. 5468F) 
66" x34” 


THE MYRTLE 


aaliely RES 340° 


The contemporary design of the Myrtle Cava- 
lier executed in Genuine Walnut veneers will be 
in good taste forever. The sound, long-lasting 
construction now includes additional quality 
features —two coat lacquer drawer interiors, 
nylon rollers on file drawers and a knee drawer 
kick out. For beauty, efficiency, comfort—The 
Cavalier, finished in regular walnut, is an out- 


standing valve at a sensible price. 


Uy 





BETTER DESKS 
ARE MADE OF WOOD 


MYRTLE DESK COMPANY 





HIGH POINT, NORTH CAROLINA 
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value ROBERT W. LAMSON, CORRESPONDENT 
ee _—> wide 89 N. 26TH ST., NEWARK, OHIO 























































John Mislan, Eberhard Faber, is keeping us well 
informed on Motor City traveler affairs. Attendance 
»H-O-JUST BACK REST & at the meetings continues to be good. Chet Moran 

of Art-O-Craft, Mt. Clemens, Mich., was a guest at 
the May meeting. George Weygant, C. M. Bickett 
GIRDER-BUILT SEAT Company, is a welcome new member of this group. 


* * * 


Cus 


Bob Ball had a fire in his new store in Ann Arbor, 
Mich. No details have been reported, although the 
_ store is reported to have been in operation for only 

: gf \ two months. We are sorry to hear this news 

* * 7 
= Also regrettable is the news that fire has struck the 
oe R. P. Lewis Company of Saginaw, Mich. for the second 
time in a short time. This time, fire was in the new 
MFO-CUSHION warehouse. No details are available 
7. ” - 

Mr. & Mrs. Dean (Eversharp) Linson are the proud 
parents of a new daughter, Sharon Charlenga. 

GUARDS 7 - * 
R Mr. and Mrs. Hal Shapiro of Burns Offisupply, 
Detroit, also have a new bouncing baby girl. 

* ~ * 

Recently in Cincinnati the Willenborg Stationery & 
Printing Company had two incidents of which to be 
proud. Frank Willenborg became the father of a 
FINGERTIP ADJUSTMENTS 10-pound, three-ounce daughter, Mary Kay, while in 
May Bill Willenborg gave his only daughter, Mary 
Teresa, in marriage. 

t * . 

Beckley, W. Va., Black Knight Country Club was 
the scene of the spring meeting of the West Virginia 
Office Equipment Dealers Association. Members of the 
association and travelers played golf, and later in 
the day of May 9 met in charge of Fred Belt, McGhee 
Company, of Wheeling, followed by the House of 
Friendship and a banquet. 

* 


-8 CASTERS 
9" & 


We have received notice that the Hampton Printing 

METAL-LUX Company of Indianapolis is to be known in the near 3g 
future as Glenn C. Campbell Printing, Inc., with a new 

: address of 528 S. Meridian St. 
Clerical Posture Chairs ae 


* 

Your correspondent today received a letter from 
Jim Copeland of Tiernan’s in Santa Ana, Calif., with 

by which posture chair value whom we served in India back in the service, years 

is measured. METAL-LUX of 43 to ’45. It was naturally good to hear from 

features and price add up to Jim after these many years, and very gratifying to 


Here is the new standard 


easy selling. If you haven't yet hear that somebody’s reading this column! 4 
shared in METAL-LUXxX profits * * * q 
get the full details now The new illustration for this column was created for 9 


OFFICE APPLIANCES by your correspondent, and we were 
happy that it was accepted by them, and hope you 
The complete like it too! 
METAL-LUX Chair 

line is described John Wakeland will shortly (I am sure) be issuing 
in Catalog M-101 the “Doozerdoo” call to those who haven't been al- 
Write for it ss . 

ready solicited at the Convention 


VE 
: wa 


“a 


>» * > 


Life member of the Fifth Travelers Harry Nichols, 
Weiss Manufacturing Company, is recovering from a 
MILWAUKEE MEUAS Se ee © stroke at his home in Columbus, Ohio. Send your 

120 S. LaSalle Street, Chicage 3, illinois cards to 172 N. Harding Rd., and when you're in 


* 
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ITEM ADDING © ISSUES CUSTOMER'S RECEIPT 
4 © SAFEGUARDS ALL TRANSACTIONS 


cy 
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> 
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Wek ' ae Issuing Registers Have All These 
se Time and Labor-Saving Features — 


_ 
» 


~? 


<< S DEPARTMENTAL CONTROL 
et ee Only R. C. Allen Itemizing, Receipt- 


® Visible Dials ® Automatic Clear Signal 


®@ Automatic Count and 
Print of items 


® Visible Keyboard ® Automatic Space-Up 
From Total 


® Visible Printing 


DEPARTMENTAL CONTROL CASH REGISTER 
Multiple Total Itemizer Model 355 


Designed to speed up servicing of customers in 

self-serve stores where departmental totals are 

desired. Automatically departmentalizes sales 

in three departments, provides tax total. As 

easy to operate as an adding machine... no 

long reaches . . . comfortable hand-span key- 

a board. Registers paid-out and received-on-ac- 

a: count items up to $10,000. Autographic detail 
MODEL 315 audit tape ... issues receipt with each item 
ee designated . . . prints count of items. Chrome 

finished, mounted on 15” ice green cash drawer. 


SELF-SERVE SPECIAL Model 315 


Especially designed for merchants wishing to 
give printed, itemized, totaled receipt, but who 
do not need departmental totals. Daily sales 
totals are under lock and key, Has all oper- 
ating advantages of Model 355, including read 
and re-set key. Large registering capacity ... 
key for miscellaneous adding, without disturb- 
ing grand total ... emergency drawer re- 
lease lock . . . department designating keys 
... certification device . . . add-speed keyboard 
. .. automatic clear signal and visible dials... 
motorized repeat key. 


Write today for prices 
and complete information. 















Dependability is the basis of confi- 
dence. It is on this dependability 
that R. C. Allen Typewriter Dealers 
rely when selling the new R. C. - (ww w= 
Allen “Standard”. THEY KNOW Z i i 
that dollar for dollar, feature for 
feature the new R. C. Allen is the 
greatest typewriter value on the mar- 
ket. And once they have tried it, 
THEIR CUSTOMERS KNOW IT 
TOO! Treat YOURSELF to a gen- 
erous portion of this confidence by 
inquiring how YOU can become an 
R. C. Allen Typewriter Dealer. IT 
WILL PAY YOU. TO KNOW! 


Look at these PLUS features of 
the new R. C. Allen typewriter. 






















. O 65 70 7 
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Instant Sight-Set Margin : 
The exclusive WONDER WIN SS sat Hated a7 MODEL 61! 


DOW lets you KNOW instantly ~ EEA = si  ’ (Six carriage 
that your margin is correctly set ate : i widths available 















Now is te time 
Now is the time 








Now isthe time 
Now is the time 





















Cleaning Problems Ended! 








Less Time — More Lines Retyping Is Unnecessary Perfect Type Alignment 


The R. C. Allen “Speed Lever" “Error correction control" per- There's no dirt, no mess in Your typing looks like fine print- 
lets you set new line in a frac- mits deletion of characters typed changing ribbons and cleaning ing on an R. C. Allen. Type is 
tion of the time needed by other by mistake or insertion of type on the R. C. Allen... automatically aligned by the 
standard machines. omitted characters. ribbons, type are fully exposed. newly-designed segment ring. 


NOW only $13950 — ; 


| full details on the 600 line R. C. Allen Typewriter. 
A few choice dealer territories are still open. 


R.C.Allen Business Machines, Inc. 
680 Front Avenue, N. W., Grand Rapids, Mich. 





The lowest-priced standard type- 


writer offered today! An R. C. Allen 


at this sensational price is the type- 
Name 


writer value of the year. setoianiiaanomnnaion = a 
Business ie: a See - ; 
Street sie Shee . ; 


R.C.Allen Business Machines,Inc. (eg 
680 Front Avenue, N. W., Grand Rapids, Mich. 
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Columbus to pay this grand guy a visit. He would 
enjoy it. It would be best, however, to get a clearance 
from Mrs. N. before you visit. 
. . > 
you catch the song and dance act in 
the half-way-open, half-way-shut, half-way-up, and 
half-way-down elevator at the regional? Mrs. Al Mayer 
nonchalantly sang a chorus of “How much is that 
Doggie in the Window” while hubby and friends pre- 
pared to rescue her from within the errant vehicle. 
7. 


* . 


Did any ol 


Pat Patterson tried so hard to keep his big secret, 
which somehow got away. Pat is now with Vail Manu- 
facturing Co. and will cover Indiana, Ohio, Michigan, 
and Kentucky that big maroon Chrysler. 

> - . 

Reuben B. Wick, formerly with a Columbus, Ohio, 
concern, joined the ranks of travelers July 1, (so writes 
Jack Luke) and will represent Sikes chairs and Shelby- 
ville desks of our District except Michigan as 
well as much territory in the South. Welcome aboard, 
Reuben. This fellow is a pretty good cook, I’m told, 
so we'll have to get him out for a corn roast or some- 
thin’ in the 

> 7 * 

We are distressed to report the death, early in June, 

of Mrs. Al Christen, wife of Al Christen of the firm of 


Lewis & Christen, Fort Wayne, Ind. 
. * * 
The West Virginia Office Equipment Association 
reports that they will have their summer function 


at Wheeling on July 25 at Oglebay Park. At this writ- 
ing the speaker has not yet been announced. 
+ a“ + 
(See Pictures on Page 62) 

One hundred and one mutual spirits attended the 
Annual Cleveland Stationers and Travelers golf out- 
ing on June 25 at Sleepy Hollow Club, Brecksville, 
Ohio. Although rain fell during the afternoon, none 
of the rabid sportsmen were deterred, and the evening 
was well topped off by a delicious steak dinner and an 
evening of cards. Bill Kane of Oxford Filing enter- 
tained quite crowd in his home as a kickoff the 
evening before, where Jack Clark, W. E. Sheaffer Pen 
Company and Ron (Gunlocke) Douglass (the old 
pros?) had quite a bit of fun with yours truly when 
they bet on Archie Moore in the eighth round via the 
video, and WON! Golf prizes on the party were won 
by Carl Orth, dealer from Dunkirk, N. Y., for low gross, 
and John McPike, Weiss Manufacturing Company, for 
low net. High gross honor went to Fred Bishop, Office 
Supply & Printing Company, Cleveland, with a 142 


- > * 
Fellows ve do need more news. If you’re there 
where it’s ippening, let us know, and our editors 


are eager to print it 


Willmar Office Supply Company Relocates 
Willmar Office Supply Company, Willmar, Minn., has 
modern and larger quarters at 314 
The store and display room is over three 
their former location, and a complete 
available for storage of supplies and 


moved to morte 
W. Fifth St 
times the size 
pasement 
furniture 
Attractive schemes and displays show the fine 
nes of office ipplies, furniture and equipment that 


Harry Solber vner of the firm, has in stock. 





Hale Represents Ezyindex 

Ezyindex Products Company recently announced the 
appointment of Ted Hale as sales representative. Terri- 
ory includes Ohio, Michigan, Indiana, Kentucky and 
West Virginia. Having served as a manufacturers’ 
representati' many years, Mr. Hale has a high 
service. His headquarters will be 
Blvd., Shaker Heights, Ohio. 


apacity Io! ie€aie! 


16300 Van Ake! 
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For the Important Men in Business 





the world’s most wanted office chair 


EXECUTIVE POSTURE CHAIR 


Proudest office possession of top management 
throughout American business...the 
MILWAUKEE Executive Posture Chair . 

a triumph in custom-quality, healthful 
posture seating, unsurpassed for luxury and 
distinction ...a gilt-edge investment 

in lifetime, fatigue-proof, individualized 
comfort and well-being 


For a full description of the 
Executive Posture Choir ond for 
‘ hundreds of other distinguished 
wood choirs, see the complete 
MILWAUKEE Cotalog 





THE MILWAUKEE CHAIR COMPANY, Milwaukee, Wisconsin 
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Sank Envelopes 


FOR EVERY BANKING 
NEED 





*Mailing and Window Styles 
*Registered Mail Envelopes 
*Coupon and Coin Envelopes 
*Bank Filing Envelopes 


Write for Prices and Samples 











Envelopes 
ENGRAVED MONEY 
HOLDER ENVELOPES 


*Holiday G Everyday Designs 
*Genuine Steel Die Engraved 
*Used by Banks—Sold by Sta- 
tionery Stores 


Write for Prices and Samples 
























MADE TO STAND LONG, 
HARD USE 


*Used by Financial Institutions, 
for Protection of Pass Books, 
Time Payment Books- 


Report Card Jackets 
FOR PROTECTION OF SCHOOL 
REPORT CARDS 


*An Excellent Advertising Me- 
dia for donation to Schools. 


Write for Prices and Samples 








We Specialize In Your 


TNE SNE 


E avelope Weeds 













Seed Envelopes 


For Seeds, Samples of 

Grain, Ore and Sand, 

Machine Parts, Jewelry, 
Etc. 

*Metal Fold Envelopes 

Inter-Fold Seal Styles 

*Gummed Seal Flaps 


=f > 
AUSLELLS 



























Open End Filing 
Exuelopes 


DURABILITY FOR 
PERMANENT FILING 


Flat and Expanding Styles 





Sizes for Every Filing Need 


Used by Attorneys, Courts, 
Real Estate G Financial Firms 
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in Atlanta It’s 


JUSTRITE ENVELOPE MFG. CO. 


58-60 Gilmer St., S. E. Atlanta, Ga. 
In St. Paul It’s 


NORTHERN STATES ENVELOPE CO. 


300 E. 4th St 
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News Notes from the NSOEA District No. 6 


C. O. SCHLAVER, CORRESPONDENT 
OFFICE APPLIANCES, 600 W. JACKSON BLVD., CHICAGO, ILL 


Pre-Convention Luncheon . . . With President Ken 
Reister, Minnesota Mining & Manufacturing Company, 
serving as chairman, plans are rolling for the annual 
GLTC pre-convention luncheon on Friday, September 
25, from 12 noon until 2 p.m. 

The Boulevard Room of the Conrad Hilton Hotel 
will again be the scene of this traditional kick-off 
affair for the national convention of NSOEA 

Assisting Chairman Reister will be Wayne Mitchell, 
Hodgman Rubber Company; Harry Hoffman, Joseph 
Dixon Crucible Company; C. W. Gilbert, Orrice APPLI- 
ANCES; Bill Murray, Geyer Publications; Robert Rey- 
nell, Oxford Filing Supply Company; George A. John- 
son, Mittag & Volger, Inc.; Robert Cleary, Minnesota 
Mining & Manufacturing Company, and Joe Falbo, 
Codo Mfg. Corporation. 


* * « 


New Members .. . Recently voted into membership 
of GLTC are Tony Doepke, Peerless Imperial Company; 
Edward M. Williamson, Art Metal Construction Com- 
pany and Bob Columbik, Eversharp, Inc 


* * “ 


More Golf Ahead . Next event on the GLTC volf- 
ing calendar is the outing to be held Thursday, July 
30, at Glendale Country Club on Lake St., near Chicago. 
in charge are: Chairman, Walter Lennartson, OFFICE 
APPLIANCES; co-chairman, Bob Reynell, Oxford Filing 
Supply Company; Robert Kane, Richard Best Pencil 
Company; Ray Eichenlaub, Service Steel Products 
Company; Tom Gillice, Rockwell-Barnes Company; 
Ken Henderson, The Carter’s Ink Company, and Gor- 
don Kickels, C. L. Barkley & Company. 

Meanwhile, stationers, travelers and manufacturers 
in the Wisconsin and Illinois area are looking ahead to 
the September 11 outing at North Hills Country Club 
outside of Milwaukee. The committee is Bill Courtney, 
W. A. Sheaffer Pen Company, chairman; Benny Allen, 
American Pencil Company, co-chairman; Norman 
Hanson, National Blank Book Company; Jim Gibson, 
Commercial Stationery & Office Supply; Art Finger, 
S. J. Olsen Company; Barney Way, The Carter’s Ink 
Company; Bill Ostreich, H. C. Miller Company; Ray 
Hamilton, H. H. West Company, and Ray Eichenlaub, 
Service Steel Products Company. 

A pleasant interlude, too, is promised in the form 
of Maynard Westring’s annual golf party. The Rock- 
ford, Ill., stationer, a former governor of NSOEA Dis- 
trict No. 6, has invited members of the industry to 
Forest Hills Country Club in Rockford for a luncheon 
at noon, golf, and dinner in the evening. He has 
appointed as co-chairmen Gordon Kickels, C. L. 
Barkley & Company and Elmer Krumwiede, Elmer 
Krumwieade & Associates. The date: August 13 

* » * 

New Faces In the past couple of months we have 
seen a few new faces among the salesmen covering 
downstate Illinois. K. P. “Kenny” Jungbluth of the 
W. A. Sheaffer Pen Company is now traveling central 
Illinois and is living in Peoria after finally selling his 
home in Moberly, Mo. Kenny formerly covered parts 
of eastern Illinois and Missouri. His ready smile and 
hearty laugh are winning him a host of friends in 
his new territory 

Warren Schneider of the Wilson Jones Company is 
also a new addition to the family, taking over for the 
very popular Elmer Beck. We understand that Elmer 
is now the impresario of good will at the factory 

Frank Tynan of the Rockwell Barnes Company has 
been put out “to pasture” where Tom Gillice roamed 
for many years. Tom is now confining his very able 
talents to the Metropolitan Chicago area 

* - in 

Resting Up Mr. & Mrs. Jesse Peck of the Spring- 

field Stationery Company, Springfield, Ill., have just 
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YOU CAN'T DO BUSINESS 


FROM AN pr WNGON 


Of all the sad words a dealer speaks, the saddest of all are these: “I’m 


sorry, Sir, I'm out of that — I'll have to order it from the factory.” 


And so the customer goes down the street to get his reasonably 
priced Period style desks. When he makes up his mind to buy, he wants 
to see the merchandise. 


The Alma Debonair 900 Series has become a highly profitable item 
with dealers who stock it for that worthwhile segment of business and 
professional people who seek its style in the Wise Economy range. 


Order your display of the Debonair today. All items available for 
immediate shipment. You can’t do business from an empty wagon. 





HIGH POINT, NORTH CAROLINA 
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show the buyer 


all these 
PEERLESS features 





Clever side-locking fol- 
lower blocks are adjustable 
with easy pressure on 
release hinge. “ 





Special bali and roller Convenient thumb latch 
bearings suspension built into drawer pull 
slides provide full support eliminates fumbling with 


and easy operation. separate latch. 
























Now is the time to push the sale of five drawer 
filing cabinets. Office space rentals are still 
climbing ... Floor areas are becoming more and 
more valuable. For this important reason man- 
agement is showing greater-than-ever interest in 
floor space conservation. ‘Peerless five drawer 
filing cabinets offer 25% more filing capacity 
than standard four drawer files. This permits a 


20% saving in space required for filing cabinets. 


And, of course, your customers will favor the 
many outstanding ‘Peerless’ design and con- 
struction features that provide smart styling for 
the modern office...rigid construction for long 
service ...easy drawer operation for easier, 


faster filing. 


“Peerless” Five Drawer Cabinets are available in 
letter and legal widths and with interchangeable 
compartment drawers for card-filing. Card draw- 
ers can be in combination with letter drawers 


as desired, 


Write us for more details and dealers’ offer. 








PEERLESS street EquipMeENT Co. 


New York Chicago Dallas Los Angeles 


6604 Hasbrook Avenue, Philadelphia 11, Pa. 
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returned to the capitol city after spending a few 
weeks vacationing in Florida, Georgia and Colorado. 
A little rest was just what the “doctor ordered” for this 
wonderful couple after they worked so hard to make 
the regional convention the success it was. 


7 * > 


New Quarte On June 1 and 2 the Jackson Type- 
writer Company had a grand opening for the beautiful 
new store located in the heart of the Danville, IIl., 


business district. The firm is carrying a complete line 
of office supplies as well as typewriters and office 
equipment 

The following manufacturers’ representative helped 
in greeting the many visitors: Ralph Blackburn, The 
Globe-Wernicke Co.; Stu Chapman, Boorum & Pease 
Company; Jack Lang and Blair Little, All Steel Equip- 
ment Company; Dick Singer, Cooke & Cobb Company; 
George Tynan, F. S. Webster Company, and Paul 
Ulwelling, Speed Products Company. 

> > > 

Service Memento The beautiful wrist watch 
which Harry Balch is wearing bears an inscription, “In 
recognition of 25 years of faithful service to Quality 
Park Envelope Company.” 


> - . 
Fashion Note Honors for the best-dressed man 
at the GLTC golf outings go without dispute to Presi- 


dent 3-M Ken Reister. His dimpled knees are clearly 
in evidence on the golf course when he dons his 
knickers. His evening attire is a silk summer suit. 
> 7 > 

To our correspondents Stu (Boorum & Pease) Chap- 
man, Ralph (G-W) Blackburn, and Art (S. J. Olsen 
Co.) Finger, our heartiest thanks for contributions. 
Keep ‘em coming 





Firm Celebrates 25 Years With Rustcraft 


Office Supply Company, 521 Main St., El Centro, 
Calif.. was recently elected an honorable member of 
the Rust-Craft Dealers’ Quarter Century Club, after 
it completed 25 years as a Rustcraft greeting card 
dealer. Louis B. McManus, president of the Office 


a el ce 





Awarded Scroll ... 


s B. McMar jient of Office Supply Company, shows his 
Stan Atkir hairman of the El Centro Merchants’ Committee 

Everett Shaw, 1 ient of the El Centro Chamber of Commerce 
Supply Company, received the award. It read: “For 


having served faithfully the local community as a 
purveyor of happiness and good will through the 
medium of greeting cards of character for 25 years 
or more, this scroll is gratefully presented to Office 
Supply Company by the Rust-Craft Publishers and as 
further evidence of our pride is hereby elected an 
honorary member of the Rust-Craft Dealers’ Quarter 
Century Club 
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No. 260 No. 60-S 
Smoking Stand Smoking Stand 
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No. 17-C No. 56-S 
Costumer Sand Urn 


An outstanding group of modern 
accessories in satin-spun aluminum 
.. . combining beauty, smart styling, 
and durability. Enhances either modern 
or traditional interiors. The VALCO 
line is meeting with proven customer 
preference wherever shown. 


Write on wire for prices and details 


the WALCO combany 


Y 


1311 Ann Ave St. Lovis 4. Mo 


167 





ee: 
: oa 





BES 


wre 
A ae “ 























No. 103 Revolving Arm 
Choir, and No. 101 
Matching Side Chair. 
Finished in Walnut or 
Mchogeny on Pecan. 
Upholstered in Tolex 
Plastic Leothercloth, Top 
Groin Leother, or deep 
Buff Leather. 


For the dealer, Gregson chairs are a well tailored and 
well proportioned line, reasonably priced to sell at a profit. 
They're constructed to stand up under hard usage. Yes... 
you'll make money with Gregson chairs 

In the office, Gregson chairs add a prosperous look. 
And they're comfortable too. They help the busy execu- 
tive do better and more profitable work. Yes... he'll 


thank the dealer who sells him Gregson chairs. 


DEALER INQUIRIES INVITED 








GREGSON MANUFACTURING COMPANY 
Manufacturers of Office and School Chairs 
LIBERTY, NORTH CAROLINA 
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In and Around Eighth Region 
With Midwest Travelers 


BY E. J. MITCHELL, CORRESPONDENT 
329 BELT AVE., ST. LOUIS 12, MO. 





ANNUAL MIDWEST TRAVELERS & DEALERS 
GOLF OUTING 


Come One—Come All! 
August 28 


SANTA FE HILLS COUNTRY CLUB 
Kansas City, Mo 


2 to 4 p.m.—Golf. 
4 to 6 p.m.—Other Events. 
6 to 7 p.m.—19th Hole. 
7 p.m.—Buffet dinner. 
FUN AND PRIZES FOR EVERYONE 
Dinner $3.50 Golf $2.50 


Send Reservations to Lee Gamel, 5416 Nall Ave., 
Mission, Kans. 











Jack Percival, local representative of the 3 M’s Com- 
pany, was recently mentioned in a column of one of 
our local newspapers, as one of St. Louis’ “snappy 
dressers.” That’s a very well deserved recognition, 
but it may be further said that Jack is just as smart, 
nice and capable as he is nice looking. 

* - > 


Recent word from Gene Walker, former St. Louis 
representative of Columbia Ribbon & Carbon Com- 
pany, now living in Pittsburgh, Pa., and covering the 
trade in that area, states he and his family are quite 
happy in their new surroundings, although do miss 
their old friends back home. 


A belated notice of a BIG event in Kansas City, Mo., 
which should be of interest to many 8th Region dealers 
and all Midwest Travelers: Saturday, May 16, was the 
wedding day of Miss Vivian Fairow, secretary, Geo. 
E. Baird & Son, stationers, to Jim Whitacre of Kansas 
City. It was a quiet wedding at the Overland Park 
Presbyterian Church witnessed only by the mem- 
bers of the wedding party and the parents of Miss 
Fairow. The happy couple left immediately following 
the wedding, to honeymoon until about June 8, when 
the bride returned to her daily “7 to 6” at the Baird 
establishment. All good wishes to the bride and groom. 
Miss Fairow is widely known in our industry as the 
most capable and popular pretty secretary in our midst. 


. * * 


Two other June weddings witnessed by several of 
our friends in the trade were those of Miss Mary 
Frances Palmer, attractive daughter of Mr. & Mrs. 
Francis W. Palmer, Jr., of the Levison & Blythe Manu- 
facturing Company, St. Louis, to Kenneth C. Schnit- 
zius, which took place in St. Louis on June 5; also that 
of the daughter of your correspondent, Miss Bette Lee 
Mitchell, to Benjamin F. Bush on June 13, in St. Louis. 


7 * + 


North of us a way, in the Seventh Region, is a large, 
progressive, and outstanding firm of our industry, 
Farnham Stationery & School Supply Company in 
Minneapolis. This firm, headed by Arthur J. Walker, 
president, several months ago bought the five-story 
building adjoining its present quarters and have re- 
modeled the building inside and out to make it one 
of the finest stores of its kind in the industry. Al- 
though this is being written in advance of the pro- 
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build gales and profits 


with VICTOR’S complete line of filing equipment 


Victor BESTLINE FILE* 


For your customers who 
want the best, no other file 
offers more in appearance, 
efficiency and construction 
than Bestline. 6 uprights as- 
sure long-lasting align- 
ment and smooth operation. 
Cradle-type, ball bearing 
suspension enables heavily 
loaded drawers to glide in 
and out at mere finger-tip 
pressure. Completely 
equipped with thumb catch- 
es, snap-in drawer rods and 


followers. 


Victor MIDLINE FILE* 


For customers who seek 
value plus economy, Mid- 
line Files offer the same 
smart appearance and top 
operating efficiency as the 
famous Victor Bestline. The 
cradle-type bearing suspen- 
sion provides smooth draw- 
er action. In all standard 
sizes as well as gray, green, 
walnut or mahogany finish, 
Midline Files are an addi- 
tion to any office 











*Bestline, Midline and Firemaster Files are available in all standard sizes. 


Victor FIREMASTER FILE* 


These insulated files offer 
your customers the protec- 
tion of a safe, with the con- 
venience of a file. They’re 
built to withstand severe 
temperatures up to 1700°F. 
(without damage to paper 
contents) and to provide 
protection against impact 
from falling objects. Fire- 
master files are completely 
equipped with gear control 
drawer suspension, para- 
centric locks, thumb catches, 
drawer rods and followers. 


be 


Victor FIRE DRAWER’ 


Fire protection as well as 
filing efficiency for the small 
business office or the home. 
This compact, single-drawer 
file offers your customers 
certified fire protection and 
takes up very little room. 
Gear type progressive sus- 
pension permits full drawer 
extension. Other features in- 
clude thumb catch, label 
holder, guide rod and para- 
centric lock. 





Fire drawer is available in legal or !etter widths. All the equipment shown in this ad 





is available in gray, green, walnut or mahogany finish. 


THE VICTOR SAFE AND EQUIPMENT CO., INC. 
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. 677: TC 
78 REV. A/CH 
. 877 EXEC. DESK 
. 3078 SOFA 
78 A/CH 


A 
8. 
Cc 
o 
E. 





The advantage of planned layout to conform with 
maximum space allotted without a change in floor 
plans, is the keynote of “SCERBO’S” success in 
dealing with problems where space is restricted to 
various shapes and sizes. Our drafting department 
is at your disposal to help in attaining complete 
satisfaction and best results. Our wealth of ex- 
perience is yours for the asking—Just send in a 
sketch of your plan and we will estimate at no 
additional cost. 
































877 EXEC. DESK 





DRUM TABLE 


oT. 


877 CONFERENCE TABLE 








WRITE FOR OUR COLORFUL ILLUSTRATED 


CATALOGUE 
jf 
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ypening of the enlarged Farnham quar- 
cheduled for July, but it is already ap- 
parent that the extensive plans will bring the desired 
results, as the entire organization is enthusiastically 
individual responsibilities. Many of 
dealers may well let this move of 
Farnham’s be example for them to study and fol- 
w, even if o1 maller scale. 

rhe office furniture department which has hereto- 


posed iormali 
ters which is 


keyed up to tnel 
our Eighth Re 


fore been on the second floor now occupies the first 
floor of the uilding, and the school equipment 
epartme! ies all the second floor space 
Another successful monthly luncheon meeting of 
the Office Furniture Association of St. Louis was held 


in Hotel on the third Monday of June, 

representation of dealers and manu- 

tatives present. There will be an- 

r at the s e place on the third Monday noon in 

September—s ll ye local industry members be sure 

t A short, but interesting program 
your edification 

t 
Governor John Brain, of NSOEA District No. 8, and 
George Constantine of Palace Office Supply Company, 


are busily oc with their committees in arrang- 
ing plans for a large and very interesting convention 

» be held next April at the Hotel Tulsa, in Tulsa, 
Ok Litera lescribing this meeting will soon be 
in the mails, so watch for it, and make your plans 
and hotel re vations early. 


Mr. and Mrs. Izzy Voda spent a good part of June 


and early July ith the trade in western Missouri 
and in Kansas Oklahoma, checking the stocks of 
Wallace pencils to make sure their dealers were not 
sold out or left hungry for more stock. If Izzy was 
forced to mis y one of his good dealers, this trip, 
please send your orders to Jack Johnstone at Wallace 
headquarters in St. Louis and he will serve you 
promptly teously, with full credit to Izzy. 
_ > > 

The Pete thograph & Printing Company of 
Omaha joins many other progressive office fur- 
niture dealers i rning up the Certified Office Plan- 
ning Service act of Wood Office Furniture Insti- 
tute, accordir ord from John Ford, Jr., secretary 

the firm a anager of the retail department 
Congratulati John 


* 


are all receive word that Robert (Bob) 

Valleau, of L« Company and Milwaukee Chair 

Company, ha ned his health and strength to the 

point where he back on the job and will soon be 

seen covering | erritory in company with his part- 
Vic Lydon take all of the business, Bob, 
I eat, too.) 


We ire 


Edward A. Holscher, president of E. A. Holscher 
Office Furnitu Company, St. Louis, passed another 
lestone of lif June 13, making him about 22, 
One thing for sure—he appears 
healthier a1 er each year. Due to clean living 


* > 


Ve n't se ich of Louis Blair, owner of Blair 

upply ¢ pany, St. Louis, and president of the 

iation, since his wedding several 
Gu Helen has him well in control. 

The several Mi t Travelers who were priviliged 

me acq ted with Sidney Vere Smith, chair- 

in of lirectors of Benney & Smith Co 

Crayola” ! irers) will be grieved to learn of 

his death la June. Our personal sympathy is 

t and business associates. They 

leader and loyal friend, as have 
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COMFORT- 
CONTROLLED 
MOTION 





“Free and easy” is one way to 


describe the feeling Collier-Keyworth Chair 


Controls give through their patented “Equi- 
Balanced” action. An exclusive, outstanding 
Collier-Keyworth feature, it always assures 
smooth-tilting, comfort-controlled motion. 
For all-steel, revolving chair controls. . . 
carefully constructed for long-wearing 
satisfaction . . . ultra modern in design... 


buy Collier-Keyworth! 


COLLIER-KEYWORTH CO. 
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REST-ALL 


STRAIGHT CHAIR 











A CHAIR FOR 
EVERY NEED 
A SALE FOR EVERY LEAD 


HE COMPLETE Rest-All Aluminum 

Chair line—executive and secre- 
tarial posture swivels, side chairs and 
institutional chairs—gives you a superb 
model for every conceivable requirement 
of business and industry in your area. 
With Rest-All quality of design, construc- 
tion and finishing, every bona fide lead 
you press is as close to a completed sale 
as modern seating engineering can help 
you carry it. You'll like Rest-All chairs 
AND the totally specialized treatment 
from the manufacturer. Write for details. 


REST-ALL 
MODEL 950 
STRAIGHT CHAIR 





MODEL 850 | 
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all who knew him and were associated with him. Sid- 

ney was a very good friend and advisor to all sales- 

men and particularly his own men, who revered him, 
+. + - 

‘Tis said that Omaha, like other midwestern cities 
suffered pretty high temperatures during June and 
July, but Rudy Johnson of Omaha Stationery Com- 
pany kept right on working and bringing home the 
bacon in goodly quantities. Rudy is strange that way, 
he loves to hear the cash register ring and the coing 
jingle into the drawer—and they do that in Rudy’s 
store pretty steadily throughout the year. Good rea- 
sons are the fine group of store personnel he has and 
the nicely displayed merchandise in the store and 
the windows. Omaha people have learned this store 
is a nice and courteous place to browse and to buy. 


* * x 


It won’t be long, now, until our genial friend Walter 
C. Guy, head of Arkansas Printing & Lithograph Com- 
pany, Little Rock, and a past-governor of the Eighth 
Region, before Arkansas became a rebel section of the 
Eighth Region, will be inducted as Imperial Potentate 
of the Ancient Arabic Order of Nobles of the Mystic 
Shrine of North America. Congratulations and good 
wishes to you, Walter, from your many friends up 
this way. Remember, when we fought the battle of 
Pearl Harbor together at the Muehlebach Hotel? 


Ad-Viser 


Continued from page 29 





centage of a sale, are given with every purchase. The 
customer saves these coupons until he possesses a 
specified amount. Then he makes an exchange for 
the premium. This method is a good one because it 
keeps customers coming into the store many times. 

The “Gift Plan” offers, absolutely free, an item of 
value. It may be given on holidays, at sales, or to 
all customers who enter the contest. If an actual con- 
test is held, simplicity must be the byword to stimulate 
interest. Remember, practically everyone who enters 
the contest should win. 

Premiums have long been a stand-by for the national 
advertiser. They are fast becoming more and more 
popular with the retailer. More frequent use and ad- 
herence to the above simple rules will virtually assure 
success. 





Pat Patterson Represents Vail 

Vail Manufacturing Company recently announced 
the appointment of M. G. “Pat” Patterson as the firm’s 
representative in Ohio, Michigan, Indiana and Ken- 
tucky. Mr. Patterson is a well-known veteran in this 
industry and will continue to give his usual good serv- 
ice to dealers in his territory. He resides at 3710 
Grosveror Rd., Cleveland 18, Ohio 





Shoemaker Elected President 
George L. Shoemaker, Dallas, Tex., branch manager 
for the National Cash Register Company, was recently 
elected president of the Dallas Sales Executives’ Club 
JHR 


I Oe Votes Ee 


Marshall & Bruce Company, 40I-I| Twelfth Ave., South Nashville, Tenn.— 





+ $8 
W. A. Sheaffer Pen Company, Fort Madison, la 


Ma Ar 
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Executive 





Fast-Selling “Executive” Model, like all Protectall Safes, bears the independent Underwriters 


Laboratories, Inc. “C” Label. And 4 out of 5 of all safes sold by dealers, today, are “C” Label safes! Defender Chest 





Little Giant Chest 


Why is there even more money 
in this safe for you, today ? 


Never before have your customers been so awake to the need for protecting their records. Never 
before has it been so easy, so profitable to sell America’s No. 1 safe value—the Protectall. 











Even if you haven't been in close touch Protectall models for less than a good type-  [ Coge oauaatimeen | Senteaeenell 
he sate 1 r ately, you may have writer. The new Protectall “Veep,” for High Wide Deep | High Wide Deep 
/ somet [here's been a tremendous instance, is America’s lowest-priced quality Dwector coll Mill Hic Ciel Wienclll Wien 
Safes are moving—and safe. Yet, like all Protectall Safes, it bears | Commerce 4 Ai Ricadlll Vind G0 Bt 
Today’s men know they need the Underwriters’ Laboratories, Inc. “C”’ Accountant 4l 25 27 32” | 20° | 20° 
their records. Label... gives top caliber protection Grates x all be Bat Ba 
c pf has the brand new styling every business- Challenger ot Gt b.Mh 8 d Be 
man wants. Treasurer 31 19 | 19 2 a | 12" 
And Protectall given retailers the i Enscutine 23 1s 19° | ne" | 40" | 12° 
; if there ever was a “right” line anda | | | | | 
take advantage of . ” ot  - ’ Custodian Wal! Sate miu} ue] 64 
i “right” time for big profits, it’s Protectall | i } | 
a quaity tine ial . : : Detender Chest 10 10 g 8" sei 8° 
Safes, and its NOW! Don’t waste time. } | | | | 
| Little Giant Chest 5 12 4 - 10° e 
Mail the coupon. Get catalog and details, | | | } | } } 
; , ap | New “Veep” Sate 13” | 1s" | 13" | 10" | 10° 
Actually, iil any one of several and get going! We'll help you \ I i i 


Protectall Safe Corporation 
926H S. Salina Street, Syracuse, N. Y- 


t Protectall Safes vee :vsmsswn nec tovst tos Sa 
- Sjracuse, New Ofok = 
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Eye Appeal, Comfort Appeal 
and SALES APPEAL 


Here’s a chair that is really smart in appear- 
ance and its semi-lounge qualities make it 
perfect for the small size, or small budget 
office. It’s the Guest Chair by Gunlocke—in 
genuine walnut with top grain leather up- 
holstery. And, of course, it meets Gunlocke’s 
high standards in comfort, styling and con- 
struction. Every execu- 
tive office in your terri- 
tory is a prospect for 
these chairs. 





Chairs for Your Working Comfort 


Au Por WH. GUNLOCKE CHAIR COMPANY 


WAYLAND NEW YORK 
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Texas Travelers News Notes 
ART CARROW, CORRESPONDENT 
4423 N. ROSENEATH DR., HOUSTON 21, TEX. 


Not much news from down here as all my corre- 
spondents have gone fishin’ but I did get some help 
from George Tarrant, The Carter’s Ink Company, and 
John Chowning, Arkansas representative for Carpenter 
Paper Company. I wish that I had a few more like 
them, 

” + . . 

C. R. Chamberlin of Cel-U-Dex, has suggested that 
I add a section to this column and call it “BUNKAN 
DINE” with due apologies to Ralph Hilburn. So if any 
of you boys know the best places to bed down and 
also to feed a hungry peddler, drop me a line about 
same. 

7 ” * 

Jake Saunders and Don Sosebee, both formerly witn 
Odessa Printing & Stationery in Odessa, Tex., have 
gone with Carpenter Paper Company’s branch at Hous- 
ton. Jake will cover Southwest Texas and headquarters 
in Corpus Christi. Don will work out of Baton Rouge, 
working southern Louisiana and southern Mississippt. 

+t + * 

Clarke & Courts of Houston has closed its store 
at Main & Pease as of April 25, moving all stock to 
1210 W. Gray. ... National Printing & Stationery, San 
Antonio, have moved their office furniture department 
to 661-663 N. Main St. The stationery and printing 
departments will remain at 657 N. Main. 

a * * 

Louis Johnson has left Von Boeckman-Jones, Austin, 
and opened an office supply store with his brother 
Gunner, at 510 Brazos St., under the name of G & L 
Stationery Company. It was officially opened on 
May 18. 

* * » 

Cecil Moses who covered Louisiana and Mississippi 
for Carpenter Paper Company has joined the staff of 
Pensacola Office Equipment Company in Pensacola, 
Fla. P. Huggins who has been traveling Louisiana, 
Mississippi and Arkansas, has joined the selling divi- 
sion of F. F. Hansell & Bro., New Orleans. 

cm . 

Scott Denny has been promoted to promotional man- 
ager of Ennis Tag & Salesbook Company and Hubert 
Marcia as general sales manager for the same com- 
pany. ... Glenn A. Bohanna has returned to the Texas 
Travelers as representative for Peerless Imperial Com- 
pany in Texas, Louisiana and Mississippi. 

7 * * 

Emil L. Dalmas has affiliated with L. H. McDaniels 
as a manufacturer’s representative. .. . William Kay 
is traveling Louisiana and Mississippi for J. A. Hoernor 
Company of New Orleans. 

- 7 * 

L. B. White and son Wallace of White Printing Com- 
pany, Paragould, Ark., have bought controlling interest 
in The Paragould Daily Newspaper and Wallace has 
become managing editor of the paper. 

” * . 


Jimmy Shofner of Shofner’s, Rogers, Ark., attended 
his first regional meeting and he can not understand 
why it is necessary to rent a room, as he got so little 
sleep in the three nights he was there. Maybe he’ll 
learn before the next one comes along. 

: * a 

Cecil Bush of Dorsey Company has been confined to 
the hospital for an indefinite period. H. D. Darwood 
has sold his office supply business to A’Mell Office 
Supply, 1201 Elm St., Dallas and returned to work 
for them. <a 


Ben Garlinghouse, Globe-Wernicke representative, 
has moved from Wichita Falls to headquarters in 
Dallas on Lake Circle Drive. Wallis Champion, after 
two years as a master sergeant with the Second Divi- 
sion, and one year in Korea, has returned to Mayton 
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The Efficiency of Modern 


& 


Form follows function . . . and alert American 
business men have shown a keen appreciation for 


the simple beauty of contemporary office furniture. 


the matchless beauty of American hardwoods with the 


nal efficiency of modern design, and you'll find yourself 


the Cosmopolitan series by Jasper Desk. A space-saving, 
pealing example of the cabinet-makers’ art, equalling the 


istom-built creations. 


The Jasper Desk Co., Jasper, Ind. 
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—a ood name 


to tie to 


for sales and profits! 


iis trio of GUSSC iling and finding lines has established an 
T, t f GUSSCO filing 1 finding | I tablished 


enviable record for year round, day in and day out sales. Some of 
these labor and time saving items are needed everywhere your sales- 
men call and by everybody who comes into your store. 
purchase of a package of index cards leads to the sale of a complete 


filing and finding system when handled by your competent and profit- 


conscious sales people. 


Dealers who recognize and take advantage 
of the GUSSCO filing and finding group 
profit. The same opportunity is yours for 
some sales push behind the GUSSCO Trio 


some profit, too. 


Transfile 





3 STYLES 
13 SIZES 


STEEL FRONT FIBRE BOARD TRANSFER FILES 


Offer the’ low cost method of housing sen permanent and permanent 
records in an accessible, tip of the finger way Made of fibre 
they are so reinforced by steel that all the weight of drawer and 
contents is supported on steel. Drawers slide in and out with surpris 
ing ease. They can be interlocked and stacked as high and wide as 
desired. No tools or nuts or bolts are required. A size for 
and record requirement. Roller 
on the De Luxe style. 


beard, 


every card 


bearing drawer suspension available 


335 CANAL STREET 
WEST COAST REPS. — 
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In the GUSSCO Catal 


able you to meet all 
remember we sell thr 


You get cooperation, 


of the special sales appeal <a egpiets 
enjoy a consistently good 
a minimum of effort. Put 


and you will reap a hand- 


FILING SUPPLIES 


og you find a com 


yf | plete line of index cards, folders, guides 
Often the 
ete for every tandard filing system 
Every item i sound, quality value 
designed to do a better job longer 
You will find the line is priced to en 


competition. And 
ough dealers only 


not competition, 


when vou sell GUSSCO filing supplies 


r stock and order 








THE HANGING FOLDER WITH 


ADJUSTABLE METAL TAB 


No longer do file clerks have to break their backs all day |! 
out -pushing and tugging old style folders in overcrowded file 


O-folders eliminate all that-—they just glide along on their 


touch of the finger. Imagine the difference this makes in filin 
and finding becomes a pleasure instead of drudgery. Easy J 
log And--speed plus accuracy follow as a matter of course 
When Guide-O-folders are withdrawn from the file, the etal 


out—-they are fastened to the 


GUIDE SYSTEM & SUPPLY CO. 


folder permanently 


ong- day im and day 
drawers. Now, Guide 
steel frames at the 
« departments. Filing 
ust like falling off a 
hangers do not dros 


NEW YORK 13, N. Y. 
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& Roddy located in Fort Worth, Tex. 
* . aa 
BUNKAN DINE 
Irving’s Steak House at 1313 South Congress, Austin, 
Tex., is an excellent spot to eat. Not only is the food 
well prepared and served, but the prices are extremely 
moderate. The atmosphere is of a high type and the 


service and management are cordial and attentive. 
+ . ~ 

The Phillips Apartment Hotel in Bartlesville, Okla 

only five blocks from center of activities and de- 

signed fo! mfortable convenient living—all rooms 

are air-conditioned. On the roof, the Rivera Sun Deck 
overlooks the lue Osage Hills 
* ¢ 

Also for you boys making Waco, do not miss the 

Town House, which is also air-conditioned. It provides 

free parking and is away from all the down-town 

hustle-bustle. Just brought to my attention, for you 


who fly and might own a helicopter, the Plush Western 
Hills Hotel in Fort Worth, has formally opened their 
Heliport. They are receiving national recognition as 


being the first to open an officially designed hotel 
Heliport 
> > > 

The George B. Zigler Hotel has just opened in 
Jennings, | and is operated by the Alsonett Hotels 
It has ali the big city conveniences in a small hotel, 
rooms vel ddern, air-conditioned, excellent coffee 
hop and of irse, the cocktail bar. It is an excellent 
spot to sto] vernight when working from Houston 
to New Orl Make this a must on your next trip 





Adherence to Slogan Builds Business 


Paper is Business” is the appropriate slogan of 
Processed Papers, for 38 years manufacturers of office 
and school paper products. The slogan, adhered to 


religiously by the company, has made a paper spe- 
cialist of the concern, so that their customers may be 
assured of quality merchandise. This, in turn, attracts 
other customers on a profitable basis. 

Located Melrose Park, Ill. just west of Chicago in 
a growing industrial area, excellent railroad and truck- 
ing facilities are at its service. The company’s present 
plant, built in 1947, has 85,000 square feet devoted to 
high speed equipment, much of it of special design for 
both raw materials and finished goods. 

Considerably broader than the average is the com- 
pany’s line, offered to the stationery trade. It includes 
all standard items as well as a complete school paper 
line, and those to serve the artist and stationers. To 
mention a few briefly, they include: rag papers, mim- 
eograph, duplicating, and typewriter papers, second 
sheets, blottings, adding machine rolls, ruled pads, 
legal pads, scratch pads, pencil and ink tablets, ruled 
paper, drawing papers and a complete line of wire- 
bound books well as specialty items. 

In additio1 this impressive list, the firm also 
manufactures special items, made-to-order for indi- 
vidual cust Processed Papers will also shortly 
of envelopes for the stationer. 


Introauce a 





Announce Salesman Compensation Program 
A new salesman compensation program combining 


lesirable features of both salary and commission earn- 
ings has been put into effect by the Victor Adding 
Machine Ci 

As announce by A. F. Bakewell, vice-president in 
harge of sales, the plan provides for a weekly base 
salary plus incentive payments on all volume over 
$1,500 monthly. These commissions range from 5% 
to 25 on a Sliding scale basis. 

The program was established to eliminate the feel- 
ing of insecurity sometimes felt by salesmen who have 
to live on straight commission earnings. At the same 
time it has vided opportunity for Victor salesmen 

earn commi ns in proportion to their sales efforts 
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gives dealers a line of chairs 
with Cramer style and quality 
and at the same time a real 
price advantage. The Economy 
Series includes all of the ad- 
justment features that have al- 
ways sold Cramer Posture Chairs. 


Send for new brochure illustrating 
and describing Models E-22TB and 
U-331 plus other chairs in these series 


Gramer POSTURE CHAIR CO., Inc. 


1205 CHARLOTTE — KANSAS CITY 6, MO. 





CHOICE OF PLASTIC 
ARM REST AS ILLUSTRATED 
OR TWO 
DIFFERENT 
UPHOLSTERED 
ARM RESTS. 
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Pacific Northwest Notes 


C. M. LITTELJOHN, CORRESPONDENT 
918 12TH AVE. N., SEATTLE 2, WASH. 


Capitalized at $50,000, the Northwest Office Ma- 
chines Inc., has recently been incorporated by R. J. 
Anderson, Gertrude Anderson, and Earl! E. Travis, all 
of Seattle, Wash 

* 2 * 

Frank J. Ierulli, head of Frank’s Stationery & Print- 
ing Company, 2502 S. W. First Ave., Portland, Ore., 
has recently been elected treasurer of the Portland 
division of the Oregon printing industry 

* + 2 

Celebrating its 47th birthday anniversary along with 
the state of Washington’s Centennial, Griggs Stationers 
& Booksellers of Bellingham, Wash., pointed with pride 
to its march of progress since establishment close to 
the opening of the century in 1906. 

* + 7. 

The Paulson Office Supply of 109 Park Ave., Renton, 
Wash., widened its interests and those of youngsters 
of Renton by holding an exhibition of model planes 
and model cars created by the boys 

The Whitman County Office Supply has recently been 
opened in Pullman, Wash. This new office supply spot 
on Kamiaken St. has been established by Frank 
Behling, who owns a similar store in Moscow, Ida. 
Associated with him in the Pullman store is Jerry 
McVean, who has been with him for several years in 
Moscow. 

* * ” 

Richard G. Montgomery, for many years one of the 
top executives of the J. K. Gill Company and who 
now conducts his advertising agency at Portland, has 
been named a member of the American Association of 
Advertising Agencies’ standing committee on govern- 
ment, public and educator relations. 

7 7” * 

Frank J. Ierulli has announced that the Charles 
R. Hadley Company has chosen his Frank’s Stationery 
& Printing Company store, Portland, Ore., as its au- 
thorized dealer in that city for its standard loose-leaf 
accounting forms, post binders, and posting trays. 

* * * 

A balcony is being placed in the Tacoma Office 
Supply store at 1109 “A’”’ St., Tacoma, Wash., to enlarge 
stock and sales space. 

* * *~ 

Stationery and school supplies as well as books are 
highlighted at the new Book Nook opened in Auburn, 
Wash., by Mrs. Vadda Armstreng and Mrs. Mary 
Dailidenas. 

~ * 7” 

Offering refreshments as well as a smiling welcome 
and exhibition of all manner of new office equipment, 
A. H. (“Hank”) Behrman, Hugh Vineyard and Henry 
Rozeman recently threw open their new Business 
Equipment, Inc., store and setup at W314 Sprague 
Ave., Spokane, Wash. 

* * * 

Lawrence D. Krause of the Portland, Ore., office of 
the Underwood Corporation’s sales staff, has recently 
returned from completing the expert course in the 
sales schoo] of the company maintained at Hartford, 


Conn. a 


Sponsored by the Fine Arts department of the Inter- 
national Business Machines Corporation, an exhibit 
of models of the inventions of Leonardo da Vinci was 
welcomed at the Museum of History & Industry of 
Seattle. 


* * * 


Three Seattle sales representatives of the BB Pen 
Company have received substantial promotions for 
their sales prowess and general efficiency, according 
to recent announcement of Jack LeVant, BB sales di- 
rector. Those thus rewarded for their faithful service 
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You feather your nest 











when they leather their office 


W e’re not telling you anything you don’t 
already know—of course you make higher profits 
when you sell leather. 


But do your customers know that genuine 
leather actually costs them Jess during the 
life of their office furniture? They’re dollars 
ahead, and so are you! Why keep it a secret? 
The more you tell, the more you sell! 








Furniture by Leathercraft Furniture Mfg. Co. 








Here 


Amer n 


OFFIC 





are some of leather’s money-saving advantages: Why not display leather... 
Genuine leather outlasts most other upholstery materials. talk up leather? 

Genuine leather gets better-looking with age. . 

Stains which mar ordinary fabrics don’t harm leather. 

Colors keep in leather; there’s less fading. 

Cleaning costs are nil—a damp cloth will do. 


Ia , : >. . 
There’s less re-upholstery expense with genuine leather. Leather’s savings to businessmen 


mean more profit to ‘you 


THE UPHOLSTERY LEATHER GROUP, INC., 141 East 44th Street, New York 17, N. Y 


Leather M facturing Co., Newark, N.J Blanchard Bro. & Lane, Newark, N. J. The Lackawanna Leather Co., Hackettstown, N. J. 


tabula Hide & Leather Co., Ashtabula, Ohio Eagle-Ottawa LeatherCo.,GrandHaven,Michigan , Radel Leather Manufacturing Co., Newark, N. J. 


Garden State Tanning Inc., Pine Grove, Pa. 
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ALL SUPPLIES PRODUCED BY _ i 
OUR OWN FACTORIES 


storag 
Exclusive Franchise for some Areas 


ment. 
still open — SYSTEMS CORPORATION 


Tie- 
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and high sales volume in the pen field are Paul Aren- 
named regional sales manager, and 
| Jay Myerson, both of whom have 
been appoint issistant regional sales managers. 
These new responsibilities of these Seattle pen men 
extend thei verage to include the eleven western 


son, who has bes 
Louis H. Zusser 


z . * * 

Several leadi fice equipment, bank supply, and 
ffice furniturs panies of Seattle were called upon 
to add the finishing touches to the newly created First 
Ave. & Stacy S anch of the National Bank of Com- 
merce of that city. James D. Headley furnished the 
office furniture; the North Pacific Bank Note Com- 
pany, the pape Downs N. W. Diebold furnished all 
the protective equipment necessary; and the deVoss 
Desk Company} pplied some equipment. 

Recently it rated with capitalization of $50,000 


was the Hende Typewriter Company of Seattle, 
Wash. Incorporators of this West Seattle business are 
R. S. Henderson and Ethel C. Henderson of 6022 Cali- 
fornia Ave vhere the store is located, together with 
Lothar Maier ) California Ave., West Seattle. 
> > 

Taking part i .e grand opening and dedication of 
John Barcott, Jr.’s Barcott’s Seafood Restaurant at 
3832 S. Pine St., Tacoma, Wash., was H. D. Baker Com- 
pany, Inc., of 1007 Pacific Ave., Tacoma. The firm fur- 
nished busin«s hines and office equipment neces- 


sary f he istration offices of this fine new 
rest 1? 

Congressman Thomas M. Pelly, president of Lowman 
& Hanford Ci pioneer stationers of Seattle, Wash.., 
who went int ffice with the recent Republican tide, 
has sent to hi eattle constituents some new light 
and insigh ms and conditions of the present 
ne Al 

The two pl ipal problems of the nation today,” 
he has set f vhich the present administration 
has inheritec tional solvency and national se- 
‘urity. Regarding the former, it should be remembered 
hat during tl five years, the previous adminis- 
ration appr 96 billion dollars more than tax 
revenue The .dministration this year inherited 
a carry-over of ppropriations previously made but 

pent of 81 llion dollars.” 
> * 

Duplicating P icts, Inc., has recently been organ- 
ized in Portland, Ore., as exclusive distributor for A. B 
Dick duplicati ducts in Western Oregon and 


Southern Washil 


saies ana aispia' 


The new corporation has taken 
oms at 331 S. W. Fourth Ave. in 
the Oregon met This firm is a subsidiary of 
the J. K. Gill C pioneer stationers and book- 
sellers with headquarters at Fifth and Stark Street., 

f A. B. Dick distributors them- 
selve John V. Spellman has been named manager of 
the organizati Pat” Spellman, as he is generally 
known, had a kground of more than 20 years ex- 
icating field with the A. B. Dick 


om] work to his position as Northwest sales 
na é The m also handles binding, stapler, 
coliatol! na 

Fra Stationery & Printing Company, operated by 
Frank J. Perulli 02 S. W. First Ave., Portland, Ore.., 
has just bee the Berger dealership for steel 
desks, steel fil eel law book shelving, and steel 
storage cabins mplete line of steel office equip- 
ment 6 e 

Tie-ins of eve iture, office equipment of latest 
models and son ewly introduced gadgets for the 
Office, were featu! it the annual two-day conference 
of the Seattle chapter of the National Office Manage- 
ment Associati The Seattle chapter was host to 
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Write for full information con- 
cerning the new Victor desk stapler 
—today’s best valve in stapling 
machines. 


IMMEDIATE SERVICE 
AT ATTRACTIVE PRICES 


VAIL 
MANUFACTURING 


COMPANY 


900 East 95th Street Chicago 19, Illin 
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The new “1900 Line” offers 
you the ultimate in filing 
ease, beauty, durability 
Its smooth, modern design, 
aie [ele MMaelaliiatiat lela Mmmelale| 
aaa iiceltL made) lela weld-Maela 
a lala lace Ma ol cele) Mm Lalo] MEM Lal 
‘1900 Line’ will be your 


aalelia =m 


Here is a worthy companion to the well known line 
of Anderson-Hickey filing cabinets. The same 
meticulous engineering, highest quality materials 
and fine craftsmanship which have made the name 
Anderson-Hickey stand out in the filing cabinet 
field, have gone into the making of the “1900 


Line”. 





Newly designed, graceful yet practical hard- 


ware --- Thumb latch for added convenience --- 
Reinforced framework, positive side locking com- 
pressor --- Steel Channels, horizontal and vertical, 
spot welded into rigid frame which carries the 
drawers --- Free-floating cradle suspended draw- 


ers --- Heavy torque plates hold frame true. 


Write for price list. 








Cardinal 4 
. Fe 


a 
DIBY, SOLE DISTRIBUTOR 
Wi 5631 W. Madison St., Chicago 44, Ill. 





182 


12 other chapters in Area 12 of the 6th Annual Con- 
ference and Office Equipment Exhibition. One whole 
section of the Hotel Olympic was packed with displays 
and demonstrations of the newest in office appliances, 
furniture and equipment. The office equipment show 
drew a number of dealers from various parts of Wash- 
ington, as well as Oregon, Idaho, British Columbia and 
Alberta, Canada -—_— 


Following extensive remodeling and enlargement of 
departments, plus new ones added, the Shaw & Bor- 
den Co., of Spokane, Wash., has added to its staff 
Mrs. Fay S. Hardgrove, as social and wedding sta- 
tionery consultant. June brides and their mothers 
were advised to make arrangements for an appoint- 
ment to discuss their wedding plans and the taking 
care of announcements. 

* * - 

Bird’s Stationery Store at Anacortes, Wash., has 
recently opened under new management. L. O. Bird 
who established the store in 1949 in that Western 
Washington community is retiring from the stationery 
field. He has sold the store to A. I. Mustacich, treas- 
urer of the Fishermen’s Packing Corporation, whose 
daughter will manage the business. Mr. and Mrs. Bird, 
who came to Anacortes in 1945, with the Internal 
Revenue Service, are leaving Anacortes to settle in 
the South. The couple, who can the stationery store 
together as a hubsand and wife enterprise, were forced 
to retire because of ill health. Mr. Bird has been 
prominent in the business and social life of the com- 
munity being active as a member of the Anacortes 
Chamber of Commerce. 

Miss Katherine Mustacich, who has been accountant 
for the Peoples National Bank, will operate the sta- 
tionery store with the assistance of her family. In- 
ventories include office supplies, office machines, sta- 
tionery and books. ae « 


Haley-Rohrer Office Equipment Company has re- 
cently opened in its new downtown location at 110 
W. Division St., Ephrata, Wash. In addition to re- 
pairing all kinds of office machines, Haley-Rohrer has 
typewriters, adding machines and other types of of- 
fice machines and office furniture for sale. Dave Haley 
and his brother-in-law, Kenneth Rohrer, have been 
operating out of Mr. Haley’s home until their busi- 
ness grew too large for those quarters. Now an excel- 
lent downtown location has been selected in a new 
concrete structure. Mr. Haley has been in the busi- 
ness since 1938, and Mr. Rohrer since 1946. 

* oe ” 

Japanese prowess in stationery, office and allied lines 
may be projected into the forthcoming Far East Trade 
Fair set for Seattle early next year. Japan is making 
elaborate preparations for participating in this inter- 
national exhibition. Egil E. Krogh of Seattle, president 
of the fair, who is on a six-weeks tour of Japan and 
other Far East spots, has been accompanied by Tomo- 
hiko Nayashi, former Japanese vice-consul in Seattle. 
He has conferred with business men in Japan and been 
assured of their co-operation for the fair’s opening in 
Seattle on February 11, 1954. In his recent letter to 
Alfan E. Beach, trade fair general manager, he has 
stated that Japanese ministers of international trade 
and industry, transportation and foreign affairs are 
co-operating wholeheartedly in the trade fair plans 





Barkin Relocates in New York 

The Barkin Expanding Envelope Company, Inc., for- 
merly located at 62 Read St., New York, N. Y., has 
moved and is now located in larger quarters at 78 
Greene St. This move has enabled the firm to expand 
and broaden its line of products which now includes 
portfolios, filing jackets and filing pockets as well as 
the regular line of one-piece and five-piece envelopes. 
Murray Barkin, president of the company, announced 
installation of new and improved equipment to meet 
requirements for special items. 
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THE mp mM STORY 


is a Contiguous® one. The Empire 4800 Series 

brings You in contact with contemporary LE 

design and an efficiency-quotient most . J 

pertinent to Today’s Office Requirements. 

End to end with the accessory units, or used 

singly, these Desks will serve purposefully 

. ... for many tomorrow's to come... with no = 
interval in their satisfactory performance- Ki 


backed durability and quality. 


— jee *Contiguous: in contact; end- . cm * 
ll to-end; pertinent; ! 
~ with no interval. > 





9¢ 3 met standard untess (Cs Manufactured 
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F actory © 
Muskee™ 


YOUR LIFETIME OPPORTUNITY 


business asset in this industry—the Shaw-Walker franchise— 
is available in a few cities. Perhaps you qualify for it. Inquire! 
Shaw-Walker, Muskegon, Michigan. This may lead you to the 


greatest profit move you ever made. 
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SEEN AND HEARD IN 
SOUTHERN CALIFORNIA 


by J. Edward Tufft 


2012 Huntington Dr., South Pasadena, Calif. 


Chase Brothe! 
Fernando Rad., Gle: 


Dave Chase, proprietor, 3907 San 
iale, have found the plan of “bring- 
ing the store to door” a business building plan. 
This firm deals mainly in office supplies, no machinery, 
and for seven years now has been operating a growing 
fleet of trucks, trucks operating on regular routes, the 
salesman supplying his customers with all basic sup- 
plies right on the spot 


Right now there is a fleet of 10 sedan delivery trucks, 
the interiors bei equipped with filing cabinets for 
the convenient handling of merchandise. This fleet 


has grown from one car during the years the firm has 
been in business. The present area covered is a bit 
difficult to estimate, but it probably is about 150 square 
miles. The mileage on routes naturally differs, for 
nearby condensed areas while 
widely scattered sections. Several 
overed as well as a portion of 
Los Angeles prope The fleet is in operation five days 
in the week, if not all the cars, at least the majority. 
Each salesman makes from 25 to 30 stops daily. A 
telephone service makes it possible to be completely 
stocked t ll stops and even prepare for orders 
enlarged for special purposes. There is always the 
| privilege of service through a double-back trip by the 


some salesmen 
thers cover mo! 
suburban cities are 





») Serve 


jsalesman. Each ite is covered weekly, and each 
jsalesman has five routes to occupy him for his five- 
iday week out This type of salesman is as 
reg lar as the milkman or the ice man 

Onviously the promptness of the service is enticing 
to the customer and the salesman also is finding the 


juick service advantageous to him. He gets and keeps 
sustomers more securely in the face of competition. 
| Chase Brother erate a retail store at the location 
inamed. The frontage of the whole business plant on 
iSan Fernando Ro: about 50 feet, and no fewer 
than 278,000 different items are handled. In addition 


to the basic merchandise, office furniture is carried and 
i printing service included 
The light panel trucks are considered correct for 


the job, for they are speedy, economical to operate, 
easy to park and! tiring to the driver. 
7 > 


‘ 


The 34th Annual International Cost Conference is 
jslated to be held in Los Angeles at the Biltmore and 
Statler Hotels, June 14-19. This is the first time this 
igathering has been held on the Pacific Coast. The Los 
Angeles Chapter of the National Association of Cost 


iAccountants will s the host group. A very large 
attendance is conn y expected. 

George A. Feichtmann of the Workman Service was 
selected president of the Los Angeles Chapter at a re- 


icent meeting held the Elks Club. He succeeds Mau- 
itice Dahlem, a partner in Price, Waterhouse & Com- 
; 

| pany 


Vice-president Harry N. Kamph, president of 


Business Machine I Frank A. Lowe, City of Los 
Angeles; Robert G. Chapman, Ducommun Metals & 
Supply Company i J. W. B. Stanley, American Ap- 


DPraisal Company. Robert C. Chenhall of Price, Water- 
ihouse & Company, was elected treasurer, and Roy E. 
McRann of Root tors, Inc., was named secretary. 


. 


Alex D. Cooper, ident of the Southern California 


|Safe Company, 400 S. Los Angeles St., Los Angeles, for 
ifive years, and its two original founders, died 
iIrecently after havi been retired for five years. He 
jeaves his widow, two soi *, and one daughter. 


Mr. Cooper and H. Ausun Biddle founded this firm 
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TAYLOR 4907 MODERN 


Place this modern new arm chair near your 
Taylor Executive Posture group and see for 
yourself how it “belongs’’. Customers choose 
it for this reason alone—even before 

they discover its comfortable, relaxing pitch. 
And, for conference and reception 

rooms with a contemporary theme, the 


moderately priced 4907 is an easy logical sale. 


Write today for dealer information! 


me LAYLOY CHAIR COMPANY + Bedtord, Ohio 
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DEALERS EVERYWHERE are saying: 
“WE LIKE TO SELL MARKWELL 
Pasten-ating PRODUCTS!” 








PLEASE WRITE FOR 
DEALER DISCOUNTS AND CATALOGUE 
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200 HUDSON STREET 
NEW YORK 13, N. Y.' 
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and were associated in business for 45 years in the 
same location. G. E. Leebody is manager. 
- 


Robert Pratt has been named eastern regional sales 
manager for the Clary Multiplier Corporation, San 
Gabriel, Calif., succeeding Frank L. Randall, who has 
joined the Daystrom Electric Company of Pough- 
keepsie, N. Y. Mr. Pratt’s headquarters will be at 
Linden, N. J. 


Robert Pratt 





Mr. Pratt started with Clary as a salesman in 1946 
and has managed branch offices in San Francisco, 
Portland and Seattle. For a year and a half he has 
been assistant sales manager and has also held other 
executive posts since joining the Clary organization, 

's 6 8 

Mrs. Mona Finch, who for seven years has been sec- 
retary for Blake Lockard, secretary of the Stationers 
Association of Southern California, has resigned her 
position because of the fact that she and her husband 
have adopted a baby girl. 

+ - ~ 

Dick Iredale, who has been connected with the Com- 
mercial Stationers, Inc., N. Lake Ave., Pasadena, a 
business in which he has been a stockholder and has 
served as manager for four years, opened his own 
place of business, under the name Industiral Office 
Supplies, at 25 E. California St., Pasadena, on May 11 
In this new place of business he is specializing on 
industrial sales and is also conducting a “walk-in” 
store. He is disposing of his stock in Commercial Sta- 
tioners, Inc. Mr. and Mrs. Ray Ewing are chief owners 
of the latter store. Mr. Iredale began his new enter- 
prise with two outside salesmen. 

. * 7 

Griswold & Winters, 1820 Beverly Blvd., Los Angeles, 
authorized dealers for the A. B. Dick Company dupli- 
cating products, announce the opening of a branch 
office at 555 E. Walnut St., Pasadena, with Kenneth 
Scott as manager. Mr. Scott was formerly with the 
A. B. Dick Company in Cleveland. Business in the new 
place is reported as satisfactory 

Don Lundberg recently joined the A. B. Dick man- 
agement staff in Los Angeles. He comes from the 
Buffalo, N. Y. office where he was in sales work. 

Thomas McCarty has been named district sales man- 
ager for the same company with assignment to be 
announced later. Carl Spencer has been named man- 
ager of the Long Beach office succeeding Mr. McCarty. 
Mr. Spencer had been connected with that office for 
some time so this appointment is in the nature of 
a promotion i fet 


Les Kitto, formerly proprietor of the Glendale Photo 
Supply, has sold that business and is now an outside 
salesman driving a route for Chase Brothers, 3907 
San Fernando Rd., Glendale 

+ 7 * 

Hal Pettit, California Typewriter Exchange, 1260 W. 
Second St., Los Angeles, has been named “Member of 
the Month” by the National Office Machine Dealers 
Association in recognition of his efforts to solve the 
problem of standardizing methods of attaching type- 
writers to desks Ta a, 

Matthew Kirsch who opened an office machine 
business at 5662 York Blvd., Highland Park (L# 
Angeles), three years ago, has recently taken over 
the dealership for Clary adding machines and reg- 
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Lower, more comfortable 
height and 6 other advan- 
tages in Berger Conference 
Type Steel Desk. “Eye 
Comfort” top and con- 
cealed drawer featured in 
matching table. 











we 
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BERGER IS TELLING YOUR CUSTOMERS 


Go BERGER all the Way 


... to help you sell complete offices, instead of “‘a desk here, 









a filing cabinet there.” Tie in with this campaign .. . display the complete 
line of matching Berger companion pieces. If you don’t yet 


have the profit line for 53, write us for dealership data. 


Channel iron frames of sturdy 
Berger Steel Transfer Cases 
permit stacking without dan- 
ger of collapse or tipping. 











Berger Steel Vertical Complete Berger line includes 
S T E EL O F F | 2 £ Files feature all- wide selection of Steel Storage 
welded, super-rigid Cabinets, Steel Wardrobe Cabi- 


E Q U | p M E N T construction. nets and Steel Book Shelf Units. 


BERGER MANUFACTURING DIVISION 
REPUBLIC STEEL CORPORATION 
IOSE BELDEN AVENUE CANTON 5, OHIO 
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Coll Complete Installations i 
Youll Be Proud Of 


Here’s a line of quality steel posture chairs you'll 
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enjoy selling! Even the sharpest buyer on price can 
recognize their value. And you can be proud to 
install Harter E-Line Chairs in the finest offices. 
They belong! And, because Harter chairs have the 
design and construction that stay young-looking, 
you'll have the comfortable feeling of knowing 


that through the years they’ll continue doing a Ha 


1260 
Exch 
: line 
Swift 
E-32R for smaller workers. There’s the E-15R with H: Clark 


sales job for you. 





In the E-Line there’s the competitively priced 


extra-deep foam rubber seat and form-fitting metal 


_§ 

back. And in the E-Line you can get high base pos- ture | 

ae ae a ; ai —_ Soutl 

ture chairs in three popular heights. Along with the LI (a) D c Ip ports 

Harter executive chairs, the E-Line enables you to rl ri n — rn repor 

‘ : — ‘ , Satur 

sell complete installations. Write for literature on STURGIS, MiCHIGAN sultin 
the full line of Harter Quality Steel Chairs. POSTURE CHAIRS 

Day 

Comp 


HARTER CORPORATION, 825 PRAIRIE, STURGIS, MICHIGAN} dent: 
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that his business has had a good 
les and in repairs since it was started. 


. . 


Donovan, general sales manager, Under- 
New York, conducted a meeting in 


James D. 
wood Corpora 





Far West Meeting—Alfred Jensen, regional manager, James 


D. Donovan 11 sales manager, and James A. Johnson 
Detroit manager of lerwood Corp. attending a recent session 
f Underwood esm¢ ind sales agents in Los Angeles, Calif 
the Mission R Statler Hotel, Los Angeles, recently, 
ittended by the salesmen and sales agents in 
Sx thern ¢ 


* 2 


Mackin was recently elected president of 
1apter of the National Office Man- 


Howard J. 
the Los Angeles Cl 


agement Associ n succeeding Ray Prinz of the 
Prudential Ih Company of America, 5757 Wil- 
shire Blvd. Mr. Mackin is president of the American 
Ca Itai & Service, 122 E. 7th St. 

* . > 

The 34tl tional convention of the National 
Association of Accountants was held at the Stat- 
ler Hotel, Li ingeles, June 14 through 18 under the 
general chairmanship of Robert E. Derby of the 
Monarch Marking System, Los Angeles. Howard Mack- 
in, vice preside! f the Los Angeles Association, re- 
ports that fron | accounts this was one of.the most 
yutstandings nventions ever held by the national. 

Unde he hip of Maurice Dahlem, president, 
the program included excellent talks and technical 
discussions conference sessions, the banquet 
and evening ntertainment. A number of foreign 
countri¢e I hapters were represented. Trophies 
and banne! presented to the top 20 chapters 
of the national ciation. The Carter Trophy, an- 
nually award the chapter which shows the great- 
est improvement in its performance standing, was 
awarded to the Louisville, Ky., group. The Lancaster, 
Pa., chapte1 named winner of the association’s 
Stevenson Trophy for 1952-53. The Remington Rand 
Trophy wv i to the Birmingham, Ala, chapter 

* * * 

Hal Pettit, he California Typewriter Exchange, 
1260 W. Seco! St., Los Angeles, announces that the 
Exchange w has the distributorship for the complete 
line f Addo-X ling machines and also for the 
Swift adding 1 line for Southern California and 
Clark County, Ne’ 

+ 7 * 

D. E. O’Hern of! e Hollywood Appliance and Furni- 

ire Company, 1 Cahuenga Blvd., president of the 
Southern ( Office Furniture Association, re- 
pe it 1 meetings will be held. He also 
re ha were recently polled on all-day 
Sa ( iring June, July and August, re- 
sulting in adoption of the plan 

David A. Hendler the Wilshire Office Equipment 
Company, 143 S. Western Ave., Los Angeles, and presi- 

nt of the Si California OMDA, states that the 
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™ MrDeadler... 


Could you win new customers by talking 
“halftone reproduction” on a stencil duplicator? 
or 25 second color change? 
or automatic inking control? 
or print without slipsheeting? 


. tats the eg wou! 


Do you want a duplicator line that offers a 
competitively priced, custom-built, internationally 
famous machine that’s second to none? 


«aap has it! 


Do you want a duplicator line that offers you 
prompt delivery of all models, parts and supplies 
from New York headquarters? 


Gap has it! 


Do you want a duplicator line that offers you 
factory trained representatives to assist with sales, 
merchandising and service problems? 


.. Gap doer it! 


For these and other RONEO features 
write for your copy of ““Mimeograph- 


ing Without Stencil Cutting’. 





ADDO MACHINE “ol ee 


145 WEST 57th STREET, NEW YORK 19, N. Y. CIRCLE 5-6940 


Exclusive U. S$. Distributors; Roneo Mimeo Machines 
Addo-X Adding Machines — Multo Calculators 
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@ PERFECT NEW FORMULA § 


EXCLUSIVELY FOR 


Gestetner Duplicator Machines 


SELIG SEE 


C25 


SOLLIISIEES 
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x 
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GIVES 15% TO 20% 
MORE COPIES 


THAN ANY 
PREVIOUS INKS 














piRECT FEED 


(eels 


pUPLICATOR INK 


FOR USE ON 
Machines 





ECT 
BE MAKES PERF 

CONNECTION | » 
THE INK PUM 

















ER 
TURNS ouT BETT 

WORK THAN ANY 
OTHER INK 


Gestetner 









9 on met 
Grecia ae at rereuTins on 
peeos 








Clean, sharp work on mimeo bond. Mini- 
mum penetration. Fast drying. No smear, 
no offset. Will not pack on distributor bar. 
No drip from silk screen. Safe for stencils 
and silk screens, waver rolls and bakelite 
cylinders. Washes off hands with soap and 
BLACK and COLORS in 12-02. tubes. 


CANODE ADVERTISING in 
THE OFFICE" presents all these 
to YOUR CUSTOMERS 


t's another profit item in the popular CANODE line 


wafer 


features 


WRITE FOR DETAILS & PRICES 


INK SPECIALTIES CO., INC. 


Dept O 519 N. HALSTED ST 
CHICAGO 22, ILLINOIS 
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10 members who attended the national meeting in 
Atlantic City, all gave very favorable reports on the 
sessions held. 

At this writing a picnic is scheduled for July 20 for 
all SCOMBA members and their families. The affair 
is to be held at Corriganville in San Fernando Valley. 
Corriganville, an amusement park and picnic grounds, 
is owned by the famous “Wrong Way Corrigan.” 

Plans are now in the making for a fall promotion 
of “Merchandise Associationwise” according to Mr. 
Hendler. He says this promotion which is under the 
supervision of the board of directors will include col- 
lective advertising. 

Mr. Hendler’s son, Lt. j. g. Frank Hendler, who is on 
the SS George K. MacKenzie, is soon due home on 
furlough. 





Release Retail Statistics 





























The U. S. Census of Business for 1948 has just been 
Merchandise line — eediies 
tales merchandise line {Col 
= in as 
Total per 
Kind of business and merchandise line | Amount | Percent sales cent 
(Th nj | Seem | Number | crpousand | of 
” delllers) bution dollars) col. 4 
(1) 2 3) } (4) (5) 
BOOK STORES | 
| 
Stores analyzing merchandise line sales, total 259,574 | 100. . coe 
= Stationery, printed forms, office supplies 13,423 5.2 61 906 7 
STATIONERY STORES | 
| 
Stores analyzing merchandise line sales, total. {| 283,03 | J oe ee 
Stationery, printed forms, office supplies 177,655| 62.8 97 283,039] 62.8 
Typewnters 158 8 } 87,115] 6.0 
Office machines 1, 96 1.4] 657 66,634/ 6.0 
Machine rentals and repairs 2,092 0.7} 58€ 50,711} 4.1 
Commercial furniture, fxtures—nonwood | ? 237 6.1] ahs 126,635] 13.6 
Commercial furniture, fixtures——wood | | 7 7% ,884/ 10.0 
OFFICE. STORE MACHINE AND 
EQUIPMENT DEALERS 
Stores analyzing merchandise line sales, total..{ 96,860 | 100. 2,24 8 dan 
Ty, ters 720 5.1] 2,245] 98,860 | 35.1 
ce machines | 15,73 15.9 467 | 67,728 | 23.2 
Store machines and equipment 4,268 4.3 438 | 22,%3 | 18.6 
Machine rentals and repairs | 14,502} 14.7 1,755 | 75,388 | 19.2 
Commercial furniture, fxtures—nonwood 5,164 5.2 635 | 37,190 | 13.9 
Commercial furniture, fxtures—wood 5,254 5.3 533 36,209 | 14.5 
Stationery, printed forms, office supplies 12,026] 12.2} 1,132 56,168 | 21.4 
Other sales | ? 189 } | 


available by the U. S. Department of Commerce. 
merchandise line sales for retail trade 


made 
Figures cover 





W. F. Marr Retires from McCaskey Register 


W. F. Marr of McCaskey Register Company, who has 
been Division 7 manager in San Francisco, Calif., 
brought his career at that post one month short of 
25 years at his own request when he recently resigned. 
He has been succeeded by Wayne H. Keaton, formerly 
of Division 2 and the Washington, D. C., territory. 

In leaving Mr. Marr closes an era embracing nearly 
40 of the company’s first 50 years. He served as Divi- 
sion 8 manager At as sales manager in Alliance, 
Ohio, previous to 1920. After leaving in that year he 
came back to McCaskey in 1928 and has consistently 
proved to be an able manager in the fast-developing 
West Coast Division, furthering the application and 
acceptance of McCaskey products 

His successor, W. H. Keaton, has made a notable 
record with the firm as a salesman. In Washington, 


D. C., his volume for 1952 led the entire national sales 
organization. In 1953 Mr. Keaton led the Golden 
Anniversary Aces in total volume January through 


April before relinquishing his territory 





New Firm for Oklahoma City 


The Capitol Hill Office Supply Company, Oklahoma 
City, Okla., opened June 1 at 328 W. Commerce St. A 
complete line of office supplies, and equipment is fea- 
tured by the store along with office furniture, type- 
writers, duplicating and adding machines 

Mike Bryan manager of the firm, has another store 
at 210 NW. 2nd St—WLF 
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WHE 


OFF 


Burroughs 





PUT THE BRIGHTEST NAME 
IN BUSINESS MACHINES 
TO WORK FOR YOU 


Burroughs adding machines and cash registering machines are known the world 
over for efficiency, dependability, and quality. So it is only natural that more and 
more dealers are finding it profitable to meet the growing needs of business 
everywhere with Burroughs machines. 


H e basic tools of business that are now, and have been for years, backed 
sistent national advertising . . . that are used and wanted in every com- 
n t \s a Burroughs dealer, these factors work for you to make sales easier 
to help you add the immediate profit of new customers and build for the 

the solid foundation of customer satisfaction. 


S t Burroughs help you sell Burroughs. The Burroughs dealer plan is simple 
nplete. It includes effective merchandising helps . . . provides sales training 
tance through local branch managers . . . gives you the advantage of 


Burroughs factory-trained service for the machines you sell. Just get 
with the Burroughs factory branch office nearest you for all the facts, or 
Burroughs Corporation, Detroit 32, Michigan. 





WHEREVER THERE’S BUSINESS THERE’S 


Burroughs =» 
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TH r 
1c MANGE OF QUALITY PAPER PRODUCTS 


a ie fa sem H 


plus modern equipment 


red all this space 
roducts which can be 


SED PAPERS has acqul 


ee PROCES 
Rea: ; , . 
a to produce an extensive line of quality paper P 
profit producers for the stationer. With 38 years of experience in the paper 
we offer you service, dependability, and a quality line of v ersatile | 


industry 


products. 
Money makers for the stationer include a very complete line of papers 
such as: | 
FINE RAG PAPERS | 
DUPLICATOR AND MIMEOGRAPH | 
SECOND SHEETS 
TYPEWRITER PAPER 
RULED AND UNRULED PADS 
LEGAL PADS 
PERMA GRIP STENOGRAPHER NOTEBOOKS | 
luding: | 


f School Papers is also available, inc 


D INK TABLETS 
NOTEBOOKS 


A complete line 0 
PENCIL AN 
SPIRAL BOUND 
DRAWING PAPERS 
FILLER PAPERS 


S OUR BUSINESS 


lett erhead. 


PAPER | 


list today! Please use your company 


Write for a price 


—— 


ae 


— 





PROCESSED 
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On the Canadian News Front 


Our Industry Across the Border 
BY SPECIAL CORRESPONDENCE 


To facilitate the direction and co-ordination of the 
ompany’s three divisions, envelope, textbook and 
stationery, and to support a continuing program of 
expansion, Frank C. Schofield, newly-elected chair- 
man of the board, W. J. Gage & Co. Ltd., has an- 
nounced the following executive appointments: 

Charles N. Parkinson, president; Dr. W. R. Wees, 
vice-president and manager, text book division; W. E. 
Case, C. A., secretary-treasurer and comptroller; A. W. 
Gillespie, assistant general manager; W. L. Carlile, 
plant manager; Dr. W. Esslinger, production planning 
manager 

Gage H. Love will continue as vice-president and 
general manager. Elected directors are J. H. Dunham, 
sales manager, envelope division; R. S. Parish, sales 
manager, stationery division. 

* - ” 

Sales representatives from coast to coast attended 
the recent annual] three-day sales conference of L. E. 
Waterman Co., Ltd., Montreal. They were joined by 
Frank D. Waterman, president; Robert D. Howse, 
executive vice-president, and Charles S. Kernaghan, 
vice-president in charge of sales, from New York City. 

Iwo days were devoted to reviewing new methods of 
production and discussing company policies regarding 
distribution the final dey to presentation of the 
firm’s current national advertising and merchandising 
program. Special promotions showed how retailers, 
through planned window and point-of-sale displays, 
tying in with the company’s advertising plans, could 
untain pen business from 20 to 50%. 


» * * 


increase thnell 


Bill Gibson has been appointed Western Canada 
‘epresentative for Index Card Co. Ltd., Toronto, with 
headquarte! Vancouver. He is well experienced 
in the stationery trade, having served Grand & Toy 
Ltd., Toront for 17 years. In addition to handling 
the index line, he will continue to represent 
Rolph Clark Stone, Ltd., Toronto, whom he has been 

yin v ern Canada for a number of years. 
= * * 

S ng in business about 90 years ago in Lower 

Town, Queb City, Librairie Langlais Ltd., is now 
: eph St., facing busy Jacques Cartier 

Square, a department store district. Over the years 
has developed into an unusual combination of 
departments not usually found in stationery 
lude a large toy department in the 
tore specializes in school supplies and 
main floor area is filled with self-serve counters 


tocked with everything from housewares to fishing 
ickle. Thre intain pen and pencil display cases 
featured a re glass front wall cases displaying 
iny office pply items. 
The firm resident is J. Aime Dery, who purchased 
busines the family of the late J. A. Langlais, 
under, about 1927. There is a staff of about 20 


headed by Albert Simard, store manager, 
ith the company for 50 years. Head 
the stationery department is S. Latulippe. 


- * * 


Norman Hymus, formerly with Eberhard Faber, has 


] ] ely 
saieS CierkKs 


who hes bee 


oined Donald McLeod Ltd., Toronto. His new sales 
territory includes Toronto, Montreal and all Eastern 
Ontario territory. Mr. Hymus has had 20 years’ experi- 
ence in sale rk, seven of them in the stationery 
trade. He ha yr been active in the Stationers’ Guild 
Club of To! 


= o * 

W. A. Sheaffer Pen Co. of Canada, Ltd., will con- 
struct a half-million dollar factory and office building 
at Goderich, Ont., to replace the present plant at 
Malton, Ont., being taken over the aviation company, 
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No-Over-Flo 
Sponge Cup 





HP 6 Handi-pen 
Desk Set 





Sengbusch Handi-Pen, 
No-Over-Flo Sponge Cup 


Office managers like the way they help workers 
do faster, neater work. You can't go wrong when 
you show office managers these two efficiency-boosting 
aids. Office workers just reach and write with Handi- 
pen. Its amazing ink capacity equals 100 fountain pen 
fillings — ends empty-pen nuisance. No ink spoilage 
or waste, either — “Capillary” inking keeps ink fresh. 

No-Over-Flo Sponge Cup is convenient and saves 
time on any desk — moistens fingers, stamps, envel- 
opes, etc. Can’t overflow or splash on papers or furni- 
ture. Beautifully styled in lustrous plastic with rubber 
rim base — won't slide or scratch. 

A good stock of these time-saving office aids — 
properly displayed — means money in your pocket. 
So order today and get set for a healthy profit. 





Res. U. S$. Pet. Off. 
353 SENGBUSCH BLDG. ° MILWAUKEE 3, WIS. 
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OF PORTABLE 
TYPEWRITER 
SALES 


NG THE 
ARE MADE DURE 





AND THIS YEAR’S RECORD SCHOOL REGISTRATION 
MEANS BIGGER SALES THAN EVER BEFORE! Of course, 
your sales will be bigger, your turnover faster, your profits 
greater ... when you feature the Remington QUIET-RITER. 
It’s the Portable typewriter that, feature-for-feature, dollar -for- 
dollar gives the user the most for his money! 


HERE’S HOW WE HELP YOU CASH IN: 


NATIONAL ADS in Saturday Evening Post and 
other leading magazines! 


READERS 
FREE! LIGHT-MOTION DISPLAY strikingly beautiful! 
. 


FREE! WINDOW STREAMER Printed in Attention- 
e compelling colors. 
EE. ENVELOPE STUFFER “Years Ahead” in presen- 
e | tation of features 
FREE! NEWSPAPER MATS that point up your store as 
e | portable headquarters! 


Contact your local representative for full details 





40,000.000 
























aay 


RMenngt OF: 4%77/771 4 


DEALER SALES DIVISION, 315 Fourth Avenue, New York 10, N.Y. 
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A. V. Roe Co. The announcement was made by W. A, 
Sheaffer II, of Fort Madison, Iowa, who said the plant 
will cover about 50,000 square feet. About 200 em- 
ployees will be engaged. Design of the plant will be 
unique in Canada, it was reported, and will increase 
the company’s efficiency, production facilities and 
working conditions, with provision for future expan- 
sion and growth. 


~ 7” - 
People in the News: Stan Blowes, Stratford, Ont., 
has opened a new store in that city... . Arthur White- 


head has been appointed manager of Dictaphone Corp. 
Ltd. direct factory branch in Windsor. He has had 
several years sales and service experience in the firm’s 
head office in Toronto. ... J. B. Jones, Thorold, Ont., 
has been appointed manager of manufacturing of 
Ontario Paper Co. Ltd., and the Quebec North Shore 
Paper Co. Ltd. He is prominent in the affairs of the 
Canadian Pulp & Paper Association. . .. Elmer 
Carnagie, Ottawa, has purchasea the drug and sta- 
tionery store operated in Almonte, Ont., for the past 
43 years by J. F. Patterson, who has retired... . Ron 
Harris has opened a stationery and office supplies 
store in Milton, Ont. 
* » x 

J. J. Russell has been elected president of Montreal 
chapter, National Office Management Association. 
Other officers: vice-president, R. G. Stirling; secre- 
tary, P. J. Robson; treasurer, A. Rainville; directors, 
M. Gauthier; E. A. Gunning, J. Hill, M. Brain, C. Small- 
wood, Q. R. Ball; auditors, A. A. Higgs and D. Pevzner. 
Immediate past-president is H. S. Dawson. 

~ + * 

All APSCO sales in Canada are now being handled 
by the firm’s own Canadian sales organization, it was 
announced by Ralph M. Roger, vice-president and 
general manager, Automatic Pencil Sharpener of Can- 
ada, Ltd., Toronto. Mr. Roger paid tribute to their 
former sales agents, S. J. R. Saunders & Co., Ltd., 
Toronto, “who helped us outgrow their organization.” 
APSCO’s sales manager in Canada is Joseph J. Evans, 
who has long been associated with the stationery and 
office supply field. 

~ *- ” 

Kirkland Lake, Ont., branch of J. D. Duguay, Inc., 
has been purchased by George Apolzer, a former co- 
owner of the business. The business will operate under 
the name of Apolzer Office Supply. Mr. Duguay will 
continue to operate Rouyn, Que. branch of the former 
company. 

*~ « - 

Recent visitors to stationery wholesale houses in the 
Toronto area have included Don Stonehouse, Ken- 
nedy’s book store, Guelph; Tom Forsyth, Richardson, 
Bond & Wright, Ltd., Owen Sound; Arnold Deyell, 
Deyell’s books and stationery, Peterboro; Bill O’Reilly, 
Penn Stationers, Niagara Falls, Ont.; and Gorge Star- 
more, City Press, Hamilton. 

7 ~ * 

The new president of the Canadian Office Machine 
Dealers’ Association, Ontario division, is T. Walsh. 
Other officers are Vice-president, W. T. Corney; treas- 
urer, L. Forgie; secretary, Mrs. M. Ross; director, 
H. Simpson; and executive secretary, W. J. Cannon. 

a ” - 

Hugh T. McConkey has been appointed creative 
director of J. J. Gibbons Ltd., Toronto advertising 
agency. Well known in the office equipment field, 
Mr. McConkey was formerly director of advertising and 
public relations for Underwood Ltd., Toronto. Born 
and educated in Toronto, he joined Dominion Dupli- 
cators Ltd., Toronto, as advertising manager in 1941; 
became associated with Underwood in 1943 as assistant 
in the advertising department. In 1944 he was made 
assistant director of public relations and in 1948 be- 
came advertising manager. When the company con- 
solidated the two divisions in 1950, Mr. McConkey 
became director of the department, holding this posi- 
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designed with a 
difference 


To list all the design advantages 
vou receive in a Browne-Morse 


desk is impossible, but a few of 
the more important that add to 
comfort, convenience and dura- 
bility are welded UNI-PIECE 
steel frame, all rounded corners, 


stainless steel flush drawer pulls, 
sound and vibration insulated, leg 
levelers adjust to 11/4 inches. This 
vear a new design feature on all 


storage drawers incorporates a 


combination ball bearing and 


nylon glide drawer slide. 


Browne 


om orse 


COMPANY 


M HIGAWN 


+ TEA ray A 
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imperishable 
plastite top 


This year Browne-Morse’s famous 
Glider Extension Arm has been 
added -to the file drawer of the 
desk featured above. Now you 
have the same “feather touch” ac- 
tion you've become accustomed to 
on Browne-Morse Glider Files. As 
for durability it’s unbeatable. One 
Glider File drawer carrying a 90 
pound load was opened and closed 
365,000 times (100 years’ use) and 
still showed no measurable wear. 











file drawer with famous 
glider arm 


Stamped from 16 gauge steel, 
Browne-Morse tops have the plas- 
tite surface permanently laminated 
to the metal by an exclusive pro- 
cess. This technique gives you an 
ultra-smooth writing surface that 
is wear- proof, cigarette - proof, 
stain-proof and chip-proof. This 
year Browne-Morse is giving you 
the opportunity to experiment in 
color dynamics by offering another 
work-producing shade. See this 
exciting new mist-green top. 





AMERICA’S OFFICES 
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sell more than fine quality... 
sell Keopold furniture in an 


office planned for Nat 


poin 


indi 


Al 
tive, 


secr 


een ow | Lees efficiency, comfort and prestige dire 


Installation by Weber Office Supply C: 
- E. 0 





He 
man 
told 
Assoc 
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| year 
; two 

year 
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find 


Help your customers enjoy added prestige, greater 





comfort, increased office efficiency . . . by planning a 


completely integrated office interior around functional furniture MULTIPLY 
YOUR PROFITS 


BY PLANNING | = 
COMPLETE OFFICES W. E 


extra service. Complete office planning gives your customers Mon 

7 , : AROUND men 

more for their money . . . enhances your reputation, increases direc 
vesti 


fits. f f: 
your profits EQ00// | fect! 


; tena 


of distinction by Leopold. Use the “tools” available 


through your Leopold representative in providing this 


Leopold advertising in leading business publications and FURNITURE Se 
effective sales helps make your sales job easier, profits bigger. OF DISTINCTION Seey 
Write for complete information. ts De 
tices 
decl: 


pers: 
of Member: Wood Office Furniture Institute and 
nt {£6900 COMPANY Ee 


“E 
who! 


BURLINGTON, IOWA | leak: 
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tion until he entered the agency field in 1951. He is 
married with three children. 
> 7 . 

James A. Stewart has been appointed vice-president 
of Continentnal Can Co. of Canada, Ltd., Montreal, 
it was announced by Frank A. Whittall, president, 
following a meeting of the firm’s board of directors. 


G. Harry Sheppard, president, International Busi- 
Machines, Ltd., Toronto, was recently elected 
of the Canadian Club of Toronto, at the 
annual meeting. 

* - 7 

Albert I. Rosenquist has been elected president of 
Wilson Jones Co. (Canada), Ltd., Toronto subsidiary 
of the US. record-keeping equipment firm, it was 
announced by M. W. Borders, president of the parent 
company. The Canadian operation was established last 
year. Loose leaf binders, commercial forms and other 
business requirements, duplicating those made in the 
U.S. by the parent company are already in production. 
The plant also turns out several expanding file prod- 
ucts made in the U.S. by Cooke & Cobb, another WJ 
subsidiary, for the Canadian stationery trade. 

Mr. Rosenquist will divide his time between Toronto 
and the firm’s U.S. plants. He was formerly in mer- 
chandising posts with Montgomery Ward and Mandel 
Brothers of Chicago 


ness 
president 
group’s 56th 


* bd + 


Scribblers, note books and exercise books produced 


by Canadian manufacturers each year have a value 
of 2% million dollars, government statistics reveal, 
indicating the worth of the student market. 

o * * 


Arthur Sinclair, prominent Ottawa business execu- 
tive, was recently elected president of Ottawa chapter, 
National Office Management Association. Others ap- 
pointed to office are: vice-president, Arthur Jackson; 
secretary, Avery Sainthill; treasurer, F. H. Morrow; 
directors, Gordon Randall, J. C. Smith, Bruce Butler, 
E. O. Landry, John V. Hartnett and Leslie Irvine. 


. * - 


Herbert F. Goodwin, assistant professor of industrial 
management, Massachusetts Institute of Technology, 
told Montreal chapter, National Office Management 
Association, that the average person by the time he 
reaches the 70 has spent 23 years asleep, six 
years eating, six years traveling, four years being sick, 
two years dressing, one year in religious activity, 19 
years working and only nine years in recreational 
activities. “That’s a pretty grim prospect unless you 
find real pleasure in your work,” he commented. 


* * . 


at ‘ 
age Ol 


Business should be allowed to run its own show, 
W. Ed. Dawson, F.R.S.A., president, Dawson Bros. Ltd., 
Montreal stationery firm, told the Canadian govern- 
ment in a mid-June submission to T. D. MacDonald, 
lirector of investigation and research, Combines In- 
vestigation Act, Ottawa. Mr. Dawson, long a champion 
ff fair trade practises, urged the importance of af- 
fecting such revision in the nation’s Resale Price Main- 
tenance law in Canada, “as will permit the distributing 
operate on a rational instead of a suicidal 
Blanket nditions can not be imposed on all 
business, regal of individual conditions, without in- 
and perhaps fatal injury on some.” 


trades to 
basis 
flicting dangerou 

Declared Mr. I 


lawson: “There are certain condi- 
tions with which the stationery industry is more no- 
ticeably afflicte ince the recent legislation was passed 
declaring RPM t be illegal. Many years ago the 
persistent price onflict between stationery buyers 
and sellers ha eteriorated to such a chaotic state 
that no one knew the price of anything in the retail 
Stationery feld 
Even when RPM was permissible, it was never 
wholly effectiv: There were almost always a few 
leaks in the dyke; but now there is no dyke! The 
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the quality line 


Our new, modern manufacturing 
facilities now make possible 
quick service to all parts of 

the country. 





EXECUTIVE 





SINGLE TIER DOUBLE TIER 














A complete line of metal lockers, basket racks 
and locker benches to equip any school, office, 


factory or gymnasium. 


STOC-RITE products include 


STORAGE CABINETS TYPEWRITER TABLES 
METAL SHELVING LOCKERS 
BIN BOXES BASKET RACKS 
TOOL CABINETS LOCKER BENCHES 
SHOP DESKS STOCK CARTS 
WORK BENCHES DISPLAY TABLES 
COUNTERS PARTS BINS 





e write or wire for dealer information 





K. F. Cline Co., Inc., Manufacturers 


1508 MC GAVOCK STREET NASHVILLE, TENNESSEE 
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HERE’S A FAST TURNOVER 


PROFITABLE ITEM! 


INDIANA 


“UNDER-COUNTER” 


CASH DRAWER 













EVERY DEALER 

SHOULD DISPLAY 
ONE FOR 
QUICK 
SALES! 





MODEL Vi 
SUGGESTED RETAIL PRICE 


$26.50 


PLUS FREIGHT 


REGULAR DEALER DISCOUNT 


F.0.B. SHELBYVILLE, IND. 


OVERALL DIMENSIONS—18%2" x 14 11/16” x 442” HIGH 


5 coin tills. 

5 currency compartments—equipped with bill weights. 
High-grade disc tumbler lock. 

Warning gong rings each time drawer is opened. 
Made of kiln-dried Indiana Hardwood. 

Drawer is easy action—4 roller mechanism. 

2 finishes—Office Grey and Natural “Basswood.” 
Drawer finish—Natural high grade lacquer. 

Packed in fibre-board carton. 

Shipping weight: Approx. 19 Ibs. 


USE THIS HANDY ORDER BLANK 


FOR ORDERING SAMPLE 


INDIANA CASH DRAWER CO. 
SHELBYVILLE, IND. 


Please ship .......... Indiana Model Vi —‘Under-Counter” Cash 
Drawers, @ $26.50 less dealer discount, f.o.b. Shelbyville, Ind. 





Se a ae eee ene 
DEALER 
STREET ADDRESS . 


AE Sy STATE wlio 


SE ES sedidechchardvntceseccersece 


Leaf, Ltd., as signing directors for the ensuing year: 
Gage H. Love, W. J. Gage & Co. Ltd., was appointed 
liaison director to the field division; J. S. Luckett, Jr. 
was appointed liaison director to the Guild Club, 
Toronto division; a committee of Hugh L. Kennedy, 
Bob Denver and Armand Toupin, all of Montreal, 
was appointed to assist in propagating NSOEA services 
and developing the use of the U. S. organization’s 
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Toronto NOMA Duplicating Equipment Show ... 


Some of the manufacturers participating were: 1. Gestetner (Canada 
Ltd.; 2. A. B. Dick Co. of Canada, Ltd.; 3. National Stationers, Ltd 
4. Ditto of Canada, Ltd.; 5. Remington Rand Ltd 
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. with Easier-to-Use sage 


SoundScriber'’ 


DICTATING 





iScriber, this salesman will 
listen to all three tonight. His prized record- 
message from the Boss! 

idScriber alone offers a dictation 
that plays back on long-playing phono- 


uS a pe] 


For Sou 


raphs. One wafer-thin disc, no bigger than 
r palm, carries 15 full minutes of dicta- 
mails for a 3¢ stamp! Now you can 


Only SoundScriber Offers You: 


1. Automatic On-the-Disc Indexing. 





4. Lightest All-Purpose Machine. 





EQUIPMENT 





conduct sales meetings, transmit confidential 
information or personal messages to traveling 
men with as much privacy as though they sat 
across your desk. 

Like to know how this versatile, easy-to-use 
dictating equipment can make your field force 
even more efficient? Mail coupon today! 








New Haven 4, Conn. 









2. Tw n Flexibility. Only dictation disc ae 
useable on long playing 
3. M te Size Discs. phonographs, Address........ 
SEND TODAY 
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SoundScriber Corp., Dept. OA-8 


Send sample disc and literature, 
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profile of a DEALER 


M 

Cou 

This intensive study of the office supply and equipment dealer | hea 
| Kno 

men 
co-c 
report is now available in a 32-page booklet . . . attractively | Stat 
| try 

bound in plastic and designed for easy reference to Feh 


has been appearing each month in serial form. The complete 


specific subjects. 

The first dealer research ever conducted on an industry- sae 
wide basis, the PROFILE will serve as a guide post for future 
planning on the part of both dealers and their suppliers. oe 
The information was obtained and compiled by one of the ~ . 


country’s foremost professional market research organ- 
At 
izations . . . Elrick, Lavidge and Company. All data are on | Daw 
, ; Turr 
punched cards and are available for private use at tabulation has | 
Prov 
unde 


cost. Write Research Bureau, OFFICE APPLIANCES, 600 West 


Jackson Blvd., Chicago 6, Illinois. 

i Ca 
rece! 
issue 

pete oe. | B. G 
° e . . . . ' k 
), the recognized authority of the office supply and equipment industry aie 
*euaa® | trade 
sider 


s7 46 


individual 


copies of the office appliances BR 


32-page 600 West Jackson Bivd., Chicago 6, Illinois Com 


PROFILE — $2.00 | Leaf, 
| Gage 
liaiso 
was 
Toro! 
Bob 
| Was 4 
| and 
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old pernicious practises of long ago are becoming more 
apparent every day. And it is all attributable to human 
weakness which is reflected in the existing law. Where 
the morals or ethics of the situation come in does not 
appear to have been resolved by the legislators, but 
any law which contravenes the rules of fair play must 
be regarded as a bad law.” 

Continued Mr. Dawson: “An irresponsible wave of 


so-called public opinion resulted in the hurried passing 
of legislation declaring resale price maintenance 
illegal. Certain abuses were imagined and alleged; 


snide references were made to the profit motive and 
it was practic regarded as sinful to be successful 
in business. If human history and experience are any 
guide, there will always be abuses, but it seems to me 
that business, like individuals, will make the best 
showing whe! is put on its honor, not by means of 
coercion 
7 > 
tornado that broke over Western Ontario 
area hit hard Mathany Hunter Office Equipment 
Ltd., Sarnia. Their building was wrecked and consid- 
erable stock destroyed. Temporary quarters were im- 
mediately set up in a nearby garage. Manley’s 
stationery stor Sarnia suffered plate glass damage. 
Randolph Office Supply escaped entirely. 


The recent 


« . * 


Montreal Stationers golfed (June 25) at St. Lambert 
Country Club under the direction of a committee 
headed by Adrian Gauthier, Paul Papin and George 
Knox Windsor Stationers held their annual tourna- 
ment (June 18 th Ivor Evans and Duke Marnock as 

chairmer Opening tournament of Toronto 
Stationers’ Association was held at New Uplands Coun- 
Club with Jack Chipman, L. G. Doner and Al. 


Feheley headil the committee. 
™ * 
Grand & T Toronto, has announced an em- 


ployee profit ring plan designed to help provide 
insurance and retirement income for employees. P. F. 


Grand, president, said one-fifth of the company’s 


net operating fit will be set aside to pay for the 
plan. This means that “each employee will share 
in the company’s prosperity which they have helped 
duce he added. 
* om + 
At one-time employee of the stationery firm of 
Dawson Bri Montreal, Bishop Kenneth R. 


Turner of Mo a missionary in China since 1940, 


has been given back his cathedral in Lishui, Chekiang 

Province, accordi! to news reports. He has been 

under arrest Chinese Communists almost two years. 
* * 

Canadians in the trade got a big kick out of the 


recent personality sketch in OFFICE APPLIANCES (June 
issue) on Charlie Lipman, vice-president of the George 
B. Graff Com} Mr. Lipman is almost as widely 
nov north of the border as he is in 

visitor to most larger Canadian 
Stationers’ Guild convention is con- 


f ft n ers 
sidere compl without Charlie’s presence. 
* a 
Immediately llowing the recent annual meeting 
he Stati Guild of Canada, Inc., directors ap- 
ed A. G. Lancaster, Dennison Manufacturing 


Company, Lt ind J. S. Luckett, Jr., Luckett Loose 
Leaf, Ltd., a directors for the ensuing year; 
Gage H. Love, W. J. Gage & Co. Ltd., was appointed 
liaison direct the field division; J. S. Luckett, Jr 


W ippointe on director to the Guild Club, 
Toronto divis committee of Hugh L. Kennedy, 
Bob Denver Armand Toupin, all of Montreal, 
was appointed t ist in propagating NSOEA services 

levelopir the use of the U. S. organization’s 
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Stock up now on 
STEEL storage files 






ee ee ee ek ee ee 





— 
H. H. M. Rigid-Stak tabu- 
lating files prove ideal for 
this user—a division of a 
state government. Pic- 
tured is one half of the 
installation. 


Filing room of this same 
state division before in- 
stallation of H. H. M. 
Rigid-Staks. 


There is a big market for these modern steel 
storage files which actually save money for your cus- 
tomers by doing away with frequent replacement of 
old-fashioned wood or fibre containers. It will pay any 
dealer to keep a complete showing of samples on his 
floor and a big stock in his warehouse. Rapid turnover 


of these files is assured if you show them and stock them. 


HM RIGID*STAK 


STEEL STORAGE FILES 


lock together, stack safely. They have smooth sliding 
drawers (follower block optional). They keep records 


clean, safe from vermin and mold, athe 
at 


y x 
- ‘a’ 
~ —_ t 


reduce fire hazards. They are avail- 











able in 11 sizes. MARVIN © 
i aN, HAll Ow: Sai } 
HERP aneneTom OWIO. y gS UB} 
. . . a 
Catalogue and price list on request. SF, i. 
= A 


s . 
4 sags™ 


Herring-Hall-Marvin Safe Co. 





HAMILTON, OHIO 


BUILDERS OF THE U. S. SILVER STORAGE VAULTS AT WEST POINT 
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CHECK 4“ 


and see why this is called 


“the hottest thing in the 
office appliance field” 






the new 





Photocopies in seconds without camera, darkroom 
or trays, from white or colored originals; 
single or double side; transparent masters for 
diazo or blueprints; tissue for air mail. 


UNIQUE ADVANTAGES 


e Non-metallic construction prevents corrosion 

¢ Closes tightly when not in use 

© Solution “keeps” in machine 30 days or 
until 200 copies are made 

Simple and easy to clean 

Copies from books without removing pages 





s franchises in some cities are still open. 


NOT « Write us for full particulars now, while dealer 





eo 105 CHAMBERS STREET 


NEW YORK 7, N. Y. 
BA 7-4150 











Carbon Papers « Inked Ribbons « Duplicating Equipment e Duplicating Supplies 
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sales manuals and other material; George Basil, 
Toronto, Andy Patrick, Ottawa, and Lorne Colpitts, 
Moncton, N. B., were appointed to a freight committee. 


~ - - 
Greater buyer participation was the success keynote 
at the recent Canadian International Trade Fair held 
in Toronto. The sixth and most successful fair at- 
tracted 28,179 business visitors from 59 countries. an 
increase of 3,650 over last year. Canadian registra- 
tions at 25,394 were up 2,400 while U. S. business visj- 


*OAm648 renee: ine 


Pare 6 ons Ue 


COO8E & Bees we 





At Canadian International Trade Fair .. . 

Among the exhibitors were: 1. Underwood, Ltd.; 2. Visirecord of Can- 
ida, Ltd.; 3. Steel Equip. Co. of Canada, Ltd.; 4. Preston Noelting, 
Ltd.; 5. G. A. Harvey & Co. (London) Ltd., London England; 6. Roto- 
Werke AG, British Zone, Germany. 
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2 Marks the SPOT where you 
get QUALITY Envelopes .. . 


. The kind of quality that means customer satisfaction and repeat busi- 
ness for you. Here are four of the more than 400 styles, sizes, stocks and 


Sa 


3. CHAMPION CLASP .. 


| QUATITY: 


General Office and Factory, Quality Park, St. Paul 4, Minnesota 
Chicago Office and Warehouse, 564 W. Monroe St., Chicago 6, Illinois 


weights of Quality Park Envelopes . . . 


packaging, plus Quality service . . 


C-PACK .. 
sells itself. The regular C-Pack includes 100 white 


. the handy pack of envelopes that 


envelopes (No. 634 or 10) for home or office. C-Pack 


business assortment of 3 popular sizes also available. 


. with extra wide, 
heavily gummed seams for greater protection to 
contents . in 24 sizes, Parkraft or Cameo stock. 


String and button fasteners are available on all sizes. 


* Sold through dealers only! 





AVEDES ENA 





2. TWO COMPARTMENT. . 


a 


ELO 


all Quality products plus Quality 


. combination let- 
ter and catalog envelope, available in four stock 
sizes, with or without cellophane window in first 
class envelope. Large envelope with gummed flaps, 
clasp, or string and tie. 


. SCHOOL WALLETS . . . a student favorite 


because of low cost and long wear. Made of strong, 
durable, Quality Park Red Fibre stock in 11 sizes, 
packed 50 to the box. 






PEICOTD 
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. . . cordially invites you to visit 


Room 361, Conrad Hilton Hotel, while 
attending the NSOEA Convention 


More than one million 
satisfied users prove 
TUFIDE’S growing 
popularity. Now—with 
the most outstanding fea- 
tures... with the biggest, 
most powerful advertising 
campaign in our history 

. with more and more 
value and ‘‘price pro- 
tected’’ profits . . . you 
can see why MORE sta- 
tionery stores are now 
selling MORE TUFIDE 
business and student 
cases than any other 
brand in the world! Tie 
in with TUFIDE! Write 


today for Prices, Details! 


FREE DEALER HELPS... mat service, display cards, 


mailers, customer cards and many more sales boosters. 


> Produ 


in Chicago, September 26-30. 


Louis a. FF 








@ GUARANTEED 
5 YEARS! 


The most famous guaran- 
tee in the leather goods 
field — makes sales and prof- 
its for you ! 





@ OUTWEARS LEATHER 
5 to 1! 


Rigid abrasion tests prove 
TUFIDE lasts longer than 
top grain cowhide— makes 
sales and profits for you! we 





TUFIDE 





© EXCLUSIVE (Patented) 
LIFETIME EDGE! 


Amazingly tough, hard- 
ened Nylon edge on all ‘AS 
TUFIDE brief bags, guar- 

anteed for life—makes sales 

and profits for you! 





@ EXCLUSIVE (Patented) 
LIFETIME HANDLE! 


Steel reinforcement, guar- 
anteed for life, on all 
TUFIDE brief bags 

makes sales and profits for ‘ 
you! 








© 3 POPULAR 


COLORS! 


Only TUFIDE cases are 
available in the 3 most 
»opular colors: London 
lan, British Brown, Black 
—makes sales and profits 
for you! 
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tors totalled 2,182—more than double last year’s num- 
ber. Every province in Canada, and 40 states in the 
U. S. were represented. Operated on behalf of mul- 
tilateral world trade by the Canadian government, 
some 27 countries participated—some 1,474 exhibitors 

all, including many in the office appliance classi- 


, 


hication 


were International Business Machines 

Register Co, Canada, Ltd.; Remington 

Ltd.; Underwood Ltd., all with head- 

Roto-Werke AG, British Zone, Germany; 

Ltd., Belleville, Ont.; G. A. Harvey & 

Herring-Hall Marvin Safe Co. Canada, 

t Owens Co. Ltd., Winnipeg: Office Spe- 

Mfs Newmarket, Ont.; Preston-Noelting Ltd., 

S ] ( ey Sheldon Ltd Perth, Ont.; Addresso- 

M Canada, Ltd., Toronto; Steel Equipment 
i SIrecord of Canada, Ltd., Toronto 


a « ” 


The purchase of John Underwood & Co., established 
in Toronto in 1886 for the manufacture of writing inks, 
carbon papers and typewriter ribbons, has been an- 
nounced by Stanley M. Thomson, former manager of 
the firm. A new company, John Underwood (Canada) 
Ltd. has been formed, with Mr. Thomson as president 
and general manager; Rolph R. Corson, Jr., vice- 
president and secretary-treasurer, and John C. Moon, 
sales manager. Plans are being made for the expan- 
sion of the present manufacturing facilities. 


* » a 


George L. Ursaki has been appointed sales manager, 
paper division, Continental Can Company of Canada, 
Ltd., Montreal, according to A. G. Bennett, general 
the division. J. W. Westaway has 
to the board of directors, Barber-Ellis 

Toronto, it was announced by E. H. 


manager of 
peen appolnte 
f Canada, Ltd 
Ellis, president 
_ t = 

A joint meeting of Districts 2, 5 and 9, Marking 
Device Asso was held in Montreal, mid-June. 
Harry Saltzman, W. D. Armstrong & Company, Mon- 
1 governor for District 9 which is com- 


treal, was elects 


posed of Ontario and Quebec Provinces. Appointed 
secretary-treasurer was Warren Schram, Sterling 
Stamp & Stencil Ltd., London, Ont. The association 


100 member firms in U. S. and Canada. 
attended the Montreal session in- 
from Districts 2 and 5 which takes 
1e Atlantic Seaboard from Boston to Richmond, Va. 


has ipwaras 
About 100 pers 


iuaqaing aele ate 





Demonstration Featured on Statement 


Showing initiative in keeping up with modern busi- 
trends is the R. C. Allen dealer, Thomas & Corney 
Typewriters, | if Toronto, Ontario, Canada. 





THOMAS & CORVEY TYPEWRITERS LIMITED 


FLAIDE STREE 











[The firm ha 


ied to their monthly statement the 


me of the 1 used in preparing it. This prac- 
11 demonstrat suggests to the customer that a 


switch from the pen and ink method of keeping 
books to the R. C. Allen machine method will prove 
saver 


a ime anda m 
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Check these features! 


* Choice of oak or wal- 
nut 


Hand fitted corner 
blocks 


Double spiral dowels 


Rubber cushioned 
metal glides 


Beautiful hand rubbed 
finish 


Curved spindles and 
steam bent back posts 


a i. ae 


A Sensational New Side Chair With 
Hundreds of Uses 


Offices Schools 
Waiting Rooms Hospitals 
Stores Halls & Clubs 
Churches Clinics 


Here’s a brand new streamlined design that's just loaded 
with all kinds of extra features that you'd expect to find in 
only the most expensive chairs. Features that mean eas) 
selling ... lots of prospects ... and plenty of good profits 
on every sale. 

The No. 1307W Johnson “All-Purpose” Chair is a value 
your customers will find hard to pass up. At this new lou 


price ... it's a real moneymaker! 
- pe acts about th - son "A 
- ; ja Ww e tor ¢ ustrated 


JOHNSON CHAIR COMPANY 


4401 W. North Ave. Chicago 39, Il. 
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Look to 


ONGHORN 


CARBONS...RIBBONS 


fora 


Leaders in 
AMCO's complete 
line of carbons 
relaleMalelelolal 

for the office— 
leaders in sales 


and profits for you! 


a Send for Illustrated 


AMCO Catalog 


x4 meo 


AMERICAN CARBON PAPER MFG. CO. 


t Ennis, Texas—Chatham, Virginia 


Warehouses and Offices at Houston, Dallas, New Orleans, 
Birmingham, St. Louis, Denver, Los Angeles. 
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News Notes From the Maritime Provinces 
W. J. McNULTY, CORRESPONDENT 
116 PRINCE EDWARD ST., ST. JOHN, N. B., CANADA 


A leading role was taken in the celebration of the 
50th anniversary of the marriage of Mr. & Mrs. Wil- 
liam Cole, of Saint John, N.B. by J. Edmund Cole, a 
son of the celebrating couple. The son is manager 
of the Saint John branch of Underwood, Ltd. In behalf 
of his brothers and sisters, he made a special gift to 
his parents along with gifts and messages from other 
relatives and friends of the celebrants. A prominent 
place was allotted to a wedding cake decorated with 
gold leaves, golden candles and silver candlesticks. 
The couple have five sons and one daughter 

“ - * 

Kerr-Ellams, Halifax, N. S., office appliance dealers, 
have been specializing in duplicating work, stressing 
letters, price lists, programs, notices, menus and 
reports. 

* + + 

The Sterling Typewriter Company, Montreal, Que. 
has been featuring up to three months rebate on 
purchases of new Royal typewriters, where rentals 
have been made at $5 per month, with no obligation 
to buy. The balance is payable on easy terms. Ac- 
companying each sale is a finer chart and 25 sheets 
of bond paper. The firm accents typewriter sales by 
telephone. 

* * ” 

P. J. Evoy, Quebec, Que., manifests no inclination to 
retire to the side lines of business, although he cele- 
brated his 85th birthday recently. He has been selling 
office supplies now for 56 years. Incidentally, he’s a na- 
tive of Quebec, and has spent all his business life there. 


~ ” ” 


Richard Johnson, of London, Ont., who is regional 
supervisor of Burroughs Corporation, was recently on 
a tour of Newfoundland, including a stay in St. John’s. 


* * * 


George M. Morrison, who had been controller of In- 
ternational Business Machines World Trade Corpora- 
tion, with base at New York, N. Y., plans to complete 
his studies for the ministry of the United Church in 
1956. The preparation for his advent into the pulpit 
is being made at Emmanuel College, Toronto 


* - ” 


Like all grandfathers, A. Lorne Colpitts, president of 
R. R. Colpitts & Son, Ltd., Moncton, N. B. is wrapped 
up in a new granddaughter. Mr. Colpitts heads the 
Colpitts office appliance and supply business, having 
succeeded his father, the late R. R. Colpitts, founder of 
the Colpitts firm. The business has been functioning 
over a half century and is now in a new base at 
Moncton. 

+ - “ 

W. E. Logan, Saint John, N. B., has been offering 
new and used safes for immediate delivery. He is 
broadening his seope from adding machines, type- 
writers and cash registers. 


* - ” 


Harold Hopkins, Saint John, N. B., president of 
Barnes-Hopkins, Ltd., represents the maritime prov- 
inces on the directorate of the Stationers Guild of 
Canada. 

cal 7 * 

Dominion M. & E. Company, Ltd., St. John’s, Nfld., 
has been demonstrating R. C. Allen adding machines 
over the length and breadth of Newfoundland, with 
penetration also of Labrador and St. Pierre-Miquelon. 

- - * 

International Business Machines Company, Ltd., is 
giving special attention to demonstrations and sales 
of electric typewriters, time recorders, electric punched 
card accounting machines in covering the Atlantic 
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BUSINESS BUILDERS THAT INCREASE 


| 
| 
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SALES VOLUME [) Fae YEAR AFTER YEAR 
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WRITE FOR FREE 3 COLOR ILLUSTRATED 





CATALOGUE ah 











| 


LOCKERS, CABINETS | 
| 


—— 


SHELVING, TABLES. 





cS» STANSTEEL CORPORATION 117-20 14TH ROAD, FLUSHING, NEW YORK 

















P Mf] 
MI E ) | 
TRAODE MARK 
oa THE QUALITY LINE OF FILING 


SUPPLIES & GUMMED SPECIALTIES 


LEADING STATIONERY STORES 
THROUGHOUT THE COUNTRY 





a 






VERTICAL FILE GUIDES © GUIDES © FOLDERS © INDEX 
CARDS © INDEX TABS © TRANSPARENT INDEX TABS © 
BLANK INDEX STRIPS © ROLLED LABELS © PROTEX 
LOOSE LEAF PATCHES © ADDING MACHINE ROLLS © 
PAKNEAT SEALING TAPE © PIN TICKETS @ 


THE WARSHAW MANUFACTURING CO., 


1 MAIN 


OFFICE 


STREET 


APPLIANCES, 


August, 


BROOKLYN 1, 


1953 


INC. 
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THE BENTSON MANUFACTURING COMPANY- AURORA, ILLINOIS 





















mint 
aRiIiGin" lt 
aAFTSMANSHIF OUR NEW CATALOG 


BEAUTIFULLY ILLUSTRATED 


NOW AVAILABLE 
pst off the Prue = 













reite FoR Your 
cory TOOAY 


{ h c penalty 
ere a model of character and strength 
hi Anow their business well 





BUILDS ¥ 
| REPEAT | 
\ BUSINESS 

= 





127-133 BLEECKER STREET, NEW YORK 12, N. Y. 
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provinces. The coverage is from three company agen- 
cies 
* . e 
Soulis Typewriter Company, Ltd., is widening its 
coverage of office furniture from its three branches, 
Halifax, Saint John and Moncton. This is one of the 
senior office appliance distributing entities in the At- 


lantic provinces 


Three-Year-Old Firm Expands 





This is a success story that could happen no place 
on earth but in America. In July, 1950, shortly after | 
the Korean War broke out, Carlton Kinney, armed 
with great enthusiasm and determination, but with 
little capital realized his life-long dream when he 


opened his own office supply and equipment business 
in Greensboro, N. C. 

The first six months Mr. Kinney admits “were rather 
tough.” But, he hastened to add: “Through the good- 
ness of suppliers and the suppliers’ salesmen, we were 
able to get sufficient merchandise to stay open.” And, 
too, through his broad experience in the office equip- 
ment and supply field, he knew the art of successful 
promotion and merchandising. 


© TECHMIPLAN 


Moduig { Quipment | 
. tOMS for the | 

MODERN OF Fic . 

SAVES - 


+)? 


4m 





At Opening Charles Keesee, Ben Johnson, Globe-Wernicke 
representative, and V. Carlton Kinney 


In February, 1951, Charles R. Keesee joined the 
business and the company name was changed to Kin- 
ney-Keesee Office Supply, Inc., with Mr. Kinney as 
president and Mr. Keesee as vice-president. By the end 
of the first year when the balance sheet and profit 
and loss statements were made up, the owners felt 
the results were indeed encouraging. 

From a general business viewpoint, the second year 
was phenomenal for Kinney-Keesee since sales vol- 
ume more than doubled that of the first year while 
profits held up accordingly. Sales for the third year, 
to-date, are far outstripping even those of the pre- 
vious year so that the owners are in an exceedingly 
optimistic mood as concerns future business. In fact, 
business reached such a boom for this new company 
that recently it was necessary to remodel and add a 
new, modern office showroom. 

As a special feature of the opening of their enlarged 
store, Kinney-Keesee introduced Globe-Wernicke steel 


rechniplan to the business and industrial offices of 
the Greensboro area in a powerful three-day special! 
promotion. Over 800 personal letters were sent to cus- 
tomers and likely prospects inviting them to attend the 
special showing of the G/W modular equipment. Two 
days prior to the special showing, the firm ran spe- 
cial newspaper ads that told the Techniplan story 
of time, money and space savings. These ads, too, 
invited the interested public to visit the remodeled 
store and see America’s newest office equipment. To 
spotlight the display, a three-foot-wide banner was 
printed and stretched across the front of the store. 
In commenting on their opening and Techniplan 
promotion, Mr. Kinney stated that “the show was very 
successful As to the future, he added, “With con- 
tinued good times, continued loyalty of our customers, 
ind the thorough co-operation of the suppliers, Mr 
Keesee an nyself look forward to a very bright 


future for Kinney-Keesee Office Supply Co.” 
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Sturdy Imperial pressboard guides are made of 
the best quality heavy grey pressboard—20 
and 25 points thick—with or without metal 
tabs. Always uniform in color and handsome 
in appearance, they guarantee customer satis- 
faction. The superior strength and fine finish 
of Imperial pressboard guides mean repeat 
sales—increased sales volume. 


SEND FOR PRICE-O-LOG NO. 50 


imperial Methods (0 
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Another FIRST by Master Addresser 
NOW! A full LEGAL size 
Portable Spirit Duplicator 


FT 





Complete with supplies 


Join the profit parade with this new mem- 
ber of the famous Master Adresser family 
of products! Here’s a real sales maker for 
YOU —and an exceptional value for your 
customers! 





LOOK AT THESE FEATURES... 


e $39.50 now serves every duplicating need— 
from post card to Legal size 


e Actual printing area 8 x 13'2” 
e High quality prints in 1 to 5 colors 
ROLLER MOISTENED impression sheets 


Self-oiling bronze bearings 


Always ready for immediate use 


Cash in on the popularity of the Master 
Portables with this new time and space sav- 
ing machine your customers want—a dupli- 
cator you can sell “over the counter.” Tap 
this new market now, a market with an ad- 
ditional source of profits through a steady, 
year ’round REPEAT business in dupli- 
cator supplies. 


Look to Master Addresser for quality 
products that are easy to operate. 


Place your order NOW for immediate shipment. Write or wire today. 


fliedi@e rh reuse C2 


6500-D West Lake Street, Minneapolis 16, Minnesota 


















POTLATCHING yitt™™ 
YREGON HRAILERAVELERS 


KEN DICKENSHEET, CORRESPONDENT 
1020 Y STREET, VANCOUVER, WASH. 

Shaw & Borden, in Spokane, has been in business 
since 1890. Until recently the store was changed but 
slightly from the original days. This is not to say 
that the store was not attractive and well kept be- 
cause it always looked very nice. However, in keeping 
with the progress shown by our industry, the store 
has now been completely remodeled and it is out- 
standing. The planning that has gone into this store 
is quite evident and the displays of merchandise on 
the walls, the counters and the new island displays 
are all designed to sell merchandise with a minimum 
of effort. 

We recommend that any dealer traveling near 
Spokane go in and see this beautiful new store for 
himself. Ralph Ortel, the general manager, or Bill 
Goss, the store manager will be very pleased to show 
you around. Our congratulations on this outstanding 
job. 





* 
A 











* * * 


Dean Grainger, Grainger’s in Olympia, proudly re- 
ports the arrival of son Dennis Stephen, born June 9. 
Mother and son are doing fine and Dean should be 
recovered by the time this gets into print. 

Shortly after Dean’s son was born, his father, Bert 
Grainger, suffered a heart attack and passed away 
four days later. Bert Grainger was a fine man and 
one of the real pioneers in the stationery industry in 
the Northwest. For years he represented the Lowman 
& Hanford organization in Olympia and finally left 
them to establish his own business. And so the old 
order changes. We lose a good friend but his grand- 
son will some day carry on. 

* + . 

Bobby Helwig, son of Charlie Helwig in Portland, 
had a close call recently. Bobby was all set for a 
week-end fishing trip in the mountains but decided 
that he had better work instead. That morning, while 
at his desk, he was stricken with an acute attack of 
appendicitis. Rushed to a hospital he underwent 
surgery at once and has now recovered. Had he gone 
to the mountains it might have had an entirely dif- 
ferent ending. In spite of the way you play cribbage, 
Bobby, I’d say you are a pretty lucky guy. 

* ” « 

Believe it or not, it isn’t too early to get your reser- 
vations in for the 1954 regional to be held at Sun 
Valley. Bob Strawn reports that around 50 rooms have 
been reserved at the Sun Valley Lodge to date, with- 
out any requests or publicity, so it looks like the con- 
vention will be a sellout. If you want to be sure of 
getting into the Sun Valley Lodge, better tell Bob 
Strawn to reserve your rooms. The Challenger Inn 
can take care of the overflow but of course the Lodge 
is the real deluxe deal. A great amount of interest 
has been shown too in the special train trip to the 
convention so everything points to a fine turnout. 


* * * 


Ex-Governor Hilton has just returned to Seattle 
from a vacation trip to Southern California. Lew was 
the guest of 49’er President Herb (Eye-Ease) Morgan 
at the 49’er Travelers luncheon while he was in San 
Francisco and spent an enjoyable afternoon with 
the boys. 

* ” 

Frank (Gentleman Traveler) Rising was in Seattle 
in July with his man Willis Clark, making a few calls. 
Frank had recently made a trip to the Hawaiian 
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CARBON 
INTERLEAVED 
FORMS 


BUSINESS FORMS? 


REDIFIXT 
STANDARD FORMS 


-— 
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ONTINUOUS 


S 


TABULATING 

FORMS —— 82x 7% 

PURCHASE ORDERS 

BILLS OF LADING 

INVOICES, REPLY MESSAGES 
QUAN. 2 PART 3 PART 4 PART 
500 10.25 17.25 22.10 
1000 15.50 2875 33.90 
$000 65.00 81.25 85.00 

YOUR IMPRINT INCLUDED 





Why not save money... 


WITH Consolidated LABOR SAVING STANDARD AND CUSTOM PRINTED 
COMPARE THESE STANDARD FORM PRICES: 


REDIFIXT 
W-2 TAX FORM 
WITH STATE FORMS 


STANDARD CONTINUOUS 
FORMS AND REGISTERS 














QUAN. 4 PART 5 PART 


100 3.40 4.40 
500 1.00 1275 
1000 16.50 w75 


FORM S41A =W-4 CARDS 


ALL FORMS IN STOCK 
FOR ANY BILLER--IBM.N.C.R. ete 


LIBERAL DEALER DISCOUNTS 














30 Vesey Street, 
time 
F127 
) 10 SEEN? to 
sell 


JOSLIN 
ECLIPSE 


PRECISION TIME STAMP 
%~ 40 Hour Precision Clock with these 4 


Movement 
star features 
~ Jeweled Clock Move- 


ment gives 
you sales 


x Patented Universal Joint advantages 
Absorbs Shock that boost 
volume . 

~ One year guarantee and profits 


Write for information. 


A. D. JOSLIN 
MFG. COMPANY 


MANISTEE, MICHIGAN 
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W-2 ENVELOPES 

2000 DUP. FORMS 4x6" $16.52 
1 PORTABLE REGISTER ., BS 
100 SHEETS OF CARBON _. 1,20 
1 COMPLETE RECORD 

PRINTED HEADING ON LEAF No. 1. 


Csitoobidated business Soutiené 


BARCLAY 7-3 7- 3687 


rae 









make NEW sales! 
newF ORCE 


NUMBERING 
MACHINE 


Built to meet cus- 
tomers’ demands, 
Force 5-Action pro- 
vides consecutive, 
duplicate, triplicate, 
queadruplicate and 
repeat numbering 

-all in ene 
machine! Write for 
latest price lists and 
catalog. 
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The Acco Fasteners 
- fries Binders 

id from 2 to 2000 
day Sapacnes 
from 1 to 6 inches. 


ACCOPRESS 














BINDERS 


Accopress Binders are the economical loose leaf—or 
permanent—means of binding business papers. Made 
of fine pressboard. Long in life. Low in cost. Stack 
flat. They insure permanent safety for all records— 
letters, orders, contracts, invoices, reports, etc. Choice 
of many styles and sizes. See your Acco catalog. 


ACCO PRODUCTS, Inc. 


Ogdensburg, N. Y. 





Led., 





Teronto 





In Canada: Acco Canadian Co., 




















FASTENER 















Untapped profits for you 


Steel Bank, 
Cashier Supply 
and Transfer 
Case Line 

by 

Major Metalfab, Inc. 








New, finest quality New, heavy gauge 


coin handling equipment at 
liberal dealer discount. Now 
you can supply your Bank, 
Dept. Store and Transporta- 
tion Co. customers with the 


interlocking steel transfer 
cases in the widest range 
of sizes at liberal dealer 
discount. Custom designed 
cases also made to fit every 
special need, at only a frac- 
tion more than ‘‘’stock’’ 
and boxes they've asked for. prices 


SEND FOR BULLETIN 


Free Metalfab Bulletin No. 101 


MAJOR METALFAB, INC. 


537, South Dearborn St. e Chicane 5, Illinois 


modern coin trays, cabinets 
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POSTING TRAYS 
AND STANDS 


Nowoavailable...thenew 
P.E.C. Posting Stand, 20 
fixed height, with built 
in transfer drawer com 
plete with roller exten 
sion slide and lock 
Tray illustrated, for 8! 
x ll" ledger sheets. Other 
P.E.C. Posting Trays and 
Transfer Drawer Stands 
available for standard 
sheet sizes from 6% x 
10° to 12” x 12 
DISTRIBUTED THRU 
DEALERS ONLY 


ILLUSTRATED 
Tray No. 8511 
Stand No. F 85-20 


For complete information on the P.E.C. line, write 


POSTING EQUIPMENT CORPORATION 


N. Y. 



















777 Hertel Ave., Buffalo 7, “ 


ARE READING ABOUT 


NEVA-CLOG 
eee te 


For use by executives — for salesmen's brief cases 
—for better, quicker, more secure filing — and 
for many other commercial as well as industrial 
fastening jobs. 








J-60 





NATIONALLY ADVERTISED 
in Business Week, the publication read by your cus- 
tomers — reaching the world’s best stapler market. 
® Display and recommend NEVA-CLOG Staplers, and 
make NEVA-CLOG advertising your easy route to sales. 











tL, NEVA-CLOG PRODUCTS, INC. 
Bridgeport 1, Connecticut 





CANADIAN STAPLES LTD.—Montreal, Toronto, Winnipeg, Vancouver 
O. H. DAVISON & CO.—Pacific Coast Rep., 609 Mission St., San Francisco 5 
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Islands and was still sporting a deep tan. In fact, 
Frank has such a good tan, I’m inclined to believe 
they must have sun lamps in those bars over there. 


> * > 


Mr. & Mrs. Herb Morgan were traveling the North- 
west in July calling on the National dealers and visit- 
ing with old friends. They brought good weather with 
them and had a very pleasant trip. Although Herbie 
has always been fond of the Northwest, I’m afraid that 
the California boys have won him over. He was heard 
making some unkind comparisons of the California 
highways with what he found in Oregon and Wash- 
ington. Just wait a few years, Herbie, we’re just a 
little slower up this way, that’s all. 

7 > > 


Bill Goss of Shaw & Borden, Spokane, reports the 
promotional idea of the month. Bill says that during 
the month of June a sporting goods store down the 
way advertised white shotguns for formal June wed- 
dings. They had one on display in the window too! ! 

“OUT WHERE THE HANDCLASP IS 
1 LITTLE STRONGER” 





Marchant Announces Appointments 


Edgar B. Jessup, president of Marchant Calculators, 
Inc., recently announced the following agency man- 
ager appointments 

Charles N. Harvey, Boise, Ida.; Clinton D. Alexander, 
Salt Lake City; Glen C. Weihert, Madison, Wis.; Fred 
Farmer, Oklahoma City; and John J. Rehme, Rock- 
ford, Ill. Service for the above districts continues under 
the direction of the respective service managers. 





Findlay Printing Appoints Taflinger 

Don J. Taflinger recently was appointed manager 
of the stationery and office equipment department of 
Findlay Printing & Supply Company, Findlay, Ohio 
Mr. Taflinger began his career with Remington Rand 
Inc., in 1939, where business machines were his spe- 
cialty. In 1949 he joined a Lima, Ohio, firm specializing 
in the sale of planned offices, record protection and 
business systems. Until his recent appointment he 
was connected with W. J. Noonan Company, Lima. 





Joins New York City Firm 


The Defiance Calendar & Stationery Corporation 
recently announced the appointment of John L. Ward 
as assistant manager and buyer. 


He comes to the firm from the Kendrik-Bellamy 
Stationery Company, Denver, Colo., where he has 
served as buyer and manager of the office supply 


department 
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times faster 
than by hand 





There are a dozen prospects 
for a Scottie Letter Opener for 
every single one who can use one 
of the larger, more expensive 
machines. Thousands of smaller 
businesses, as well as lots of 
large offices, offer an untapped 
market for this speedy, low cost 
time-saver. 


OPENER 
Only $105 


F.0.B. FACTORY 





plus excise tox. Stacker 
optional at nominal price. 
(Prices subject to change 
without notice.) 


@ Opens 200 to 300 


Retail stores . . . insurance and isiens ‘Sad eaibetas 
real estate offices . . . banks and 
factories . . . all will be inter- @ Opens all sizes of 


ested on sight. Wherever time is envelopes. 


money—that’s the place for a 
Scottie. 


The Scottie will open 200 to 
300 letters a minute—30 times 
faster than by hand. Gets the 
mail open and the office off to 
a fast start. Clips a clean slice 
from all sizes of envelopes with- 
out cutting corners or damaging 
mail. Weighing only 9 pounds, 

you can carry it anywhere. 
There's nothing like the Scottie 
Letter Opener for steady, per- 
manent profits. 


@ Weighs only 9 Ibs. 


@ Designed and priced 
for offices receiving 
200 to 2000 letters 
per day. 


@ Thousands of small 
and medium sized 
businesses offer a 
large market. 


@ If you are experi- 
enced in specialty 
equipment sales—send 
coupon—some 
territories are open. 





ARNOLD MAC KENZIE, INC. 


3133 OVERLOOK DRIVE, MINNEAPOLIS 20, MINN. 


SEND ME THE DOPE ON SCOTTIE 





@ ARNOLD MacKENZIE, INC. 
3133 Overiook Drive, Minneapolis 20, Minn. 


e I am experienced in sales of specialty office equipment. Send 

full information on Scottie Letter Opener. My territory is 
bd ~ 
e Name e 


Street Address 


City State 








SMASH PROMOTION! 





SPECIAL LIMITED OFFER FOR SHIPMENT 
FROM AUGUST 1 TO OCTOBER 31 ONLY 


$4.98 Reversible Plastic 


Quilted Cover 


$7.00 * 


RETAIL* 
With the purchase of a 


FOLD-A-WAY 


THE ORIGINAL 
FOLD-A-WAT 

Aluminum Table 
pat 2542394 


‘ 
Sturdy waterpre® 
ur " 
Viny Reversin’s 
i COV 
ww Garden Colors 
in House -3 


THE TABLE Sturdy polished alu- 
minum, reinforced with steel—holds 
over 20 times its own weight. Opetis 
to serve 8 persons; folds to fit in car 


or closet, or for carrying on its own’ 


handle. Legs lock open. 30°’ high 


Model A-!9 ibs. 

2'x5' top $ 95 
LIST PRICE 

West of Mississippi, $22.95 


Model B-27 Ibs. 
2'/:'x6' top $ 95 
LIST PRICE 

West of Mississippi, $31.50 


REVERSIBLE COVER—Tough heavy 
geuge vinyl, heat-sealed quilted 
effect in modern design. Stain 
resisting, liquid-proof. Folds to fit 
inside table when closed for carry 
ing. House & Garden colors: Red 
one side; Green ofher side 


SALE PRICE $7.00* 







y 


















Table folds 
fo carry 
like luggage 






BOTH TABLE 
AND COVER 
eget items S> 
Guaranteed by = / 
Good Housekeeping 
© ey y 


45 aovransea 1S 
























© Nationally advertised 


in Good Housekeep- 
ing, House & Garden 
and House Beautiful, 
te ever 20,000,000 
people. 


New profit for you in this limited-time-only promotion! 
Just when dozens of indoor uses for the FOLD-A-WAY 
Table are in season, All-Luminum gives something special 
to hang your promotional hat on—a quality-made, 
handsomely styled FOLD-A-WAY Reversible Table 
Cover—priced below manufacturing cost! A promotion 
packed with punch, and backed with powerful national 
advertising! For extra profits, tie in NOW! 


* PACKAGING NOTE: Table comes packed with special coupon: customer 
sends coupon and $! plus 25< for postage and handling direct to 


factory; cover is sent by return mail 


DOZENS OF INDOOR USES FOR THE FOLD-A-WAY TABLE! 


ei 


Cards, Games Buffets 


Order from your Jobber or write to: 
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Be if Saal 
Office Dining 


ADVERTISING MATS 
AND DISPLAY 
MATERIAL FREE 


Phila. 46, Pa. 
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Frank B. Miller 

51, assistant manager of The General Fireproofing 
Company’s branch office in Washington, D. C., died 
of a heart attack on Tuesday, June 11, at his home 
in Chevy Chase, Md. 

Mr. Miller was born in Philadelphia, Penn., on June 
22, 1901. He attended various schools in Pennsylvania, 
and received his B.S. in Civil Engineering from the 
University of Pennsylvania in 1924. 





The Late 
F. B. Miller 


His business career with GF began in May of 1932 
when he was employed as a branch salesman. He 
subsequently became district manager in Virginia and 
North Carolina, and also worked for a time out of the 
home office in Youngstown, Ohio, as a special repre- 
sentative of the desk and chair sales division. Immedi- 
ately prior to his appointment as assistant branch 
manager in Washington, Mr. Miller was district man- 
ager in Alabama, Georgia and Florida. 

During World War II he served for four years in the 
Navy, where he attained the rank of Commander. 

In addition to his widow, Margaret J., he is survived 
by two sons, Donald M. and Frank R. 


- | + 

Max Polonsky, 
58, founder of Atlas Stationers, Los Angeles, Calif., 
died May 20. Mr. Polonsky went to work for his father 
at the age of 13, selling paper bags, twine and tape. 
In 1925 he went to Los Angeles where he entered the 
stationery business as a salesman and later manager 
of a firm that is now out of business. Atlas Stationers 
was founded by Mr. Polonsky in 1934. 

During World War II he set a trend by paying his 
employees either 50% of their salary or 50% of their 


The Late 
Max Polonsky 





commissions every month that they were in service. 
In 1947, he turned the business over to his sons. 

Mr. Polonsky served on many charity committees 
and during World War II was honered by the Navy 
and Marine Corps for his work in providing recrea- 
tion facilities for service camps. Other of his activi- 
ties included being a member of the Guardians, B’nai 
B'rith, Westgate Masonic Lodge, Past Grand of Odd- 
fellows, Zionist Organization, past president of the 
Sunair Foundation, Mt. Sinai Men’s Club, City of 
Hope and the Nathan Strauss Foundation. 

He is survived by his widow, the former Lena Fisch, 
and three sons: Seymour, Louis and Irwin. 


- + + 
Frank David Barnhill, 


73. chairman of the board of directors and immediate 
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MAYLINE 


Featuring! 
MAYLINE METAL 
PLAN FILES 





Mayline metal files consist of a 5-drawer unit, cap, and 





Hush o1 tary base. Units interlock and stack securely. 


gauge furniture steel files are electro- 


MAYLINE 


welded Jeautiful hammer-gray finish 


EXCLUSIVE — THE HINGED DUST COVER 


rh st cover is a distinctive feature of Mayline 
lting arms which stay in place when raised 


ontre lust cover made of smooth, plastic coated 


cott Operator can work in drawer with both 


In Metal Plan Files—Suggest Mayline 


ENGINEERING MANUFACTURING CO. |Faea 


625 No. Commerce St., Sheboygan, Wis. MAYLINE 
MAYLINE 
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SENTRY SAFES 
WITHSTAND 
1700° HEAT 


SENTRY SAFES 


BRING QUICK SALES 





Sentry Safes’ wonder insulation, Vermicu- 
lite, protects contents of your customer's 
safe against fire. Valuable papers will 


not even char. 


Low cost makes Sentry a must for homes, 
farms —all need its invaluable 
protection. You'll make more safe sales 
with Sentry. 


offices, 


DEALER INQUIRIES INVITED... 
GET THE FACTS, THEN THE PROFITS! 


BRUSH-PUNNETT CO. 


SENTRY 545 WEST AVE.- ROCHESTER 11, N.Y 
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AMFILE ALBUMS 
For Every Purpose 


A complete line—just about the finest assortment you'll find 


anywhere—and at prices to please customers and allow you 
a good profit. All come individually boxed and make fine gifts. 


Willoweave with that homespun look 

Genuine Leather in rich redwood finish 
Embossed Duraleather 

Flexible cover Serapbooks and Snapshot Albums 


Bride and Baby Books 


Write for Catalog of complete line 






AMBERG FILE & INDEX CO 
Kankakee, Ill. 






WATCH OEC FOR VALUES! 


TYPEWRITERS * ADDING MACHINES 
BOOKKEEPING MACHINES - CALCULATORS 
ELECTRIC TYPEWRITERS » CHECKWRITERS 


We are one of America’s largest wholesalers. of 
used and rebuilt machines. Famous for high qual- 
ity, low prices! Prompt, dependable service 
anywhere in the world! 


Special offering 
of Reconditioned and 
Select Rough Machines 











Write, phone, wire, today 
for Dealers Wholesale 
Price List #400-B for 
details on these and hun- 
dreds of other unbeatable 
values! Easy-to-read list- 
ings; easy-to-order from: 








( ffice Equipment Corp. 


298 Broadway, New York, COrtlandt 7-9091 
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C-THRU Lettering Guides 
at Amazingly Low Prices 





said bails A em mie - - i 


Complete set of six guides only $ 


Compare them for quality—for price— with any 
lettering guides on the market. Only C-Thru’s 
modern engineering methods could have turned 
the trick. LOOK at these advantages: Pliable yet 
rigid transparent plastic . . . Simple to use with 
either pencil or ink . . . Each guide has undercut 
to prevent ink smears. 

In each set: Ye", 5", “i, He", 1%", Ve" sizes. 
(Also available, %" and 1” guides.) 

C-THRU LETTERING PEN—Perfect to use with C- 


FREE CATALOG Thru lettering Guides. Easy to operate. 
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eH 
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PAPER PUNC 


Simplest, surest paper punch made. Punches all 
3 holes for 3-ring binder sheets at a single squeeze. 
No adjustments to make, no gauges to set, no 
places to mark. Just insert sheets and squeeze! 
Accurate and trouble-free. Weighs less than 16 
ounces; fits brief case or desk drawer. $3.75 list. 





Order from your Wholesaler 


MODEL 3...Punches 3 holes 
\{° dia., spaced 4%" on centers, 
\%" from back binding edge — 
standard spacing 11" x 8‘%" sheets. 


NEW ENGLAND PAPER PUNCH CO. 
NATICK, MASSACHUSETTS 


WESTERN REPRESENTATIVE—HARRY HENKEL ASSOCIATES 
Western Merchandise Mart, 1325 Market St., San Francisco 
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Another NEW proFit-MAKER FROM THE 
GOODFREND CATALOG! 


JUMBO 


SAFE-T- 
FILE 


Holds Over 
2,000 Documents. 
* Secret cover com- 

partment with extra 
lock and key 
* Set of titled envel- 
opes for Insurance, 
Stocks, Bonds, etc. 
* Double compartment 
bedy with complete 
set of folders 
Spill-proof lock . . . prevents 
accidental spilling 
Scratch resistant, baked 
enamel finish 






NO. 62 


Every office and family needs a Goodfrend 
Jumbo Safe-T-File for safe storage of impor- 
tant documents, records, bills, insurance papers, 
etc. With the Jumbo Safe-T-File, every office 
and home can operate efficiently and system- 
atically by ending the time-consuming search 
A GOODFREND for important bills and papers. 
PRODUCT Write today for your Complete New Good- 
frend Catalog. We'll rush your copy by re- 
turn mail. Mail card or letter today! 


GOODFREND METAL PRODUCTS CO. 


DEPT. OF8, 1019 East 75th Street, Chicago 19, Illinois 
MANUFACTURERS OF STEEL SPECIALTIES 

















paper clips 
staples 
clamps 
tag wire 


There is now a complete line of ARMA 
Products to fill your office supply needs 
..- Arma Gem Paper Clips; Arma Giant 
clips; No. 1 and No. 2 Ideal Clamps; 
Arma Standard Staples; and all standard 
gauges of Tag Wire. Write direct or see 
your jobber for ARMA—The Quality 
Line! 


Pittsburgh Cut Wire Co. 


1120 Galveston Avenue e Pittsburgh 33, Pa. 
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past president of the Charles R. Hadley Company, Los 
Angeles, Calif., died recently. Funeral services were 
held on June 16 at the chapel of Turner & Stevens 
Mortuary, Pasadena. 

A native of Indiana, Mr. Barnhill was educated at 


Wabash College He moved to Southern California 
shortly after the turn of the century and became 
associated with his uncle, Charles R. Hadley, founder 
of the firm which bears his name 


The Late 
Fr. D. Barnhill 





Mr. Barnhill, whose home was at 1705 Oak Grove 
Ave., San Marino, was active in community and welfare 
activities and for many years had been treasurer and 
a member of the board of directors of the Volunteers 
of America. He was a member of the Los Angeles 
Chamber of Commerce, Rotary Club, Annadale Golf 
Club, San Gabriel Country Club, Merchants & Manu- 
facturers Asscciation and Beta Theta Pi fraternity 

He leaves his widow, Mrs. Anna E. Barnhill; a 
daughter, Mrs. Brenton L. Metzler of Pasadena; two 
granddaughters, Mrs. Hugh D. Purcell of Pasadena 
and Mrs. Jack D. Wallace of San Gabriel; and two 
great grandchildren. Interment was held at Mountain 
View Cemetery, Pasadena.—JET. 


tr & + 


Laurence A. Bush, 


52, of 79 S. Irving Terrace, Kenmore, N. Y., a vice- 
president in charge of sales for the Sikes Company, 
Inc., died recently at his home. He had been ill sev- 
eral months 

Born in Scranton, Pa., he attended Lawrenceville 
Academy, Lawrenceville, N. J., and Amherst College. 
Always in the advertising sales field, Mr. Bush came 
to Buffalo in 1929. He was formerly district manager 
of the Buffalo office of the Whitehead & Hoag Com- 
pany, Newark, N. J. and at one time was with the 
Whitney-Graham Company. He had been associated 
with the Sikes Company for eight years. 

Surviving are his widow, the former Blanche Rundle, 
a son Austin R. and a granddaughter. 


- i yf 


C. Fred Hoffman, Sr. 

63, office furniture retailer of Albany, N. Y., died 
“une 16 at Albany Hospital. He and his son C. Fred 
Hoffman, Jr., operated the firm of C. Fred Hoffman 
& Son, 67 Watervliet Ave. Mr. Hoffman had been 
engaged individually in the office furniture business 
from 1915 until formation of the new firm six years 


ago.—GET 
' + 


Mrs. Helen Swanson Olson, 

wife of C. Howard Olson of Olson & Gordon, White 
Plains, N. Y., stationers, died on June 15 at her home 
in Purchase, N. Y. She was a past president of the 
Westchester Women’s Republican Club, business and 
professional division, and a member of the Woman’s 
Club of White Plains. In addition to her husband, 
she is survived by a deughter, Mrs. Arvon M. Griffith. 


- - + 
Bert B. Bruce, 
salesman for Hutch-Line, Inc., Hutchinson, Kas., died 
recently. Before coming to Hutch-Line in 1923, he 
and his brother Wallace Bruce toured the country with 
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ROWLES is the 
dependable source for all your 


SCHOOL EQUIPMENT 


%& Classroom Seating & Chalkboards 

*& Primary Furniture *® Bulletin Boards 

*& Tables & Chairs & Aluminum Chaikboard Trim 
* Library Equipment & Framed Biackboards 

%® Playground Equipment & Blackboard Erasers 

%& Vocational Furniture *& Window Shades 

%& Teacher's Desks & Darkening Shades 


& Misc. Classroom Equipment & Darkening Channeis 


Rowles offers you a complete line of high quality School 
Furniture and Equipment—everything you need to provide 
your customers with the specialized kind of service they need. 


Rowles School Equipment has been a favorite for more than 
50 years. Make Rowles your headquarters for all your school 
equipment needs. Enjoy the benefits of the Rowles trade- 
mark, the convenience of one centrally located source .. . 
and the profits on every sale you make. 


Write for the atest Rowles School Equipment 


cataleg and complete information on the Rowles 
Dealership program. 


E. W. A. ROWLES COMPANY 
ARLINGTON HEIGHTS, ILL. 
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f ad st PLUS EXCISE TAX 
accurate 


Mechanical Features... 


Front Paper Stop assures accurate registration. 
Automatic Roller Release eliminates smudged sheets. 
Automatic Counter counts only printed sheets. 

Open Drum—selt-contained, internal brush inking. 
Automatic Feed — positive action. 

Selective inking by means of our ink dispenser. 


Paper Pusher is automatically lifted and carried back 
to feeding position. Eliminates lint on the stencil. 








lKCHNYGRAPH CO. 


TECHNY, TREENOIS 
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a traveling theater group called The Bruce Players. 
Mr. Bruce, with his sense of humor and showmanship, 
was a good will ambassador for the entire stationery 
industry. 


Arthur J. Amberg, 


71, president of the A. J. Amberg Business Equipment 
Corporation, New York, N.Y., died on June 20. Born 
in Chicago, Mr. Amberg has resided in Montclair, N.J., 
for the past 35 years. He is survived by three brothers: 
Theodore W., Harrold V. and Edward J. Amberg. 


Tr bf + 


Horace Keltner, 

47, vice-president and general manager of the Amer- 
ican Desk Manufacturing Company, Temple, Tex., died 
in a Temple hospital, May 10. He was a native of 
Greenville, Tex.—_JHR 





All-Luminum Offers Premium 


A premium offer designed to give retailers something 
to hang their promotional hats on during the early 
fall has been announced by All-Luminum Products for 
its Fold-A-Way aluminum table 

The offer, which will be backed by vigorous adver- 
tising in leading national “shelter” magazines, makes 
available to each buyer of a Fold-A-Way table, a color- 
ful $4.98 plastic cover for the table at the special price 
of only $1.00. The cover will be made in sturdy quilted 
vinyl, in famous House & Garden colors. Reversible, 
it will be green on one side, red on the other. The 
special price of $1.00, pegged below manufacturing 
cost, will apply to sizes to fit all models of the Fold-A- 
Way table 

In the promotion, which will be limited to the period 
between August 1 and October 31, tables will be pre- 
packaged with a special combination coupon and mail- 
ing envelope. By filling out the coupon, inserting $1.00 
plus 25¢ for handling, and sending it to All-Luminum, 
the customer will receive the cover by return mail. 

The company will make available special co-opera- 
tive advertising materials, including mats, window and 
interior display and direct mail materials. The pro- 
motion will be advertised extensively in Good House- 
keeping, House & Garden and House Beautiful maga- 
zines. 








Wins Award ... Right: George E. Stringfellow, vice- 
president of the Ediphone Div., Thomas A. Edison, Inc., 
looks over the first annual “Audio Engineering Magazine.” 
The certificate was given the V.P. Edison Voicewriter for 
Technical Excellence in the Design and Manufacture of 
Dictating Instruments.” 
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* |why-ASF 


VERTICAL FILING? 


because 


e IT SAVES PAPER—MANPOWER 
° e PRESERVES OFFSET PLATES 
AND MASTERS 


ATLAS DELUXE 
PLATE MODEL 














oO! sdait equif 


apacity 200 1 600 plates. 
r- 25'\% high, 13" wide, 26 deep. 
=) 
ed = | ATLAS PLATE HANGERS 
of The vertical he ; tf masters as 
protectic t scratching 
{ mM dling One 
filed SHA hanger, 
tw t each PSC 
ATLAS INDEXES SPECIFICATIONS 
- The hangers are quickly identified by Dearing QUIpEEalone Bapanets 
i e metol ir Hanger #F ( fir 
Ly 4 w btained as . “kie — ry 
th standard Write f nfo t ) other 


vailble 


r- WRITE FOR ILLUSTRATED LITERATURE ON THE COMPLETE LINE 
es Note New Address 


AN STENCIL FILES CORP. 
CLEVELAND ° OHIO 


4 |16716 WESTFIELD «  ###CLEVELAND, OHIO 


im TYPEWRITERS 
: ALL MAKES 


a- REGAL’S NEW YORK warehouse 
and 80 stock depots carry a re- 
volving stock of 10,000 machines. 


THE UTMOST IN QUALITY 


(9) wa a! 7 Ges ae 
ee 


—THE LOWEST IN PRICES 


REGALRITE BRAND 
RIBBONS AND CARBONS 


PROVEN-BEST BY TEST-BEST FOR LESS 


REGAL TYPEWRITER COMPANY, INC. 


200 HUDSON ST. . 


NEW YORK 13, N.Y 
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ual 
result from 

sparkling type... 
and the best known 
means to that end is 
the incomparable 








Here is the simplest, fastest, most economical 
type cleaning fluid, and your customers KNOW 
it well. Sturdy davber does away with spatter- 
ing and drudgery is no more. Non-inflammable. 
Banishes lint and solid “goo.” Makes letters a 
credit to the boss and his stenographer! 
Through jobbers, or order direct. Liberal dis- 
counts and plenty of dealer “helps.” 


AFTER 


BEFORE 




















— 


FEEDS, CUTS, MOISTENS 
AND STAMPS IN ONE MOTION 


Fastest hand-stamping machine on the 
market! Holds roll of 500 stamps, weighs 
one pound, is six inches high. Easy to 
operate—sells on sight! Retail price, $35 
plus tax. 








Special Introductory Package gets 
you started on this big-profit item! 


COMMERCINY 


Write for full information NOW 


COMMERCIAL CONTROLS CORPORATION 


Dept. OA-83 
1 Leighton Ave., Rochester 2, N. Y. 


CONTROIS 
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SILENT, BUT JUST AS EFFECTIVE, 
NU-VIZ SIGNALS CALL 
FOR ACTION ON VISIBLE 

RECORD SYSTEMS. 














SIGNALS 
and MAPTACKS 


j= 


GEORGE 8B. GRAFF CO., CAMBRIDGE 40, MASS. 











MONEY 
CHESTS 


SERVE A VAST GROWING MARKET 


WIDE CHOICE—30 different models. 


NEW “VH” SERIES of Gary Vertical 
Hinged Door Chests is pictured 
here. Mercantile E Rate less 10% 
for Underwriters Relocking Device. 
Ideal for Concrete Block or Floor 
Installation. 





ee 


Inside List 
Model Dimen. Price 


VH450E 7x7x10"|$152.35 
VH840E |11%x7x10"| 177.00 
VH1120E/16%x7x10"| 193.00 
VH1728E/16%x9x12"| 215.50 























Dealerships available. 
Write for catalog and price list. 


GARY SAFE COMPANY 


1020 Crocker Street ° Los Angeles 21, Calif. 
In money chests, Gory means QUALITY! 
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DEALER PROFITS 


These doors are open to 

alert dealers who will dem- 

onstrate these modern, basic 

business necessities. They — 

can be sold wherever checks nS 

are written, or signed, or e 
where copying is an impor- 











tant part of office routine. ERROR-NO Copyholder 
Powerful sales-closing ma- Makes copying easier 
terials are supplied free. than watching clock \ 
U 
“A “A 


& @ 


SPEEDRITE Checkwriter CHEXSIGNO Check Signer 


Writes forgery-proof NY Eliminates making clerk N 
checks 























of executive 


"40 MT. HOPE AVE. 
ROCHESTER 20, N. Y. 


—— $$ $ $$ 
— eee 
——————— ee 
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MANIFOLD BOOKS 
AND PRINTED STOCK FORMS 

















, y y 
For more than 2) years, ne hare been Offer 


j , j ; ; 
Our Hate fhrouvh the dealer erxclusnel 


Write for our Illustrated Price Lists 
Vanufacturers 


SUSPEND-O-FOLDERS - FILING SUPPLIES 
MANIFOLD BOOKS @ PRINTED STOCK FORMS 


ADVANCo 
ADVANCO PRODUCTS 


148 West 24th Street, New York 11, N. Y. 
Telephone CHelsea 3-1276 
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Copies of patents can be obtained from the Commis- 
sioner of Patents, Washington, D. C., for 25 cents each. 
Stamps and personal checks are not accepted.) 


Granted May 5, 1953 
2.637.029. Staple Support Slide and Feed Means for Stapling Machines 
jerbert W. M Brooklyn, N. Y., assignor to Wilson Jones Co., Ct 


2,637,323. Loose-Leaf Binder. Charlies Howard Lockwood, Atchison, Kar 
| t kw i Co Inc 
2,637,324. Posting Tray. Samuel Sega New York, N. Y., assignor 
WV 3g ' 
2,637,326. Loose-Leaf Binder. Phillip Witz, Denison, Tex 
2,637,397. Gang Punch. Nelson S. Welk, Athens, Ohio, assignor to The 
2,437,398. Record Punching Machine and Recording Machine Control by 
saic Punched Record. Thomas J. Watson, New Canaan, Conn., and Samue 





Bre Bing N. Y sssignor to International Business Machines Corr 
‘ew T x N 
2,. 37,399. Record Controlled Perforating Machine. Charlies R. Doty 
« hkeer N ssignor to International Business Machines Cor¢ 
New k WN 
2,¢17,466. Pocket Marking Pen Donald ¢ Wright, St. Petersburg, Fie 
Illus’ ration 
a 


' 














| 





2,637,493. Automatic Printing Apparatus for Calculating Machines. Car 


2,637,494. Amount Entering Means for Accounting Machines. Arthur 


Mich assignor to Burroughs Adding Machine 
Detroit, M Illustration 
2,637,571. Check Booklet. James O. Tilly, Tulsa, Okla. 
2,637,616. Carrel Unit. Angus Snead MacDonald, near Rapidan, Va 
} ' T Ww ke C Illustration. 


Granted May 12, 1953 

2,638,049. Hand Stamp Paul A. MacPhee and George T. Brown, Jr 
ayt t to The National Cash Register Co., Dayton, OF 
illustration 


2,638,074. Mechanical Pencil With Spiral Feeding Means. Hugo S. Ha 
t ak sssignor to Joseph Dixon Crucible Co., Jerse 
2,638,145. Gummed Tape Serving Mechanism. Robert A. Havemann and 
sid ' assignors to The Gummed Products Co., Tr 
Illustration 


2,638,199. Power Operated Typewriter. Frederick W. Schremp, Elmira 
N. Y BSSIQ to R jton Rand Inc., New York, N. Y. tUiustration. 
2,638,270. Mechanism for Sensing Statistical Record Cards. Charlies 
nas Art é A ngton, England, assignor to Powers-Samas A 


ting M ' ndon, England 
2,638,271. Duplex Calculating Machine. Walter J. Pasinski, Howell, Mich 
j to B Adding Machine Co., Detroit, Mich. Iustration 


2,638,275. Accumulator for Use in Statistical Machines. Arthur Thome 
A 3¢ . li r to Powers Sama A ounting Ma hine tea 
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FULTON 


OFFERING YOU 

QUALITY AND VALUE 
RESULTING IN PROFIT 
AND REPEAT BUSINESS 


High quality at low prices assures you of 
customer satisfaction . . . A unique kit consist- 
ing of holders, stamp pad, tweezer and rubber 
type .. . Made of super-duty red para rubber, 
even in thickness, height, and alignment — 
and deep-cut for clear impressions — the type 
used in the FULTON outfit is of the finest 
quality. Can be used for notices, prices, addres- 
ses, labels... The sets are presented in 
attractively designed, durable cardboard 
boxes... having both beauty and utility. 


A BETTER LINE OF STAMP PADS AND DATERS 
DRI-KWIK Stamp Pads are excellent repeat-business 
deluxe items. The FULTON fine-line Stamp Pad is 
outstandingly useful and economically priced .. . 
SERVICE fine quality precision made Daters are indi- 
vidually boxed and guaranteed to give satisfactory 
service. 


ORDER NOW! PROMPT SHIPMENTS! 
WRITE FOR OUR NEW CATALOG #52 


FULTON MARKING 
EQUIPMENT COMPANY 


82 Fulton Street _ Elizabeth 1, N. J. 
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In Mexico mistakes just GO! The Mexican way is the 
way, the American way, the world’s-best way, the 
Roberts way, of correcting mistakes in any language! 


easiest 


\ eldon 


Users and dealers everywhere pick Weldon Roberts Erasers for 
absolute quality, dependability, uniformity 
tion of exactly-suited sizes, 
erasing uses. 


plus biggest selec- 
shapes and textures for specific 


Refresh your memory NOW on 
all the Weldon Roberts advyan- 
tages you can feature. 


930 >» 
ENSEMBLE (Pink & Gray Rubber 1 combination 
eraser that does most everything Handy, hias 
heveled shape Soft, pink pencil rubber joined to 
soft, gray ink eraser For ink, pencil and crayon 
erasing 






@9000 SUEDE WHISK (Weldon Roberts Eraser 
No. 900 SUEDE with brush attached Makes quick, clean 
; , 


erasures on any kind of paper mmensely popular 
of its softer gray texture and slightly octagonal shape 


recause 


“ Uakd Rahets Snorer 


f 
440 | Gre el Glow 
GREEN GLOW B® 440 O  nawane. oan 


Seft, smooth, pliable eraser in attractive | 
green color for pencil erasures and cleaning 
work, Features the “* 
beveled ends. For office,: drafting, art, schoo i 
and general use. (Large size, No. 441 


stubby” shape with 


JET ERASER > 
Convenient cylindrical stick eraser in attractive fransparent plastic 
holder. Top unscrews so eraser can be moved outward Red rubber for 
pencil erasing, gray rubber for ink 
Brush whisk style for typists Refills To; for typing, accounting, 
drafting, professional and student use 


Pocket clip stvle for general use 


WELDON ROBERTS RUBBER CO. 
365 Sixth Ave., Newark 7, N. J. 


World's Foremost Eraser Specialists 






Waldon Robewild 
Enanos 


Correct Mistakes in Any Language 





— tie 


= 
Whee, 








{ 








2,638,313. Staple Extractor Herbert W. M Brook N. Y s 


3 W ils Chicago 
2,638,360. Payroll Board. | K. Strau t Neck WN : 
haw-Walke Muskeg Mict 


Granted May 19, 1953 
2,638, o73 Fountain Pen With Cartridge Barre 





A ; + * Ch 30 
2,638, 902 Book and Binder Therefor ha we 
rt eral Binding Corp 
2 638 903 Visible Index Unit Rudolt ky Berw 
2 638, 986. Portable Punching Machine b Edward f hicag : 
; 7 4 . 4 er } : 
Binding Cors } 
2,639,018 Carbon Holder for Continuous-Form Stationery 
t M sig -_ fanda M t | 
2,639, 019, Front Feed Gontiae for Accounting Machines Walt A 
A ssSigr ‘ , s. Mew York. M.% 
2,639,020 Controlled Noise-Reduction Means for Typewriters 
WwW ry 3S¢ }f ‘ w ; Ne w T ¥ 
N Illustration 
j . a J 
a 


“4 





r 
od 
te 

or 





2,639,088 ‘ 














6 
= 
2,639,798 | 
2,639,021. Typewriter Warning Device $V B. Branne Ae 
lilustration. 
2,639,043. Shelf Attaching and Supporting Means. Ti 93 M 
R ; Aur » Equion a . 
2,639, 088 Type es dur-gar-stti Mechanism for Accounting Machines. Walt: 
Itlustration 
Granted May 26, 1953 
2,639 = Mevbaare Construction for Check Writers, Etc Whitaker 
‘ ‘ t Sategu J se peer iee 
2,639, 4s Mail Marking Machine ios Sheets or ae H Lambe 
. r to Commercia : 
2.639 113. Filler Block for Loose-Leaf Binders Ww ; McKowe De ; 
2,639,771 “Combination Sevelepe Opener and Paper Sheet Cutter. Victor : 
‘ Aopble Zurict Switz > 
2,639 198. “Typewriter te Bottom Margin Indicator ' : 
) 5] INlustration. 
2,639 987. hanaditieg Machine. Pascal! Spu Alfred \ Rudolpt 
Mose und =cEuae H. Wolf. Daytor } t T Nationa | 
h Registe oyt INustration 
2,640,144. Indicator Illuminating Device y vy b 
} t Tt Nat s| Cash Register t 
ranted June 2, 1953 
ae Fountain Pen with Filing — M tt ’ ’ 
Rn ‘ Prod w k WN 
2,40 538. Consecutive ‘Numeral ‘Punching Mechanism. A # 
N. Y illustration 
2,640,! 5%. Manifolding Typewriter esse A. 8B f 
; jerw Lore New York Ilustration 
2,640, 647. Magnetizable Record Element H. R 
} ; g . 3¢ Rand Ir New York N 
> 640,658 Ribbon Spool ( sr W. Swe A ¢ 
ynor ¢ jerw rf New York, N 
2,640,715 Collating —— Ceerd. Dud M tz, At 
" ; The McB e 
Granted June 9, 1953 
2,641,016. Caster Glide. Michael Kran Br ; 
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FOAM RUBBER 
CHAIR CUSHIONS 
. IN 
De Luxe 
EXECUTIVE 

STYLE 


IN THREE 
b nn : SIZES 


“Perfect” 





Covered with velour—fibre and velour—also corduroy and fibre 
in 2" thickness with boxed edges. 


“Perfect” 


FOAM RUBBER 
CHAIR CUSHIONS 


One side covered with rich 
pile corduroy for cool sea- 
sons, the other side with 
woven fibre for hot weather 


Filled with new live rub 
ber having thousands of air 
cells that breathe with every 
move 

Colors: Brown, Green 
Sizes 17" « 16°—I15" « 17"— 
14'/,"" x 15'/,"" ° 


" Soffseat” STOOL CUSHIONS 


ransforms Hard Stools into Soft Seats. 
Available in four sizes 12", 13 4", 15" Diameter 


Write for New Illustrated Folder 
Giving Complete Information 





THE PERFECT RUBBER SEAT 
CUSHION CO. 


6435 EDMUND STREET 


PHILADELPHIA 35, PENNA. 








Large Variety of Sizes and Styles. 


Noesting considers QUALITY 


is of first importance. 


NOESTING PIN TICKET CO., INC. 
728 E. 136th Street, New York, N. Y. 
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Salesmen, Trainees, Clerks and Others 


Every One Who 
Uses Loose Leaf 
Material NEEDS 


Tabbing or Index Sheets 


And 


Aico’s Line Is Complete! 


AICO® PLASTIC ieasy Tro cat [vo bare [Sass me fi 









The Finest, Strongest Made 


* In Six Inch Strips 


= ya This is the original tubular edge 


. ~ Tabbing; smooth, extra heavy 
1, 2 or 3 Line Titles a : 

, . 10 pt. plastic. Lasts indefinitely. 
Cuts Without Waste Won't crack, split nor warp. Has 
strong linen skirt. Also in 4 pre- 
cut sizes. 


Wide Variety of Indexes 
For All Standard Size 
Binders With or Without 
Extended Tabs. All Stock 
Tab Classifications. Wide 
Choice of Tabs and Sheets 


You meet any demand for Index 
Sheets with Aico’s wide selection 
available. Are punched or drilled 
to fit all stock size binders. Made 
to order Indexes also available 
Prompt quotations supplied. 


Write Dept. D For Our FREE Helpful Selling Aids 
AIGNER INDEX CO. 
G. J. AIGNER CO. 





97 Reade St., New York 13, N.Y. 


426 S. Clinton St., Chicago 7, Hl. 














At last... STRAIGHT TALK 


on merchandising — 


Key pointers you can apply 
in any business of any size 
to move goods faster 








Just HERE is a crystal-clear guide- 
—proven operational rules that 
will increase the efficiency and 

PRIMER costs. Fast-reading, written in 
picture-primer style, it helps you 

By BUD WILSON 
design through point of sale. 
Takes up each of your major 

Company, Young & Rubicam, Old 

Town Corporation, and Hanscom Bak- should weigh before promoting 
any product in any market! 


Out! book of the really essential 
“ features of sound merchandising 
MERCHAN DISING economy of your efforts, broaden 
markets, and lower marketing 
plan and evaluate each phase of 
merchandising, from product 
President of Twining Sales Corpora- 
tion. Formerly with R. H. Macy & merchandising decisions, fur- 
nishing checklists of factors you 
ing Corporation. 
216 pp.., illus., $3.95 


Pere eoeeeses=.<2 =e eeee—82e.—=— os 
ih WEISS Dice. | FREE EXAMINATION COUPON | 
» allegg = | McGraw-Hill Book Co., 330 W. 42 St., NYC 36 ' 
tor of Merchandis- | Send me Wilson's MERCHANDISING PRIMER for 
ine, Grey Advertising | 10 days’ examination on approval. In 10 days I | 

‘ ; os | will remit $3.95, plus a few cents for delivery or | 
Agency, Inc., says: “I return book postpaid. (We pay for delivery if you j 
recommend Mr. Wil- remit with this coupon; same return privilege.) | 
son's bock not only poet? | 
to the sales executive, } 
the marketing and | Address ; 
merchandising execu- City aad Riaie , 
tives—but also to the , | 

os Company 
advertising, and most | | 
certainly to the copy, | Pesition OA-8 
executives.” nat RD 
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KR celess ingrediat 


oh th 


STARK CALENDARS 


ALM 
usefulness! 










Aquality line of stands ee fy 7, 
and pads featuring all oy, AEs 
popular styles and sizes. Cal- > I ji“ 
endar pads are lithographed— ‘hug 

on high-grade bond paper with the 

date in red and the monthly calendar 
in blue. write or phone 


Fast, 2-color lithograph printing enables us to for complete 


i 


es 












give you the best in quality and prompt service. details 
“IN CALENDARS THE QUALITY MARK IS STARK” 


TARK CALENDARS dxcorporcted 


100-112 BISSELL ST. * PHONE *\0°? * JOLIET, ILL. 








For Your School Trade 


ZIPPER RING BINDERS 


for the School Trade, Genuine Leather or Tolex 


Large Variety of Sizes 
Highest Grades to Popular Prices 





Send for our BIG CATALOG showing 
Complete Line of Profitable 
BRIEF CASES—BRIEF BAGS—PORTFOLIOS 


Immediate Delivery 


Bristol Mjz. Company 





1670 MORROW ST. GREEN BAY, WIS. 
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Sales and Profit 
With the improved 


ARCO OPEN RING 
Rubber Bands 






more count 
per pound 


7 . 
quicker faster 
to pick up to apply 

2 
sturdier 
to use 





Secure remarkable, immediate results! 


ALLIANCE RUBBER COMPANY 


‘Over 30 Years Band Manufacturing Know-how 
ALLIANCE, OHIO HOT SPRINGS, ARK. SLIDELL, LA. 














Build Bigger PROFITS 


wee SPEEDAYO, GE 


SPONGE RUBBER STAMP PADS 


~_— 


| 


@S 
oO 
eg 
em 


The Only ALL-PURPOSE 
Stamp Pad Line! 


With the fast-selling Speed-Mo line, you can offer your customers 
stamp pads and inks for every purpose — in office, warehouse, 
factory. Speed-Mo is the only complete stamp pad line on the 
market. You need carry only the most common pads. We furnish 
prompt delivery on special purpose pads (up to 20° x 36”). 

All Speed-Mo stamp pads are of specially treated, odorless 
sponge rubber. Clear impressions guaranteed. Re-inking is 
mm — you just brush the ink on Speed-Mo pads. 


LIBERAL DEALER DISCOUNTS Write for folder showing 


over 35 stock items 


RIVET-O MANUFACTURING CO. 


ORANGE, MASSACHUSETT 


50 FEDERAL ST., 
Canada, for mplete information writ« 
Be nce & Co 429 Main St West, Homilton, Ontario 


in 
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£6 
26 f Binder ' > - A 
64 Keyboard. Ff B hns Binghamt N 
- M p., New York, N 
641 349 Preventing Type Bar Rest for Typewriting Machines 
+ ON ternational Business Ma 
tllustration 
‘ igror of one-half to Lloyd 8. Campbell, Son Fi METAL PRODUCTS INC 
pe 2 all ; ™ 
2,641 407 Multiplier ” ' ‘ reenw 
. “A New York WN Y Illus . 
— For A Good Deal In Steel Shelving! 
- 
Service, Dependability, and a line of pruducts that 
= 3 .7 make dealing with ESTEY a lasting pleasure! 
| i : {F 
4 
a 4 e Interchangeable Parts 
| | ibe oy e Wide Selection of Sizes 
| vet CF OF pau | @ Adjustable Spacing 
~ —) —_ i 
2640.56 aeuse Optional Parts 
| Easy Erection 
| - = R 
‘ ™ - “© ust Proofed 
- 5 | > bebe 
é 4 ~ FH : = 
° Set ii Quality Finish 
| * te a — i: 
| { ? —— 
A ctl Write for our Catalog of 
| - 
. rie) 1.642.066 Products, containing Iilustra- 
| tions, Specifications and Di- 
oi TTT S | mensions. 
| \ Fee | | | 
| / * * i Bes: ia33 +3 » 
| ¥ = A PEEESEEEEE EY E 5 TE Y 
| 2s rigs Dos 
eA "3 BS 234, | qe METAL PRODUCTS, Inc. 
J . , A | OMe ee ™ 1 Catherine St., Red Bank, N.J. 
oil | aon . 2.642.223 Leaman 
| a 
\ MLS 
a4 
S44 Nd? 
KE / 
, 4,7 i 
neces reane 
641.408 R Controlled Calculating Machine. Russe A. K 
. or a a anew 
Illustration 
Granted e 16, 1953 
2,641,809. P der for Telephone Instruments. Raymond kK 
2,642,040 y Jer and Line Indicator. W ; F. Turner, Ar jton, V 
2,642,041. Antileak Fountain Pen. Ber F. Miessner, Morristow N 
2,642,042. Writing Instrument Sante fashere 
2,642,043. Fountain Pen. 8 FM ‘atte Preemie, agp” 
2,642,044 P harpener hann | Wilhelm Mussgiller 
2,642,066 urd ting Device H j Muskegon, M 
Muskeg M Illustration 
2, 642,067 tor Sheet for Filing Appliances hn H. T 
2,642,122 ; porting Platform and Extension for Adjustable Chairs 
‘ The XK Mia 
ers 
ise, 2.642.172 : eld f New York WN Iustration 
the 2,642,189. Time Rack Adams County 
ish 2,642,222 ting Mechanism for Accouting Machines 
: f “ 1 Corre New 
less hy 
2,642,226 Keyboa A k WN. Y ssia 
' Iilustration 
sranted June 23 953 
2,642,832. V e Record Device. Walt B. B tma New 
2,642 84 L pacing Copyholder. & Funk vyland, Pa 
2,642,842. Fountain Per ik Raion aaa a ee 
N k North Bergen, N. J. RALPH MORSE FURNITURE CO 
2,642,861. Accessory for Files. 8 Ivedt, Simonsvik, near Be . " 
lilustratior GRAND RAPID M I H >; AN 
2,642 876 urd File Box M D'H F Frar 
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~*e PICA VALET 


LOCKERETTE 


_ 
| | Combines the best 
> features of both 
lockers and coat 
racks 







Wraps are exposed to air 
and light. Employees do not 
face the weather in damp 
‘ wraps that have been crum 
4 pled in dark lockers—do <ot 

eat soggy lunches, soaked 
by wet hats or gloves. Each 
person has his own spaced 
oat hanger, ventilated hat 
shelf and 12'' x 12" x 15" 
deep lock box for lunches, 
tools and personal effects 

Lockerettes save space too 

. the No. 6-12 (2-col 
umn) accommodates !2 peo 
ple in 6 feet: the No. 9-18 
(illustrated) accommodates 


WRITE FOR BULLETIN NO. OL-13 18 in 9 feet 


VOGEL-PETERSON CO. 


1121 West 37th St. « Chicago 9, Ill. 








More salable because they keep wraps 
“in press.” 


Improves health and morale—lower ab 
senteeism. 








HANDY "GLIDEX” 


TRADEMARK® 571978 


TELEPHONE BRACKET 


A Stable Seller the Year ‘Round 





“ 






Saves desk space—swings in any direction— 
Keeps phone in easy reach yet out of way— 
The only bracket made to hold present models. 


Made of strong, durable steel. Extends to 30 rigid 
inches. Closes only 9 inches. Various types of mount- 
ings available for attaching to wall, desks, table 
edges, side of tables, etc. Nothing to get out of 
order. Eliminates nuisance of phone cord mussing 
desk papers. 

WRITE FOR ILLUSTRATED LITERATURE AND DEALER'S PRICES 


YT Ay 
GLIDEX CORP. o smas= 


4538 W. ROOSEVELT ROAD, CHICAGO 24, ILL. 
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CUT COSTS — PRINT WITH 


RUBBER PLATES 


MAKE THEM IN THE 
EASY-TO-OPERATE 


EVA-PRESS 


MATERIALS 
COST LESS THAN 
$1.25 FOR 
10”x 10” PLATE 







Ee 


aris ibhte 





1. Insert type form and 
plastic sheet into hot Eva- 
Press, apply pressure, let 
cure for 10 minutes 


2. Release pressure, extract 
all from Eva-Press and have 
finished matrix 


3. Place (1) sheet of rub- 


ber on (2) matrix and in 
sert both into hot Eva- 
Press, apply pressure, let 
vulcanize for 10 minutes 





4. Release pressure, extract 
all from fEva-Press and 


e PLATENS 11x13” 
ve finished Rubber Plate 


e INSIDE CHASE 10x12” na 


More detailed directions 
supplied with Eva-Press 


FOR MORE INFORMATION WRITE TO 


AMERICAN EVATYPE CORPORATION 
751 OSTERMAN AVE. DEERFIELD, ILLINOIS 











34” wide lip 






For That 
MODERN DESK 


(ISLAND BASE) 
IDEAL OVER HEAVY 
CARPETS — ROUGH 
FLOORS — WORN 












SPOTS 
Made of 
TEMPERED 
HARDBOARD 
COLORS: BROWN e GREEN e MAROON e BLACK @ GREY 
j CIRC CES 
HAROBUAR? ren anew est 











HARDBOARD FABRICATORS, INC. 





59 BRANCH ST > ST. LOUIS 7, MO 
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A+ on ana ae 


oh ah GA BP GRC Ge Oe Se ee 


“Oo "NNH VS US FOAM ee 


ng North West Africa , int-stock 
Weet Af ; Illustration 


2,642,936. Dispenser for Ejecting and Severing Gummed Tape. | 
‘ ; to Metal Specia Mfg. C Chicag 
2,642,939. Paper Tearing Mechanism. Kenneth F. Oldenburg, East 
N hwend, Monte rk lit assignors ?f . 
‘ »| Calif 
2,642,940. Perforating and Slotting Punch. Kar! J. Braun, Glenbrook 
<< Rand New York, N. Y 
2,642,975.—Typewriter Front Feed Attachment. Floyd J. Kavanaug! 
6 Be mer cant 4 srk & Courts Investment 
2,642,976. Motor-Driven Carriage Return Mechanism for Business Machines 
and the Like Roagenstein. Norwalk. Conr = agnor to Reming 
2,642,977. Line Making Attachment for Typewriters. Edward G. Mosher 
2,643,054. A gement in Bookkeeping Machines. Olof Karl-Gustav Ax 
2,643,056. Apparatus for Comparing Statistical Record Cards. Art 
A ederick Sidney Rhod Thornton Heath. Enala 
A ting Machine Ltd., London, England 
2,643,167. Typewriter Pedestal Desk harles E. Wade, Chevy Chase, Md 
ent ; The k " Wa ston, C 
u strat n 


2,643,170 tore Wall Furniture. Ani v jerveld and Charles F 





UNITED STATES EXPORTS OF OFFICE 
MACHINES, EQUIPMENT AND SUPPLIES 


Figures for March, 1953, Released in June, 1953, 
by the U. S. Department of Commerce 


(A breakdown by countries is available from the Foreign 
Trade Division of the Bureau of the Census, United States 
Department of Commerce, Washington 25, D. C.) 

Quantity (Dollars) 
Net 


Value 
Machines Accounting Nondescriptive except 


Punched card New 582 796971 
Machines Accounting Descriptive except 

Punched card New 747 1160028 
Machines Listing—Adding except 

Punched card New 3743 568085 
Machines Calculating Non-Listing except 

Punched card New 1657 563722 
Machines Accounting Etc. except 

Punched card New, Nes. 213 46989 
Machines Card Punching and auxiliary New 198 377819 
Machines Accounting Etc. Used and Rebuilt 896 111603 
Parts for Accounting Etc. Machines 1387061 
Addressing Machines 221 61762 
Accessories & Parts for Addressing Machines 78097 
Machines Duplicating Ex Lithographic Offset 536 70907 
Machines Duplicating Lithographe Offset 25 39189 
Parts for Duplicating Machines 59197 
Cash Registers New 677 196346 
Cash Registers Used Rebuilt 490 39687 
Parts for Cash Registers 294651 
Typewriters Standard New except Electric 6829 730495 
Typewriters Standard Electric except 

Automatic New 533 131203 
Typewriters Portable New 4225 227215 
Typewriters Used Rebuilt except Automatic 1648 76091 
Typewriters Nes 82 59615 
Parts & Accessories for Typewriters 499495 
Staplers for Office 31249 64632 
Dictating Machines 204 50257 
Mail Handling Machines & Parts 64879 
Check Handling Machines & Parts 49450 
Office Machines & Parts Nes. 111133 
Mechanical Pencils All Materials (Doz.) 35888 129712 
Mechanical Pencil Parts 23766 
Pencils Ex Mechanical Black Lead (Gr.) 39754 115443 
Pencils Ex Mechanical Nes. (Gr.) 5852 29524 
Pencil Leads 38736 
Crayons 32720 
Fountain Pens Ball Type (Doz.) 62209 200918 
Fountain Pens Ex Ball Type (Doz.) 49349 470205 
Ball Pen Refill ink Cartridges (Doz.) 25416 42856 
Fountain Pen & Ball Pen Points Nes. 117579 
Fountain Pen Points (Gr. 10526 78462 
Carbon Steel Pen Points (Gr. 1834 3349 
Desk Pen Sets 2404 7363 
Ink Writing 95941 
Ink Nes 156832 
Carbon Paper (Lb 81846 91583 
Ribbons Cloth Inked Office Machines 41201 
Office Supplies Nes 317028 


Nes.—Not elsewhere specified 





New Firm For Sherman, Tex. 
North Texas Business Machines, Sherman, Tex., new 


office machines business, has opened at 114 E. Lamar 
St. The company has an authorized dealership for 
Royal typewriters, and will serve Grayson, Fannin and 
Cooke countie Tex., and Bryan county, Okla. The 
business is owned by M. G. Gladin and William E 


Brimer EEG 
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621-623 CHERRY ST 


BUILD BRAND PREFERENCES 
THE Colorful WAY 


9 
= 
.* 


Make it easy for your customer to re-order . . . fea- 
ture Silver Eagle . . . the carbon paper made with 
four different colored backs for each of the four 
weights . . . green, purple, blue and black! 


Smartly packaged in boxes of corresponding colors 
that establish customer-recognition. 


See for yourself . . . send for samples. 


General Offices & Plant 


U. S. TYPEWRITER RIBBON MFG. CO. 


PHILADELPHIA 6, PENNA 











The ‘’Precise’’ TRIMMING BOARD 
Has All These Wanted Selling Features 


Patented Finger Tip Controlled Paper Guide 
Finest Steel Blades, Carefully Ground 

Two White Scales on Black Background 
Only Finest Seasoned Hardwood Used 
Every Board Completely Guaranteed 


You offer the finest in the New “Precise” Trimming Board. 
It has everything your customer should have for —- 
cutting paper, paper board, etc. The patented, adjustable 
paper guide locks and releases with a finger flick, 2 white 
scales on black background speed 
accuracy and measuring time. 





Models 5, 6 & 7 have special S POPULAR SIZES 
safety spring. The “Precise” is a aly tak tT) mat 
steady seller wherever displayed. No. 5— 3805, —Bieee 

N T—2414”"—Blade 


Order Your Needs Today! 


AMERICAN PHOTO LABORATORIES 
Dept. A, 28 N. Loomis Street, Chicago 7, Ill. 








227 

















Designed and created by 


of 
Grand Rapids 


No. 1000 
Revolving 
Chair 
All Walnut 


Overall 
Height 33" 


Overall 
Width 24" 


Seat depth 20" 
between arms 20"' 


Back height 
from seat 17" 


Side Arm Chair 
to Match 


Write for Illustrated Literature and Prices 


GRAND RAPIDS 


LEATHER FURNITURE CO. 


1 Front Avenuc, NW Grand Rapids 4, Mich 


















The Valentine 
MAINLINER 


$ 95 

59.9 pp. 
with N.A.S.A. labels. In- 
side Dimensions 131'' 
Hx10", Wx1I2"D. Cap. 
1625 cu. in. wt. 125 Ib. 


MAINLINER 
$87.95 One 


with N.A.S.A. labels. In- 
side Dimensions 15°’ 
Hxll", Wxll''D. Cap. 
1900 cv. in. wt. 175 tb. 


MAINLINER 
All these Valentine Safes have 
$109.°5 Sr. mechanical handle operating the 


locking bolts, and N.A.S.A._ Inc 
oS 1% hour label, also “B 
Burglary label 


with N.A.S.A. labels. In- 
side Dimensions 18" Hx 
11, Wx12"D. Cap. 2592 
cu. in. wt. 210 Ib. 


Best Small Safe Specifications 
* Sargent & Greenleaf Combination Lock * 1'2 Hr. Fire Test 
Label * Extra Day-Lock Optional * Vermiculite Insulation * 
Tongue & Groove Door 


Dealer Discounts on request. 


Valentine Safe and Lock Works, Inc. 
La Porte, Indiana 
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AMERICAN WRITING rare grngnbertll piss viehgaa ampsia 
2, HOLYOKE, MASS. jit 
and T? 5 


mare 3 being made 4va 


2ddre 


CRAMER POSTURE CHAIR COMPANY, INC., 1205 CHAR. 
LOTTE ST., KANSAS CITY 6, MO.—A ' 


ur 
nam UTILITY SERIES 


ancl ECONOMY SERIES 
POSTURE CHAIRS 




















FAYMUS DIVISION, BANKERS & MERCHANTS, INC., 3229 
N. SHEFFIELD AVE., CHICAGO 13, ILL. ttract tw 





WILLIAM A. FORCE & COMPANY, INC., 216 NICHOLS AVE., 
ROCKLIN 8 N. Y.—As a resu : t ey sde by 


+,4 + f ~ 
§ Tir ; ; ) Dé prepa | , riow VU 


FELT-POINT DIVISION, MARSH STENCIL MACHINE COM. 
PANY, BELLEVILLE, ILL—A new, +! jispla n is 
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An Outstanding New 


SOLID WALNUT SMOKER 


Designed to Match High Grade 
Executive Furniture 
— SELLS ON SIGHT — 
No. 130X Smoker 
@ Solid brass handle, 
brushed finish 
@Heavy 8 n wide- 
lipped glass liner. 
@ Solid walnut: Top 10 x 
IY in Post 2 in.; 
Base 12 x I'/4 in 





‘ 












@ Heavily weighted with steel discs. 

@ Overall height 25% in. 

@ Shipping weight (Individually boxed) 
17 Ibs. 

@ Available Immediately in standard & 
bleached walnut 

Write for Catalog of 
Complete LASALLE Metal 
and Wood Line of 


Smokers—Ash Trays 
& Costumers 


LA SALLE 
PRODUCTS CO. 


216 N. CLYBOURN AVE. 
CHICAGO 14, ILL. 











PROMPT SHIPMENT 





PRONG FASTENER 
BINDERS 


Available with or 
without prong fasteners. 


Durable, all purpose binders. 
Complete range of popular 
sheet sizes and capacities. 
Red or Block Pressboord. 2 
pieces, cloth or scored hinge 
construction. Punched for all 
standard spaced fasteners. 


PRONG FASTENERS 


Attachable prongs or 
continuous-base prong 








styles. Light-weight 
steel. Non-corrosive 
finish. All popular 
Attachable-prong style capacities and c. to c. 
INustrated 


Write Today for Our 


Complete, 72 page Illustrated 
NEW CATALOG No. 56 


ELBE FILE & BINDER CO., INC. 


P. O. BOX 951 FALL RIVER, MASS. 








STOP COUNTER CLUTTER! 
Madera 


ANDY 
STAMP 
RACKS 


Here is a sleek, well-built stamp rack that blends beautifully 
with the most modern, up-to-date bank or office styling. 





Made in six sizes, the Andy Stamp Rack ends the confusion and 
mess resulting from rubber stamps being jumbled on the desk or 
in @ drawer. All stamps are kept neatly visible and easy-to-use. 
Spring type holders support stamps perfectly allowing them to slip 
in or out smoothly 

Sturdily built aluminum, with crockle-gray finished base. A 
large tray in the base holds stamp pad, rubber bands, or paper 


clips, and grooves hold pen and pencil. Rubber feet prevent wear- 








ing of any surface 
Model No. and 


Capacity* List Price 

Plece your order for these oS aes 
wonderful, convenient racks NOW! REDD. cine ae 
, a 

. Ss? MEDS citation Te 
Rg Wette Sor new. catateg aap cebiibineusiiaiddte 
No. 153 showing AS-36 12.25 


the complete fine of 


~ Foymvus bank and 


eI 


*Model Number indicates capac- 
ity: No. AS-9 holds 9 stamps, 
AS-12 holds 12 stamps, etc. All 
orders shipped by prepaid par- 
cel post 


office supplies. 

















| 
! Faun DIV. Bonkers & Merchant: 


3229 North Sheffield Avenue 


Chicago 13, Illinois 
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® 
Buckepe 


CARBON PAPER 





NYLON Ribbons by 
BUCKEYE! 


The Last Word in 
Quality, Cleanliness 
and Durability 


Ask Us About Them 


THE BUCKEYE RIBBON & CARBON CO. 


CLEVELAND, OHIO 
MANUFACTURERS 
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the biggest value 
| in Comfort, 
bs ' Beauty, 
' \ and Quality... 


=! 


| KING offers the biggest chair 
; value an office dollar can buy. 
f The handsome styling and 
| custom-crafted quality of the 
entire King Royalty Line is in- 
_ stantly appealing. You'll find 
"volume sales easier to make . 
_and individual sales easier to 
close. And, you'll acquire o 
| measure of customer satisfaction 
_you’ve never before enjoyed. 
and personnel cre 
‘mutually pleased investment- 
_ wise and comfort-wise . . . THAT 
co REPEAT BUSINESS. 

Deluxe Swivel Arm Chair 


Kes MODEL 530 














PRINCE REGENT 





_ Write Today for the New Royalty Line Literature” ~~ 
KING POSTURE CHAIR co. 


953 South Raymond Avenue * Pasadena 2, California 








TYPEWRITERS 


ALL MAKES—MODELS 
INCLUDING WIDE CARRIAGE 


ADDING 
MACHINES 


SUNSTRAND—BURROUGHS— VICTOR 
DALTON—Hand or Electric 


CALCULATING 
MACHINES 


MONROE—MARCHANT—BURROUGHS 
COMPTOMETERS—Hand or Electric 
ROUGH or RECONDITIONED 


Write for Prices 
Also ask about our ADDOMETER, the add- 


ing and subtracting machine that retails for 
$12.95 and pays you Extraordinary Profit. 


RELIABLE TYPEWRITER & ADDING MACHINE CO. 


305 W. Monroe St., Chicago 6, Ill. 





h 





Wa 
Fashion. aire Lime 


CRAFTED in STEEL 


WESTERN MFG. CO 


AURORA, ILL- 


This exciting new line to be 
first introduced in the Septem 
ber issue of this publication 


WESTERN MANUFACTURING CO. 


AURORA . ILLINOIS 


‘““SAFE-TEE”’ 
FOLDING CHAIRS 











CAN’T TIP, COLLAPSE, UPSET or SLIDE 


Rounded Seat Corners! Metal Rubber-Covered Leg Caps! 


Here’s a safety ali steel, indestructible folding chair 
that adds lounge chair comfort to sturdy depend- 
ability. Welded tubular frame . . . special safety 
construction . . . baked enamel finish . choice of 
colors. Cushion rubber feet . Noiseless action. A 
nationally recognized value! 
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IONIA MFG. CO. ¢ IONIA, MICH. 
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7 Felt Point pe 
black and ye w, holds 12 


5 ready every time 


tTnat @ new display 





are 4 part ; the sales prom tior 


yrar $f the Mars} 7 Felt-Point pen 


INTERNATIONAL BUSINESS MACHINES CORPORATION, 590 
MADISON AVE., NEW YORK 22, N. Y. 


Three Keys to Qualit 


» booklet show he constant testing 
ns and carbon paper used in various typing 
pamphlet shows how IBM's Qualit 
ans test the pertormance 
evailahle from-the Desattiient 
above addr 


THE MEYERCORD COMPANY, 5323 W. LAKE ST., CHICAGO 
44, ILL thawte tt tee oll orp 


ints is tne t 





7 





DON'T WASTE 
LIGHTS. 





n bold black letters on a 
Jeal tor walls and mirrors hand 
Add 3 
| ac 


THE PARKER PEN COMPANY, JANESVILLE, WIS.—A new 
‘ , ad the Tas a fb rtical product displa 





hand-rubbed to a hard at ? 
AC. with OC wirine 


REGNA CASH REGISTERS, INC., 175 FIFTH AVE... NEW YORK 
10. N 7 ble _ + fer ts rfully 
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A typical installation of the Huntington 190 series 


Furniture by 


— aleays in good Saste 








Designed by Jorgen Hansen and Jens Thuesen ' 
to please the most particular client 
The Huntington name is your guarantee of 
quality materials and workmanship 


MAIL TODAY Qa 


HUNTINGTON 








Please mai! complete information 


about Huntington furniture to 





Attach to your letterhead and maii to 
Huntington Chair Corporation, Huntington, W. Va 














fore) Vi-meel-i-e)-) bale), | | 
4UNTINGTON. WEST VIRGINIA S 
Permanent Showrooms: Huntington, Chicago and New York S 8 ° 
231 














































| Master|| |: 
| i pv: 
i - 
| Speed | 
p | N 
3 So Keys | |: 
aD AAS RS | | 
AmBleGNe Typewriter Poe ik 
A Sy jises-and co) ; | 4 
Spring Cushion | LL 
oh ri . 3h e “) e °| 
_~ nly #6 dee oo") > Typewriter 
Se AS 
; aug," Keys 
IG 
SP 268 S$. Chauncey St. ’ 
EED KEY CORP. Brooklyn 33, N. Y. pa 
THE HANDY NEW 
DEALERS: If you have not Wlomo-holl 
as yet received your FREE 
SAMPLE of the Magic Grip All-steel construction, Gray or 
pad, write for yours today. Green omepervere finish— No , 
Each pad attractively wrap- parts to bree or lose or get ow . 
ped. GUARANTEED SALES! ’ ee ye M CL 
Pads may be returned with- — 9/4" long. 
in 30 days for full credit if . Uses reguiar Add- 
not sold. Larger discounts ~e aor Po 
on orders of 3 doz. or more. ft. naman, 
ORDER TODAY! nient Pencil 
Typewriter size: Adding machine size LIST PRICE vere 
12 x 13 — $1.25 12 x 18 — $1.75 $1.50 Complete Roll 
Extra Rolls 35¢ each 
Send for Literature and Dealer's Prices 
P.O. Box 2095A Madison, Wis. 1925 N. ASHLAND AVE. . CHICAGO 22, ILLINOIS 
: : manufacturers of 
For biqger sales... an added convenience ae dene 
: Ly a 
vit HIGGINS PEN CLEANER 
. e on the popular 
be difficult indeed to improv be Si ; 
lie cages kes brushes, pens and drawing i? .. . better than ever at lower prices! 
deaner which male w...but we now make it 
struments better pepsin Loose Leaf for Every Commercial Use 
even easier to use. Only Ten Day Delivery on Special Sizes 
Write for circular c 
“| ACE Loose LEAF Be 
S/ BINDERY COMPANY 
45 S. WELLS ST., CHICAGO 6 
SPE 
LON( 





Don’t Waste Time / 4 rice | |’ 
/WPpliances | 
LOOK IT UP HERE® aalces, 


lift strainer to re- This is your ANSWER BOOK 





' 
‘ 
‘ 

‘ 
/ 






‘ Simply ° =: |] 
A leet eres 0 Stop _trieve thoroughly _ iam to all your buying Needs J] 
° wi | 
dnl mdb and parts un- roca without clumsy 1. PRODUCT INDEX—over 1,500 prod- 
oncernedly in cleaner. a nog ucts classified 
e fishing 7 ot 2. DIRECTORY OF MANUFACTURERS 
: —over 3,000 with names and ad- 
. MMABLE dresses 
ODORLESS * NON ees 7° on 3. TRADE NAME—TRADE MARK INDEX 
NON-VOLATILE ° HARM s uiggins —Over 6,000 with names of manu- 
NDS CLOTHING, BRUSHES, PEN facturers. 
HA ’ INSTRUMENTS |e ‘ 4 MANUFACTURERS’ ADVERTISING— 5. TRADE ASSOCIATIONS 
AND 6 ox. jer many use catalog-type advertising City, State and National— 
. ——— giving complete product informa- names and address of 
tion officers and meetings dates are 





HIGGINS (\h C0. INC. BaooKtyN, New youn Keep your copy handy —use it often| = == 
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ash reaister and ¢t kkeeping machine 


Jer is the new 1953 price list showing 
Models A-!, A-2, B-! and B-2. Litera 
at the above address 
REMINGTON RAND INC., 315 FOURTH AVE., NEW YORK 10, 
N.Y trat ptions of over 20 loose-leaf binders for 


purpose as we as time-savina page in 
a new 40-page booklet “Binders 


pamphlet illustrates such features as the 

ise of impregnated buckram for cover 

kief, done in @4 rtul style s the 

4 writing the mpany at the above ad 


a 


st Remington Rand business equipment 


ROYAL METAL MANUFACTURING COMPANY, 175 N. MICH- 
IGAN AVE., CHICAGO 1, ILL.—Coincident with the introductior 


hairs and a redesigned and ex 

ets, the firm has published a spe 
atalog. Highly detailed in descrip 
ata a all Royal office chair 


rage and wardrobe cabinets. Library 
rage equipmen? als s shown Exe 


business letter 


SENGBUSCH SELF-CLOSING INKSTAND COMPANY, 2222 W. 
CLYBOURN ST., MILWAUKEE 3, WIS.—The Sengbusch Bulletin 








InTtTly cover, is meet 
trade riginally t was sent 
nailing + was broadened t r Je 
BULLETIN 
The ma 


Jemand for this 8!/, 


presentation of a 


ai manner 3 pege 7 Bit and 
m Fred Ser Ou nm @noa articies 
tor and publisher, make the bu 


SPEED PRODUCTS COMPANY, INC., 32-01 atest BLVD.., 
LONG ISLAND CITY N. Y. The new mailina piece m +h 


1e Sw naline N 4 St apler in 


s shiny Diack ¢t x Outside edae 





Sta T 4 r atta 5 
3 bef re Th c x 

a 5 }US 4s eas 
Aa x with ana 


OFFICE APPLIANCES, August, 1953 











M onth 
ALL-ALUMINUM RECLINING CHAIR 


Adjusts te various positions through simple device. 


Anodized tubular aluminum «+ Reversible Coil 

nerspring Cushions « New Cotton Felt Fillin 

“Boltafiex,” Du Pont “Fabrilite” or U. S. R , 

“Naugahyde” Covers * Removable Aluminum 
Ashtray 


The Chai of a 





Another one in the Chaircraft Line 
of Outstanding Aluminum Furniture! 
Ask for your copy of the New 1954 Catalog of 
“THE CHAIR YOUR BODY ENJOYS .. .” 
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VANUFACTURING 


















SOMETHING 


NEW 


Has Been Added! 


Mao's 
NEW De Luxe 
“"E-CON-O-ME”’ 
All Steel Stand 
Stand With With Lotter Size 


Drawer. DRAWER! 
Is A New Fast Selling Beauty! 


NOW, you are able to offer your customers all the features of 
the popular Standard “Econome” Stand plus the added ad- 
vantage of a handy, letter size, all steel drawer. The new 
drawer is a full 10” wide, 12” long, and 114” deep, inside 
measurements. Plenty of room for paper, carbons, erasers and 
such materials. 


Top And Drawer Pre-Assembled 
Assembly is a cinch with this New De Luxe Econome Stand. The 
drawer and top are all pre-assembled at the factory. It takes 
only 12 bolts and ten minutes time to assemble the legs and the 
offset center brace. 


De Luxe Econ- 


Put these beauties on display and you'll sell plenty. 
ORDER YOUR NEEDS TODAY! 


MASO STEEL PRODUCTS 


Dept. A 53 W. Jackson Blvd. Chicago 4, Ill. 
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FOR SALE...UNUSUAL OFFER 

Will dispose of tools, dies, patents and good- 
will of long established nationally known metal 
product in office appliance field. Now being 
manufactured under contract and sold to Com- 
mercial Stationers and Typewriter Dealers. 

Opportunity to take over going business and 
immediately add over $100,000 to your annual 
sales with proportionate ready-made income 
and excellent growth possibilities. 


P. O. Box 401, Church St. Station 
New York 8, N. Y. 











THE 


: - 

| 
WREN-KIT. 
High-Styled—Collapsible, | 
Unfitted 


TRAVEL KITS 


4 different models 
9 or 10 inch sizes 
Ginger or Suntan 


Top grain cowhide Taion zipper 
Multiple saddie-stitched Piastic 
waterproof pocketed lining. indi- 
vidually boxed. 


Ht 





A SURE PROFIT-MAKER! 
Write for Literature & Dealer Prices 


HARRY WARREN MM. Co. 


127 South Market St. Chicago 6, Ill. 




















sORT-()-FILE 
SAVES 20% TO 60% TIME 
30 Models. Systems Sorting Service 


THOUSANDS IN USE For fast hand-sorting of cards, 


checks, letters, invoices, orders, 
o business forms or po docu- 
ments. We make all types from 
tiny desk models to shuttle-carri- 
age machines. Write for illustrated 
circulars. 
Representatives everywhere. 


Associated Industrial Designers 


P.O. Box 12652. Los Angeles 39, California 
Plant: 1248 East Sixth Street 





The Sorter 
Veu've Always Wented 











or 
LAUNDRY 
MARKING 
PEN.. 
‘> 


Fed. Tox Incl. 
Refills 50¢ 








* ENOUGH BLACK INDELIBLE INK 
FOR 3000 MARKINGS 


* WON'T EVAPORATE 
* WON’T RUN 
* WON'T WASH OUT 


Attractive 3-color counter display holds |2 pens. 
Nationally promoted via radio, tv, newspapers. 


Order through your wholesaler or write direct 
for literature and prices. 














SAMUEL TAUBMAN & CO. 


\ 1 WEST 34th ST., DEPT. 0 NEW YORK 1, N. Y. 
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the ope ’ far not proarar 


SMO-KING PRODUCTS, INC., I!! PIONEER ST., BROOKLYN 
31, N.Y¥.—Three t 


rrince sre istratea in the Tirn ew ronat Year ataiog 
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THE STANDARD DIARY COMPANY, 26 BLACKSTONE ST, 


CAMBRIDGE 39, MASS.—Just released snutacturer 
+} 36-paa pamphlet illustrating + Som f persona 

3 DU es 31ers in udea T ? ne are } é meme 

t ks @nd expanding ff juct ( rtully 

1953-54 ent with a é +, ef 
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Association Helps Promote School Lines 


An advertising program to help merchants attract 
the booming school supply business in this country, 
will be repeated this year by the Paper Stationery & 
Tablet Manufacturers Association, 527 Fifth Ave., New 
York 17, N. Y. Through the production and distribu- 
tion facilities of Western Newspaper Union, the asso- 
ciation will make available to 4,500 daily and weekly 
newspapers a free kit of mats and photographs for 
use by retailers of school supply lines. 

While the promotion material will be distributed 
late this summer to coincide with the back-to-school 
period, it is designed to be useful anytime during the 
school year. A year ago, when the association under- 
took a similar school promotion project, more than 
1,000 newspapers utilized the free mats. The material 
is illustrated on a proof sheet which first will be sent 
to each newspaper. Mats and photographs which the 
newspaper designates, will then be sent on request. 

The actual cost of this promotion material would 
be prohibitive to a single newspaper or retailer, but 
with funds made available for trade promotion by 
manufacturing members of the association, it is pos- 
sible to offer without charge, advertisements to every 
newspaper and merchant. Any retailer can obtain the 
material from a local newspaper, which must request 
it from Western Newspaper Union, 304 E. 45th Street, 
New York, N. Y. 








Hidden Safe Guards Documents .. . 


This family group is typical of many who make July 4 visits to the 
new home of the Declaration of Independence, Constitution and Bill of 
Rights in Washington's National Archives Building. Few are aware 
that the officer on duty is only a symbol of the extraordinary steps 


taken to guard the treasured documents Nightly, the papers are 
lowered by a unique elevator into the world’s largest safe, hidden 20 
feet below the recently dedicated shrine The 50-ton, bomb, fire, 
burglar and water-resistant safe was built by the Mosler Safe 
Company 
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SIGNS—NAME PLATES 


Walnut « 


Bronze 

* Bank Signs 

¢ Office identifi- 
cation Signs 

e Memorials 

* Plaques of Dis- 
stinction 

* Incomparable 


Desk Name 
Plates 


Largest Assort 
ment & best 
ones available 


Plastic « 








WALTER E. KUTCH CO. 


18229 W. McNICHOLS DETROIT 19, MICH. 
The Original 


SINGLE - FLUID 
Ink Eradicator 


@ INK-OUT contains no free acid, 
bs leaves no brown stains. 
') @ INK-OUT makes permanent eradice- 
iar tions quickly with one application. 
ip fe @ INK-OUT removes ink, iodine, fruit 
P and medicine stains from paper, 
hands and clothing. 


CARDINELL CORPORATION 





















MONTCLAIR. NEW JERSt 








a“\ 
a Profit-Plus Prices 





X on ROBERT-JAMES 
Cash 
Pos Ne A System 
"SG se Control 





500 Receipts and 
00 Duplicates 





write for catalog 


Duplicate Receipt Book Co. 
Box 842, Birmingham 1, Alabama 
Jobbers, Brokers Wanted Rated dealers 











The “Buy-Word” in Binder Clips 





@ The “Origir nd still the best 













@ Holds, clamps, binds anything 
@ Precision-made of tempered 
spring ste¢ f fetime 
service 
@ Removable ited handles 





CUSHMAN & DENISON MFG. CO. 
153 West 23rd St., N. Y. 11, N. Y. 








Y \.5.B. og BINDER CLIPS 


1953 
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WORKS CO. 

a A BC? 
ae ce MODERN 
w= a BAIL 
i FOR 
— fein “| OLDER UNDER- 

Replaces old fingers and roa WwooD 
ALL SIZES UP 10 Ie" TYPEWRITERS 



















COSTS LITTLE—MAKES OLD UNDERWOODS WORTH MORE 
eS Also -————-———-——— 
another fast selling item for all typewriters. They never 
stick or bunch poper. They come assembled. Easy to 
install. Don’t come apart. Core and rubber self locking. 
Saves mechanic's time. Cuts repair bills. Order or get 
WESTERN PATENT ACCESSORIES CO. 
6611 SUNSET BLVD. LOS ANGELES 28, CALIF. 
Also distributed by Ames Supply Co. 
(ok . aa 
Typists and business Cnet >] —— 
; © Typewriters 
machine operators want ® Billing = 
— it's easy to use—no mess * Addressing Plates 
—no liquids to spill. * Marking Devices, etc. 
*NORTA THE ORIGINAL PLASTIC TYPE CLEANER 
Free somple sent upon request...write to 
1165 Broadway, New York 1, N. Y. 
Give Your TYPEWRITER that 
NEW LOOK ~‘"" BRAND NEW KEYTOPS 


MADDOX = Néver-srick = BAIL ROLLS 
a 
information on these profit making items. 
with the amazing 
*Norta Plastic Type Cleaner * Adding Machines 
NORTA DISTRIBUTING COMPANY 
ar pea Underweed 











NATIONAL CASH 

REGISTER KEYTOPS 
@ 2000 CL 

KMAdA, xcs, 

@ 100 CL 

@ Oblong Control 


We supply & engrave 
Cash Register wheels 





© ton 
No. 17 & IBM 


Write or call for free catalog & price Fa 


PEAR 3640 W. ag St. 


ENGRAVING ee vere tM. Y. 
corp. MU e-1698" Li 
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WANTED 


AGENTS 


Who Call on Financial Institutions 


To SELL A Complete Line of: 
PASSBOOKS 
POCKET CHECK COVERS 
write to— COIN SAVERS 










AMERICAN PASSBOOK CO. 


Ontario Building Cleveland 13, Ohio 











HORIZONTAL 


FILE--5H 


Letter and Legal Sizes 


An all-purpose file with a size 
for every need. Rubber pads 
protect the desk. No stacking 
posts required. Holes provided 
to hang file on wall. Made of 
heavy gauge steel, finished in 
grey or green. 





Mode! lal w dD. 
24 Lett a i2 9” 
3 6 12 9 
4H 1012 i2 9 
SH i2 i2 9 
2HL Legal 4 is 9 
3HL 6 is 9s 
4HL 1012 is 9 
SHL i2 is 9 


LIT-NING PRODUCTS CO. 


2694 Elm Avenue Fresno, California 











: + tg . « « Raise the headpiece to any desired 
© OFFICES 

© eanmmenns position . .. It will automatically stay at 
e HOTELS that position . . . To release the ““Magic- 


> aa pars toata Hold,” raise the headpiece all the way. 


e NIGHT CLUBS i+ can then be lowered to the ‘flat’ posi- 

© TERMINALS 

® Doctors tion. Available in the finest plastic mate- 

> rials in a wide variety of colors. Show 
Leisurest for extra sales!!! 

WRITE FOR OUR NEW CATALOG OF LEATHER FURNITURE 





INDEX 


CARDS 


Ruled and Plain 
White and Colors 


C. L. BARKLEY & CO. 


MANUFACTURERS OF FILING SUPPLIES 
1220 W. Van Buren St. 


“1d Potut MECHANICAL 
PENCIL LEAD POINTER 


FOR DRAFTSMEN, ENGINEERS, 

ARTISTS, ACCOUNTANTS 

Leads are pointed in a fraction of the time 
required by messy, old-fashioned methods; 
and, the TRU-POINT is fool proof — 
will not break leads even when an ex- 
tremely fine point is required! 

Puts perfect points on leads of mechanical 
pencils (draftsman type) and on wood 
pencils, after wood has been cut back 
with knife. Clean, easy to use. Guaran- 
teed mechanism. For literature and dealer 
prices, write today to 


—-. ELWARD MANUFACTURING CO. 
7 Baker Street, Coloma, Michigan 








Chicago 7, Illinois 











O 
CELLULOID PRODUCTS 


Loose-leaf envelopes, punched; card-cases, any size; 
menu covers; factory record protectors; tag holders; 
bill-fold envelopes; stamp containers, etc. Made of 
acetate (flame resistant) transparent cellulose. We 
build to fit your particular need. Write us for details. 


Markile Company, Mfrs. 


3633 S. Racine Ave. Chieage 9, U. S. A. 


236 








FOR ALL TRAVELERS 


by train, bus, plane or automobile, 
whether for pleasure, on private busi- 
ness or government service, 


BEACH’S 


“Common Sense” 


Expense Books and Sheets 
are best for keeping track of expense. 
There is a Personal Expense Book, too, 
for records at home. 


Beach Publishing Co. 


7338 Woodward Ave., Detroit 2, Mich. 
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bO O94 45044884 * 494040446 ; 
FOLDING CHAIRS TE 
SIDE CHAIRS he 


FOLDING TABLES 





CHAIRS 


TABLET ARM CHAIRS 
METAL CHAIRS 
AUDITORIUM UNITS 








have inquiries 
from churches, 
schools, clubs, etc. 





138 STYLES 





STEEL or WOOD 
FOLDING — NON-FOLDING. 
Save time . . . state type and 


quantity under consideration. YAWMAN +»? FRBE MFG.(O. 
ADIRONDACK CHAIR CO. W015 JAY STREFT, ROCHESTER 3, N.Y., U.S.A. 


$ Dept. 22, 1140 Broadway (Mr. 27th St.) MY. 1, MY, 


we bw everest 04400" 


























Lana So oo oo oh nS STOO VOOSt 
= au» cu a=» Gn a ae a ee a eee aD areanaisinepananabaneeawaen 
| ROLLING  LADDERS—Made 
} rom Oak or Birc | 
let I SIDE ‘and CEILING TYPES— 
| wt ’ 4 } ! . r* siving. ‘ils a abinets oF | 
y -- ' e > “— cabin 
| A’ “and LIBRARY TYPES— | SECURITY BRAND 
_} equire no track and are | 
l = TR Auto- Complete Line of 
nd. for Circular 42-OA and DELUXE ALL LEATHER 
al WELDED (STEEL SAPETY or CANVAS & LEATHER 
| eter round furniture tub: : 
- S. “lnuntel on Guival | Mail Bags For Your 
r at ; eT oa — ¥., a one ‘s | Select Clientele 
| -_, J it When you step on the 
| — adder the rubber tipped legs | WRITE FOR CIRCULAR 
— roiling. ‘Made In 2 to 'S step | 
} L heigh's and A a | 
' (i , one for Cireular 52-OA and 
| eanler discount. | 
Manufactured by | 
|1, D. COTTERMAN ‘% “etexasrss¢ 4 | 
ae ° CHICAGO 40 
! 
ail 
a Ne: only for a high- 





. F Priced within the range of 


quality line... but also 


Jor those little extras and 


a fast selling item....$3.25 
A personal postal scale 


“breaks” that mean extra 


time projit...steck WRITE, 
















= HANSON Jr. Model No. 158 
. per Capacity 8 oz. by ‘2 oz 
Size—4%" x 4%" x 1%" 
nical Chart on platform computes post- CARBON PAPER 
ame age for first-class, air mail, and 
ha onnsdinniin TYPEWRITER RIBBONS 
mary Body of scale—Styron plastic TYP-ROL Type Cleaner 
ealer coer yoy. Weighing mechaniom very Genuiate Ged seedette. and Roll Finisher 
HANSON SCALE CO. (Esc /£77) 
CO. Northbrook, Illinois incorporated 420 Lexington Avenue, New York 17, N. Y. 

















Factory: Bridgeport, Conn. 


SAVES TIME AND WORK! Sell telephone comfort 
MAKES 8 BASIC FOLDS ON . : | and convenience in the NEW 


SHEETS UPTO 81, x 14 | ah REST-A-PHONE 


UNIVERSAL MODEL 
TELEPHONE REST 


the new features include . . . 


(1) Universal mode! fits &-1, F-1, 
handset (Western Electric equipment. @ we ry 
‘Tact 


ray ribbed rubber wil! not = cloth 4 


>o? 


atented 3 point ae 


» 
aii 
alt 
vee 


just 
(4) Molded of tig ta = wae piantic 
eliminate weight. j ste io. sien S sec 


FULLY apt Ox rr ond inaaigiion lin, Somplete, came, ect. 
culties POlG-O-matic , ES toca 
DESK MODEL FOLDING MACHINE Tee pais anaes iii 


Write for Complete Cot f Duplicating § 
Rest-A-Phone Co. 


P.O. BOX 8788 + PORTLAND 7, ORE 





Manufactured exclusively by PRINT-O-MATIC CO., INC 
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6 New Two-Door 
Cabinets—storage, 






wardrobe and 







combination models all 
36” wide and in two 
depths, 18” and 24”. 








2 New Single Door > 
Cabinets—Both a 
wardrobe and storage 










model where space 






is at a premium. 











2 New Counter-High Cabinets. 
Two functional storage cabinets in 
two depths, 18” and 24”; 

both 36” wide. 








@ Bonderized Finish. 


@ Shipped K.D. but doors and door 
frame factory assembled and 





welded in one piece. 






@ Rugged, Heavy Gouge Steel 
Construction. 


@ New, Modern Functional Design... metal ternitere since ‘$7 


a 
ROYAL METAL MANUFACTURING CO. 
175 North Michigan Avenue, Dept. 58, Chicago 1 


Factories: Los Angeles ¢ Michigan City, indiana 
Werren, Pa. «© Walden, N.Y. « Galt, Ontario 
Write for free catalog today! Showrooms: Chicago ¢ Los Angeles * San Francisco « New York City 












with rounded corners. 





That's why it pays to feature Royal. 
You sell quality with the right cabinets for 
every_installation, to fit every office budget. 
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forget the 
Hard Wavys.. 


to adjust 


print on your 


old duplicator _/ 


Ss 
x 
Oo 


This new advanced type control... found only on the Heyer Conqueror 


... assures perfect centering of print on | st ease! You can 
CoO N ROL forget rulers, scissors, or other complicated means to center copy. No 
need to cut, reclamp or ever remake a master to get exact position. 


A simple dialing of either knurled control st on turning handle 
O N T | E raises or lowers copy 3 inches ...a total 6 inch adjustment. Cylinder 


calibrated in typewriter line spaces with pointer opposite to show exact 
position—makes perfect registration on pre-printed forms so easy. 


With this unique and exclusive centering mechanism you can type your 
Mi DEL 0) master copy the easiest way... = the control wheels and your Heyer 
Conqueror does the centering quickly and effortlessly. 


centering of copy 


HESMACHINE WITH 


LL rue FeaAtwRES 


} FEATURE NO. 1—New 








Underwood CORRESPON DENT 











Qonl to children for better 


marks in their 
school work 











—_ 
Qonl to Mother for neat, 


legible correspondence 











Qo to Dad for his after- 


hours letters and 
business reports 








The CORRESPONDENT™ is a great new portable for the entire 
family! Sells at a moderate price! Brings you a gratifying profit! 


It has everything...lightness, sturdiness, good looks... 
and many Underwood standard typewriter features. 


Imagine how your customers will go for the beautiful new 
Fashion-Tone Gray Finish of the CORRESPONDENT! And 
when they see the new PERMA-PACK Carrying Case that 
comes with it...start writing the order! 


Speaking of orders...better get yours in now for the new 
CORRESPONDENT. Prospects and customers who have read about 
it in the SATURDAY EVENING Post will be asking to see it. 


The new CORRESPONDENT fills out the Underwood 
Line of Portables, between the incomparable CHAMPION 
and the ever-popular LEADER. 





Underwood Corporation 
Typewriters... Adding Machines... - 
Accounting Machines...Carbon Paper... Ribbons 

One Park Avenue New York 16, N. Y. 

Underwood Limited Toronto 1, Canada 

Sales and Service Everywhere 


It pays to promote UNDERWOOD! 





